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ITRATION^ 


PUBLIC  LIBRARY 


MPoiuSHE^^ 
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SQUAKE 
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THE  FOURTH  ESTATE 


Wouldn’t  You  Read 


CHICAGO  DAILY  NEWS 


<Jfor  and  about  WO  M  E  N 


MAYBE  HIS  ECO  IS  AT  FAtXT 


How  to  Harness  a  Jealous  Husband 


ti  .to  Cure  Hi'"  t, 

. 


YouMe^ 
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t  a  Man  Should  Wear  to  a  Weddins 


TIicm*  Are  the  ^oiuan’is  Pajjes  That  Stir  S|M>ntaiieous  Reader  Response 
.  .  .  and  Bring  Imnii'diate  Advertising  Results! 
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CHICAmS 

INDKPENDKNT  NEWSPAPEK 
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[VERY  PENNY  IS  IMPORTANT! 

Every  penny  saved  in  yoiir  composing  room  is 
a  penny  added  to  your  operating  profit. 

Pennies  count! 

The  new  Linotypes  have  been  engineered  to 
slash  overtime,  maintenance  and  down  time. 
And  to  you,  prodwction  time  means  money. 

Retiring  your  old  typecasting  machines  and 
replacing  them  with  new,  efficient  Linotypes 
will  save  you  pennies  by  the  minute  — dollars 
by  the  hour. 

New  Linotypes  are  not  an  expense.  They  are 
monev-makers. 


LINOTYPE 


r  - 


S  #^^55%  .erf  NIm  owners 


Mconi^s  pvier  $7,000 


,of  «p^jNi($6999  incomes 


incomes 


'■  Through  The  Detroit  News,  you  not  only  reach 
the  MOST  families  in  the  Detroit  market,  but  the  families 
who  make  the  most  and  spend  the  most.  In  the  6-county  retail 
trading  area,  where  4-billion  dollars  retail  business  is  done  annually. 
The  News’  coverage  is  densest  where  income  is  highest.  And  32%  of  the 
News’  coverage  of  all  homes  in  the  Detroit  Standard  Metropolitan  Area  is 
exclusive  . . .  they  read  no  other  Detroit  newspaper ! 

That's  why  The  News  carries  practically  as  much  total  linage  as  both  other 
Detroit  newspapers  combined. 


467,064 

tiigh*<t  w««kdoy  ctrculoliofl 
la  Ottroif  News*  hittpry 

577,826 

highptt  Sunday*  circplafipa 
In  Dptroit  N«wt*  history 

A.  0.  C.  figures  for  6*menth 
ptriod  ending  Morch  51#  1952 
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SYRACUSE.  N.Y. 

For  Here  Is  What 
You  Are  Looking  For — 

•  HIGH  MANUFACTURING  PRODUCTION 

•  HIGH  INDUSTRIAL  DIVERSITY 

•  HIGH  FAMILY  INCOME 

•  HIGH  PER  CAPITA  BUYING  POWER 

FIRST  TEST  MARKET 

IN  NEW  YORK  STATE 

A  market  that’s  consistently  above  average 
— a  market  that’s  diversified — a  market  that 
will  help  your  sales  curve  shoot  UP. 

Syracuse,  N.  Y.,  is  the  FIRST  choice  for 
testing  or  sales  expansion. 

Represented  in  every  one  of  the  basic  in¬ 
dustry  groups — rich  in  agriculture — a  popu¬ 
lace  willing  and  able  to  spend  —  that’s 
SYRACUSE,  N.  Y. 

Here  is  a  market  with  proven  sales  poten¬ 
tial.  Are  you  getting  your  share  of  it? 

Your  most  economical  buy  to  gain  good 
distribution  and  sales  volume  in  this  impor¬ 
tant  Central  New  York  Market,  is  The 
Syracuse  Newspapers. 

COMPLETE  COVERAGE  of  this  im- 

portant  Central  New  York  Market 

AT  ONE  LOW  COST! 


Number  of  Family  Units _  181,650 

Newspaper  Circulation — 

DAILY  209.229 
SUNDAY  320,864 


Tie  SYRACUSE 


HERALD  JOURNAL  - 

( Evening) 

HERALD-AMERICAN 

(Sunday) 


POST  STANDARD 

(Morning)  . 

POST-STANDARD 

VSundayJ 


What  We  Need 

To  THE  Editor:  What  newspa¬ 
pers  need  is  reporters  like  Vincent 
S.  Jones,  who  will  do  as  good  a 
job  of  observing,  reporting  and 
writing  news  events  as  Jones  did  in 
observing,  reporting  and  writing 
the  newspapers’  failure  to  properly 
observe,  report  and  write  the  na¬ 
tional  convention. 

Edward  J.  Meeman 

Editor, 

Memphis  (Tenn.)  Press-Scimitar, 

All-Day  Idea,  the  Bunk 

To  THE  Editor:  The  August  16 
article,  “Strong  Trend  To  All-Day 
Newspaper  Is  Predicted,”  presents 
a  challenging  thought — so  much  so 
the  disbelievers  in  the  theory,  of 
which  I  am  one,  should  feel  obli¬ 
gated  to  present  their  case. 

I  do  not  know  Mr.  Krebs  of  the 
Johnstown  papers  and  am  perfect¬ 
ly  willing  to  agree  at  the  outset 
that  he  may  have  already  for¬ 
gotten  more  about  newspaper 
operation  than  I  will  ever  ^ow. 
But  if  he’s  right  in  this  case,  I’m 
a  monkey’s  uncle. 

This  so-called '“trend”  to  all-day 
papers  will  do  nothing  more  than 
(I)  invite  competition,  (2)  give 
away  good-will  in  the  name  of  the 
paper  dropped  by  the  combination, 
(3)  be  an  injustice  to  the  readers 
of  America  who  need  MORE,  not 
FEWER,  newspapers. 

The  entire  press  seems  to  view 
with  alarm  (and  rightly  so)  the 
ever  diminishing  number  of  news¬ 
papers,  and  the  trend  (if  there  be 
one)  to  all-day  papers  is  a  sure 
path  to  even  fewer. 

Of  course  there  would  be  “sav¬ 
ings,”  but  we  reach  a  point,  espe¬ 
cially  in  combinations  already 
financially  profitable,  where  in¬ 
creasing  profit  margin  is  not  as 
important  in  the  long  run  as  main¬ 
taining  obligations  to  the  public 
and  ourselves. 

Where  combination  papers  are 
run  by  separate  news  staffs  and  ed¬ 
itors,  the  reading  public  and  the 
advertisers  get  the  benefit  of  two 
newspapers.  Many  towns,  like  our 
own,  are  not  large  enough  to  sup¬ 
port  two  separate  plants  but  will 
support,  well,  two  papers  printed 
on  the  same  machinery,  in  the 
same  building,  with  joint  sales  and 
mechanical  staffs,  but  with  com¬ 
pletely  different  editorial  flavors. 
Ours  happen  to  be  separately 
owned. 

The  public,  then,  begins  to  build 
its  customary  loyalty  to  one  of  the 
two.  And  in  that  loyalty — termed 
by  most  of  us  as  “goodwill” — 
comes  the  most  important,  and 
most  valuable  asset,  of  any  news¬ 
paper. 

Assuming  that  half  of  that  loy¬ 


alty  is  assignable  to  each  paper 
of  a  combination,  the  publisher 
who  drops  one  of  the  papers  is 
throwing  half  of  his  goodwill  out 
the  window. 

He  may  reason,  “Well,  I’ll  pick 
most  of  it  up  again.”  Perhaps.  But 
then  perhaps  not.  He  may  pick  it 
up  unless  somebody  gets  the  bright 
idea  the  town  needs  a  morning  or 
evening  paper,  as  the  case  may  be, 
and  starts  one.  Where  there’s  only 
one  “name,”  the  job  of  competi¬ 
tion  comes  much  easier.  BeUeve 
me,  because  I  know. 

When,  three  years  ago,  we 
started  the  Virginia-Tennessean  in 
our  town  of  35,000,  the  established 
paper  decided  to  accept  this 
“trend”  to  the  all-day  idea.  We 
would  have  paid  them  cold,  hard 
cash  to  do  it — but  didn’t  have  to. 

That  left  the  public  with  the 
feeling — and  if  you  don’t  believe 
it,  come  down  and  find  out  for 
yourself — there  was  only  “one" 
paper  in  town.  There  was  room 
then  for  the  afternoon  paper  we 
were  to  start. 

The  Audit  Bureau  of  Circula¬ 
tions  definition  of  an  all-day  paper, 
quoted  in  the  article,  is  proof 
enough: 

“For  a  newspaper  to  qualify  for 
designation  all-day,  there  must  be 
no  difference  in  editions  which 
would  enable  anyone  to  distin¬ 
guish  between  them  being  the 
editions  of  a  morning  or  evening 
paper  (save  insertion  of  later 
news).” 

In  other  words,  a  paper  with  a 
different  format,  different  name, 
different  editorial  slant,  different 
policy  as  to  news  play,  would  cer¬ 
tainly  be  appreciated  by  at  least 
those  who  didn’t  like  the  old  paper 
in  the  first  place. 

And  there  would  be  no  earthly 
reason  for  a  family  to  buy  TWO 
editions  of  the  same  paper,  later 
(Continued  on  page  4) 
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Headlines: 

Gov’t.  To  Reimburse  Dam  Land 
Owners.  —  Bottineau  (N.  D.) 

Courant. 

■ 

U.  S.  Jobs  May  Total  2,560,- 
651,10,937  Over  March. — Los  An¬ 
geles  Herald-Express. 

B 

Yale  Will  Prevent  Religion  On 
TV. — Lexington  (Ky.)  Leader. 

B 

Girl  Found  Slain — Does  and 
Fawns  May  Be  Targets — unit- 
stricted  Shoot  Looms. — Grani 
Rapids  (Mich.)  Herald. 


CINERAl  ADVUTiSIMS  REMESMTATIVO  MOLONEY,  REGAN  &  SCHMITT 


Vol.  86.  No.  36.  AuwuBt  30.  1962.  Editor  &  Publisher.  The  Fourth  Estate  b 
published  every  Satui^ay  with  an  additional  issue  in  January,  by  The  Editor  • 
Publisher  Co..  Inc..  1476  Broadway.  Times  Tower,  Times  Square,  New  York  w. 
N.  Y.  E^ter^  as  Second  Class  Matter  at  the  Post  Office  at  New  York.  N- I- 
Annual  Subscription  $6.00  in  U.  6.  A.;  $6.60  in  Canada;  $6  in  other  countTM*- 

EDITOR  &  PUBLISHER  for  August  30.  1952 


Coke 


Any  man  on  the  rim  of  a  copy  desk  can  tell  you:  with  a 
lower-case  initial  letter,  banner  is  newspaper  parlance 
for  headline.  With  a  capital,  it’s  the  name  of  a  newspaper. 
A  good  reporter  is  extremely  careful  of  his  spelling  to 
avoid  confusion. 

As  a  matter  of  fact,  a  good  reporter  is  always  careful  to 
give  capital  treatment  to  words  deserving  it.  Only  in  that 
way  can  their  meaning  be  kept  clear. 

For  example,  the  upper-case  “C*  makes  a  lot  of  differ¬ 
ence  in  the  spelling  of  Coke,  the  friendly  abbreviation 
for  Coca-Cola.  Like  Coca-Cola,  Coke  is  a  registered 
trade-mark,  and  good  practice  requires  that  the  owner 


of  a  trade-mark  protect  it  diligently.  That’s  why  we  ask 
that  you  make  it  Coke — with  a  capital,  please. 

P.  S.  The  pause  that  refreshes  with  ice-cold  Coke  is  a 
banner  spot  in  any  busy  day. 


Ask  for  it  either  way 
. . .  both  trade-marks 
mean  the  same  thing. 


THE  COCA-COLA  COMPANY 


^OITOR  i  PUBLISHER  lor  Au9>ut  30,  1932 
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From  where  I  sit 
Joe  Marsh 


They’ll  Do  It 
Every  Time 

You  know  where  Hammy  Jackson 
lives — on  that  small  dead-end  street 
off  Maple  Avenue  near  the  library? 
Well,  about  a  month  ago,  the  town 
finally  went  and  put  up  a  sign  on  the 
corner  there  saying;  “No  Thorough¬ 
fare  .  .  .  Dead  End.” 

Yesterday  Hammy  dropped  by  to 
see  us.  ''CarCt  understand  it,”  he  says. 
^'Hardly  anybody  drove  down  our 
street  before — but,  now,  since  they  out 
that  sign  up,  there’s  more  cars  than 
ever  turning  around  in  my  driveway.” 

From  where  I  sit,  these  people  who 
bother  Hammy  on  his  one-way  street 
are  the  same  as  those  who  automatical¬ 
ly  ignore  a  Wet  Paint  sign  and  touch 
their  finger  on  a  freshly  painted  sur¬ 
face.  But  you  can’t  change  human 
nature.  People  like  to  find  out  for 
themselves — and  then  make  their  own 
decisions. 

That’s  why  I  say  ‘Hive  and  let  live.” 
You  can  drink  your  buttermilk,  but 
let  me  have  my  glass  of  beer.  And  let’s 
not  feel  we’re  obliged  to  "*poini  the 
way”  for  the  other  fellow. 


Copyright.  1952.  United  States  Brewers  Foundation 
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{Continued  from  page  2) 
news  or  not.  They  would  satisfy 
their  yen  for  the  different  slant  and 
the  appearance  of  newness  by  buy¬ 
ing  a  paper  from  another  town. 

That’s  not  good  for  publishers, 
advertisers,  or  readers. 

So  far  as  the  New  Orleans  case 
is  concerned,  it’s  just  another  in¬ 
stance  of  government  interference 
in  private  business.  If  the  Supreme 
Court  sustains  the  district  court’s 
ruling,  it  means  the  other  99-or-so 
I  papers  in  generally  the  same  situ- 
!  ation  can  put  up  99  separate  fights 
!  when  they  are  challenged.  Or,  they 
'  can  do  what  is  probably  sensible 
;  anyway:  Break  down  their  rates 
j  to  make  it  possible  for  the  adver- 
!  tiser  to  buy  just  one  paper  if  he 
j  wants  it.  He’s  usually  a  fool  if 
I  he  does,  but  that’s  his  business. 

I  More  often  than  not,  the  single 
]  paper  purchase  would  come  be- 
;  cause  he  had  a  “mad-on”  at  one 
of  the  two  in  the  combination. 
The  experience  of  those  who  have 
had  double  rates  all  along  doesn’t 
indicate  any  mass  buying  of  just 
one  paper. 

So  that’s  the  defense.  In  my 
humble  judgment  it  will  be  a  sad 
day  in  American  journalism  when 
the  towns  that  can  now  afford 
two  papers  are  forced  to  read  just 
I  one — the  Justice  Department  not¬ 
withstanding. 

T.  Eugene  Worrell 


Misquote  in  Award 

To  THE  Editor:  There  was ; 
misprint  on  page  13  August  23:! 
issue  concerning  the  San  Franck: 
Guild  Award.  In  reference  to  Nes 
York  guild  rates,  it  states:  “tbt 
San  Francisco-Oakland  Newspaper 
Guild  is  proud  of  the  fact  tk 
San  Francisco  rates  once  led  th: 
nation.  We  would  like  them  to  do 
so  again.”  The  award  reads,  1 
would  like  them  to  do  so  again." 

Obviously  this  misquotatio: 
changes  the  whole  sense  of  tht 
award.  It  is  unfair  to  the  arbitra¬ 
tor  and  local  board  members  an; 
misleading  to  readers. 

Harvey  J.  Keui 
Springston,  Idaho. 

*>!>>•: 

(The  original  copy  was  conec 
The  error  escaped  notice  of  boi 
proofreader  and  editors. — ED.) 

Objects  to  'Xmas' 

To  THE  Editor:  There  is  a  prac¬ 
tice  that  is  becoming  more  p^^ 
valent  from  year  to  year,  and  I 
am  very  much  against  it;  I  belkvi 
at  CHRISTMAS  time  that  the  ust 
of  the  shortened  word  “Xmaj" 
should  be  discontinued,  as  to  m 
it  seems  they  lose  the  real  mean¬ 
ing  of  CHRISTMAS— 

M.  W.  Yots 

Albert  Lea,  Minn. 


Publisher. 

Bristol  Virginia-Tennessean. 

W.  Va.  Promotion 

To  THE  Editor:  It  is  a  constant 
worry  to  us  in  these  days  of  dis¬ 
crimination,  high  taxes,  flying 
saucers  and  forthright  political 
speeches,  why  our  ‘lil  ole’  city  and 
state  always  get  confused  in  maga¬ 
zines  of  such  stature  and  signif¬ 
icance  as  yours  with  Charleston, 
South  Carolina. 

We  refer  to  an  item  about 
“North-South  festivities  Aug.  IB¬ 
IS  in  Charleston,  S.  C.” 

This  promotion  has  been  going 
on  in  CHARLESTON.  WEST  (BY 
GOD)  VIRGINIA  for  18  years, 
and*  the  Gods  willing,  it  will  go 
on  in  1952  in  exactly  the  same 
place. 

W.  E.  Chilton  Ill 
Charleston  (W.  Va.)  Gazette. 
Promotion  Manager, 

One  More  Pest 

To  THE  Editor:  I  read  with 
interest,  and  delight,  Ray  Erwin’s 
column  on  the  telephone  pest  in 
the  Aug.  16  issue. 

I  have  one  more  pest  to  sug¬ 
gest.  That  is  the  “won’t  you  give 
us  a  writeup  since  the  other  news¬ 
paper  did”  school.  This  pest  in¬ 
variably  calls  up  just  before  your 
deadline  and  offers  to  bring  you 
down  the  clipping  from  the  other 
newspaper  “and  you  can  get  your 
information  from  {hat  story.” 

Elliott  K.  Stein. 
Plainville  (Conn.)  News. 

EDITOR  &  PI 


en,, . 

50  Years  Ago  —  A  Vennoi' 
court  rules  that  a  contract  where¬ 
by  a  newspaper  agrees  to  supper; 
a  political  candidate  is  invalid  be 
cause  it  is  “against  the  publk 
good.” 

From  Editor  &  Publishh 

30  Years  Ago — ^Theft  of  i 
spare  slugs  from  the  composiii 
room  of  the  Medford  (Ore.)  Aft 
is  part  of  an  effort  to  prevet 
publication  of  the  newspaper  « 
election  day,  in  retaliation  for  to 
support  of  an  anti-Ku  Ku  Kl® 
sheriff.  (PS — ^The  paper  was  p«b 
lished  nevertheless,  and  its  caui 
date  won  the  election.) 

From  Editor  &  Pubushb) 

10  Years  Ago  —  The 
(N.  J.)  Evening  Record 
gizes  to  its  readers  for  inflicti:;! 
upon  them  “so  much  news  abocl 
a  local  political  fight  when 
one  should  be  helping  to  win  tht  I 
war.”  I 

From  Editor  &  Publisb3| 

_ And  flov\ 

Col.  Robert  R.  McCormick  r  > 
the  Chicago  Tribune  tosses  < , 
bombshell  into  the  presidentii 
campaign  by  denying  support  k  ^ 
either  Eisenhower  or  Stevensor^ 
and  calling  for  creation  of  th^j 
American  Party  with  a  new  d(®'I 
inee.  ...  ^ 

IBLISHER  for  August  30,  l^^i 
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Yoi’S 


If  you  were  to  take  a  sentimental  journey  back  into  the  mid-twenties 
by  thumbing  through  a  stack  of  old  magazines,  you’d  find  the  page  below 
in  the  Saturday  Evening  Post  issue  of  July  4,  1925.  Remember  the  square- 
topped  cars  of  those  days  .  .  .  with  their  fiat  windshields,  wide  running 
boards,  big  wooden  steering  wheels  and  soft  tops? 


STANDARD  OIL  COMPANY  OF  CALIFORNIA  plans  ahead  to  serve  you  better 


Editor  &  publisher  for  August  30,  1952 


Remember  the  prices?  Things  were  a  lot  cheaper 
than  they  are  now  when  almost  everything  you  buy  is  ’way 
up  in  price . . .  except  gasoline.  Q  Actually,  gasoline  costs 
almost  exactly  the  same  today — aside  from  taxes — as  it  did 
when  the  beauty  above  was  an  exciting  new  automobile. 

And  it’s  far  better  gasoline,  too.  Two  gallons  today  do  the 
work  that  required  three  in  1925.  Few  industries  can  match 


this  record.  It  was  made  possible  by  two  things:  intense 
competition  among  oil  companies  and  a  steadily  increasing 
eflSciency  of  production,  In  the  last  five  years  alone. 
Standard  has  put  more  than  $644,000,000  into  facilities — 
and  another  $35,000,000  into  technical  service  and  research. 
This  investment  helps  us  make  certain  that  gasoline  con¬ 
tinues  to  be  one  of  the  best  buys  in  your  family  budget. 


. I.« 


(.Advertisement) 


From  where  I  sit 
/y  Joe  Marsh 

They’ll  Do  It 
Every  Time 

You  know  where  Hammy  Jackson 
lives — on  that  small  dead-end  street 
off  Maple  Avenue  near  the  library? 

Well,  about  a  month  ago,  the  town 
finally  went  and  put  up  a  sign  on  the 
corner  there  saying:  “No  Thorough¬ 
fare  .  .  .  Dead  End.” 

Yesterday  Hammy  dropped  by  to 
see  us.  “Can't  understand  it."  he  says. 

“Hardly  anybody  drove  down  our 
street  before — but,  now,  since  they  put 
that  sign  up,  there's  more  cars  than 
ever  turning  around  in  my  driveway." 

From  where  I  sit,  these  people  who 
bother  Hammy  on  his  one-way  street 
are  the  same  as  those  who  automatical¬ 
ly  ignore  a  Wet  Paint  sign  and  touch 
their  finger  on  a  freshly  painted  sur¬ 
face.  But  you  can’t  change  human 
nature.  People  like  to  find  out  for 
themselves — and  then  make  their  own 
decisions. 

That's  why  I  say  “live  and  let  live." 

You  can  drink  your  buttermilk,  but 
let  me  have  my  glass  0/  beer.  And  let's 
not  feel  we're  obliged  to  “point  the 
way"  for  the  other  fellow. 


lAJliat  Our  l^eadetd 

{Continued  from  page  2)  Misquote  in  Award 
news  or  not.  They  would  satisfy  xo  the  Editor:  There  was  i 
their  yen  for  the  different  slant  and  misprint  on  page  13  August  23rd 
the  appearance  of  newness  by  buy-  issue  concerning  the  San  Francisco 
ing  a  paper  from  another  town.  Guild  Award.  In  reference  to  New 
That  s  not  good  for  publishers,  York  guild  rates,  it  states:  “tht 
advertisers,  or  readers.  San  Francisco-Oakland  Newspaper 

So  far  as  the  ^New  Orleans  case  Guild  is  proud  of  the  fact  thi; 
is  concerned,  it’s  just  another  in-  San  Francisco  rates  once  led  the 
stance  of  government  interference  nation.  We  would  like  them  to  do 
in  private  business.  If  the  Supreme  so  again.”  The  award  reads,  “It 
Court  sustains  the  district  court  s  vvould  like  them  to  do  so  again.” 
ruling,  it  means  the  other  99-or-so  Obviously  this  misquotatioc 
papers  in  generally  the  same  situ-  changes  the  whole  sense  of  the 
ation  can  put  up  99  separate  fights  Jt  is  unfair  to  the  arbitra- 

when  they  are  challenged.  Or,  they  jgr  and  local  board  members  and 
can  do  what  is  probably  sensible  misleading  to  readers, 
anyway:  Break  down  their  rates  Harvey  I.  Kmv 

to  make  it  possible  for  the  adver-  Springston,  Idaho, 
tiser  to  buy  just  one  paper  if  he  *  *  ♦ 

wants  it.  He’s  usually  a  fool  if  ..ru  •  ■  i 
he  does,  but  that’s  his  business.  (The  original  copy  was  c^ 
More  often  than  not,  the  single  The  error  esca^d  notice  of  both 
paper  purchase  would  come  be-  Proofreader  and  editors.-ED.) 
cause  he  had  a  “mad-on”  at  one  Objects  to  'Xmas' 
of  the  two  in  the  combination,  xo  the  Editor:  There  is  a  prac- 
The  experience  of  hose  who  have  becoming  more  pr^ 

had  double  rates  all  along  dwp  ,  j  , 

indicate  any  mass  buying  of  just  against  it;  I  believe 

i„  at  CHRISTMAS  time  that  the  use 
So  tn^t  s  tnc  QCiciisc*  Xq  my  g 
*  ui  •  j  *  *11  u  i  of  the  shortened  word  Xmas 

humble  judgment  it  will  be  a  sad  u  ia  u  m. 

^  •  J  •  1-  u  should  be  discontinued,  as  to  ms 

day  in  American  journalism  when  _ ^  ’  i 

the  towns  that  can  now  afford  !  /-hpiotm  as; 

two  papers  are  forced  to  read  just  CHRISTMA^  ^ 

one— the  Justice  Department  not-  ...  . 

withstanding.  _ 

T.  Eugene  Worrell 

Publisher,  » 

Bristol  Virginia-Tennessean.  I L  ^  , 

W.  Va.  Promotion  50  Years  Ago  —  A  VermoiK 

To  THE  Editor:  It  is  a  constant  court  rules  that  a  contract  where- 

worry  to  us  in  these  days  of  dis-  by  a  newspaper  agrees  to  supper 

crimination,  high  taxes,  flying  a  political  candidate  is  invalid  be 
saucers  and  forthright  political  cause  it  is  “against  the  public 
speeches,  why  our  ‘lil  ole’  city  and  good.” 

state  always  get  confused  in  maga-  From  Editor  &  Publishb 

zines  of  such  stature  and  signif-  .  .t-l  r  »  « 

icance  as  yours  with  Charleston,  Years  Ago  ^Theft  of  U 

South  Carolina.  spai’C  slugs  from  the  compo^ 

We  refer  to  an  item  about  foo™  of  fhe  Medford  (Ore.) 
“North-South  festivities  Aug.  13-  's  part  of  an  effort  to  prevta. 
15  in  Charleston.  S.  C.”  publication  of  the  newspajw  « 

This  promotion  has  been  going  election  day,  in  retaliaticm  ^  ®, 
on  in  CHARLESTON.  WEST  (BY  support  of  an  anti-Ku  Ku  Kliu 
GOD)  VIRGINIA  for  18  years,  sheriff.  (PS--Thc  paper  was  ^ I 
and- the  Gods  willing,  it  will  go  hshed  nevertheless,  and  its  cawfru 
on  in  1952  in  exactly  the  same  ‘f®**  "'on  the  election.) 
place.  Prom  Editor  &  PubushoT 

>0  Years  Ago  -  The  Berr^  f 
Charleston  (W.  Va.)  Gazette.  j  j  apok,! 

Promotion  Manager,  j,.  t^r  inflictiiill 


Copyright.  1952.  United  States  brewers  Foundation 


10  Years  Ago  -  The  Berfd 
Charleston  (W.  Va.)  Gazette.  J.)  Evening  Record  apob 

Promotion  Manager,  gizes  to  its  readers  for  inflictinf 

One  More  Pest  “P?" 

To  THE  Editor:  1  read  with  “  i* •  '".o iHe 

interest,  and  delight.  Ray  Erwin’s  o"' „*hould  be  helping  to  wm  the 

fh]7u"g.°?6?iui"’"‘’‘'°'^  Editor  &  PuBLisHti 

I  have  one  more  pest  to  sug-  a  *  /»A 

gest.  That  is  the  “won’t  you  give  j(l„J  /lottl 

us  a  writeup  since  the  other  news-  *  *  *  *  j 

paper  did”  school.  This  pest  in-  Col.  Robert  R.  McCormick  of 
variably  calls  up  just  before  your  the  Chicago  Tribune  tosses  » 
deadline  and  offers  to  bring  you  bombshell  into  the  presidentiil 
down  the  clipping  from  the  other  campaign  by  denying  support  to 
newspaper  “and  you  can  get  your  either  Eisenhower  or  Stevensoo 
information  from  that  story.”  and  calling  for  creation  of  tht 
Elliott  K.  Stein.  American  Party  with  a  new  noo- 
Plainville  (Conn.)  News.  inee.  .  .  . 
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If  you  W©re  to  take  a  sentimental  journey  back  into  the  mid-twenties 
by  thumbing  through  a  stack  of  old  magazines,  you’d  find  the  page  below 
in  the  Saturday  Evening  Post  issue  of  July  4,  1925.  Remember  the  square- 
topped  cars  of  those  days  .  .  .  with  their  flat  windshields,  wide  running 
boards,  big  wooden  steering  wheels  and  soft  tops? 


STANDARD  OIL  COMPANY  OF  CALIFORNIA  plans  ahead  to  serve  you  better 
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this  record.  It  was  made  possible  by  two  things:  intense 
competition  among  oil  companies  and  a  steadily  increasing 
efficiency  of  production.  Q  In  the  last  five  years  alone. 
Standard  has  put  more  than  $644,000,000  into  facilities — 
and  another  $35,000,000  into  technical  service  and  research. 
This  investment  helps  us  make  certain  that  gasoline  con¬ 
tinues  to  be  one  of  the  best  buys  in  your  family  budget. 


Remember  f/ie  prices?  Things  were  a  lot  cheaper 
than  they  are  now  when  almost  everything  you  buy  is  ’way 
up  in  price . . .  except  gasoline.  4  Actually,  gasoline  costs 
almost  exactly  the  same  today — aside  from  taxes — as  it  did 
when  the  beauty  above  was  an  exciting  new  automobile. 
9  And  it’s  far  better  gasoline,  too.  Two  gallons  today  do  the 
work  that  required  three  in  1925.  Few  industries  can  match 


If  all  the  copies  of 


The  New  York  Times 


sold  on  Sunday 
in  Washington,  D  C., 
were  piled  one  on  top 


of  the  other 


they  would  make 

a  Btack  nearly 
four  times  as  high 


as  the 


Washington  Monument. 
Which  is  another  way 
of  illustrating  how  important 


The  New  York  Times  is 


to  the  men  who  run 


our  Government. 


®|)[je  IJark  SimiejS 

“All  the  News  That’s  Fit  to  Print" 
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Educators  Hail  Progress 
In  Racial,  Religious  News 

Simmons  of  Tulcme  President-Elect; 

Emphasis  on  Interpretive  Writing 


Interpretive  Reporting,  its 
uses  and  requirements  in  the  mod¬ 
em  world,  was  the  central  theme 
in  speeches  and  discussions  at  the 
second  annual  convention  of  the 
Association  for  Education  in  Jour¬ 
nalism  this  week  at  Columbia 
University. 

Speaker  after  speaker  empha¬ 
sized  the  new  demands  for  inter¬ 
pretive  writing  without  losing 
sight  of  objectivity.  How  to  teach 
this  difficult  role  to  students  was 
studied  in  detail. 

In  its  business  meeting  Thurs¬ 
day,  AEI  passed  this  resolution: 

“Whereas  the  press  has  made 
commendable  progress  in  hand¬ 
ling  news  so  as  to  improve  the 
relations  between  different  racial 
r  and  religious  groups  in  this  coun- 
>  try,  therefore  the  AEJ  commends 
these  practices  and  recommends 
them  to  other  newspapers.” 

An  earlier  resolution,  stating 
that  “some  racial  and  religious 
elements  receive  uneven  and  some¬ 
times  biased  treatment”  in  the 
press,  was  sent  back  to  committee 
for  revision. 

Another  resolution  endorsed  the 
efforts  of  the  AEJ  Committee  on 
Freedom  and  Responsibility  of  the 
Press,  and  encouraged  all  members 
to  take  the  leadership  in  their 
respective  communities  in  carry¬ 
ing  on  educational  programs  in  the 
public  schools  and  in  colleges  and 
in  universities  and  in  stimulating 
the  thinking  of  the  general  public 
on  the  need  and  importance  of 
freedom  of  the  press.” 

A  third  and  last  resolution  ex- 
t  pressed  appreciation  to  Columbia 
University  for  the  use  of  its  facil¬ 
ities. 

Members  got  into  a  spirited  de¬ 
bate  over  a  resolution  the  exec- 
uUve  board  had  passed  and  filed 
with  the  United  Nations,  opposing 
an  international  conference  to 
adopt  an  international  code  of 
ethics  for  journalists  on  the  ground 
that  under  present  conditions  it 
inevitably  would  lead  to  govern¬ 
ment  control  of  the  press. 

Many  members  felt  that  for  them 
to  pass  the  resolution  would  be 
misconstrued  as  opposition  to 
j  codes  of  ethics  or  to  international 
conferences. 


J.  Edward  Gerald,  Minnesota, 
president,  left  the  chair  to  explain 
the  executive  committee’s  action. 

It  was  finally  agreed  that  the 
members  would  not  consider  a  re¬ 
solution,  thus  not  approving  or 
disapproving  of  the  executive  com¬ 
mittee’s  action.  A  committee  will 
study  the  question. 

George  E.  Simmons,  Tulane, 
was  chosen  as  president-elect.  He 
becomes  president  at  the  next  con¬ 
vention.  Earl  English,  Missouri, 
became  president  at  this  year’s 
convention. 

Other  officers  elected  were:  Keen 
H.  Rafferty,  New  Mexico,  second 
vicepresident;  Elmer  Beth,  Kansas, 
secretary-treasurer;  Frank  L.  Mott, 
Missouri;  Ralph  Nafziger,  Wis¬ 
consin;  William  Swindler,  Nebras¬ 
ka,  and  Clifford  Weigle,  Stanford, 
members  of  Council  on  Communi¬ 
cations  Research;  Arthur  Barnes, 
Iowa;  Floyd  Baskette,  Colorado; 


Harry  Heath,  Iowa  State,  mem¬ 
bers  of  Council  on  Radio  Jour¬ 
nalism. 

Raymond  B.  Nixon,  Minnesota, 
was  re-elected  editor  of  Journal¬ 
ism  Quarterly  for  a  two-year  term. 

The  Association  of  Accredited 
Schools  and  Departments  of  Jour¬ 
nalism  elected  Burton  Marvin, 
Kansas,  to  succeed  Ralph  R.  Lash- 
brook.  Kansas  State,  as  president; 
Wesley  Maurer,  .Michigan,  vice- 
president;  Elmer  Beth,  Kansas, 
secretary-treasurer. 

The  American  Society  of  Jour¬ 
nalism  School  Administrators,  of 
which  A.  L.  Higginbotham,  Neva¬ 
da,  is  president,  also  held  its  own 
business  session. 

.  “If  we  lack  great  journalists, 
it’s  the  responsibility  of  the  teach¬ 
ers  who  stamped  out  those  minds,” 
said  Mr.  Gerald,  retiring  president 
of  AEJ,  in  his  farewell  talk. 
“Times  have  changed  but  the  veri¬ 
ties  have  not  changed.  Teachers 
must  arise  to  the  new  age  and 
accept  their  responsibilities.  The 
minds  that  make  the  American 


Pressmen  Favor 
Arbitration  Pact 

Cincinnati  —  The  pressmen’s 
union  here  this  week  spurned  the 
advice  offered  by  Woodruff  Ran¬ 
dolph  and  endorsed  a  continua¬ 
tion  of  its  arbitration  policy  as 
urged  by  spokesmen  from  the 
American  Newspaper  Publishers 
.Association. 

The  governing  board  applauded 
the  50-year  agreement  with 
ANPA  and  the  contracts  commit¬ 
tee  observed  that  “the  only  win¬ 
ner  in  warfare  is  an  emotion 
which  soon  dissolves  when  eco¬ 
nomic  loss  is  figured.” 

(Continued  on  page  14) 


press  are  the  minds  we  make.” 

Mr.  Gerald  pointed  out  that  the 
association  is  stronger  than  ever 
with  a  membership  of  525.  He 
said  surveys  are  needed  of  jour¬ 
nalism  teaching,  the  status  of  re¬ 
porter  and  editor,  and  freedom  of 
the  press.  Lack  of  funds  prevents 
the  association  from  carrying  out 
such  surveys,  he  added.  He  re¬ 
ported  that  a  biographical  direc¬ 
tory  of  journalism  teachers  is  de¬ 
sired. 

Leslie  Moeller,  Iowa,  suggested 
surveys  of  journalism  graduates, 
of  what  colleges  look  for  in  their 
faculties,  of  methods  used,  of  the 
pattern  of  teacher  loads,  research 
and  field  work  and  organized  aid 
for  graduate  students  who  want 
to  teach. 

300  .Attend 

Three  hundred  delegates  from 
95  schools  and  departments  of 
journalism  attended  the  second  an¬ 
nual  convention  of  the  AEJ,  es¬ 
tablished  in  1950  by  the  merger 
of  the  American  Association  of 
Teachers  in  Journalism  with  the 
American  Association  of  Schools 
and  Departments  of  Journalism, 
founded  in  1920,  and  the  Amer¬ 
ican  Society  of  Journalism  School 
Administrators,  founded  in  1912. 

The  five-day  meeting  ended  Fri¬ 
day  with  tours  of  the  United  Na¬ 
tions,  New  York  Times,  NBC  and 
Time  and  Life. 

The  ASJSA  annual  award  was 
made  to  the  New  York  Times  by 
A.  L.  Higginbothaiti,  Nevada,  pres¬ 
ident,  for  “superlative  achievement 
in  the  interpretation  of  the  news.” 

Mass  Concept 

-  Arthur  H.  (Red)  Motley,  presi¬ 
dent  and  publisher  of  Parade,  dis¬ 
cussed  mass  appeal  techniques. 

“Teach  your  students  the  mass 
concept  as  opposed  to  class,”  urged 
Mr.  Motley.  ‘Teach  them  to  use 
simple  English.  Teach  them  there 
(Continued  on  page  39) 


FAMILY  AFFAIR— checking  in  for  the  Association  for  Education  in 
Journalism  meeting  at  Columbia  University  are  Mr.  and  Mrs.  James 
W.  Markham  and  their  two  children,  Sara  (U^)  and  David  (6i6). 
Mr.  Markham  is  an  assistant  professor,  University  of  Missouri  School 
of  Journalism. 
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Press  Outcry  Lacking 
In  Official  Corruption 


By  Alan  Barth 

How  WELL  is  the  American 
press  using  its  freedom  today? 
How  well  is  it  fulfilling  the  vital 
function  of  censoring  the  govern¬ 
ment  for  which  it  is  granted  its 
privileged  position? 

Most  newspapers  have  been  dis¬ 
charging  their  censorial  function 
with  a  good  deal  of  bite  and  vigor 
of  late  respecting  what  is  com¬ 
monly  called  “corruption  in  the 
government.”  I  should  think  it 
fair  to  say  that  if  the  American 
public  remains  ignorant  of  scan¬ 
dals  in  the  Bureau  of  Internal 
Revenue  and  the  Reconstruction 
Finance  Corporation  it  is  not  the 
fault  of  the  American  press,  gen¬ 
erally  speaking.  There  has  been 
abundant  exposure — in  part,  per¬ 
haps,  because  we  are  on  the  eve 
of  a  national  election — of  the  kind 
of  corruption  that  takes  the  form 
of  venality. 

It  seems  to  me,  however,  that 
there  is  taking  place  in  the  Gov¬ 
ernment  of  the  United  States  to¬ 
day  a  deeper  and  inore  dangerous 
kind  of  corruption  which  the 
newspapers  have  not  thoroughly 
exposed.  This  is  nothing  less  than 
a  corruption  of  the  basic  values  of 
American  life — a  corruption  of 
the  idea  of  the  supremacy  of  the 
individual,  of  the  idea  that  an 
American  citizen,  by  the  very  fact 
of  his  citizenship,  is  entitled  to 
certain  privileges  and  immunities 
and  may  not  be  punished  by  his 
government  save  in  accordance 
with  due  process  of  law;  a  cor¬ 
ruption  of  the  proudest  boast  of 
Americans,  that  they  live  under  a 
government  of  laws. 

Extension  of  Government 

I  am  convinced  that  there  has 
been  taking  place  in  this  country 
a  dangerous  extension  of  govern¬ 
mental  authority.  I  believe  that 
the  power  of  the  government  is 
being  allowed  to  grow  and  to  en- 
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Editor’s  Note:  These  para¬ 
graphs  are  excerpts  from  the  Kap¬ 
pa  Tau  Alpha  lecture  on  “Punish¬ 
ment  By  Publicity,”  delivered  by 
Alan  Barth,  editorial  writer  for 
the  Washington  Post,  before  the 
Association  for  Education  in  Jour¬ 
nalism  at  Columbia  University 
Aug.  26. 

croach  upon  traditional  individual 
rights  in  ways  which  those  who 
wrote  the  Bill  of  Rights  would 
have  considered  intolerable  —  and 
which  they  intended  a  free  press 
to  prevent. 

1  had  better  be  specific.  I  am 
thinking  now,  for  example,  of  the 
fact  that  a  single  official,  the  At¬ 
torney  General,  has  for  some  years 
been  proscribing  voluntary  asso¬ 
ciations  of  American  citizens  by 
calling  them  subversive  or  Com¬ 
munistic — without  standards  fixed 
by  law,  without  charges,  without 
a  hearing  and  without  any  oppor¬ 
tunity  for  judicial  review.  I  am 
thinking  of  the  fact  that  another 
official,  the  Secretary  of  State,  ar¬ 
rogated  to  himself  until  recently 
the  authority  to  deny  law-abiding 
American  citizens  the  right  to 
travel  abroad  —  summarily,  arbi¬ 
trarily  and  without  any  procedure 
whatever.  I  am  thinking  of  the 
fact  that  the  Federal  police  have 
acknowledged  that  they  engage  in 
wiretapping — glossing  over  a  clear 
prohibition  of  the  practice  in  Fed¬ 
eral  law.  I  am  thinking  of  the 
fact  that  the  government  operates 
a  formal  “loyalty  program”  under 
which  any  employe  may  be  judged 
disloyal  and  subject  to  the  punish¬ 
ment  of  disgrace  as  well  as  dis¬ 
missal  —  without  a  specific  state¬ 
ment  of  charges. 

The  most  shocking  aspect  of 
this  corruption  of  American  stand¬ 
ards  of  fair  play  and  due  process 
is  that  it  has  been  accepted  with 
no  outcry,  with  no  apparent  sense 
of  its  implication.  It  has  been  ac¬ 
cepted  with  virtually  no  protest 
from  the  press. 

Punish  by  Publicity 

What  is  of  even  graver  concern, 
however,  is  the  degree  to  which 
the  American  press  is  being  used 
to  punish  by  publicity  men  and 
women  who  are  not  subject  to 
punishment  by  law.  Newspapers 
are  being  made  the  executioners 
of  sentences  imposed  by  congres¬ 
sional  committees  or,  often,  by 
mere  individuals  speaking  under 
the  immunity  from  suits  for  slan¬ 
der  afforded  by  Congress.  They 
are  being  made  the  executioners 
of  sentences  imposed  without  trial, 
without  observance  of  even  the  ele¬ 
ments  of  due  process — and  com- 
(Continued  on  page  38) 


WASHINGTON: 

Navy  Can't  Ban  Any  Newspapers  on  Guam 

An  Admiral’s  pique  over  publication  of  “gossip”  in  the  Guam  Daily 
News  drew  the  comment  from  a  Department  of  the  Interior  .spokes¬ 
man  that  “the  position  of  newspapers  in  Guam  is  precisely  the  same 
as  in  Hawaii  or  anywhere  else  in  the  U.S.A.”  The  Navy  turned  the 
island  over  to  Interior  for  civilian  rule  in  1950  and  no  naval  officer, 
not  evn  an  admiral,  is  empowered  to  suppress  newspapers  there,  the 
Interior  spokesman  stated  flatly.  Simultaneously  Adm.  Ernest  W.  Litch 
denied  he  had  threatened  to  ban  the  News  and  its  companion, 
Territorial  Sun.  His  protest  to  Publisher  Joseph  Flores  and  Editor 
Joseph  Holmes  was  in  his  private  capacity,  he  explained,  but  “in  the 
heat  of  argument”  his  remarks  might  have  been  construed  as  a 
threat.” 

Bob  Bassett  on  WSB  .  .  .  Jim  Bassett  Is  Nixon  Aide 

Robert  C.  Bassett,  labor  relations  counsel  for  the  Hearst  News¬ 
papers,  joins  the  reorganized  Wage  Stabilization  Board  as  a  repre¬ 
sentative  of  business  and  industry.  His  appointment  was  announced 
by  President  Truman. 

Another  man  named  Bassett  (James)  is  coming  here  from  the 
Los  Angeles  Mirror  to  be  press  secretary  to  Senator  Richard  M. 
Nixon,  Republican  candidate  for  Vice  President.  Mr.  Bassett  has 
been  political  editor  of  the  Mirror. 

Times-Herald  Buys  a  Blair  House  ior  Its  Executives 

Col.  Robert  R.  McCormick  will  not  move  from  Chicago 
to  Washington,  the  Times-Herald  stated  by  way  of  ending  ru¬ 
mors  that  its  purchase  of  a  home  here  was  for  the  purpose  of 
providing  residence  for  the  publisher.  The  house  wos  bought 
from  Dr.  Montgomery  Blair,  chief  of  staQ  of  Children’s  Hos¬ 
pital.  It  will  be  occupied  by  executives  of  the  two  newspa¬ 
pers  during  their  visits  here. 

Western  Union  Rates  Up  6°o  on  Press  Messages 

Effective  Sept.  1,  rates  on  press  messages  filed  with  Western 
Union  will  be  advanced  six  per  cent,  the  Federal  Comrnunications 
Commission  announced.  Rates  for  telemeter,  leased  facilities,  and 
commrecial  news  department  services  will  move  up  as  much  as  20 
per  cent,  the  commission  said.  The  upped  rates  are  to  take  care 
of  a  wage  advance  to  WU  workers. 

NLRB  Okays  Settlement  of  Pressroom  'Boy'  Complaint 

The  National  Labor  Relations  Board  has  issued  orders  requiring 
Local  No.  2  of  the  Printing  Pressmen’s  Union  (AFL)  and  12  New 
York  City  dailies  to  cease  discriminating  against  non-union  employes 
in  the  pressrooms  and  to  pay  back  wages  estimated  at  $125,000  to 
“those  who  have  suffered  such  discrimiriation  since  1948.”  The 
Board’s  orders  were  based  on  a  stipulation  settlement.  Employe 
mainly  involved  are  so-called  “boys”  who  work  at  pressroom  jobs 
similar  to  those  of  apprentices  but  are  not  eligible  to  become  jour¬ 
neymen  until  they  become  apprentices.  Charges  were  brought  by  12 
individual  employes  who  alleged  that  agreements  between  the  union 
and  the  publishers  gave  union  members  higher  pay  and  greater 
opportunities  for  promotion  than  non-members.  _ 

Union  membership  for  apprentices  and  “boys”  has  been  restnetM 
mainly  to  the  sons  of  deceased  union  members,  the  Board  said, 
adding  that  “a  few  others  with  considerable  seniority”  were  admitted 
to  membership. 

Norsemen  Take  Close  Look  at  Our  Bureaucracy 

Nine  by-line  members  of  Norway’s  conservative,  labor,  and 
independent  press  wound-up  a  six-week  study  tour  of  the 
United  States  this  week  with  a  5-day  look  at  Washington 
bureaucracy.  The  Norsemen’s  tour,  arranged  under  the  Mu¬ 
tual  Security  Agency’s  technical  assistance  program,  was  de¬ 
signed  to  give  the  visitors  a  firsthand  look  at  how  America’s 
press,  radio,  television,  and  motion  picture  industries  tell  the 
U.  S.  A.  about  industry’s  "more-for-less”  productivity  meas¬ 
ures. 

Botterud  Goes  to  Saigon  on  MSA  Assignment 

Keith  A.  Botterud,  former  Livingston,  Mont.,  and  Washington 
newspaperman,  has  been  appointed  information  officer  for  the  J”**' 
tual  Security  Agency’s  technical  and  economic  mission  to  Indochina. 
He  will  be  stationed  at  Saigon.  _ _ _ 


Dr.  Hunt  Dies 


eration  for  a  stomach  ailment.  He 
was  51.  A  native  of  Chicago.  Dr. 


Birmingham,  Ala. — Dr.  Doug-  Hunt  was  professor  of  English  at 
las  L.  Hunt,  editorial  writer  for  Birmingham-Southern  College  bc- 
the  Birmingham  News  the  last  six  fore  joining  the  News  staff  m 
years,  died  Aug.  23  after  an  op-  1946. 
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Keynote:  Get  Facts 
And  Interpret  Them 

By  Arthur  Hays  Sulzberger 


We  celebrate  this  year  the  for¬ 
tieth  anniversary  of  the  great 
school  of  journalism  that  Joseph 
Pulitzer  brought  into  being.  In¬ 
evitably,  much  of  Mr.  Pultizer’s 
thinking  has  influenced  the  teach¬ 
ing  done  here.  I  am  sure  that  the 
principle  of  objectivity  in  reporting 
and  presentation  of  news  is  part  of 
that  teaching.  torially  could  insidiously  affect 

Yet  I  doubt  whether  Joseph  ‘he  reporters’  objectivity  and  that 

.  before  long  editorial  biases  would 

I  confess  I 

shared  this  opinion. 

Now,  strange  as  it  may  sound, 
I  do  not  believe  that  it  is  possible 
“*  *  *  to  give  the  news  without 
fear  or  favor,  without  regard  to 
any  party,  sect  or  interest  in¬ 
volved,”  and  I  sincerely  trust  that 
this  heresy  will  not  cast  me  for 
the  leading  role  in  an  auto  da  fe. 
I  do  not  think  it  possible  to  be 
strictly  objective  or  to  present  the 
news  without  any  bias. 

I  do  believe,  however,  that  one 
can  aspire  to  these  ideals,  “Ad 
astra  per  aspera.”  Don’t  let  this 
quotation  mislead  you.  I  was  a 
bad  Latin  student  but  I  remem¬ 
ber  this,  “To  the  stars  through 
hope,”  because  it  was  the  motto  on 
the  marquee  of  a  restaurant  at 
101  St  Street  and  Broadway  which 
I  used  to  pass  for  many  years  on 


(Part  of  the  keynote  address  de¬ 
livered  hy  the  puhlisher  of  the 
New  York  Times  at  the  journal¬ 
ism  educators’  convention  at  Co¬ 
lumbia  University  this  week.) 


Pulitzer  believed  in  news  objectivi¬ 
ty.  I  have  examined  carefully  his  show  up  in  the  news, 
reasons  for  desiring  to  establish 
a  school  of  journalism.  He  was 
motivated  by  a  sincere  desire  for 
public  service,  and  for  service  to 
his  profession.  He  wanted  to  raise 
the  professional  and  ethical  stand¬ 
ards  of  journalism;  indeed,  to 
make  of  it  a  profession,  like  the 
law  and  medicine.  He  wanted 
better-trained  journalists  so  that 
they  might  produce  better  newspa¬ 
pers.  We  are  greatly  in  his  debt. 

Yet,  nowhere  that  I  can  find 
does  he  refer  to  the  ideal  of  ob¬ 
jectivity  in  the  news.  News,  he 
conceded,  is  the  life  of  a  paper, 
but  his  great  concern  with  the 
newspaper  was  as  “the  orator,  the 
preacher  of  the  masses.”  The 
newspaper,  to  him,  was  the  advo¬ 
cate  and  the  crusader  devoted  to 
the  public  business  and  the  public 
interest.  The  journalist,  to  him,  "'^y 

was  “the  lookout  on  the  bridge  of  Heights! 

the  ship  of  state  ♦  ♦  *  there  to  ^  believe  further  _  .  ...w,...  _ _ 

watch  over  the  safety  and  the  wel-  |hose  who  are  aware  that  these  fgit  (q  let  Hanson  Bald- 

fare  of  the  people  who  trust  him.”  'deals  are,  in  fact,  beyond  their  specialize  on  the  military  or 

Recall,  for  example,  the  ideal  he  f^^ch  can  ever  truly  approach  gnj  Laurence  devote  his  full  time 

set  for  his  newspapers.  They  were  'hem.  As  I  see  it,  a|l  of  us  have  jq  science.  The  feeling  was  that 

“never  to  be  satisfied  with  merely  hen  acquiring  prejudice  from  the  these  men  should  be  regular  mem- 
printing  news.”  They  were  to  day  we  were  born,  and  we  must  ^g^s  of  the  City  Staff  and  only 
“fight  for  progress  and  reform,  s''‘i''e  constantly  and  consciously  work  on  their  particular  specialty 
never  tolerate  injustice  and  cor-  *9  '^d  ourselves  of  th<^  preju-  when  an  item  up  their  alley  was 
niption,  always  fight  demagogues  dices  if  we  seek  objectivity.  presented  to  us. 

of  all  parties,  never  belong  to  any  Now  I  am  well  aware  that  there  Well,  it’s  not  necessary  to  tell 
party,  always  oppose  privileged  are  many  in  the  profession  of  jour-  you  that  such  thinking  no  longer 
classes  and  public  plunderers,  nalism  who  do  not  believe  that  exists.  In  preparation  for  these  re- 
never  lack  sympathy  with  the  this  should  be  a  goal.  I  recall  marks,  I  asked  one  of  my  asso- 
poor,  always  remain  devoted  to  some  years  ago  at  a  large  gather-  dates  to  list  our  specialists  for 
the  public  welfare  ♦  ♦  ♦  never  ing  meeting  a  publisher  with  me.  I  had  thought  of  a  few  fields 
be  afraid  to  attack  wrong,  whether  whom  I  had  little  in  common.  Mr.  other  than  those  I  have  mentioned, 
by  predatory  plutocracy  or  preda-  Roosevelt  was  running  for  office  but  I  was  amazed  when  I  saw  the 

tory  poverty.”  and  was  our  candidate  that  year,  first  list  and  so  was  my  associate. 

Here  is  a  highly  emotional  dedi-  He  had  just  done  something,  how-  In  fact,  I  had  barely  received  that 
cation.  Compared  with  it,  the  ever,  which  seemed  to  me  rather  first  list  when  a  second  one  ap- 
ideal  of  Adolph  S.  Ochs  sounds  appalling  and  I  commented  on  it  peared.  Now,  I  think  I  know 
coldly  intellectual.  He  promised  to  this  publisher,  saying  that  the  something  about  the  New  York 
to  “give  the  news,  all  the  news,”  President  had  dug  a  fine  hole  for  Times,  but  I  hadn’t  thought  about 
to  give  it  in  good  language,  to  himself.  He  replied  that  even  it  quite  this  way — 1  hadn’t  really 
give  it  early,  if  not  earlier  than  it  standing  in  that  hole  Mr.  Roose-  progressed  much  beyond  the  Van 
could  be  had  through  any  other  velt  still  rose  head  and  shoulders  Anda  era,  although  I  had,  of 
inedium,  and  to  give  it  impar-  over  everyone  else.  Regretting  course,  passed  on  the  various  mat- 
tially,  without  fear  or  favor.  Some  that  I  had  started  the  conversa-  ters  that  brought  this  new  situa- 
of  the  fervor  expressed  by  Mr.  tion  and  in  an  effort  to  stop  it,  tion  into  being  on  the  Times. 
Pulitzer  was  embraced  by  Mr.  I  hastily  requested  the  other  pub-  The  complex  world  in  which  we 
Ochs,  but  in  the  Times  it,  was  to  lisher  not  to  forget  that  we,  too,  live  and  the  fact  that  it  becomes 
be  confined  to  the  editorial  page,  were  supporting  Mr.  Roosevelt,  daily  more  literate  and  articulate 
The  news  columns  were  to  be  “Yes,”  he  said,  “on  your  editorial  and  that  large  numbers  of  people 
untainted  by  the  passions  of  the  page  but  (accusingly  not  in  your  are  now  ruling  or  helping  to  guide 
crusader.  news  columns!”  the  world’s  affairs  instead  of  sit- 

And  even  on  the  editorial  page  I  will  confess  to  you  that  I  ting  as  mute  subjects  of  the  anoint- 
the  Times,  in  those  days,  was  loath  have  long  since  changed  my  point  ed  few,  all  these  compel  the  press 
to  throw  its  weight  around.  Mr.  of  view  about  the  undue  influence  to  improve  its  presentation  of  the 
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Press  Freedom 
Session  Called 
In  Calif.  Capital 

Berkeley,  Calif.  —  Legislative 
studies  into  legal  bars  on  freedom 
of  information  in  California  will 
be  considered  at  a  hearing  in  Sa¬ 
cramento  Sept.  10,  the  California 
Newspaper  Publishers  Associatkm  | 
has  been  advised. 

Ralph  Brown,  assemblyman  from 
Modesto,  volunteered  to  introduce 
any  legislation  found  necessary  to 
keep  public  meetings  open  to  the 
press,  according  to  Jack  Craemer. 
editor,  San  Rafael  Independent- 
Journal. 
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The  inquiry 
study  into  loopholes  in  presei; 
laws  which  are  used  by  officials  to 
prevent  access  to  information,  Mr. 
Craemer  reported.  Stanley  Wilsot, 
Mill  Valley  Record,  and  presides! 
CNPA,  stressed  that  Assemblyma 
Brown’s  action  was  voluntary. 

A  proposed  legislative  measun 
to  enable  public  access  to  infor¬ 
mation  was  advanced  by  Larry 
Fanning,  managing  editor,  Sm 
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najor.  or  lirst  instance,  reliance  ->•  tclward  Cierald,  Minnesota,  iiupcureiu  any  ^ 

>n  contacts,  reportorial  resource-  was  moderator  of  the  panel,  on  WlSCOnSin  LJOCtOIS  public  information.  He  observed 

ulness,  newspaper  accuracy  and  which  the  speakers  were  Dr.  Max  Ofiof  Pr©SS  LiaiSOn  suspension,  loss  of 

esponsibility,  use  of  the  weapons  Beer,  New  York  representative  of  Miivtaukee _ The  Wisconsin  provisions  would  be  ® 

n  newspaper  arsenals  of  persua-  Zuricher  Zeitung,  Switzer-  j  Medical  Society  has  issued  ficient  to  insure  the  carrying  out  of 

;ion  and  publicity,  continuS  and  land,  and  vicepresident  of  the  f  ^Sn^irto  itfSber?  and  legislative  provisions 

:xpanding  activities  of  committees  United  Nations  Correspondents’  newspaper  editors  on  a  proposed  ,  California  faces  a  ‘wo-Wd  ^ 

)n  freedom  of  information  and  em-  Association;  Patrick  Murphy  relationship  between  the^m^ical  M’’’  Craemer  said.  There 

ohasis  on  the  right  to  know,  not  Malin,  executive  director  of  the  prSon  and  The  pr«s.  k  LiJ! 

>f  the  newspaper  press  alone  but  American  Civil  Liberties  Union;  ^  bulletin  poinSs  out  that  school  board  meetings  be  held  o  j 

3f  all  the  people,  including  the  Keen  Rafferty,  New  Mexico,  and  newspapers  have^a  responsibility  ^  public  place  or  after  pu^  I 

DeWitt  Reddick,  Texas.  their  subSKrs  and 

■There  has  been  alarming  in-  UN  Eltorte  “„Tg“  lo  crS^erale  wlrh  curbs  .he  nght  of  ar^s  to  r^xndr 

crease  in  volume  of  refusals  of  ac-  “There  can  be  no  peace  or  se-  the  press  by  providing  information  Chairman  Named 

omcial  information.  Most  curity  in  the  world  without  full  in  accident  cases  and  other  newts  Mr.  Craemer  was  elected  c^' 

ot  the  refusals  fall  into  two  main  news  reports,”  said  Dr.  Beer,  who  stories.  It  suggests  that  hospitals  man  of  the  1953  CNPA  EditW 

.  described  the  efforts  of  the  UN  designate  somebody  as  a  clearing  Conference.  After  14  years, 

“One  is  refusal  of  access  to  rec-  to  extend  freedom  of  information  house  for  such  reports  which  may  Chilton  Bush,  chairman,  Stamort 
ords  of  the  sort  newspapers  have  around  the  world.  “The  UN  must  be  brief  but  still  capable  of  in-  University  Institute  for  Joum^ 
been  accustomed  to  inspect — police  open  the  doors,  as  much  as  pos-  forming  the  reader  of  the  con-  Studies,  has  asked  to  be  relieved 
records,  police  court  records,  vital  sible,  to  the  totalitarian  powers  dition  of  the  patient  who  has  fig-  of  the  major  responsibility  of  ar- 
statistics,  and  many  others.  News-  rather  than  make  them  equal  part-  ured  in  the  news.  ranging  and  directing  the  con- 

papers  are  being  barred  more  often  nors  in  a  news  pact  to  which  they  On  the  medical  men’s  side  of  ference.  j 

on  their  regular  beats — access  to  would  not  adhere.”  the  problem  the  bulletin  stresses  At  the  general  session,  the  pun-  | 

formalized  records .  of  action  that  Mr.  Malin  charged  that  some  two  issues.  One  that  sometimes  lishers  rejected  a  motion  that  any  t 

has  been  taken.  Without  being  newspapers  “greedily  went  in  for  certain  details  about  a  patient’s  newspaper  that  can  qualify  as  > 
able  to  cite  statistical  support,  I  trial  by  publicity”  in  Congressional  condition  are  not  essential  to  the  newspaper  of  general  circulation 
think  I  detect  in  recent  months  a  hearings.  news  story  and  should  be  kept  is  entitled  to  active  membership- 

halt,  if  not  a  reversal,  of  this  trend.  Mr.  Reddick  challenged  the  edu-  confidential  for  the  sake  of  the  The  executive  board  took  no  action 
Newspaper  complaints  to  me  are  cators  to  make  plain  to  students  patient.  The  other  is  a  request  to  on  this  as  the  CNPA  is  now  «- 
diminishing.  the  implications  of  our  freedoms,  the  newspapers  to  check  up  with  gaged  in  rewriting  its  Constitution 

“The  other  class  is  different  and  “Are  we  sure  our  graduates  competent  medical  authorities  on  and  by-laws,  John  B.  Long,  g®’ 
in  a  way  even  more  challenging  know  their  responsibilities  and  any  stories  about  alleged  “cures”  eral  manager,  explained, 
and  important.  It  evidences  en-  rights?”  he  asked.  “Educators  for  serious  diseases.  ■ 

larged  service  by  press  to  public,  ought  to  marshal  the  facts  and  ex-  This  statement  of  suggested  re-  ^  «  TTnit  CVsrfrirrtiH 

Smartly  in  time  with  the  explosive  plain  the  ideas  of  freedom  to  their  lationshlp  between  professional  L^OlOr  Umi  ynangeu 

expansion  of  governmental  activ-  classes.  We  ought  to  work  with  men  and  the  press  came  about  Pictorial  Review,  the 
ities  newspapers  are  stepping  up  high  schools  in  teaching  about  the  through  a  series  of  six  district  magazine  distributed  with 

volume,  nature  and  scope  of  news  freedom  of  the  press.  We  ought  medical  meetings  called  by  the  Hearst  newspapers,  is  now 

coverage.  It  is  not  a  matter  of  to  write  articles  for  teachers’  mag-  Wisconsin  State  Medical  Society  ing  less  than  page  units  in  W" 

the  occasional,  short-lived  cam-  azines  about  our  profession.”  to  which  representatives  of  the  color,  Hearst  Advertising  Servict 

paign  or  crusade  based  on  infor-  Mr.  Rafferty  charged  that  the  press  and  radio  were  invited.  announced  this  week. 
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Clear  thinking  and  good  writ¬ 
ing  are  the  main  essentials  for 
reporting  and  for  feature  writing, 
it  was  brought  out  in  separate 
panel  discussions  of  those  two 
fields  at  the  journalism  teachers’ 
convention. 

Several  provocative  questions 
were  posed  in  the  panel  on  “New 
Emphases  in  Reporting  and  Teach¬ 
ing  Techniques  in  the  Field,”  by 
Robert  E.  Garst,  city  editor  of  the 
ffew  York  Times,  and  a  panel 
member,  in  a  letter  to  Jacob 
Scher,  Northwestern,  moderator. 
The  letter,  read  at  the  opening  of 
the  panel,  stated  in  part: 

Mr.  Garst’s  Questions 

“One  of  my  main  gripes  about 
new  graduates  is  their  impractical 
ambition  to  become  great  foreign 
correspondents  almost  overnight. 
1  have  found  few  who  have  any 
feeling  that  local  news  is  basic 
and  that  methods  of  obtaining  lo¬ 
cal  news  are  basic.” 

Mr.  Garst  asked: 

Are  we  getting  too  far  away 
in  our  curricula  from  fundamental 
reporting  and  dealing  too  much  in 
broad  economic  and  governmental 
subjects? 

Are  our  methods  or  the  sub¬ 
ject  matter  of  our  courses  becom¬ 
ing  too  generalized  so  that  we 
slight  the  hard  concrete  tools  of 
the  profession? 

1$  there  intensive,  practical  drill 
in  gathering  all  the  facts  of  an 
event  or  situation,  winnowing 
them  out  and  thinking  them 
through  to  the  essentials  of  the 
story? 

Am  1  right  in  thinking  that  a 
student  who  can  gather  and  ap¬ 
praise  his  information  properly 
will  have  little  difficulty  in  writ¬ 
ing  it? 

Has  there  been  too  much  em¬ 
phasis  on  the  actual  writing  of 
the  story  rather  than  on  the  main 
thing,  the  facts? 

Too  Few  Reporters? 

Is  there  too  much  weight  being 
put  on  the  form  instead  of  the 
content? 

Are  we  turning  out  too  many 
would-be  “feature”  writers  and  too 
few  reporters? 

Are  there  too  many  of  our  stu¬ 
dents  who  have  a  vague  desire 
“to  write”  and  eventually  go  into 
some  other  allied  field  where  the 
requirements  are  not  so  rugged? 

To  become  absolutely  funda¬ 
mental,  are  our  entrance  require¬ 
ments  geared  properly  to  the  needs 
of  newspapers? 

Are  we  letting  in,  and  suffering 
with,  too  many  “literary”  types  who 
will  never  see  the  inside  of  a 
newspaper  ofSce? 

In  addition  to  Mr.  Scher  and 
Mr.  Garst,  the  panel  consisted  of 
Charles  L.  Allen,  Northwestern; 
J-  Montgomery  Curtis,  director  of 


the  American  Press  Institue,  Co¬ 
lumbia;  and  Eugene  Sharp,  Mis¬ 
souri. 

Mr.  Curtis  observed  that  his  ex¬ 
perience  in  working  with  editors 
at  the  institute  led  him  to  believe 
that  many  agreed  with  Mr.  Garst’s 
point  of  view. 

“We  want  people  who  will  get 
local  news  and  not  mark  time 
while  their  literary  genius  comes 
to  a  full  flop,”  said  Mr.  Garst. 
“We  want  individuals  who  are  re¬ 
sponsible,  who  are  not  lazy,  who 
have  developed  sound  working 
habits,  who  dig  for  facts,  who 
know  precisely  what  they  are  writ¬ 
ing  about.  We  want  reporters,  not 
writers.  If  they  get  every  fact, 
the  writing  will  take  care  of  it¬ 
self.” 

Ring  Door  Bells 

“There  is  no  substitute  for  g<x)d 
local  reporting,”  agreed  Mr.  Sharp. 
“Let  them  learn  by  doing.  We 
teach  them  to  go  out  and  ring 
door  bells  and  get  news.” 

Mr.  Curtis  suggested  that  the 
journalism  teachers  have  their 
students  paste  up  clippings,  study 
the  stories  for  questions  left  un- 
anwered. 

“Is  there  science  or  art  to  report¬ 
ing?”  asked  the  moderator. 

“A  person  must  have  a  curious 
mind  to  be  a  good  reporter,”  re¬ 
plied  Mr.  Garst. 

“It’s  a  calling,”  answered  Mr. 
Curtis.  “Reporters  have  to  care, 
to  feel  responsibility  to  their  news¬ 
paper  and  to  the  reader.” 

Mr.  Allen  reported  on  his  ex¬ 
periences  with  readership  surveys 
over  a  period  of  25  years. 

“The  15  most  recent  surveys 
make  it  clear  that  editors  of  news¬ 
papers  misjudge  the  true  value  of 
stories,”  Mr.  Allen  said.  “The 
buried  news  story  often  has  most 
reader  interest.  In  15  studies,  only 
one  story  in  the  first  10  dealt 
with  politics  at  all.  These  studies 
show  that  the  simple  narrative 
style  has  more  to  offer  than  we 
realize.” 

Curtis  MacDougall,  Northwest¬ 
ern,  said  a  reporter  should  be  a 
jack-of-all-trades  before  he  special¬ 
izes. 

Write  and  Rewrite 

“There  is  no  way  to  teach  re¬ 
porting  except  to  rub  their  noses 
in  the  dirt  of  their  mistakes,”  said 
Roscoe  Ellard,  Columbia.  “Make 
them  care  tremendously,  make 
them  go  back  and  make  them 
write  the  story  10  times.  It  is 
teachable.  Facts  come  first,  even 
in  poetry.” 

“Some  reporters  have  the  phony 
attitude  that  they  are  to  provide 
entertainment  instead  of  truth,” 
observed  Mr.  Curtis.  “Some  pa¬ 
pers  are  smug  and  do  not  want 
digging  hy  their  reporters.” 

Graham  Hovey,  Wisconsin,  dis¬ 
puted  the  contention  that  a  teacher 
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should  urge  his  reporters  to  go  in 
for  local  reporting  when  some 
of  them  may  have  great  talent  and 
longing  for  a  foreign  correspond¬ 
ent’s  career. 

Mr.  Scher  said  the  schools  face 
the  problem  of  getting  too  far 
from  the  field,  of  becoming 
dogmatic  and  dictatorial. 

“We  are  not  doing  the  job  and 
we  do  not  know  the  answer,”  he 
concluded. 

Richard  T.  Baker,  Columbia, 
was  moderator  of  the  panel  on 
newspaper  and  magazine  feature 
writing,  and  the  panel  consisted  of 
Floyd  Arpan,  Northwestern;  Stan¬ 
ley  Frank,  magazine  writer;  Allen 
Keller,  New  York  World-Telegram 
and  Sun;  Herbert  Mayes,  editor 
of  Good  Housekeeping,  and  Wil¬ 
liam  I.  Nichols,  editor  of  This 
Week  magazine. 

Mr.  Nichols  said  it  was  impor¬ 
tant  to  the  writer  to  study  circu¬ 
lation  and  advertising  reports  on 
magazines  to  determine  where  the 
markets  will  be. 

Interpretation  Needed 

“Attack  the  story  on  the  inter¬ 
pretative  angle,”  advised  Mr. 
Frank.  “Burdens  on  the  writer  are 
more  difficult  all  the  time.  Now 
he  needs  to  deal  in  curbstone  psy¬ 
chiatry.  He  has  to  explain  the 
motive  that  made  the  man  act 
this  way.  Interpretative  writing  is 
what  is  wanted — that’s  the  most 
important  word  in  the  business.” 

Mr.  Mayes  said  the  trend  in  his 
magazine  is  for  more  fiction,  less 
non-fiction.  The  reverse  was  re¬ 
ported  for  some  other  magazines. 

“Style  is  a  chemistry — it  grows 
out  of  a  person’s  own  body,”  Mr. 
Keller  stated.  “A  good  way  to  de¬ 
velop  style  is  to  go  through  school 


GREETINGSL-are  exchanged  be> 
tween  John  E.  Drewry,  left,  dean, 
Henry  W.  Grady  school  of  Jour¬ 
nalism,  University  of  Georgia,  and 
Fred  L.  Kildow,  journalism  pro¬ 
fessor  at  the  University  of  Min¬ 
nesota. 

writing,  then  to  a  newspaper  and 
then  on  to  magazine  writing.  There 
is  no  pattern — we  must  get  away 
from  a  norm.  The  words,  thoughts, 
ought  to  go  with  them.” 

Praise  for  Tabloid  Style 

“All  newspapers  are  becoming 
alike,”  said  Mr.  Keller.  “There 
is  now  the  greatest  opportunity  for 
them  to  try  some  good  writing. 
Muddy  thinking  is  the  worst  enemy 
of  go^  writing.  There  is  no  ne¬ 
cessity  for  dullness — any  report¬ 
ing,  about  a  fire  or  anything  else, 
can  have  color  and  style.  A  news¬ 
paper  will  make  friends  if  it  de¬ 
velops  style. 

“Let’s  not  look  down  our 
noses  at  tabloids,”  Mr.  Keller  con¬ 
tinued.  “The  New  York  Daily 
News  is  a  past  master  at  a  style 
that  is  unique — it  gives  the  mo^, 
atmosphere,  color  of  a  story.  Use 
slang  if  necessary  to  get  across 
something.” 


Tape  System  Dimming 
The  Spirit  of  Editing? 


As  THE  press  associations  as¬ 
sume  more  and  more  the  functions 
of  the  copy  desk,  some  journalism 
teachers  see  the  Teletypesetter 
operation  dimming  the  “spirit  of 
editing.” 

One  educator  asked  at  a  panel 
session  at  Columbia  University  on 
Tuesday  afternoon:  How  can  the 
schools  maintain  the  students’  tra¬ 
ditional  attitude  toward  copy  edit¬ 
ing  when  TTS  copy  creates  a 
psychological  block  against  chang¬ 
ing  it? 

“I’m  not  worried  in  the  least,”  a 
fellow  teacher  responded,  “because 
these  kids  just  don’t  know  enough 
about  copy  editing  to  have  a  psy¬ 
chological  block.” 

In  the  view  of  several  educators, 
TTS  monitor  copy — single-speed, 
stylized  at  a  central  point,  justified 
line-by-line  for  automatic  compo¬ 
sition,  and  on  narrow-width  paper 
— merely  will  supplant  the  ortho¬ 
dox  wire  copy  which  has  been 
used  for  classroom  training. 

There  was  a  fairly  general  opin¬ 


ion  in  the  group  of  20  teachers 
in  the  copy-editing  roundtable 
that  schools  would  place  less  em¬ 
phasis  on  that  phase  of  newspaper 
work  because  there  will  be  fewer 
jobs  in  the  field  and  fewer  stu¬ 
dents  interested  in  news  desk  tasks 
where  tape  delivers  the  type  to  the 
composing  room. 

One  teacher  suggested  a  solu¬ 
tion  to  the  classroom  technique  in 
a  plan  which  he  has  in  mind  to 
give  students  a  visualization  of  an 
expert  at  work  on  copy,  rather 
than  rely  on  textbook  exercises. 
He  expects  to  have  a  machine 
which  will  project  the  actual  copy¬ 
editing  job  onto  a  screen  in  full 
view  of  the  class. 

It  was  feared  by  some  teachers 
that  TTS  discourages  the  kind  of 
copy-editing  that  has  been  taught, 
because  the  tendency  is  to  use  as 
much  of  the  type  that  has  already 
been  set  as  possible.  This  leads  to 
block-editing  rather  than  word¬ 
editing;  whole  paragraphs  are 
{Continued  on  page  38) 
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Markel  and  Canham 
Stress  Interpretation 


Responsibility  of  the  press  in 
developing  public  understanding 
of  world  affairs  received  attention 
in  talks  to  the  journalism  teachers 
by  Lester  Markel,  Sunday  editor 
of  the  New  York  Times,  and  Er¬ 
win  D.  Canham,  editor  of  the 
Christian  Science  Monitor. 

Mr.  Markel  said,  in  part: 

“As  I  see  it  there  are  two  di¬ 
rections,  important  directions,  in 
which  schools  of  journalism  can 
move  in  the  effort  to  improve  the 
philosophy  and  the  practices  of 
journalism;  first,  in  the  training  of 
better  journalists;  second,  in  im¬ 
proving  journalistic  techniques 
through  research  and  recommen¬ 
dations. 

“As  for  the  first  assignment: 

“The  job  of  training  journalists 
is  a  difficult  one  at  best.  I  am 
convinced  that  you  cannot  teach 
a  man  to  write  or  to  edit.  The 
‘nose  for  news’  so-called  is  not 
acquired;  either  you  have  it  or  you 
don’t;  it  is  part  of  your  inherited 
physiognomy. 

“The  same  observation  goes  for 
editing.  You  either  have  news  im¬ 
agination  or  you  do  not  have  it. 
You  cannot  learn  to  edit  by  any 
rules  or  any  formula.  Drs.  Flesch, 
Gallup  and  Gaylord  Hauser  com¬ 
bined  cannot  supply  the  prescrip¬ 
tion.  A  man  must  edit  to  suit  him¬ 
self.  As  in  the  case  of  writing, 
you  either  are  inherently  an  editor 
or  you  are  not.  You  have  ideas, 
you  have  standards,  you  have  con¬ 
victions,  or  you  do  not  have  them. 

“Therefore,  what  a  school  of 
journalism  can  do  is  to  discover 
or  help  to  discover  whether  a  man 
can  write  or  edit.  It  can  give  him 
background;  it  can  provide  tech¬ 
nical  assistance.  But  it  should  be 
clear  that  it  cannot  make  a  Horace 
Greeley  or  any  other  editorial 
purse  out  of  a  sow’s  ear. 

“The  assignment  of  the  schools 
of  journalism  is  to  supply  men 
who  know  how  to  think  and  who 


though  the  job  is  being  done  more 
capably  than  it  was  done  25  years 
ago. 

In  the  search  for  circulation,  be¬ 
cause  of  the  competition  of  other 
media,  there  has  been  a  decided 
tendency  to  go  into  fields  which 
are  not  the  proper  fields  of  jour¬ 
nalism,  he  asserted. 

“There  are  two  important  rea¬ 
sons  why  the  newspapers  should 
return  to  the  news  job,”  Mr.  Mar¬ 
kel  went  on.  “For  one  thing,  in 
the  field  of  entertainment,  the 
newspaper  cannot  compete  with 
the  other  media  of  entertainment. 
Consider,  for  example,  what  has 
happened  as  a  result  of  television. 
The  newspapers  that  are  suffering 
from  the  competition  of  television 
are  the  entertainment  newspapers. 

“Second  and  more  importantly, 
there  is  the  need  for  the  informed 
public  opinion  to  which  the  news¬ 
paper  must  greatly  contribute. 

“I  think  it  is  a  grave  reflection 
on  the  newspapers  that  the  news 
weeklies  have  attained  as  large  a 
circulation  as  they  have.  They  are 
doing  the  kind  of  interpretation 
which  is  essentially  the  job  of  the 
newspaper.” 

3  Diseases  of  T-Zone 
In  Mr.  Market’s  view,  American 
journalism  suffers  from  three  dis¬ 
eases  of  the  T-zone — ^Tabloidemia, 
Triviallergies  and  Tensionitis. 

Tabloidemia,  he  defined,  is  a 
plague  which  causes  a  newspaper 
to  break  out  in  yellow  rashes,  to 
play  up  sensational  and  local  news 
with  a  resultant  eclipse  of  impor¬ 
tant  national  and  international 
news,  to  devote  its  space  to  enter¬ 
tainment  rather  than  to  informa¬ 
tion. 

As  a  result  of  this  disease,  he 
said,  there  are  secondary  eruptions, 
the  non-news  features  which  are 
“pseudo-journalism.”  He  referred 
specifically  to  the  columnist  who 
deals  in  trivia  and  tattle. 

Tensionitis,  he  continued,  is  a 
tremendous  effort  to  print  the 


ing  an  event,  we  need  to  report 
trends  just  as  skillfully.  That  calls 
for  more  perceptive  editors. 

“This  election  will  be  won  on 
the  front  pages  as  much  as  on  the 
editorial  pages,”  he  continued. 

‘  Both  candidates  are  getting  ade¬ 
quate,  accurate  play  by  most 
papers  and  it  is  a  close  race  on  the 
front  pages.  We  need  to  introduce 
related  buried  facts  with  the  same 
force  as  things  that  gain  headlines 
for  a  candidate.” 

With  backward  peoples  now 
craving  their  share  in  man’s  new 
achievements,  he  continued,  there 
is  a  growing  need  for  interpreta¬ 
tion  of  world  affairs. 

Better  Editorship  Held  Need 
We  need  correspondents  who  are 
free  of  the  inhibitions  of  rapid 
spot  news  coverage,”  he  said,  “but 
more  important  are  the  editors. 
Staffs  abroad  could  do  a  far  better 
job  than  they  are  permitted  in  the 
face  of  demands  from  their  news 
editors. 

“Editors  too  often  are  too  little 
willing  to  ask  correspondents  to 
write  in  terms  of  trends  and  sig¬ 
nificance.  The  sta.Js  of  reporters 
are  forced  to  place  too  much  of 
a  premium  on  spot  news  and  speed 
of  transmitting  it.” 

Mr.  Canham  urged  newspapers 
and  wire  services  to  expand  their 
budgets  and  send  special  corre¬ 
spondents  abroad  to  concentrate 
on  trends  and  significance. 

“The  fact  is,  and  it  needs  to  be 
faced  frankly,  that  much  interna¬ 
tional  reporting  is  bad  and  that 
the  editing  fails  to  correct  it — even, 
for  circulation  reasons,  encourages 
it.  In  my  trips  abroad  I  have  been 
distressed  that  so  much  of  this  in¬ 
ternational  news — news  that  is  of 
such  vital  importance,  news  upon 
which  our  public  opinion  is  made 
— is  inadequately  and  un-under- 
standably  presented. 

“I  have  been  distressed  at  the 
immaturity  of  some  of  the  report¬ 
ing,  the  lack  of  background,  the 
blitheness  with  which  the  corre¬ 
spondent  with  neither  the  language 
nor  the  perspective  will  plunge 
into  a  complex  issue.  In  short,  I 
have  been  distressed  that  the  re- 


Ponel  Suggests 
Photo  Editing 
Needs  Attention 


Formalized  education  which 
more  than  800  press  photographers 
have  obtained  in  short  courses 
during  the  last  year  goes  far  in 
improving  photo  journalism,  ex¬ 
perts  and  teachers  agreed  in  a 
panel  discussion  this  week  at  Co¬ 
lumbia  University. 

Now  it’s  the  editing  side  of  the 
picture  business  which  cries  for 
special  attention,  it  was  the  opin 
ion  of  several  who  participated 
when  one  photographer  unloosed 
stacks  of  photos  as  examples  of 
cliches  in  photo  journalism 
The  two  principal  cliches,  he 
said,  are  handshakes  and  cheese¬ 
cake.  Professors  added  another- 
the  committee  looking  at  a  piece 
of  paper. 

Why  are  there  so  many  of  these 
pictures  in  the  newspapers?  Pho¬ 
tographers  had  one  answer:  the 
personage  is  busy  and  won’t  be 
bothered  cooperating  for  a  differ 
ent  angle  shot.  Teachers  suggest 
ed:  the  editor  expects  that  kind  of 
picture  and  that’s  what  the  pho¬ 
tographer  brings  back 
Two  leaders  in  the  National 
Press  Photographers  Association 
told  of  the  efforts  being  made  to 
help  lensmen  keep  up  with  techno¬ 
logical  and  editorial  advancements. 
They  were  Joe  Costa  of  the  Nn 
York  Sunday  Mirror,  and  William 
Eckenberg  of  the  New  York 
Times. 

Two  magazine  photographers, 
Tom  Hollyman  of  Holiday,  and 
Joe  Rothstein  of  Look,  conceded 
that  there  is  little  basic  difference 
between  picture-making  for  news¬ 
papers  and  for  magazines,  but  Mr. 
Hollyman  expressed  concern  over 
objectivity  in  picture  reporting 
He  said  there  are  frequent  evi¬ 
dences  of  a  photographer  illus¬ 
trating  his  own  attitude  or  that  ^ 
of  his  editor  on  a  news  story. 

A  matter  of  seconds  can  make 
a  great  difference  in  the  picture, 
argued  Messrs.  Costa  and  Ecken- 
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along  straight 

lines. 

Better  Than  25  Years  Ago 
“As  for  the  second  part  of  the 
job  of  the  schools  of  journalism, 
I  note  on  the  part  of  the  press  an 
increasing  willingness  to  accept 
the  schools  of  journalism  as  re¬ 
search  centers.  That  is  good.  I 
feel  that  the  schools  should  en¬ 
gage  much  more  fully  in  the  study 
of  American  newspapers  both  for 
the  benefit  of  their  students  and 
the  benefit  of  the  newspapers 
themselves.  I  feel  that  the  organ¬ 
izations  such  as  the  AN  PA  should 
subsidize  this  kind  of  research  in 
the  schools.  We  newspaper  people 
should  be  more  willing  to  subject 
ourselves  to  this  kind  of  analysis.” 

Mr.  Markel  said  he  is  not  over¬ 
whelmingly  happy  about  the  state 
of  American  journalism  today. 


gard  for  accuracy.  The  cry  of 
“speed,  drama,  speed”  has  arisen, 
he  said,  as  a  result  of  the  compe¬ 
tition  among  the  news  agencies. 

“The  challenge  to  the  nation’s 
newspapers,”  Mr.  Markel  conclud¬ 
ed,  “is  really  a  double  one;  first 
that  they  shall  fulfill  their  obli¬ 
gation  to  inform  American  opin¬ 
ion  so  that  this  opinion  will  be 
sound;  second,  that  they  shall  in¬ 
sure  between  the  United  States 
and  the  rest  of  the  world  an  ac¬ 
curate  and  comprehensive  flow  of 
the  news.” 

Erwin  D.  Canham,  editor  of  the 
Christian  Science  Monitor,  dis¬ 
cussed  “Newspaper  Leadership  in 
This  Time  of  Crisis.” 

“How  well  are  the  newspapers 
reporting  this  crisis?”  asked  Mr. 
Canham.  “More  is  needed  than 
wise  words.  In  addition  to  cover- 


„  experience  in  covering  President 
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Robert  W.  Cooper,  United  Na-  york  City.  At  almost  the 

tions  and  New  York  correspondent  instant,  they  said,  they  , 

for  the  London  Times,  discussed  snapped  pictures,  but  Mr.  Ecken-  1 
the  role  of  the  international  jour-  ^^ught  the  face  of  a  smUing  t 


nalist  in  this  time  of  crisis. 

“The  price  journalism  pays  for 
speed  is  leisure  and  contempla¬ 
tion,”  he  observed. 

He  called  for  solidarity  in  the 
English-speaking  press  in  order 
that  it  may  become  “a  binding 
force  rather  than  explosive.” 


Jersey  City  Weekly 

Jersey  City,  N.  J. — ^Tom  Free¬ 
man,  formerly  a  police  reporter  on 
the  now  defunct  Jersey  Observer, 
has  gathered  some  of  the  old  staff 
men  around  him  and  ^ill  begin 
publishing  a  weekly.  The  Jersey 
City  Citizen,  on  Sept.  11. 


FDR  and  Mr.  Costa  got  a  “death¬ 
like”  face.  It  so  happened  the 
Times  was  supporting  Mr.  Roos^ 
velt  while  the  News,  for  which  Mr. 
Costa  then  worked,  was  against 
his  re-election.  Press  critics  offers 
this  as  evidence  of  favoritism  in 
the  news  columns. 

A  question  as  to  the  ethics  of 
pooling  on  a  picture,  swapping 
negatives,  or  lending  special 
equipment  so  the  competitor  can 
get  the  same  “different  angle”  shot 
went  unsettled  in  the  discussion- 
It’s  largely  a  matter  of  competi¬ 
tive  spirit  among  individuals,  * 
teacher  commented. 
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EDITORIAL  CARTOONISTS  OFFER  SOME  END-OF-SUMMER  COMMENTS 


BOM'T 

?  CRITICIZE  ME'  ' 
WHMT  ABOUT  THOSE 
mountains  of  ( 

POTATOES  you  J 

BURNED/  < 


area* 


AW.  HECK! 

Ray,  Kansas  City  (Mo.)  Star 


MOM  TALKS  BACK 

Immel,  Peoria  (Ill.)  Journal 


WE  JUST  HAD  A  GREAT  IDEA! 

Warren,  Cmrtnnoii  (Ohio)  Enquirer 


New  Syndicate, 
Smith  at  Head, 
Buys  L  A.  News 


T\^"l  Foj-ij-tmr-LjiLO  Sessions  of  the  Bakersfield  Dis- 

X^Oliy  uSCapeS  aster  Council  were  opened  to  the 

TN  C*  press  Aug.  26,  thanks  to  Police 

Domag'e,  Serves  chief  Horace  Crayson. 

a  I  Chief  Grayson  invited  the  press 

Ulty  in  Uuake  to  the  meeting  and  himself  walked 
*  ^  out  when  Mayor  Frank  Sullivan 

Bakersfield,  Calif.  —  Continu-  said  the  meeting  was  secret.  Later 
ing  publication  without  missing  an  the  council  voted  unanimously  to 
edition,  the  Bakersfield  Californian  admit  the  press.  Then  it  was 
was  able  to  perform  an  important  learned  that  the  council  had  met 
community  service  throughout  the  secretly  Sunday  on  problems  cre- 
recent  earthquake  disaster  here.  ated  by  the  earthquake. 

Damage  to  the  Californian’s  " 

plant  was  confined  to  “some  M  Y.  Lensman  Dies 
cracks,  some  twisting,  because  of  1  .  „  , 

class  A  construction,”  Walter  Kane,  UOVenng  FarCICle 

Samuel  F.  Mellor,  Jr.,  staff  pho¬ 
tographer  for  the  New  York  Post, 
died  from  a  heart  ailment  Aug. 
26  while  covering  the  American 
Legion  parade  in  New  York  City. 
He  was  51. 

Mr.  Mellor,  former  treasurer  of 
the  National  Press  Photographers 
Association,  started  newspaper 
1923  as  a  reporter  for 
the  Brooklyn  Daily  Times, 
switched  to  the  photo  side  in  1926 
with  the  New  York  American  and 
1937,  where, 
besides  covering  general  assign¬ 
ment.  he  conducted  an  inquiring 
photography  column,  "The  Side¬ 
walks  of  New  York.” 

Mr.  Mellor  was  a  trustee  of  the 


Los  Angeles  —  A  syndicate 
headed  by  Robert  L.  Smith,  presi¬ 
dent  and  associate  publisher  of 
the  Daily  News, 
has  acquired  con-  f— 
trol  of  the  paper  4 
from  Manchester 
Boddy,  effective  ||l 
Sept.  1.  ■ 

The  official  an-  ■ 
nouncement  did 
not  identify  the  H 
men  associated  I 
with  Mr.  Smith  H 
other  than  that  ® 
they  are  "not  in 
any  way  connec¬ 
ts  with  any  other  newspaper 
either  in  Los  Angeles  or  else¬ 
where.” 

Executives  of  the  paper  said 
the  other  principals  will  not  be 
named  at  this  time. 

The  transfer  of  control  of  the 
paper  was  described  as  a  “compre¬ 
hensive  long-range  refinancing” 
th^  will  lead  to  a  “succession  of 
editorial  and  operational  innova¬ 
tions.” 

Mr.  Boddy  will  retire  from  ac¬ 
tive  management  of  the  paper  and 
will  discontinue  his  column,  a 
feature  since  1928.  but  he  con¬ 
tinues  as  a  member  of  the  board. 

Mr.  Smith,  associated  with  pa¬ 
per  since  1932,  becomes  president 
and  publisher.  Charles  Arnn,  in 
the  advertising  department  since 
1936,  becomes  executive  vicepresi- 
tfent,  and  William  Powell,  with  the 
paper  for  25 
manager. 

“For  some  years,  p... 
during  recent  months  many  false 
and  irresponsible 

Editor 


he  paper  was  in  oanKruptcy.  in  jjjjj  despite  the  location  of 
1935  he  purchased  the  Los  An-  typesetting  machines  and  other 
?eles  Record  and  the  next  year  heavy  equipment  on  the  plant’s 
:onverted  it  to  the  Evening  News,  second  floor  and  was  because  “we 
In  1939  the  pa^rs  were  merged  loaded  with  steel.”  the  pub- 
md  run  on  a  24-hour  basis  until  ij^hcr  said 
wo  years  ago  when  the  Daily  _  ^  ... 

Mews  abandoned  the  morning  Exception  Made 

The  plant  was  included  in  the 
■  area  roped  off  over  the  weekend 

but  was  made  an  exception  Mon- 

Mrs.  Hearst's  Suit  day  morning  so  employes  could  jhe  Post  in 

Routme,  Lawyer  Says  j^^tion  came  after  Mr.  Kane  had 
San  Francisco — Mrs.  Millicent  made  an  appeal  to  authorities. 

V.  Hearst’s  suit  against  executors  Value  of  the  newspaper  to  its 
of  the  William  Randolph  Hearst  community  in  a  time  of  crisis  was 

Estate  is  a  formal  application  de-  evidenced  by  the  sale  Saturday  New  York  Press  Photographers 
signed  to  meet  legal  requirements  Qf  thousands  of  extra  copies,  Mr.  Association  and  its  treasurer  in 
and  preserve  her  claims,  Herman  Kane  said.  These  contained  full  1944-45.  He  was  also  an  editor 
Phleger,  her  attorney,  told  Editor  accounts  with  complete  pictorial  of  the  association’s  magazine  and 
&  Publisher.  coverage  as  well  as  information  a  member  of  the  board  of  direc- 

There  is  no  dispute,  Mr.  Phleger  from  authorities.  This  week’s  is-  tors  of  the  Catholic  Institute  of 

emphasized.  sues  were  lacking  in  advertising  the  Press. 

The  suit,  filed  in  Los  Angeles  because  of  the  damage  to  the  busi-  ■ 

Aug.  26,  asked  an  accounting  and  ness  district.  Ar-/'riiin*  fnr 

payment  of  approximately  $2,500,-  Circulation  figures  were  incom-  «CCOUni  lOi  nyei 
years,  general  000.  The  widow’s  claims  are  based  plete  early  this  week,  but  Mr.  Minneapolis  —  General  Mills 
on  agreements  signed  by  Mr  Kane  said  editions  of  the  Cali-  has  appointed  N.  W.  Ayer  and 

particularly  Hearst  in  1921  and  1927  to  pro-  fornian  “disappeared  by  the  thou-  Son,  Philadelphia,  to  handle  the 

'  ■  ;  vide  support  and  maintenance  of  sands”  in  the  public's  pressure  for  company’s  institutional  advertising 
rumors  have  the  children.  linformation.  account. 
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Pressmen  Reaffirm 
Arbitration  Policy 

continued  from  page  7  suits,  etc.,  and  the  maintenance 
Accepting  recommendation  of  of  the  basic  principles  of  fact- 
the  committee,  the  convention  in-  finding  in  disputes  between  local 
structed  that  an  effort  be  made  to  parties.” 


by  the  playing  card  company 
which  Major  Berry  owned. 

Delegates  voted  to  continue  a 
$3,000  annual  gift  to  Mrs.  Berry 
after  Vic^resident  A.  J.  De  An¬ 
drade  said  she  was  “destitute”  and 
had  received  nothing  from  her 
husband’s  estate. 

Although  an  effort  was  made  to 
cut  their  salaries,  the  three  top 
union  officers  won  a  pay  increase 


Randolph  'Sells' 
Defense  Levy 
To  Convention 

Cincinnati — Only  the  member¬ 
ship  vote  Oct.  22  will  tell  how  well 
Woodruff  Randolph  “sold”  his 
$10,000,000  defense  levy  to  the 


obtain  a  clause  covering  pension  Mr.  Dale  had  preceded  the  of  $1,000  a  year.  This  brings  Mr.  delegates  to  the  Intematii^ 
matters.  The  publishers  have  de-  printers’  chief  with  his  urging  of  Dunwody’s  salary  to  $21,000.  Typographical  Union  convention 


dined  to  broaden  the  agreement  a  renewal  of  the  agreement, 
to  this  extent  but  another  meet-  “We  may  not  have  arbitration 


With  the  cost  of  the  convention  week.  ,  „  . . 

nning  around  $375,000  and  ^  ®  voice  vote,  aft«  President 


ing  with  the  committee  has  been  with  the  Pressmen’s  Union  after  delegates  approving  a'  raise  in  R^indolph  had  taken  the  floor  to 
planned  within  the  near  future.  next  December,”  he  warned.  “In  their  allowance  from  $15  to  $25  explain  the  need  for  a  2 Vi  per 


planned  within  the  near  future.  next  December,”  he  warned.  “In  their  allowance  from  $15  to  $25  explain  the  need  for  a  2Vi  per 

The  arbitration  pact,  as  worked  view  of  the  last  50  years,  that  a  day,  the  officers  were  anxious  cent  special  assessment  beginninjs 

out  each  five  years  by  the  nego-  seems  unbelievable.  Our  ANPA  to  conclude  the  meeting  within  a  December,  the  convention  rati- 

tiators,  is  submitted  to  a  refer-  Special  Standing  Committee  has  week,  but  there  were  nearly  200  - ‘V- 

endum.  already  met  with  your  board  of  resolutions  to  be  acted  upon. 

Before  the  deleptes  of  the  In-  directors.  We  are  anxious  to  meet  a 

temational  Printing  Pressmen’s  with  them  again — as  soon  as  pos-  w  u  M  W 

and  Assistants’  Union  of  North  sible — to  preserve  arbitration  with  /L  ODGCLl  Iwi 
American  gave  their  official  bless-  you  for  the  benefit  of  the  public, 
ing  to  arbitration,  the  union’s  the  pressmen  and  the  publishers.”  ]\/f 


quadrennial  convention  heard 
what  amounted  to  a  debate  be¬ 
tween  Mr.  Randolph,  president  of 
the  International  Typographical 


Cites  Tacoma  Strike 


Appeal  Made 
By  McCahill 


Mr.  Dale  reminded  the  press-  Charles  F.  McCahill,  presi- 


fied  three  resolutions  endorsing  the 
program. 

“1  say  to  all  of  you,”  Mr.  Ran¬ 
dolph  declared  in  summation,  “I 
have  the  utmost  contempt  for  any 
member  of  the  ITU  who  quibbla 
about  paying  any  kind  of  a  defense 
assessment,  whenever  it  is  asked.” 

More  than  one  delegate,  includ- 


men  that  after  a  year  of  no  strikes  dent  of  the  American  Newspaper  ing  some  who  expressed  their  gen- 


chairman  of  the  ANPA  Special 
Standing  Committee. 

Tirade  Against  ANPA 


Id.  the  long-standing  arbitration  agree-  newspaper  publishing  venture, 

“There  you  had  top  wages  and  ment  between  the  union  and  could  be  sold  to  the  members  back 


a  short  work-week,”  he  said,  “but  ANPA. 


Mr.  Cahill,  delayed  in  arriving  you  did  not  have  our  arbitration  In  his  talk  to  the  pressmen,  Mr. 


home. 

There  was  some  criticism  of  the 


here,  followed  Mr.  Randolph  in  agreement.  So  you  had  a  four-  McCahill  who  is  general  manager  fact  that  the  assessment  referen- 

addressing  the  delegates.  Opening  month  strike.  That  is  one-third  of  the  Cleveland  (O.)  News,  re-  dum  was  not  posted  until  after  lo- 

his  appeal  to  the  pressmen  to  keep  of  an  entire  year.  I  am  as  sure  viewed  the  state  of  the  newspaper  cals  had  elected  their  delegates, 


alive  the  arbitration  pact  which  as  1  am  of  my  presence  here  that  business,  as  follows:  thus  preventing  them  from  in- 

expires  Dec.  31,  Mr.  Cahill  said  the  four  months  without  wages  in  Must  Share  Concern  structing  their  vote. 

Tacoma  produced  a  settlement  no  “Newspapers  today  are  strong  as  Gives  Cost  Figures 

w  never  before.  I  wish  I  might  say  Mr,  Randolph  defended  the  Uni- 

would  have  produced  with  no  loss  ^yp^  program  as  the  best  way  to 


he  was  honored  to  follow  Mr.  Tacoma  produced  a  settlement  no 


Randolph  “even  after  the  things 
be  has  just  said  about  ANPA.” 

The  ITU  leader  repeated  a 
tirade  against  “anti-union”  pub- 


Must  Share  Concern 
Newspapers  today  are  strong  as 


better  for  you  than  arbitration  never  beforV.  I  wUh  i  mighrs^ 


of  wages.” 

The  six-year  accumulation  of 


prosperous  as  never  before. 


combat  anti-union  publishers  l*- 


lishers  which  he  had  delivered  PTU  strikes' against  75  newspapers  while  most  of  them  arent  cause  the  intr^uction  of  comp^ 

during  hi,  own  union-,  conven-  [ipreS  n  of  ^.0,°  ^  mo  ?PPr°»ch,ng  the  gnl„  .o  thn  poo,-  W'o"  ^,.0,  the  value  ot  n 


tion  here  last  week.  He  charged  million  man-days  he  said  and  it  circumstances  opoly  paper  and  keeps  it  from 

that  ITU  had  been  subjected  to  a  cost  ITU  20  million  dollars  “alone  cause  management  to  re-  charging  rates  equal  to  those  el» 


cold' ieVl‘7xperimen“t”  under^A^  ^h g?eS'°lLs°of "fi the  future  with  grave  con-  where.  He 
raft-Hartlev  Law  and  he  asserted  :r.Kc  1  7S  111  “m.  Constantly  rising  costs  of  were  costly. 


He  admitted  the  ventures 


Taft-Hartley  Law  and  he  asserted  jobs  on  those  75  newspapers  be-  yonsiantiy  rising  costs  or  were  cos  ly. 

the  printers  have  made  better  cause  ITU  refused  to  arbS  ”  Production  are  bearing  heavily  on  In  Colorado  Springs,  he  a^ 

progress  since  1944  when  the  u  reruseo  lo  aroiiraie.  a]j  newspapers,  and  bearing  dan-  mitted,  the  union  had  spent  $750,- 

arbitration  agreement  with  ANPA  Cheered  gerously  on  many,  and  have  struck  000  to  keep  a  paper  running— Ihe 

This  was  Mr.  Dunwody’s  first  some  down. 


the  printers  have  made  better  cause  ITU  refused  to  arbitrate. 

progress  since  1944,  wlicn  the  Berrv’s  Name  Cheered 

arbitration  agreement  with  ANPA  »«»Tys  Name  Cheered 

was  scrapped,  than  they  did  under  Dunwody  s  1 

it.  appearance  at  a  pressmen’s  un 

“Our  wages,”  he  said,  “have  in-  convention  in  the  role  of  pr 
creased  125  per  cent  since  1941  dent.  He  was  elated  a 


same  as  in  Trenton  and  Jame*- 


appearance  at  a  pressmen’s  union  “This  concern  of  management  is  town.”  The  papers  in  Colorado 

convention  in  the  role  of  presi-  one  you  have  to  share  in  your  Springs  and  Trenton,  he  said,  were 

dent.  He  was  elected  a  few  own  self-protection.  It  is  not  sold. 

months  ago,  succeeding  George  H.  merely  newspaper  properties  which  Immediately  after  the  coBven- 


and  average  working  time  has  ™nths  ago,  succeeding  George  H.  merely  newspaper  properties  which  Immediately  after  the  coaven- 

been  reduced  2Vi  hours  a  week,  de  La  Rosa,  who  had  moved  up  are  involved,  but  your  jobs  and  tion  voted  the  endorsement  of 

We  wouldn’t  have  received  such  death  of  Maj.  your  future.  The  continuing  eco-  the  defense  levy,’  Mr.  Randolph 

benefits  had  we  relied  on  com-  George  L.  Berry.  The  “iron  hand”  nomic  success  of  newspapers  has  brought  up  the  proposition  callini 
pulsory  powers  of  arbitration.”  Major  Berry  punctuated  tied  with  it  your  success — you  and  for  a  committee  of  presidents  of 

Acknowledging  the  offer  of  ^  amount  of  convention  pro-  me  and  thousands  of  others  who,  the  five  biggest  locals  to  examine 
cooperation  extended  by  Thomas  ceedings  as  an  independent  fac-  like  us,  have  chosen  newspaper  and  audit  the  Unitypo  funds. 

E.  Dunwoody,  on  behalf  of  the  sought  to  make  the  union  work  as  our  field.  We  have  to  The  Defense  Committee  gave  it 

pressmen,  to  the  ITU,  Mr.  Ran-  “more  democratic.”  protect  the  whole  field  to  protect  an  “unfavorable”  report,  but  1»- 

dolph  said  he  stood  ready  to  Mention  of  their  late  leader’s  ourselves.  fore  allowing  debate  on  it  Mr. 

match  it.  He  repeated  an  old  name  drew  rounds  of  applause.  A  “Now  what,  in  simple  terms  is  Randolph  ruled  the  resolution  wtf 


“more  democratic.” 

Mention  of  their  late  leader’s 
name  drew  rounds  of  applause.  A 


theme  that  the  pressmen  usually  message  from  Roy  A.  Roberts,  our  situation? 


out  of  order.  He  had  the  clerk 


stand  back  and  take  a  free  ride  on  president  of  the  Kansas  City  Star,  “Newspapers  have  two  sources  read  a  long  statement  in  which  the 


ITU  gains. 


was  greeted  wildly.  He  termed  of  revenue — that  derived  from  sell-  Chair  held  that  various  union  laws 


The  report  of  the  contracts  Major  Berry  “the  soundest  labor  ing  circulation  and  that  derived  gave  full  power  of  spending  to  the 


committee  took  issue  with  some  statesman  in  the  country."  Mr. 
of  Mr.  Randolph’s  argument  by  Roberts  was  unable  to  attend  to 


from  selling  advertising  space. 

“It  is  no  secret  that  the  revenue 


Executive  Council. 

This  was  an  “odious”  chore  but 


declaring:  “By  reason  of  the  exist-  accept  an  honorary  membership  derived  from  circulation  doesn’t  he  had  to  do  it,  Mr.  Randolph  ex- 
ence  of  the  international  arbitra-  in  the  union.  carry  the  share  of  the  load  it  did  plained  as  he  invited  an  appe*l 

tion  agreement  in  the  newspaper  The  directors’  financial  report  historically.  Unfortunately,  pen-  from  his  ruling.  One  of  the  spon- 
field,  there  was  little  difficulty  in  disclosed  that  an  arrangement  has  nies  don’t  mean  now  what  they  sors  appealed  and  John  J.  Stack, 
overcoming  the  requirements  of  been  made  whereby  the  union  did  when  Maggie  and  I  were  chairman  of  the  Laws  Committee 


the  Taft-Hartley  Act,  and  at  the  will  get  $1,188,000  from  the 
same  time  retaining  our  security.  Berry  estate  over  a  period  of  99 
freedom  from  loss  in  damage  years.  Payments  are  to  be  made 


$1,188,000  from  the  young.  asked  for  a  roll  call.  The  Chair 

e  over  a  period  of  99  “In  the  advertising  field  there  was  sustained,  284  to  53.  (EiPi 
ments  are  to  be  made  (Continued  on  page  35)  Aug.  23,  page  7.) 
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•  The  Advertiser  and  The  newspaper  • 


Green  Giant  Trademark 
Comes  to  Life  in  Ads 

By  Robert  B.  McIntyre 

This  week,  the  Green  Giant  Company,  Le  Sueur, 
Jlinn.,  canner,  made  like  Dr.  Frankenstein;  breathed 
life  into  its  green  giant  trademark  by  using  full-color 
photographs  of  a  flesh  and  blood  human  as  its  trade 
character  in  all  national  advertising,  shelf  fronts,  point- 
of-purchase  material  and  tie-in  ads. 


ADVERTISER'S  CASE  STUDY 


The  campaign  (via  Leo  Burnett, 
Inc.,  Chicago)  is  the  outcome  of 
a  study  made  by  psychologist 
Ernest  Dichter  on  the  personality 
factor  in  selling,  which  revealed 
•Jiat  most  shoppers  buy  emo- 
'iooally  rather  than  rationally, 
choosing  brands  that  give  a  feel¬ 
ing  of  assurance  and  familiarity. 
The  newly  animated,  personalized 
giant  will  also  be  plugged  weekly 
over  Art  Linkletter's  CBS  radio- 
TV  show,  “Houseparty.” 

Story  Behind  Giant 

The  advertising  story  behind 
ihe  Green  Giant  Co.,  as  told  to 
Eonon  4  Publisher  by  Jack  Mul- 
lowney,  advertising  manager, 
might  well  be  likened  to  the  saga 
of  Jack  the  Giant  Killer — but  with 
a  definite  reverse  twist. 

Instead  of  killing  a  giant,  the 
company’s  top  management,  led 
by  E.  B.  Cosgrove,  president,  and 
W.  F.  Dietrich,  executive  vicepres¬ 
ident,  created  one;  nurtured  it 
through  a  gradual  metamorphosis 
until  this  week  it  emerged  as  a 
Poen  giant  in  human  form — the 
towering  symbol  of  a  $40,000,000 
or  more  peas  and  com  canning 
business  with  an  estimated  ad 
budget  of  about  $2,500,000. 

Green  Giant  Co.  was  once  pri- 

r  manly  engaged  in  the  business  of 
packing  private  brands  as  the 
Minnesota  Valley  Canning  Co. 
The  first  giant  to  grace  its  labels 
“  a  trademark  was  an  all-white, 
misshapen  hunchback  dressed  in 
»  black  bearskin.  By  1931  the 
firm  made  its  giant  green  but  still 
retained  its  repulsive  features. 
Mill  not  satisfied,  the  ad  depart¬ 
ment  and  the  ad  agency  continued 
to  develop  the  trademark  character 
Md  by  May  of  1936  he  emerged 
*s  a  tall,  handsome  giant  and  was 
*  powerful  sales  tool. 

lo  1950  the  green  giant  char¬ 
acter  had  become  such  a  potent 
force  that  Minnesota  Valley  Can- 
^g  Co.,  completely  dominated 
by  its  promethean  creation, 
changed  its  name  to  Green  Giant 
Lo.  Since  then  the  firm  has  suc- 
^eded  in  making  Green  Giant 
brands  such  big  sellers  through 

^editor 


exclusive  use  of  food  brokers  that 
the  brands  now  account  for  over 
90  per  cent  of  its  production. 

In  addition  to  its  Green  Giant 
brand  of  peas,  however,  the  mid¬ 
west  canner  also  puts  up  such 
brands  as  Niblets  corn,  Del  Maiz 
corn,  Kounty  Kist  peas  and  corn, 
Le  Sueur  peas  and  several  other 
brands  such  as  April  Showers, 
Garden  Patch,  Lindy  and  Trellis 
brands. 

Magazines  Get  Play 

Bulk  of  Green  Giant’s  advertis¬ 
ing  is  in  color  magazine  ads  which 
the  company  started  using  in 
1929,  according  to  Mr.  Mullow- 
ney. 

In  1926  GG  tried  its  first  con¬ 
sumer  advertising  with  a  $43,335 
newspaper  budget.  This  figure 
was  raised  to  $91,547  in  1928  to 
buy  the  first  small  magazine  sched¬ 
ule.  Ever  since,  magazines  have 
been  getting  the  big  play  to  the 
tune  of  about  $995,337.  Balance 
of  the  $2,500,000  GG  budget 
breaks  down  something  like  this: 
trade,  $25,628;  radio-TV,  $308,- 
494;  miscellaneous,  $760,354. 

In  September  of  1950  Green 
Giant  put  about  15  per  cent  of 
its  then  $2,308,128  budget  into 
TV,  which  was  about  the  same 
amount  of  money  it  had  used  on 
radio’s  Fred  Waring  show  annu¬ 
ally  from  1946  to  July  of  1950. 
The  company  says  that  while  ra¬ 
dio  did  a  fiine  job,  TV  put  the 
green  giant  trademark  on  a  visual 
basis  and  offered  greater  merchan¬ 
dising  value  at  dealer  levels. 

While  Green  Giant’s  use  of 
newspaper  space  hasn’t  been  spec¬ 
tacular,  it  has  been  interesting 
and,  more  important,  highly  suc¬ 
cessful. 

For  a  number  of  years,  the 
company  was  putting  10  per  cent 
of  its  ad  appropriation  into  news¬ 
paper  supplements  because,  while 
it  believes  strongly  in  magazines, 
it  feels  the  supplements  add  heavy 
local  support. 

“In  last  year’s  scampaign,” 
Ward  H.  Patton,  vicepresident  of 
sales  and  advertising  director,  told 
E4P,  “we  used  Sunday  supple¬ 


ments  extensively  to  give  us  the 
broad  coverage  that  only  news¬ 
papers  can  deliver.” 

As  explained  by  ad  manager 
Mullowney,  “it  is  impossible  for 
us  to  say  definitely  ‘yes’  or  defi¬ 
nitely  ‘no’  that  Sunday  supple¬ 
ments  will  be  used  this  year.  We 
must  keep  our  program  flexible  so 
that  additions  can  be  made  as  we 
progress  into  the  heavy  selling 
season.  On  our  present  schedule, 
supplements  are  not  included  for 
Green  Giant  brands,  but  we  have 
used  supplements  very  heavily  in 
the  past.  It  could  develop,”  Mr. 
Mullowney  added,  “that  some  sup¬ 
plement  space  could  be  purchased 
later  in  the  year.” 

Green  Giant’s  use  of  supple¬ 
ments  thus  far  this  year  will  be 
confined  to  plugging  its  Kounty 
Kist  brands  with  large-space,  full- 
color  insertions  in  The  American 
Weekly.  These  ads  will  run  Sep¬ 
tember  14,  November  9,  Decem¬ 
ber  14  of  1952,  and  February  1, 
April  5,  and  May  of  1953. 

As  the  Green  Giant  ad  sched¬ 
ule  stands  now,  the  main  use  of 
newspaper  advertising  this  year  is 
through  space  purchased  with  co¬ 
operative  funds.  “It  is  our 
thought,”  says  Mr.  Mullowney, 
“that  the  space  given  to  our  brands 
within  a  grocer’s  ad  is  the  final 
and  necessary  follow-through  to 
complete  the  sale  that  was  initi¬ 
ated  through  our  other  advertising 
media. 

“Despite  our  lack  of  display 
space,  we  are  strong  believers  in 
newspaper  advertising  and  have  a 
generous  co-op  advertising  plan 
which  purchases,  for  the  most 
part,  newspaper  space.  We  believe 
in  this  program  of  spending  heav¬ 
ily  for  this  linage  because  it  gives 
us  the  concentrated  family  cover¬ 
age  that  only  newspaper  advertis¬ 
ing  can  deliver.” 

The  budget  for  this  co-op  adver¬ 
tising,  presided  over  by  Myles 
Keever,  co-op  advertising  man¬ 
ager,  is  on  the  hefty  side  and 
Green  Giant  uses  a  tightly  con¬ 
trolled  system  that  has  worked 
well  for  more  than  12  years. 

Actually,  there  is  no  “allow¬ 
ance”  in  the  usual  sense  of  a  sum 
retailers  deduct  from  their  pay¬ 
ments  for  stock  and  use  up  when 
and  as  they  care  to.  Retailers 
can  spend  up  to  lOc  for  every 
case  of  Green  Giant  brands  they 
purchase  (company  uses  GG  trade¬ 
mark  on  all  nationally  advertised 
brands  except  Kounty  Kist  peas 
and  corn)  and  refers  to  all  these 
brands  as  “Green  Giant  brands.” 
Thus,  it  gives  the  allowance 
whether  the  brand  purchased  is 
Green  Giant,  Del  Maiz  or  Niblets. 

Dealers,  explains  Mr.  Keever, 
can  use  the  money  for  newspaper 
advertising,  handbills,  posters  or 
displays  of  specified  types  and 
sizes  and  Green  Giant  pays  them 
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on  proof  of  insertion  or  use. 

However,  every  co-op  item 
must  be  contracted  for  in  advance 
in  an  “advertising  and  display 
agreement” — a  quadruplicate  form 
which  Green  Giant  and  retailers 
must  both  sign.  Mr.  Keever  says 
his  department  receives,  files, 
checks  and  pays  out  on  more  than 
1,000  separate  contracts  every  two 
or  three  months. 

Obviously,  such  an  operation  is 
costly,  but  Green  Giant  feels  it’s 
a  lot  cheaper  than  paying  out  for 
advertising  of  doubtful  value  or 
copy  that  never  runs  at  all,  just 
to  keep  dealer  goodwill  in  the 
hopes  of  a  better  shake  next  time. 

According  to  Mr.  Mullowney, 
“Our  use  of  newspaper  advertis¬ 
ing  has  increased  because  we  have 
had  increased  interest  in  our  co¬ 
op  newspaper  plan  and  linage  on 
our  brands  has  accordingly  in¬ 
creased  steadily  each  year.” 

Strategy  in  the  purchasing  of 
co-op  promotions  through  distrib¬ 
utors,  on  which  Green  Giant  pays 
the  national  rate,  is  to  have  dis¬ 
tributors  run  the  co-op  insertions 
strategically  throughout  the  year 
so  as  to  move  the  merchandise 
they  have  available. 

Mr.  Keever  told  E&P  that  the 
firm’s  sales  department  ties  in  with 
its  co-op  program  by  checking 
with  distributors  to  see  if  news¬ 
paper  linage  has  been  arranged  by 
contract.  And  sales  chief  Patton 
reports  that  “our  salesmen  like 
newspaper  space  because  of  its  lo¬ 
calized  nature.” 

Ad  manager  Mullowney  further 
noted  that  Green  Giant  Co.  sup¬ 
plies  point-of-purchase  material  at 
no  cost  to  grocery  distributors; 
that  “newspapers  have  often  as¬ 
sisted  us  by  obtaining  orders  for 
material  from  distributors  and 
have  actually  placed  our  point-of- 
purchase  displays.” 
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-  Heinz  Tries  Out  Retailers  Get 

Class  A  M&rchandisinff  Comic  strip  Ad  Revised  Guide 

K^lilOO  irlorCf  ICIf  CiiCOff  Ig  Pittsburgh  — The  “57  Varie-  Fnr  AH 'RliHrtofc 

whT  J*  TW  r%  *  M.  of  H-  f-  Heinz  *  JJWVAydo 

h  ChY  HflR  5#  r'CkllTT^  company  appeared  for  the  first  How  to  plan  and  budget  retail 

■*  M.  time  in  Sunday  comic  strip  adyer-  advertising  to  take  maximum  ad- 

.  tising  in  newspapers  in  32  cities  vantage  of  selling  opportunities  is 

Without  any  apology  to  functions  on  his  checklist,  says  on  Aug.  24.  Using  one-third  page  detailed  in  “The  Retail  Advertis- 

ANPA's  Bureau  of  Advertising  Mr.  Dodge,  listing;  ads.  the  company  opened  a  ma-  ing  Bridget,”  published  by  ^ 

slogan,  all  merchandising  is  local,  j  Trade  mailings  of  bulletins,  jor  campaign  on  Heinz  Oven-  Bureau  of  Advertising,  AN  PA 

A  revised  edition  of  the  already 

000  of  National  Broadcasting  Com-  t.  Distribution  of  point-of-sale  u  schedule  of  one  insertion  per  widely-used  study,  updating  advtr- 

pan y  money  to  spend  m  proving  it  material.  month.  tising  information  on  various  re- 

for  the  benefit  of  radio  and  tele-  3  Special  displays  for  adver-  Franklin  Bell,  director  of  adver-  tail  store  types,  has  just  to 

u  XTD,-  u  relations  for  the  mailed  by  the  Bureau  to  its  1,0(» 

How  much  more  NBC  budget-  4  Personally  contacting  the  Heinz  company,  said  the  new  member  newspapers  throughout  the 

‘f'sposal  of  trade  series  represents  the  first  venture  country.  Copies  of  the  book  will 

■  P 5.  Reporting  results  of  mer-  into  the  comic  strip  advertising  be  distributed  to  retailers  throuih 

chandising  Departm^t  as  he  ex-  chandising  aid.  technique  in  the  company’s  83-  the  advertising  departments  d 

pands  activities  in  behalf  of  TV  g  Having  facilities  for  meet-  year  history.  these  newspapers. 

awaits  the  score  sheet  on  the  fi«t  -  Authors  ofVhe  book  are  Charte 

SIX  mon^s  of  effort  embracing  the  7  Spot  checks  and  attitude  sur-  $2,000,000  Budaet  M.  Edwards,  Jr.,  dean  of  the 

radio  amiiates.  veys.  „  ^  u-  u-  School  of  Retailing,  New  Yoit 

This  IS  the  biggest  splurge  in  g.  Promotion.  Foi  Necchl  Machines  University,  and  Howard  M. 

merchandising  advertising  that  any  9  Miscellaneous  services  and  Now  that  the  American  market  Cowee  vicepresident  of  W.  L 

network  has  undertaken  and  it  s  mailings.  has  been  “cracked”  with  a  “newsy,  Stensgaard  &  Associates,  display 

being  directed  by  a  man  who  came  2  Promotional  People  exciting”  sewing  machine — the  zig-  consultants. 

hp  wac  Dodge  aims  to  shift  the  em-  model — Necchi  Sewing  Ma-  Designed  as  a  guide  to  store 

f^r  f™*"  “'^hat  brand  shall  1  chine  Sales  Corp.  announced  this  of  all  sizes,  the  actual  budgetaj 

Qc«r.^iat^.c  in  nPMi  ^pncxrtmpnt  ^uy’’”  1°  “how  many  shall  I  buy?”  "'cek  Its  plans  to  spend  $2,000,000  operation  is  illustrated  with  ai 
hav  hppn  nintpH  frnm  thp  ranl-<!  Special  promotional  dcvices  ^^r  advertising  in  the  next  year  to  example  of  how  a  hypothetki 

r.f  ^vnAr;,.n*!.,.H  m^rnKanHic^rc  in  distinguish  the  NBC  effort.  One  is  of  conventional  men’s  wear  store  would  do  it.  Un- 

maoa^np  fnrwt  Hnin  anH  diner-  —  your  happy  salesman,”  straight-stitch  machine.  der  consideration  is  a  fall  budge: 

\  t  fi’iH  ’  ^  ^  "'*’0  shows  his  pleasant  face  on  effort,  using  “a  lot  of  covering  the  six-month  period  of 

marxei  neias.  merchandising  aid  money  in  local  newspapers,”  Nec-  August  through  January. 

Tnple  Talk  in  Trade  around  the  stores.  The  other  is  medium-price  First  thought,  the  book  says, 

The  subject  of  merchandising,  “Mr.  C  Tee  Vee,”  who  will  re-  market  with  a  machine  that  retails  should  be  given  to  allotting  the 

Mr.  Dodge  said  this  week,  has  mind  TV  viewers  where  they  saw  for  as  low  as  $178.  The  zig-zag  advertising  fund  according  to  the 

been  befogged  by  triple  talk,  the  product  advertised.  model  has  sold  around  $258 — to  peaks  and  valleys  of  month-by- 

“Many  a  bubble  dance  has  been  Some  retailers,  Mr.  Dodge  said,  tune  of  about  $11,000,000  month  sales.  In  men’s  wear,  it 
staged  under  the  guise  of  merchan-  are  beginning  to  ask  NBC  for  help  worth.  Necchi  officials  said  they  shows,  August  marks  the  lo» 

dising,”  he  quipped.  “Promises  are  in  laying  out  their  newspaper  copy  would  give  heavy  support  to  deal-  point,  accounting  for  9.7  per  coc 

many;  hard  rock  performances  are  so  that  they  take  full  advantage  ers  in  a  drive  for  $25,000,000  sales,  of  the  season’s  total  sales.  Ilie 

few.”  of  the  merchandising  gimmicks.  National  magazines  will  carry  an-  best  month,  December,  brings  al- 

Merchandising,  in  his  book.  Stations  obtain,  at  cost,  a  month-  nouncement  copy  beginning  Sept,  most  three  times  as  much  businesi 

means  to  sell  and  NBC’s  approach  ly  Merchandigest  which  Mr.  fO-  — 28.5  per  cent  of  the  seasonal 

to  the  job  is  to  hand-tailor  the  Dodge’s  staff  puts  together  with  an  "  total. 

effort  to  fit  the  nee^  of  the  adver-  eye  to  the  food  and  drug  distrib-  ShsoflGr  IntrOCluC6S  Next  step  in  the  apportionii; 

tiser  and  the  area  involved.  utors’  interests,  particularly.  One  Don  TVio  Qnnrlrol  procedure  is  examination  of  sales 

“Only  a  radio  or  TV  network,  point  of  information  is  always  ren#  in©  dnorKGl  of  various  departments  in  the  inei- 

of  all  advertising  media,”  he  given — what  other  media  are  being  A  new  fountain  pen,  called  the  chandise  classification.  For  the 

preaches  to  NBC  salesmen,  “has  used  in  a  campaign.  This,  says  first  practical  messproof  pen,  was  men’s  wear  store,  the  major  grew 

the  means  at  hand  to  permit  the  Mr.  Dodge,  gives  the  distributor  introduced  this  week  by  the  W.  A.  would  be  men’s  clothing,  men’s » 

building  of  a  truly  effective  mer-  the  knowledge  he  needs  to  do  a  Sheaffer  Pen  Company.  furnishings  and  accessories,  anJ  | 

chandising  service.  This  is  for  the  well-rounded  job.  The  new  pen,  claimed  to  be  the  “all  other  lines.”  And,  as  in  dn  ■ 

simple  reason  that  all  merchandis-  The  network  is  footing  the  en-  most  revolutionary  writing  instru-  case  of  monthly  sales,  advertiang  | 
ing  is  local,  and  no  other  medium  tire  bill  for  the  over-all  merchan-  ment  since  the  first  lever  filling  pressure  would  be  allotted  to  eaci  : 

could  afford  to  foot  the  bills  ac-  dising  operation,  but  individual  fountain  pen,  is  called  the  Snorkel,  group  according  to  its  share  i  r 

cruing  to  the  establishment  of  lo-  stations  may  augment  the  serv-  A  total  of  202  Sunday  newspa-  each  month’s  total  sales.  : 

cal  operations  in  all  markets.”  ices,  of  course.  The  results  to  pers  and  magazines,  with  circula-  This  method,  the  authors  I 

What  is  the  key  to  good  mer-  date.  Mr.  Dodge  said,  show  con-  tion  of  more  than  90,000,000  will  clare,  “is  widely  used,  because  i  ■ 

chandising  on  the  local  level?^  Mr.  clusively  that  radio  is  still  a  ma-  be  used  to  herald  the  new  pen  in  constitutes  a  sound  and  somewltf 

Dodge  has  the  answer:  “Intimate  jor  selling  force.  the  first  two  months.  conservative  approach  to  the  prol:; . 

contacts  with  distributors  and  deal-  -  lem,  .  .  .  and  it  is  recommendei 

ers.”  If  J  T  T  retailers  as  a  sound  basis 

NBC  has  cut  up  the  country  in-  Cl  J-lTlCI  ffO  J.0V01S  1  JTT  upon  which  to  start.” 

to  12  merchandising  areas  with  a  “  w  ^  They  emphasize  the  flexibility  a 

representative  in  each  to  “police”  ’Cl  Tmm  TwIvv  ‘he  formula,  however,  and  poin: 

the  market  and  to  see  that  every  XO  wX  U  Ul  Y  IT out  that  individual  retailers,  as 

possible  cooperation  is  given  to  the  •  they  gain  experience,  “may  effec: 

advertiser  by  the  station.  Newspapers  began  August  with  July  linage  was  off  1.6  per  cent  modifications  in  the  method  ^ 

Reports  Are  Vital  a  very  slight  .4  per  cent  edge  over  from  that  of  July,  1951.  be  in  a  position  to  evaluate  w 
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these  newspapers. 

Authors  of  the  book  are  Charles 
M.  Edwards,  Jr.,  dean  of  the 
School  of  Retailing,  New  Yoit 
University,  and  Howard  M. 


slogan,  all  merchandising  is  local, 
says  Fred  N.  Dodge  who  has  $500,- 
000  of  National  Broadcasting  Com¬ 
pany  money  to  spend  in  proving  it 
for  the  benefit  of  radio  and  tele¬ 
vision. 

How  much  more  NBC  budget- 
makers  will  put  at  the  disposal  of 
Mr.  Dodge’s  newly-created  Mer¬ 
chandising  Department  as  he  ex¬ 
pands  activities  in  behalf  of  TV 
awaits  the  score  sheet  on  the  first 
six  months  of  effort  embracing  the 
radio  affiliates. 

This  is  the  biggest  splurge  in 
merchandising  advertising  that  any 
network  has  undertaken  and  it’s 
being  directed  by  a  man  who  came 
out  of  the  Hearst  organization 


— 28.5  per  cent  of  the  seasoml 
total. 

Next  step  in  the  apportionii; 
procedure  is  examination  of  sale 
of  various  departments  in  the  mei- 1 


Dodge  has  the  answer:  “Intimate  jor  selling  force, 
contacts  with  distributors  and  deal-  - 


NBC  has  cut  up  the  country  in¬ 
to  12  merchandising  areas  with  a 
representative  in  each  to  “police” 
the  market  and  to  see  that  every 
possible  cooperation  is  given  to  the 
advertiser  by  the  station. 

Reports  Are  Vital 


Ad  Linage  Levels  Off 
To  ’51  Jan.-July  Pace 


Of  the  190  affiliates,  47  give  1951  for  total  advertising  linage.  Only  two  classifications.  General  jectively  the  performance  of  tlx 

what  Mr.  Dodge  rates  as  Class  A  as  indicated  in  the  52-City  meas-  and  Financial,  showed  improve-  adjusted  method  or  methods  »?• 

merchandising  cooperation;  48  give  urement  reported  this  week  by  ment  over  a  year  ago.  Even  Clas-  plied.” 

B  service;  60  give  C  service;  24  Media  Records.  sified,  which  has  been  a  pace-setter  Edward  H.  Burgeson,  director* 

are  undecided  about  giving  any;  The  brakes  were  applied  to  auto-  for  months,  dipped  to  98.4  per  the  Bureau’s  Retail  DeparUnei- 

and  11  don’t  want  any  part  of  net-  motive  copy  in  July  for  a  loss  of  cent  of  the  July,  1951,  figure.  noted  that  more  than  23,000  copi^  I 

work  merchandising.  25  per  cent  from  the  July,  1951,  The  summary  and  City-by-city  of  the  first  edition,  published  *  i 

What  makes  Class  A  merchan-  linage  and  this  figured  sharply  in  figures  will  be  found  on  Pages  41-  1950,  and  of  a  previously-issuw  ■ 

dising?  There  are  nine  primary  the  net  setback  for  the  month.  43.  budget  guide  had  been  given  out  . 
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Lorcdn  Journal 
Faces  Loss  for 


Taking  All  Ads 

Lorain,  O. — ^The  Lorain  Journal 
this  week  faced  loss  of  advertising 
revenue  from  automobile  dealers 
who  protested  the  publishing  of 
an  advertisement  for  John  Spitzer, 
auto  dealer  in  nearby  Elyria. 

Lorain  dealers  who  called  on  D. 
P.  Self,  Journal  business  manager, 
were  told  the  Journal  will  take 
advertising  “where  and  when  it 
is  offered.” 

Mr.  Self  admitted  acceptance  of 
Spitzer’s  half-page  ad  marked  a 
new  policy  for  the  Journal  which 
has  taken  only  local  ads. 

The  Journal  was  found  guilty  of 
anti-trust  law  violation  by  the  U. 
S.  Supreme  Court  early  this  year 
for  its  refusal  to  accept  the  adver¬ 
tising  of  merchants  in  Lorain  who 
also  used  Radio  Station  WEOL  in 
Elyria  as  an  advertising  medium. 

Spitzer,  first  to  breach  the  policy 
of  only  local  advertising  by  the 
Lorain  daily,  is  president  of  the 
Lorain  County  Auto  Dealers 
Association. 

■ 

Spitzer  to  Kudner 

Erwin  Spitzer  has  resigned  as 
vicepresident  and  copy  chief  of 
Hirshon-Garfield.  Inc.,  to  join  the 
copy  staff  of  Kudner  Agency,  Inc. 


Look,  No  Heads! 

Madison,  Wis. — A  Wisconsin 
statute  banning  dental  ads  con¬ 
taining  "any  portion  of  the 
human  head”  has  presented  a 
problem  with  relation  to  dental 
advertising  on  television.  Since 
the  state  law  does  not  permit 
a  dentist  to  nse  his  picture  in 
advertising,  a  dentist  cannot 
feature  himself  in  TV  advertis¬ 
ing,  in  an  opinion  by  Attorney 
General  Vernon  Thompson. 

Friendly  to  Direct 
Brand  Names  Event 

Edwin  S.  Friendly,  vicepresident 
of  the  Mew  York  World-Telegram 
and  Sun,  has  been  named  chair¬ 
man  of  the  planning  committee  for 
Brand  Names  Day-1953,  scheduled 
for  April  15  in  New  York  City. 

John  W.  Hubbell,  vicepresident 
of  the  Simmons  ^mpany  and 
chairman  of  the  board  of  Brand 
Names  Foundation,  said  Mr. 
Friendly  will  head  a  committee  of 
executives  in  manufacturing,  ad¬ 
vertising  and  public  relations. 

■ 

'Library'  of  Food  Cuts 

A  “Food  Library”  of  816  cuts 
for  food  store  and  market  adver¬ 
tising  has  just  been  published  by 
Stamps-Conhaim-Whitehead,  Inc. 


INDUSTRIAL  PLANT  GROWTH 
GREATEST  IN  UNION  COUNTY 
227  Added  in  5  Years 


More  new  industrial  plants  with  a  greater  dollar 
value  have  been  built  in  Union  County  (Ellizabeth 
County  Seat),  than  in  any  other  of  the  twenty-two 
New  York,  New  Jersey  and  Connecticut  counties 
in  the  metropolitan  area. 

The  survey,  recently  revealed  by  the  Regional  Plan 
Association,  cover  the  years  1946  through  1950. 
During  this  period  277  new  plants  with  a  total  valu¬ 
ation  of  $25,563,000  located  in  the  county,  totaling 
779  diversified  industries. 

This  substantial  industrial  growth  affords  opportu¬ 
nities  for  both  modern  living  and  making  a  living. 

For  the  five  year  period  retail  sales  in  the  market 
increased  $137,104,000.  Total  retail  sales  for  1951 
jumped  to  $459,030,000. 

(Market  data:  S.M.,  Survey  ol  Buyinp  Power.) 

No  Slate  advertising  schedule 
is  complete  without  the 
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Merchandising 
Program  by 
L  A.  News  Set 

A  “neighborhood”  merchandis¬ 
ing  plan,  calling  for  participation 
by  20  non<ompetitive  manufac¬ 
turers  of  food  and  grocery  prod¬ 
ucts  in  a  26-week  campaign,  is 
being  readied  by  the  Los  Angeles 
(Calif.)  News. 

Designed  to  blanket  the  Los 
Angeles  metropolitan  area,  the 
program  will  feature  a  weekly 
spread  ad  listing  all  participating 
products.  While  this  is  the  only 
newspaper  space  involved,  it  is 
only  a  small  part  of  the  News’ 
complete  program. 

According  to  Mel  Bratton,  na¬ 
tional  ad  manager  of  the  News, 
greater  Los  Angeles  is  divided  into 
26  areas,  with  a  different  area 
covered  during  each  week  of  the 
campaign. 

All  grocers  in  a  particular  area 
are  contacted  by  the  News  in  ad¬ 
vance  of  a  neighborhood  being 
featured.  Dealers  promising  co¬ 
operation  in  the  way  of  special 
displays  will  be  listed  in  the  ad 
covering  their  area.  A  list  of  co¬ 
operating  grocers  will  be  given  to 
brokers  or  sales  managers  for  the 
advertising  products  to  make  sure 
sufficient  stocks  and  displays  are 
maintained  in  the  store. 

Girls  dressed  in  Mother  Hub¬ 
bard  outfits  will  make  calls  on 
housewives  in  the  featured  area 
each  Wednesday,  the  day  the  ad 
runs.  Mrs.  Housewife  will  be  per¬ 
mitted  tp  name  her  choice  of  any 
of  the  advertised  products  and  will 
be  given  a  coupon  for  that  item. 
A  cupboard  inventory  will  then  be 
made  by  the  young  Mother  Hub¬ 
bards. 

The  housewife  will  receive 
money  credits  for  each  of  the  ad¬ 
vertised  products  which  she  has 
in  her  cupboard.  For  example, 
one  to  five  items,  $2  each;  five  to 
10  items,  $4  each,  etc. 

Following  identification  of  five, 
10  and  20  products  in  the  cup¬ 
board,  the  housewife  will  be  given 
a  chance  to  answer  questions 
which  will  net  her  prizes  such  as 
TV  sets,  washing  machines,  etc. 

Cash  prizes  in  three  jackpots 
will  be  awarded  in  the  form  of 
checks  drawn  on  cooperating 
neighborhood  grocers  who  will 
also  redeem  coupons. 

The  News’  program  is  slated  to 
get  underway  between  September 
15  and  October  1.  Six  manufac¬ 
turers  are  already  signed  for  $175 
per  week — ^five  of  them  regional 
advertisers  only.  Balance  of  the  20 
needed  to  meet  costs  of  the  plan 
are  expected  to  be  national  firms. 

B 

12  Pages  ior  Store 

Roanoke,  Va. — Hilronimus  de¬ 
partment  store  had  a  12-page 
tabloid  Back-to-School  supplement 
in  the  Roanoke  Times  on  Sunday, 
.•\ug.  17. 


'Deeply  Grateful/ 
S.  P.  Tells  Public 

San  Francisco  —  Large  spve 
newspaper  advertising  was  used  bj 
Southern  Pacific  Company  Anj 
18  to  report  the  restoration  of  it 
San  Joaquin  Valley  rail  line, 
blocked  since  July  21  by  earth¬ 
quake  damage. 

“Southern  Pacific  is  deeply 
grateful,”  the  copy  reported  it 
stressing  the  human  achievements 
behind  the  story.  Thanks  wen 
extended  to  employes,  cooperatiii 
work  gangs  of  the  Santa  Fe  Rai- 
road,  constructors,  travellers  and 
shippers  in  the  message  signed  by 
D.  J.  Russell,  president. 


300  Papers  Plan 
Fall  Promotion 
On  Men's  Attire 

San  Francisco — A  minimum  o( 

300  newspapers  with  combined 
circulations  in  excess  of  25  millioo 
plan  special  promotions  on  Fall 
styles  in  men’s  clothing,  F.  Eugene 
Ackerman,  president  of  the  Wool 
Bureau,  told  members  of  the 
Men’s  Apparel  Clubs  of  Ameria  ] 
in  national  convention  here  Aug 
24. 

A  sales  promotion  kit  is  beini 
mailed  this  week  to  10,000  retail 
merchants  by  the  Bureau  and 
the  national  organizations  which 
are  part  of  the  Inter-Industry 
Council.  It  is  anticipated  that 
more  than  1,000  stores  will  ust 
this  advertising  mat  service  in  theii 
Fall  selling  campaigns. 

“In  the  first  joint  effort  is 
Spring,  1952,”  Mr.  Ackerman  «• 
ported,  “we  prepared  and  distri¬ 
buted  to  1 ,772  newspapers  with  a 
total  circulation  of  54  million  a 
series  of  advertising  layouts,  art, 
and  copy.  In  addition  we  sent  out  j 
a  series  of  news  releases,  radio  j 
scripts,  and  pictorial  layouts.  We 
had  a  30  percent  response  from 
newspapers,  including  some  of  the 
most  important  in  the  country.  A 
total  of  531  newspapers  wrote, 
telephoned,  or  wired  for  the  mats 
of  the  advertisements.  Thirty-two 
newspapers  used  the  complete  su^ 
plement  we  prepared  for  them- 
These  newspapers  had  a  combined 
circulation  of  6,225,000.  Some  75 
newspapers  used  special  articles  i) 
and  layouts.  At  least  1,000  retail 
merchants  used  our  advertising 
layouts  in  part  or  in  full. 

“Tear  sheets  returned  to  us 
represented  at  space  rates  more 
than  $100,000,  and  these  tear 
sheets  represented  only  a  percent¬ 
age  of  actual  space  used.  Clippipi 
services  returned  over  2,000  clip¬ 
ping  of  articles  and  photographs 
on  men’s  wear  representing  $58,- 
000  worth  of  space.  These  news 
items  were  furnished  strictly  on 
their  merits  as  news  and  in  many 
instances  were  done  on  assignment 
from  individual  newspapers  or 
press  syndicates.” 
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PISTON  RING  MADE  RADIOACTIVE  in  Atomic  Pile  at  Galt  Ridge,  is  care¬ 
fully  installed  in  test  car  engine  by  specially  trained  scientists.  Radioactivity 
is  checked  with  Geiger  counter  at  all  times.  Car  is  then  driven  in  proving 


ground  road  tests  under  all  kinds  of  weather  conditions.  Engine  wear  is 
measured  with  unheard-of  accuracy  by  this  atomic  test.  Test  results  can  now 
be  obtained  in  only  30  miles  of  driving — older  methods  took  up  to  10,000  miles. 


CROSS  SECTION  OF  TEST  ENGINE 


GEIGER 

COUNTER 


RADIOACTIVE 
PISTON  RING 


RADIOACTIVITY 

MEASURED 


SAMPLES  OF  MOTOR  OIL 
USED  IN  TEST 


HOW  RADIOACTIVITY  WORKS:  motor  oil  used  in  test  run  picks 
up  microscopic  metal  particles  worn  from  radioactive  piston  ring. 
Radioactivity  of  oil  sample,  measured  by  a  Geiger  counter,  shows 
rate  of  engine  wear.  (  Don’t  worry  —  the  motor  oil  you  buy  is  not 
radioactive.)  Tests  show  today’s  motor  oils  can  actually  triple  life 
of  your  car  engine. 


A  revolutionary  new  feinting  method,  u.sing  radioactive  mate¬ 
rials,  proves  that  today’s  new  high  quality  motor  oils,  developed  since 
the  end  of  \Xorld  War  II,  can  actually  triple  the  life  of  your  car  engine. 

These  atomic  tests  show  that  today’s  new  motor  oils  substantially 
reduce  engine  wear— actually  make  it  possible  for  you  to  drive  your 
car  many  more  thousands  of  miles  without  costly  major  repairs. 
Atomic  tests,  now  being  conducted  by  many  oil  companies,  also  open 
the  door  to  the  future  development  of  even  finer  motor  oils. 

Increase  in  motor  oil  quality  is  one  direct  result  of  the  constant 
competition  among  U.S.  oilmen  to  get  to  you  first  with  new  and  im¬ 
proved  products.  Today’s  gasoline  is  another  example  — 2  gallons  now 
do  the  work  3  did  in  1925,  although  today’s  ga.soline  is  priced  about 
the  same  — only  taxes  are  higher. 

In  peace  or  war,  you  benefit  from  the  competition  among  America’s 
privately-managed  oil  companies  with  the  finest  petroleum  products 
at  the  lowest  prices  in  the  world. 

Oil  Industry  Information  Committee 
American  Petroleum  Institute 
50  West  50th  St.,  New  York  20,  N.  Y. 


‘-»»RICATiow 


LOCAL  GUARDIAN  of  your  car  engine’s  future  is  your  neighbor¬ 
hood  service  stalion  operator.  Competing  vigorously  with  rival 
stations  for  your  business,  he  helps  lengthen  the  life  of  your  car 
by  providing  newest,  most  improved  oil  products,  top  flight  service. 
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Billion  $  Biz 

How  much  money  would  you 
say  all  the  people  in  the  United 
States  and  Canada  spend  during 
a  year  to  boy  weekday  and 
Sunday  newspapers? 

Harry  Rosten,  research  man¬ 
ager  of  the  New  York  Times, 
gives  the  answer  in  his  bulletin 
to  members  of  the  National 
Newspaper  Promotion  Associ¬ 
ation — 

$1,092,871,000. 


SOMETHING  NEW  in  bowling  industry  advertising  is  Brunswick- 
Balke-Collender  schedule  for  Fall-Winter  in  50  dailies  covering  38 
major  markets.  “Let’s  Bowl  This  Week-End”  is  ^the  copy  theme 
(McCann-Erickson  agency);  Brunswick  items  are  ‘secondary.  Ad 
Manager  Jim  Fleming  gets  encouragement  for  the  idea  from  Betsy 
Hall  in  BBC’s  Chicago  office. 


Breakfast  Briefs 


The  summer  season  is  rushing  to 
a  close,  and  almost  any  day  now 
the  stores  will  be  showing  the 
spring  styles. 


OtYPtM® 

lY  ON 


In  Russia,  according  to  a  news 
story,  the  accepted  way  to  swal¬ 
low  vodka  is  all  in  one  gulp.  Like 
a  Balkan  state. 


From  The  Cleveland  Plain  Dealer 
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WHICH  IS  JUDGMENT  DAY 
IN  YOUR  COMMUNITY? 


37,100  persons  were  killed  in  traffic  accidents  throughout  the  nation  during 
1951.  Judgment  Day  was  Saturday  for  7,640  of  these  unfortunates.  Sunday, 
our  traditional  day  of  rest,  was  death-day  for  7,010  others.  The  accompany¬ 
ing  table  shows  what  happened  during  the  rest  of  the  week. 

Undoubtedly  there  will  be  automobile  accidents  in  your  community  this 
year — most  of  them  on  Saturday  or  Sunday.  You  can’t  stop  people  from 
driving  on  these  days  but  you  can  give  them  the  facts  and  suggest  extra 
caution.  You’ll  be  doing  your  readers  a  favor — perhaps  saving  their  lives. 


Persons 

killed 

Per 

cent 

Persons 

injured 

Per 

cent 

Sunday 

Monday 

7,010 

4,820 

■■ 

347,380 

257,100 

17.7 

13.1 

Tuesday 

3,820 

10.3 

217,850 

11.1 

Wednesday 

4,240 

11.4 

237,470 

12.1 

Thursday 

4,340 

11.7 

245,330 

12.5 

Friday 

5,230 

14.1 

288.500 

14.7 

Saturday 

7,640 

20.6 

368,970 

18.8 

TOTAL 

37,100 

100.0 

1,962,600 

100.0 

THE  TRAVELERS  INSURANCE  COMPANIES 
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Calvert  Tells  Ad  Plans; 
400  Dailies  On  Schedule 


The  advertising  program  on 
Lord  Calvert,  Calvert  Reserve  and 
Carstairs  whiskies  for  the  period 
ahead  was  announced  this  week 
by  E.  E.  Guttenberg,  Calvert  Dis¬ 
tillers  Corp.’s  ad  director. 

Calvert  Reserve  ads,  ranging  up 


CAMPAIGN  ROUNDUP 

to  1,000  lines,  will  appear  in  more 
than  400  newspapers  and  will  be 
headlined,  “How  You  Too  Can 
Be  Your  Own  Whiskey  Expert." 
Full-color,  full-page  ads  will  run 
in  Life,  Look,  and  Collier’s  with 
the  same  story,  adding,  however, 
a  limerick  about  a  man  who  has 
actually  switched  to  Calvert. 

Walter  Houghton,  Calvert  ad 
manager,  revealed  that  Lord  Cal¬ 
vert  advertising  for  the  Fall  will 
feature  a  greatly  increased  news¬ 
paper  campaign  with  a  new  theme 
emphasizing  recent  scientific  ad¬ 
vances  in  the  distilling  of  Calvert. 
Newspaper  copy  will  point  out 
that  custom  distilling  and  blending 
make  possible  a  whiskey  that  is 
both  rich  in  flavor  and  “satin- 
smooth”  in  taste.  Lord  Calvert 
ads  will  range  up  to  1,000  lines  in 
size  in  about  100  dailies. 

A  special  campaign  will  appear 
in  Ebony  and  Our  World  and  in 
Negro  newspapers  featuring  suc¬ 
cessful  men  who  drink  and  serve 
Lord  Calvert. 

Walter  Swertfager,  vicepresi¬ 
dent,  Lennen  &  Mitchell,  Calvert 
agency,  outlined  the  Carstairs 
whiskey  ad  program.  He  said  that 
copy  will  revolve  around  the 
theme,  “the  greatest  whiskey 
value  in  town”  at  a  price  I  can 
afford.”  The  ads  will  appear  in 
250  newspapers  and  will  run  up 
to  1,000  lines  in  size.  Car  card 
advertising  will  supplement  news¬ 
papers. 


United  Air  Lines  Plugs 
Low-Cost  Hcrwoiian  Trip 

Low  cost  Hawaiian  excursions 
are  being  plugged  by  United  Air 
Lines  in  250,  450,  and  1,000-line 
newspaper  ads  in  28  major  cities 
on  the  company’s  13,250-mile  sys¬ 
tem. 

The  newspaper  campaign  (via 
N.  W.  Ayer  &  Son)  is  supplement¬ 
ed  by  four-color  ads  in  Sunset, 
New  Yorker,  Times,  Newsweek 
and  travel  trade  publications. 
Television  spots  will  be  used 
throughout  September  in  San 
Francisco,  Seattle,  Denver,  Oma¬ 
ha,  Milwaukee,  Chicago  and 
Cleveland.  Radio  spots  also  are 
scheduled  at  selected  cities. 

Englander  To  Intensify 
Ad  Plans  for  Fall  Push 

Englander  Company,  Inc.,  Chi¬ 
cago,  has  announced  a  greatly  in¬ 
tensified  Fall  ad  drive.  Newspaper 
ads  will  appear  on  Sunday,  Sept. 
14,  in  the  Metro  Group,  in  Sun¬ 
day  rotogravure  supplements,  and 
in  monotone  supplements. 

Ads  will  consist  of  1,000  lines, 
black  and  white;  1,000  lines,  two- 
color;  full-page  monotone;  and 
full-page,  two-color. 

Englander’s  Airfoam  mattresses 
will  be  plugged  in  ads  set  for 
This  Week  on  Oct.  5,  19,  26  and 
Nov.  2. 

Wilson's  B-V  Uses 
Ads  for  Jingles 

Chicago — Offering  $6,000  worth 
of  clothing  to  women,  Wilson’s 
B-V  gravy,  soup  and  meat  flavor, 
produced  by  Wilson  &  Co.,  Inc., 
will  use  newspaper  advertising  to 
announce  a  jingle  contest  in  Oc¬ 
tober. 

Newspapers  in  60  markets  will 
carry  Wilson  ads  about  the  jingle 
contest.  The  ads  (via  Ewell  & 
Thurber)  will  appear  in  food  sec- 


Everything 
BALTIMORE 
revolves 


around 


MORNINeEVENINESONflllY 


U  a 

IfWl 

kii 

does  not  depend  on 
springs  to  hold  plates. 
Qoick  action.  Fastest 
printing  speeds.  Safest. 

Send  for  Cotalog 


WALTER  SCOTT  &  CO.  INC. 

PIAINFIIID,  NEW  JERSEY 


tions  and  in  about  eight  cities  in 
the  Sunday  roto  sections.  In  ad¬ 
dition.  national  women’s  maga¬ 
zines  will  carry  the  jingle  contest 
announcement. 

J&J  Boosting  Lost-Quarter 
Ads  to  Push  Bandages 

A  substantial  increase  in  last- 
quarter  advertising  expenditures 
will  make  Johnson  &  Johnson’s 
program  for  Band-Aid  Plastic 
Strips  the  biggest  ever  put  behind 
sales  of  a  first-aid  product. 

All  media — newspapers,  maga¬ 
zines,  radio-TV — will  carry  heavy 
schedules,  with  emphasis  on  local 
newspaper  advertising  in  Sunday 
supplements.  Full  pages  in  color 
in  September  and  October  issues 
of  American  Weekly  and  Parade, 
plus  half-pages  in  November  and 
December,  will  be  augmented  by 
like  space  in  selected  cities,  includ¬ 
ing  New  York,  Atlanta,  Des 
Moines,  Minneapolis,  and  Denver. 
National  magazines,  and  radio-TV 
will  also  be  used. 

Lucky  Strike  in  Biggest 
Daily  Effort  in  2V2  Years 

American  Tobacco  Co.  has 
started  a  campaign  of  eight  weeks 
or  more  in  150  newspapers  in  125 
markets  for  its  Lucky  Strike  cig- 
arets.  The  new  campaign  is  said 
to  be  the  largest  Lucky  Strike 
effort  in  week-day  newspapers  in 
the  last  two  and  one  half  years. 

Space  in  each  market  will  total 
15,000  lines,  and  the  drive  will 
be  backed  by  heavy  local  sales 
and  merchandising  activity. 

Bulb  Growers  Schedule 
12  Insertions  in  Dailies 

Six  newspaper  insertions  of  1,- 
500  lines  each  and  104  insertions 
of  600  lines  each  in  55  prominent 
newspapers  throughout  the  U.  S. 
and  Canada  will  be  a  major  part 
of  a  campaign  by  the  Associated 
Bulb  Growers  of  Holland,  Inc. 

In  an  effort  to  sell  more  flower 
bulbs  to  the  30,000,000  U.  S. 
home  owners  and  subrbanites,  the 
campaign  will  take  the  form  of  a 
garden  photo  contest.  Theme  of 
all  advertising  will  be,  “Be  A  Gar¬ 
dener.”  Page  copy  will  run  in  six 
top  U.  S.  and  five  Canadian  con¬ 
sumer  magazines. 

380  Dailies  To  Introduce 
Florists'  'Speedy' 

A  new  trade  character — 
“Speedy”  by  name — has  been 
created  for  t^  Florists’  Telegraph 
Delivery  Association  to  help  sell 
flowers-by-wire  and  is  being  in¬ 
troduced  to  the  nation  in  380 
newspapers  in  227  cities  and  three 
national  magazines. 

Purpose  of  the  beaming  diaper- 
clad  youngster  with  winged  heels 
and  hat  will  be  to  provide  more 
positive  identification  between 
FTDA’s  national  newspaper  and 
magazine  advertising  (via  Grant 
Advertising,  Inc.)  and  each  indi¬ 
vidual  member’s  shop.  Speedy 
will  also  appear  in  9,500  flower 
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$2,500,000  Ride 
Foi  Football  Fans 

Detroit — At  a  cost  of  approx¬ 
imately  $2,500,000  for  network 
time.  General  Motors  Corp.  will 
direct  an  institutional  campaign 
for  its  cars  and  other  products  to 
the  Saturday  stay-at-home  foot¬ 
ball  fans  this  Fall. 

Eleven  college  grid  games  are 
on  the  schedule  which  GM  will 
sponsor  exclusively  over  the  Na¬ 
tional  Broadcasting  System  tele¬ 
vision  network,  coast  to  coast.  Thii 
will  be  GM’s  first  sponsorship  of 
sporting  events  telecast  nationwide. 
NBC  plans  a  gigantic  publicity 
program  in  cooperation  with  GM. 


shop  windows  throughout  the 
U.  S.  and  Canada. 

GE  Bulbsnotcber  Campaign 
To  Use  Sasser  'Buy  Lines' 

In  its  annual  campaign  against 
bulbsnatching  General  Electric’s 
Lamp  Division  has  scheduled 
Nancy  Sasser’s  “Buy  Lines”  col¬ 
umn  in  93  newspapers,  radio  spots 
in  36  marketing  areas,  page  ads 
in  Life  and  Look,  and  commer¬ 
cials  on  TV. 

Treasure  in  Com  Pops 

Chicago — Four-color  half  pages 
in  140  Sunday  newspaper  comic 
sections  will  be  used  beginning 
mid-September  as  part  of  a  pro¬ 
motion  program  aimed  at  young¬ 
sters  on  behalf  of  Kellogg’s  Sugar 
Corn  Pops. 

The  program  will  offer  a  Wild 
Bill  Hickok  Treasure  Map.  The  ; 
campaign  was  developed  by  Leo 
Burnett  Co.,  and  Rand  McNally 
Co.  from  an  idea  presented  by 
Tom  Penfield,  known  in  the  news¬ 
paper  syndicate  field  for  research 
on  the  John  Hix  “Strange  As  It 
Seems”  feature. 

Lady  Esther  Repeats 

In  an  all-out  consumer  cam¬ 
paign  (via  Biow  Agency),  backed 
by  daily  newspaper,  supplement, 
and  magazine  advertising.  Lady 
Esther  Ltd.  will  repeat  a  special 
promotion  on  Four  Purpose  Face 
Cream.  A  $1.38  size  will  be  of¬ 
fered  for  98c.  Budget  for  the 
drive  will  be  around  $200,000. 

Dailies  Get  Lion's  Share 

Park  &  Tilford  Distillers  Corp. 
will  back  its  sales  drive  with  an 
ad  campaign  on  its  “honor  roll” 
of  liquors  and  wines.  Media  will 
include  newspapers,  which  will  get 
the  lion’s  share  of  the  budget. 

Rival  Aher  N.  Y.  Moricet 

Newspapers  and  radio-TV  ad¬ 
vertising  (via  Charles  Silver  k 
Co.,  Chicago)  will  pace  Rival 
Dog  Food  Co.’s  campaign  in  New 
York,  Connecticut  and  New  Jer¬ 
sey.  Newspaper  insertions  are 
aimed  at  areas  with  the  types  of 
homes  where  “dogs  are  customary 
members  of  the  household.” 
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SlTHE  CAINE 
®  MUTINY 


A  NOVtl  OI  WORID  WAR  11 
BY  THE  AUTHOR  Of  AURORA  DAWN 


HERMAN  WOUK 


Now  available 


30  INSTALLMENTS  of  2000  words 

each  . . .  Illustrations  by  Lawrence 
Beall  Smith... For  release  SEPT.  2nd 


DOUBLEDAY  SYNDICATE 


Bill  Berger,  Manager 


OTHER 

POPULAR 

FEATURES: 


575  Madison  Ave.,  N.  Y.  22 
Phone:  MU.  8-5300 


ANNE  FRANK:  The  Diary  of  a  Yeung  Girl 
FROM  UNDER  MY  HAT  by  Hedda  Hopper 

NARCOTICS:  Ameria^s  Peril,  by  Will  Oursler  &  Laurence  Dwight  Smith 
Coming  soon: 

DEAR  DOROTHY  DIX  by  Harnett  T.  Kane  with  Ella  Bentley  Arthur 

(Oct.  16) 


FIRST  RELEASE 

of  the  Pulitzer 
Prize  winning 


novel —  the 

Caine 

Mutiny 


by  HERMAN  WOUK 


America’s  super-best-selling  book 
for  nearly  two  years  .  .  .  Movie  in  pro¬ 
duction  .  .  .  Never  before  released  to 
magazines  and  newspapers! 
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CALL  IT 


,,,  it  reflects 
reader  respect  for 

THE  DALLAS  NEWS 


titt 

72-Cmt/Ktt4 


Havana  Daily's  Ray  Erwin's 
City  Desk  Stars 
On  TV  Show 


ippin^ 


CoL 


umn 


Havana — What  is  believed  to  be  II  a 

j  the  first  regularly  scheduled  video  cc  ivt-t'  I 

program  in  Latin  America  to  be  ILLS  CA*ST  INTO  THE  SEA  arc  still  a  reliable  form  of  co^| 

I  _ A  J-* _ a1..  r _ Ai--  _  miiniratinn  I/»nlrin  I  f/\nAc>  T*-:t _ i  I 


telecast  directly  from  the  news-  municatioo,  Jenkin  Lloyd  Jones,  editor  of  the  Tulsa  Tribune,  kl 


room  of  a  newspaper  was  begun  P"'®  satisfaction 


last  week  by  the  daily  (morning)  voyaging  a  few  weeks  ago  with  his  family  from  Panama: 

El  Mundo  and  the  Union  Radio-  freighter  Adabelle  Lykes,  Mr.  Jones  threw  th« 

T»*l«»vi<!:nn  ctatinn  bottles  into  the  sea,  one  off  the  coast  of  Nicaragua,  another  off  Bri-^- 

S  program  “El  Mundo  en  Yucatan  channel  between  Mexico  i. 


Television”  CThe  WorW  Each  contained  a  note  written  in  English,  Spanish  and  Frenck  of 


vision  )  consists  of  the  presenta-  ferfng  a  $5  reward  to  the  finder. 


tion  of  the  latest  foreign  and  local  jhe  editor  already  has  received  an  answer  to  the  note  dropped  ofL 
news.  Mans,  still  photographs,  Nicaragua — from  a  Mexican  residing  in  Isle  Mujeres  in  the  Meml 


movies  and  tape-recording  ma¬ 
chines  are  used. 

Roving  station  wagons  rush 


•  Go  easy  with  the  hairbrush. 
Dad!  It’s  a  vote  of  respect  that 
a  little  shaver  wants  to  be  "just 
like  my  Dad”! 

•  A  vote  of  respect,  too,  is 
mirrored  in  the  North  Texan’s 
reaction  to  the  word  of  The 
News.  Call  it  influence  . .  .  con¬ 
fidence  .  .  the  deference  that 
comes  of  long  respect.  It’s  a 
potent  ingredient  that  conveys 
to  advertising  in  The  News, 
that  quickens  acceptability  and 
proves  itself  in  increased  sales. 

•  With  this  strong  influence 
acting  upon  The  News’  larger 
circulation,  concentrated  in 
merchandisable  coverage  of  the 
larger,  richer  Double  Dallas 
Market  —  you  may  well  expect 
more  of  your  advertising  in  The 
Dallas  Morning  News. 


DOUBLE  DMU9  MARKH 


territory  of  Quintam  Roo.  The  bottle  had  floated  350  miles  in  111 
days  when  it  was  picked  up  in  a  net.  I 

Editor  Jones  believes  the  other  two  bottles  are  bobbing  around  iV 


movie  cameramen  to  any  spot  the  Gulf  of  Mexico.  Ocean  current  charts  indicate  there  is  an  ev; 


where  news  may  be  breaking.  chance  that  after  passing  the  Yucatan  Strait  they  may  have  sr::; 

During  the  program  the  TV  eastward  along  the  north  coast  of  Cuba  or  they  may  have  been  caup 
cameras  are  focussed  on  the  city  wheel  which  would  carry  them  along  the  coast  of  Tea 

around^f  Two  h^ee  w^l"maM*of  *’“**’  ‘^“'rents  would  deliver  the  messages  to  the  Straks  d 

together  with  clocks  indicating  the  plastic  tape  which  the  Tulsa  editor  “borrowed”  from  the  chid 

time  in  various  world  citiM,  a  engineer  holds  out,  he  hopes  some  day  to  get  a  $5  demand  from  Na- 
weather  map  of  the  Canbbean  way! 


together  with  clocks  indicating  the 
time  in  various  world  cities,  a 
weather  map  of  the  Caribbean 
area,  and  a  board  upon  which  are 
displayed  news  photographs  and 
the  day’s  editions  of  local  news¬ 
papers. 


Ode  to  CE 


Daily  Except  Sunday  aynaicaie,  recenuy  ^nn( 

~  He  seldom  gets  his  i 

;^e  program,  which  is  telecast  hardly  ever  does  h 

daily,  except  Sundays,  from  1  to  ^is  task  to  sift  the  news 
^  **  dir^tion  Luis  must  be  a  master  when 

3otiioll  &nQ  Rsul  Aiionso  ^jOdsc,  inner  woi^ln^s  off  •  •  • 
editor-in-chief  and  managing  edi-  makes  the  paper  run  .  . 


Ben  Burroughs,  whose  Sketches”  are  released  by  the  Harry  Ced 
Syndicate,  recently  penned  this  tribute  to  “City  Editor”: 

He  seldom  gets  his  name  upon  ...  a  write-up  or  a  story  . . 
and  hardly  ever  does  he  share  ...  in  a  reporter's  glory  ...Hi 
his  task  to  sift  the  news  .  .  .  that’s  made  for  us  to  read  ...  and  k 
must  be  a  master  when  .  .  .  he’s  tracking  down  a  lead  ...  he  b  it 


inner  workings  of  ...  a  most  complex  machine 
makes  the  paper  run  .  .  .  although  it  is  unseen  .  . 


.  .  his  knowkdiil 
and  he  is  modi' 


tor,  respectively,  of  El  Mundo.  always  first  ...  to  hear  news,  bad  or  good  ...  he  must  be  toiik 


Editor  of  the  program  is  Caspar  but  then  again  .  .  .  his  heart’s  not  made  of  wood 


Pumarejo,  former  owner  of  Union-  him  to  the  sky  ...  a  man  who  though  unsung  .  . 


Radio-TV  and  a  pioneer  in  Cuba’s 
TV  industry.  Working  under  him 
are  Jorge  L.  Marti,  Mundo  city 
editor,  and  Rodriguez  Mendez, 
chief  of  UR-TV’s  news  services. 

The  program  is  the  first  step 
toward  the  complete  meshing  of 
newspaper,  television  and  radio 


to  us  all  .  .  .  the  old  folks  and  the  young. 


.  .  and  so  I  pnb 
is  most  impoiM 


A  Reporter's  Thrill 


Louis  Alexander,  Austin,  Texas,  reporter,  contributes  this  yam  »bo« 
his  greatest  journalistic  thrill: 

Not  at  all  impressed  by  my  references  as  a  college  journalism  * 
structor,  the  Houston  Chronicle  had  taken  me  on  as  a  parl-ti® 
reporter  at  cub  pay.  I  was  sitting  at  the  city  desk  April  16,  IW. 


news  coverage  which  will  take  waiting  for  a  chance  to  handle  another  club  luncheon  or  somethini 

xxrkAvt  nmR.  »  _  t_  .  _  ..i  _  _  t_ _ _  t _ _i _ a  _ aI _ _ a.! _ 1 _ _ _  Akai*  1 


place  when  Mundo’s  video  net-  when  the  phone  jangled  with  the  sensational  report  that  tb« 

work,  El  Mundo-Television,  begins  had  been  terrific  explosions  at  Texas  City,  many  casualties,  and  hm- 
operating  early  next  year.  Linked  dreds  fleeing  the  city. 

by  microwave  relays,  the  network  Instantly  the  city  editor  sent  his  star  reporters  and  star  photog* 
will  cover  the  whole  island,  with  phers  in  autos  to  drive  the  50  miles  to  Texas  City  and  get  the  nt** 
headquarters  in  a  new  10-story  and  photos  back  as  quickly  as  possible.  He  called  a  Baytown  cor«- 
building  now  being  completed  in  spon^nt,  30  miles  from  Texas  City,  sent  him,  too. 

Havana.  Union  Radio’s  TV  and  I  offered,  hesitantly,  to  fly  a  photographer  over  the  scene  and  m 


Havana.  Union  Radio’s  TV  and 


radio  setup  was  purchased  by  El  his  pictures  and  an  eye-witness  re^rt  back  in  two  hours.  With 


Weather  Service 
Direct  to  Paper 


pioridn$ 


CRESMER  t  WOODWARD,  INC 
REPRESENTATIVES 


1  Mundo-TV  three  months  ago.  of  not  overlooking  any  chance  the  city  editor  sent  the  last  assist^ 

'  ■  photographer  with  me. 

With  Joe  Mortellra’s  280  pounds  in  the  front  seat  of  an  800-p^l 
Weather  Service  Piper  Cub  and  my  120  pounds  in  the  back  seat,  we  tilted  hurriw 

rWrorri  fft  Prmor  holocaust.  It  looked  like  a  wartime  bombing  raid,  ^ 

L/irecT  10  roper  j  3  combat  navigator  three  years  earlier.  M» 

Boston  —  The  Herald-Traveler  tellra  became  airsick  from  the  magnified  motion  he  saw  through  » 
and  station  WHDH  are  providing  viewer  in  his  Speed  Graphic  but  shot  some  magnificent  pictures  iff 
faster  and  more  detailed  weather  way.  We  were  the  first  newspaper  reporters  over  the  scene, 
information  with  a  direct  teletype  We  got  to  a  Houston  telephone  at  11:50  a.m.  and  the  fimt  ^ 
line  installed  from  the  U.  S.  and  eye-witness  report  on  the  streets  by  12:30  p.m.,  hard  y 

Riiri*aii  hours  after  the  blast.  The  first  pictures  and  a  more  complete  stm 

^  f  •  u  J  were  in  the  next  edition,  which  was  on  the  street  one  edition  ^ 

The  new  system,  furnished  free  jjjg  opposition’s  first  pictures.  We  beat  the  first  ground  photos  W* 
of  charge  by  the  Bureau,  will  pro-  to  the  Chronicle  by  two  hours.  , 

vide  24-hour  service  on  weather,  i  have  never  been  so  thrilled  by  any  reportorial  achievement  sri 
reports  from  other  cities,  skiing  was  by  the  combination  that  day,  of  vindicating  my  claims  by  w®* 
conditions  from  Northern  New  i  obtained  my  job  on  the  Chronicle  and  also  using  an  airpl^  ■ 
England  and  bulletin  storm  warn-  obtain  a  story,  perhaps  the  first  time  it  was  used  by  the  Chronicle « 
ings  from  all  over  the  country.  any  Houston  paper  for  a  spot  news  story. 


[ings  from  all  over  the  country. 
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Green  Logotype 

The  Asbury  Park  (N.  J.)  Sun¬ 
day  Press  is  now  printing  its  logo¬ 
type  in  green  over  a  green  Ben 
Day.  The  use  of  color,  according 
to  Wayne  D.  McMurray,  publish¬ 
er  of  the  Press,  is  aimed  at  at¬ 
tracting  attention  on  crowded 
newsstands  and  in  creating  a  dis¬ 
tinctive  feature  to  set  off  the  Sun¬ 
day  Press  from  the  Evening  Press. 
Other  changes  introduced  in  the 
Sunday  Press  are  a  front-page  il¬ 
lustrated  editorial,  with  a  run- 
over  on  the  editorial  page,  and  a 
new  head  style. 

History-Bits 

The  Buffalo  (N.  Y.)  Courier- 
Express  is  filling  odd  holes  in  its 
pages  with  one-paragraph  local 
stories,  each  headed  “Buffalo  His¬ 
tory-Bit”  and  each  devoted  to 
some  local  happening  or  fact  of 
another  year. 

Hobby  Contest 
The  Meriden  (Conn.)  Journal 
is  sponsoring  a  hobby  contest  for 
youngsters,  aged  10  to  16,  who 
will  describe  their  hobbies  in  let¬ 
ters  to  the  afternoon  daily.  The 
nine  best  letters  received  will  be 
published  on  the  newspaper’s 
Youth  Page.  A  Journal  photogra¬ 
pher  will  take  pictures  of  the  win¬ 
ners,  showing  them  engaged  in 
practicing  their  hobbies,  if  pos¬ 
sible.  Winning  letter  writers  will 
receive  SI  each. 

Plant  Radio  Tour 
With  a  portable  mike,  newsman 
John  R.  Finn  recently  took  WWSR 
listeners  on  an  interesting  half- 
hour  tour  of  the  various  depart¬ 
ments  of  the  St.  Albans  (Vt.) 
Daily  Messenger — Vermont’s  old¬ 
est  evening  newspaper.  Spotlight¬ 
ed  were  brief  interpretations  of 
their  work  by  various  persons, 
with  stories  and  ads  trac^  from 
their  conception  to  the  printed 
page.  In  the  background,  like  a 
hushed  symphonic  accompani¬ 
ment,  were  the  various  character¬ 
istic  sound  effects. 

Weather  A-Yeor-Ago 
The  Burlington  (Vt.)  Free 
Press  is  issuing  “Weather  A-Year- 
Ago”  charts  for  its  advertisers. 
The  charts  give  the  complete 
weather  picture  for  each  day  of 
the  current  month  of  a  year  ago, 
for  example  the  September  1951, 
chart  is  mailed  August  IS,  etc. 
Retailers  find  the  service  a  valu¬ 
able  guide  in  planning  advertising, 
events,  etc. 

■ 

New  Texas  Doily 

Levelland,  Tex.  —  The  Sun- 
News,  which  began  as  a  weekly  in 
November,  1945,  will  become  an 
aftemoon-Sunday  paper  on  Aug. 
31,  publishing  Monday  throu^ 
Friday  and  Sunday  morning. 


^AIRME 


Facts  on  the  Air  Age 

by  The  Glenn  L;  Martin  Company,  Baltimore  3,  Maryland 


Mor*  Marlins  Ordarad  ...  A  new  U.  S. 
Navy  order  for  the  Martin  P5M-1  Marlin 
anti-submarine  seaplane  and  an  initial 
order  for  an  air-sea  rescue  version  for  the 
U.  S.  Coast  Guard  were  received  by  Mar¬ 
tin  this  summer.  The  Navy  order  is  the 
fifth  in  a  series  of  orders  for  the  gull¬ 
winged  flying  boats,  which  went  into  ac¬ 
tive  service  with  the  Fleet  this  spring. 

The  Coast  Guard  version  will  include 
search  radar;  equipment  to  be  parachuted 
to  distressed  sailors  and  aviators;  and 
soundproofed,  heated  compartments  fur 
survivors,  as  well  as  many  other  comforts 
for  both  the  crew  and  the  rescued.  The 
Coast  Guard  has  been  using  Martin  PBM 
Mariner  seaplanes  in  its  air-sea  rescue 
work  for  a  great  many  years. 


Canned  Clothing  .  .  .  They’ve  canned  just 
about  everything  else;  and  now  the 
US.AF’s  Air  Material  Command  is  canning 
clothing  for  overseas  shipment!  The  air¬ 
tight  metal  containers  afford  better  pro¬ 
tection  against  the  natural  elements  and 
pilferage;  they  are  fine  for  storage  pur¬ 
poses;  and  the  same  cans  may  be  used 
again  and  again.  Clothing  to  be  canned 
are  the  195  quartermaster-type  items  worn 
by  airmen,  such  as  uniforms,  underwear 
and  shoes. 


Air  tguipmont  Noodt  Soar  .  .  .  Advances  in 
aircraft  speeds,  bomb-loads  and  firepower 
in  the  past  20  years  have  resulted  in  tre¬ 
mendous  additional  requirements  for  fixed 
equipment  such  as  armament,  oxygen,  air- 
conditioning,  navigational  and  bombing 
systems.  The  fixed  equipment  in  a  modern 
bomber  weighs  20  times  as  much  as  that 
carried  by  a  typical  bomber  of  the  mid- 
1930’s,  and  is  equal  to  the  entire  weight  of 
two  Army  bombers  of  20  years  ago! 


Canborra  Takas  Shapa  .  .  .  Martin’s  Plant 
2,  where  several  thousand  B-26  Marauder 
bombers  were  built  during  World  War  II, 
is  once  more  humming  with  activity — 
manufacturing  a  night  intruder  version  of 
the  English  Electric  Company’s  Canberra 
light  bomber,  the  U.  S.  Air  Force’s  B-57A. 
Close  liaison  between  the  engineering  and 


manufacturing  departments  of  the  two 
companies  has  smoothed  the  way  and 
hitches  have  been  few. 


High  lights  .  .  .  Tiny  motors  that  move  the 
control  surfaces  of  a  jet  fighter  generate 
twice  as  much  horsepower  as  was  used  to 
propel  the  Wright  brothers’  first  airplane 
.  .  .  The  landing  gear  alone  on  a  modern 
Navy  carrier  plane  weighs  more  than  an 
entire  Navy  fighter  plane  of  the  1930’s  . . . 
During  the  year  ended  June  30,  U.  S. 
domestic  scheduled  airlines  recorded  one 
of  the  lowest  passenger  fatality  rates  in 
airline  history — .79  per  100  million  pas¬ 
senger  miles. 


WorU-Wida  Matariah  Hunt  .  Today, 

what  the  U.  S.  puts  in  the  air  depends  in 
large  measure  on  what  our  friends  take 
out  of  the  ground.  Modern  aircraft  gobble 
up  critical  materials,  require  such  items  as 
manganese  for  steel  from  Brazil;  colum- 
bium  for  alloys  from  Africa;  mica  for  radar 
from  India;  mercury  for  instruments  from 
Spain;  tungsten  for  electronics  from  South 
Korea;  cobalt  for  alloys  from  the  Belgian 
Congo;  coconut  oil  fur  incendiaries  from 
Indonesia;  tin  for  armament  from  Bolivia 
and  long  staple  cotton  fur  airplane  fabric 
from  Iran. 


Now  flaxiUo  Gunnary  Trainar,  the  T-13,  has 
been  developed  and  built  by  Martin  for 
the  US.AF’s  strategic  bomber  program. 
The  T-13  projects  an  image  of  the  attack¬ 
ing  airplane  on  the  internal  surface  of  a 
large  half-dome,  serving  as  the  target 
screen.  The  position,  size,  altitude  and 
path  of  the  image  are  continually  being 
changed,  as  in  an  actual  attack  maneuver. 
The  gunner  tracks  the  target  image  (a 
shadow  cast  by  a  scale  model  fighter 
plane)  the  same  as  in  actual  combat,  using 
a  standard  optical  gunsight. 


^  AIRCRAFT 

BmiUtn  tf  T)tp€nJtth  Airtrttr  Mw*  ttOt 
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ARBITRATION 

IT  LOOKS  as  if  the  International  Printing 

Pressmen’s  and  Assistants  Union  is  going 
to  renew  its  50-year-old  arbitration  agreement 
with  the  American  Newspaper  Publishers 
Association.  Rejecting  the  advice  of  Woodruff 
Randolph,  ITU  president,  who  urged  an  aban¬ 
donment  of  the  agreement,  the  pressmen’s 
governing  board  recommended  its  continu¬ 
ance. 

Randolph’s  claim  that  the  printers  have 
made  better  progress  since  1944,  when  their 
arbitration  agreement  with  ANPA  was 
scrapped,  does  not  hold  water  and  did  not 
fool  the  pressmen.  He  said  that  since  1941 
printers’  wages  have  increased  125%  and 
working  time  has  been  reduced  IVi  hours 
a  week.  “We  wouldn’t  have  received  such 
benefits  had  we  relied  on  compulsory  arbi¬ 
tration,”  Randolph  said. 

Pressmen’s  wages  are  up  over  100%  in 
that  period,  and  although  they  have  not 
risen  as  much  as  the  printers’  they  have  not 
suffered  the  strike  losses  which  have  been  so 
detrimental  to  ITU  since  1945  and  which 
Randolph  chose  to  ignore  in  his  speech. 

He  did  not  mention  the  scores  of  cities  in 
which  ITU  has  conducted  strikes — some  of 
which  technically  are  considered  to  be  still 
in  effect  after  seven  years. 

He  did  not  reveal  the  hundreds,  perhaps 
thousands,  of  union  printers  who  lost  their 
newspaper  positions  in  these  cities  where 
ITU  strike  policies  prevented  any  kind  of 
compromise  settlement  and  where  the  news¬ 
papers-  are  now  operating  without  union 
printers. 

Most  importantly  he  did  not  mention  what 
his  members  have  had  to  pay  in  dollars 
and  cents  to  support  these  policies — the  spe¬ 
cial  defense  assessments  they  have  paid  in 
the  past,  the  additional  $10,000,000  assess¬ 
ment  they  are  now  confronted  with,  the 
$3,500,000  their  officers  have  poured  down 
the  rathole  supporting  Unitypo. 

The  losses  and  the  cost  of  strikes  will  wipe 
out  any  of  the  alleged  “gains”  claimed  by 
the  ITU  president. 

Strikes  are  costly  and  the  record  is  clear 
to  that  effect  if  union  members  would  only 
study  it.  Last  year  the  pressmen  made  their 
greatest  percentage  gain  in  wages  and  lost  the 
least  through  strikes  of  all  the  unions  in  the 
newspaper  business.  Everyone  loses  some¬ 
thing  in  a  strike,  and  the  ones  who  lose  the 
most  are  the  strikers  who  rarely  win  more 
than  they  could  have  had  through  negotia¬ 
tion  or  arbitration  and  who  will  take  months, 
sometimes  years,  to  earn  back  at  higher 
rates  what  they  lost  during  the  strike. 

The  pressmen  know  all  this.  The  arbitra¬ 
tion  agreement  has  worked  to  their  advan¬ 
tage  for  50  years.  Other  unions  would  be 
wise  to  study  their  record.  A  pressmen’s 
committee  report  appropriately  states:  “The 
records  clearly  manifest  the  fact  that  the  only 
winner  in  warfare  is  an  emotion  which  soon 
dissolves  when  economic  loss  is  figured.” 

READING  COURSES 

ORCHIDS  to  the  Minneapolis  Star  and  Trib¬ 
une  for  conducting  a  reading  improvement 
course  designed  to  increase  the  reading  speed 
and  reading  comprehension  of  its  staff. 

Advantages  of  improved  reading  techniques 
are  obvious  in  time  saved,  volume  of  work 
accomplished,  information  obtained  and 
should  recommend  similar  courses  to  others. 


For  it  is  better,  if  the  will  of  God  be  so, 
that  ye  suffer  for  w'ell  doing,  than  for  evil 
doing. — l.Peter,  HI;  17. 


CONTROL  OF  ADS 

THE  UTAH  Public  Service  Commission  has 

“recommended”  that  the  Utah  Power  and 
Light  Company  reduce  its  sales  promotion 
and  advertising  expenditures  to  compensate 
for  increased  costs.  The  commission  has  per¬ 
mitted  the  company  to  increase  its  power 
rates  because  of  higher  costs. 

The  recommendation  relating  to  advertising 
expenditures  raises  the  question;  Does  a  state 
or  federal  rate-regulating  body  have  any  au¬ 
thority  to  regulate  volume  of  advertising? 

We  don’t  think  so. 

On  the  credit  side,  the  Utah  commission 
acknowledged  that  utility  advertising  increases 
the  use  of  electricity  and  is  beneficial  to  the 
rate  payers;  that  it  probably  influences  in¬ 
vestors  to  put  their  money  in  utility  securities; 
and  that  the  power  company’s  use  of  adver¬ 
tising  to  counteract  public  power  movements 
is  a  legitimate  expense. 

But  it  based  its  recommendation  for  a 
reduction  in  advertising  and  promotion  solely 
on  a  comparison  with  32  other  private  utili¬ 
ties  which  revealed  that  the  Utah  company 
was  spending  2.63%  of  its  operating  revenue 
for  promotion  whereas  the  others  were  spend¬ 
ing  only  1.83%  of  their  revenue. 

If  the  Utah  commission  believes  that  ad¬ 
vertising  is  beneficial,  can  it  also  believe  that 
a  30%  cut  in  the  advertising  of  this  utility 
will  be  beneficial  to  the  consumers  and/or 
the  company;  and  does  it  believe  that  a  re¬ 
duction  in  expenditure  of  less  than  one  per¬ 
centage  points  of  its  operating  revenue  will 
go  very  far  towards  meeting  increased  costs? 

Undoubtedly,  the  advertising  volume  of  the 
Utah  Power  and  Light  Company  has  been 
developed  through  trial  and  error  and  years 
of  experience  to  the  point  where  it  has  been 
found  most  satisfactory  and  profitable  for 
the  company.  We  think  it  presumptuous  and 
dangerous  for  any  regulatory  body  to  tell 
it  how  much  it  should  spend  for  advertising. 

If  this  practice  is  pursued  to  its  ultimate 
conclusion  we  may  find  the  Interstate  Com¬ 
merce  Commission  telling  certain  railroads 
they  are  spending  too  much  for  advertising. 
Competing  railroads  might  find  themselves 
brought  down  to  the  same  promotional  level 
through  bureaucratic  decree.  The  Civil  Aero¬ 
nautics  Board  might  decide  that  airline  “A” 
is  advertising  too  much  in  competition  with 
airline  “B.” 

We  hope  the  Utah  power  company  will 
ignore  the  recommendation  of  the  commis¬ 
sion.  And  if  there  is  any  attempt  to  enforce 
it,  the  company  should  resist  this  intrusion 
into  its  business  activity  with  all  the  means 
at  its  disposal. 


ASNE  SUCCESS 

THERE  IS  a  good  newspaper  story  and  an 

opportunity  for  newspaper  comment  on 
the  success  of  the  Freedom  of  Information 
Committee  of  the  American  Society  of  News¬ 
paper  Editors  in  gaining  access  to  information 
in  the  Bureau  of  Internal  Revenue.  Two  areas 
have  been  opened  up  where  formerly  a  news 
blackout  prevailed:  activities  of  the  Alcohol 
Tax  Unit;  and  compromise  settlements  of 
tax  cases. 

In  our  opinion,  all  newspapers  should  in¬ 
form  their  readers  in  news  stories  and  edi¬ 
torials  as  to  what  has  been  done. 

Eor  almost  two  years  the  ASNE  commit¬ 
tee  has  been  fighting  to  lift  the  “iron  curtain" 
on  the  activities  of  the  Alcohol  Tax  Unit 
which  had  been  shrouded  in  secrecy.  The 
Albany  (N.  Y.)  Knickerbocker  News  learned 
that  not  only  could  it  not  find  out  the  names 
of  tavern  keepers  who  had  violated  the  laws, 
cheated  the  public,  and  made  “compromise 
settlements”  up  to  $2,500  with  tax  agents, 
but  this  information  on  violations  was  not 
provided  to  state  alcohol  control  authorities. 

Victory  was  won  recently  when  the  Secre¬ 
tary  of  the  Treasury  and  the  Internal  Rev¬ 
enue  Commissioner  agreed  to:  1.  Let  the 
public  know  who  applies  for  permits  to  oper¬ 
ate  as  liquor  and  wine  producers,  wholesalers 
and  importers  and  what  action  is  taken  on 
the  application;  2.  Give  local  and  state  alco¬ 
hol  control  authorities  evidence  it  gets  that 
will  help  them  crack  down  on  any  liquor 
retailers  who  swindle  the  public  by  diluting 
whiskey,  gin  and  other  drinks.  While  the 
names  of  first  offenders  who  pay  compromise 
settlements  for  serving  watered  liquor  will 
not  be  released,  the  names  of  second  offend¬ 
ers  will  become  public. 

After  meeting  with  only  small  success  in 
getting  the  Internal  Revenue  Commissioner  to 
open  up  for  inspection  records  of  tax  settle¬ 
ment  cases,  the  ASNE  Committee’s  efforts 
were  rewarded  with  success  last  week  when 
President  Truman  issued  an  Executive  Order 
authorizing  the  Bureau  to  open  the  records 
when  the  government  had  accepted  compro¬ 
mises  less  than  the  original  amount  claimed. 

These  are  important  victories  for  the  pub¬ 
lic.  With  the  spotlight  of  publicity  focused 
on  tax  settlement  cases,  there  will  be  less 
opportunity  for  fraud  in  this  public  office. 

The  time  is  ripe  for  newspapers  to  report 
to  the  public  what  they  are  accomplishing 
in  the  fight  for  access  to  public  records  and 
the  right  of  the  people  to  know  what  their 
government  is  doing. 

POUO  NEWS 

IN  DELAWARE  the  health  commissioner  of 
Wilmington  imposed  a  news  blackout  on 
polio  cases  a  few  years  ago.  Only  the  number 
of  victims,  the  type  of  polio  case  and  the 
counties  from  which  they  come  are  released. 
Names  are  revealed  only  if  a  patient  dies. 

This  news  suppression  is  being  copied  this 
summer  on  the  local  level  in  other  areas. 

Authorities  who  withhold  such  news  ap¬ 
parently  mean  well.  Most  of  them  assert  that 
printing  names  and  addresses  of  victims  tends 
to  create  panic. 

To  the  contrary,  panic  starts  only  when 
rumor  takes  hold  in  the  cloud  of  ignorance 
caused  by  suppression  of  news.  Well-informed 
people  can  take  steps  to  protect  themselves. 
Uninformed  people  are  the  victims  not  the 
beneficiaries  of  news  blackouts  in  any  area. 
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PERSONAL 
MENTION _ _ 

Maryan  Howard,  editor  of  the 
Albany  (Ore.)  Greater  Oregon, 
has  been  elected  president  of  the 
Albany  Business  and  Professional 
Women’s  Club. 

*  *  * 

Alex  G.  Muir,  general  man¬ 
ager  of  the  Hamilton  (Ont.)  Spec¬ 
tator,  was  presented  with  a  replica 
of  the  Olympic  Gold  Medal  for 
his  work  in  raising  funds  to  send 
the  Canadian  team  to  Helsinki. 
Mr.  Muir  is  honorary  treasurer 
of  the  Canadian  Olympic  Associa- 


Albert  a.  Anastasu  has  been 
appointed  financial  advertising 
manager  of  the  Wall  Street  Jour¬ 
nal,  succeeding  Richard  Meyer, 
recently  named  sales  manager  for 
the  Dow  Jones  News  Ticker  Serv- 


W.  T.  Burgess,  publisher  of  the 
La  Crosse  (Wis.)  Tribune,  has 
been  appointed  head  of  the  com¬ 
mercial  division  of  the  1953  Com¬ 
munity  Chest  drive. 

*  *  * 

Robert  Penland,  publisher  of 
the  Heppner  (Ore.)  Gazette- 
Times,  has  been  elected  a  director 
of  Oregon  Newspaper  Publishers 
Association,  replacing  Mrs.  The¬ 
resa  Cox,  who  sold  the  Central 
Oregonian  in  Pineville  in  August. 
*  *  * 

C.  E.  Palmer,  publisher  of  the 
Texarkana  News  and  other  papers 
in  the  Southwest,  and  Mrs. 
Palmer  went  to  Europe  recently 
aboard  the  SS  Queen  Elizabeth. 

«  *  * 

Barry  Bishop,  Jr.,  is  in  critical 
condition  in  Hedgecroft  Hospital, 
Houston.  Tex.,  with  polio  con¬ 
tracted  this  Summer.  His  father, 
former  Dallas  (Tex.)  News  cor¬ 
respondent  in  Mexico  City,  is  now 
press  chief  at  the  U.  S.  embassy 
there. 

*  *  • 

The  Oregon  State  Highway 
Commission  is  violating  its  own 
rule  about  naming  state  parks  for 
people  and  will  name  a  new  park 
at  Gold  Hill  the  Ben  Hur  Lamp- 
man  State  Park,  for  Mr.  Lamp- 
man,  the  state’s  poet  laureate,  for¬ 
mer  Gold  Hill  editor  and  long¬ 
time  editorial  writer  for  the  Ore¬ 
gonian  in  Portland. 

On  the  Business  Side 

Con  Hartsock,  formerly  of  the 
5a/r  Lake  City  (Utah)  Deseret 
News  advertising  department,  has 
^ined  the  staff  of  the  Lafayette 
(C^if.)  Sun. 


W.  Henry 
Hawxins,  Jr.  has 
been  named  assis¬ 
tant  national  ad¬ 
vertising  mana- 
ler  of  the  Char- 
(N.  C.)  Ob- 
tfrver,  succeed¬ 
ing  Thomas  J. 
Fox,  who  has  re¬ 
signed  to  join  the 
national  advertis¬ 
ing  department  of 
Miami  (Fla.) 
^•ily  News. 


James  H.  Richter,  assistant 
business  manager  of  the  Buffalo 
(N.  Y.)  Evening  News,  has  been 
designated  associate  chairman  of 
the  public  and  service  division  of 
Buffalo’s  1952  Community  Chest 
Appeal. 

*  *  * 

Ralph  Thompson  has  resigned 
as  news  editor  of  the  North  Bend 
(Ore.)  News  to  accept  a  position 
on  the  advertising  sales  staff  of  the 
Baker  (Ore.)  Democrat-Herald. 

*  *  * 

James  J.  Stewart,  assistant  na¬ 
tional  advertising  manager,  Hart¬ 
ford  (Conn.)  Times,  is  chairman 
of  the  advertising  and  publicity 
committee  for  the  $15,000  Insur¬ 
ance  City  Open  Golf  Tournament. 
*  «  « 

James  T.  Brattain,  personnel 
manager  of  the  Portland  (Ore.) 
Jourruil,  has  been  named  chairman 
of  the  newspaper  and  publications 
division  of  the  United  Fund  drive 
in  Portland  for  this  year. 

*  *  * 

R.  M.  Boyl,  who  resigned  as 
classified  advertising  manager  of 
the  Albany  (Ore.)  Democrat-Her¬ 
ald  after  seven  years  with  that 
paper,  has  joined  the  classified  ad¬ 
vertising  staff  of  the  Portland 
(Ore.)  Journal.  Also  new  on  the 
classified  sales  staff  are  George 
E.  Snearley  and  John  McAl¬ 
lister,  who  was  for  seven  years 
with  the  Vancouver  (B.  C.)  Prov¬ 
ince  before  coming  to  the  JournaFs 
circulation  department  two-and-a- 
half  years  ago. 

«  *  * 

Charles  Gates,  formerly  in  the 
Chicago  Tribune  advertising  de¬ 
partment  and  a  member  of  the 
Tribune’s  WGN  sales  staff  since 
1940,  completed  his  25th  year 

with  the  Tribune  Co.  this  month 

with  his  appointment  as  western 
sales  manager  for  WGN. 

*  *  * 

Helen  Kilgreen,  formerly  clas¬ 
sified  phone  supervisor  on  .  the 
Portland  (Ore.)  Orgonian,  has  ac¬ 


cepted  the  same  position  on  the 
Portland  Journal,  replacing  Helen 
Foe,  resigned. 

*  *  * 

Stewart  Beardslee  has  re¬ 
signed  as  advertising  manager  of 
the  San  Rafael  (Calif.)  Independ¬ 
ent-Journal  effective  Oct.  1. 

*  *  * 

Dan  Harrison  is  new  circula¬ 
tion  manager  of  the  Ashland 
(Ore.)  Daily  Tidings,  succeeding 
James  Garrett,  who  resigned  to 
join  the  Greyhound  organization. 

«  *  * 

Charles  S.  Roever,  formerly 
advertising  manager  of  Skyways, 
also  with  Newsweek,  has  joined 
the  national  advertising  staff  of  the 
Journal  of  Commerce,  New  York. 
He  will  specialize  in  industrial  ac¬ 
counts. 

In  the  Editorial  Rooms 

Marjorie  C.  Campbell  has 
been  named  society  editor  of  the 
Charleston  (S.  C.)  News  and  Cou¬ 
rier,  succeeding  Margaret  Gall, 
resigned.  Anne  S.  Able,  formerly 
of  the  advertising  staff,  succeeds 
Miss  Campbell  as  assistant  so¬ 
ciety  editor. 

#  *  * 

Don  Hulls  has  been  named 
managing  editor  of  the  Ottawa 
(Kan.)  Herald,  succeeding  W.  E. 
Gilliland,  retired. 

*  *  * 

E’Linda  Evans  has  joined  the 
society  desk  of  the  Loveland 
(Colo.)  Reporter-Herald. 

*  «  * 

Tom  Constabile  has  resigned 
from  the  sports  staff  of  the  Okla¬ 
homa  City  (Okla.)  Daily  Okla¬ 
homan  to  become  sports  ^itor  of 
the  Duncan  (Okla.)  Banner. 

*  *  * 

Dick  Welsh  has  resigned  as 
sports  co-editor  of  the  Savannah 
(Ga.)  Morning  News  to  join  the 
sports  staff  of  the  Newport  News 
(Va.)  Times-Herald. 

*  *  * 

Sam  Ochiltree  has  retired  after 
46  year’s  service  with  the  Associ¬ 
ated  Press. 

*  *  * 

Frank  Balch,  reporter  for  the 
Buffalo  (N.  Y.)  Evening  News, 
{Continued  on  page  28) 
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WHAT'S  BEHIND 
THE  FlYING- 
SAUCER  SURE! 


There’s  more  and  more  talk 
of  flying  saucers  .  .  . 

And  there’s  more  and 
more  talk  of 

TWIN  EARTHS 

the  exciting  new  space  strip 
based  on  the  idea  that  disk 
ships  (flying  saucers)  from  an¬ 
other  planet,  a  twin  earth,  have 
discovered  us. 


A  stellar  feature  in  every 
respect, 

TWIN  EARTHS 

has  an  appeal  far  from 
nebulous ! 


4  or  5  column  mats 
Phone,  wire  or  write  for 
sample  releases. 
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working  as  reporter-photographer 
PERSONAL  for  the  Plainview  (Tex.)  Herald. 

continued  from  page  27  ***.... 

_ De  Witt  Carroll  will  be  trans- 

has  been  cited  by  the  Erie  County  ^ 

Agricultural  Society  for  “the  cali-  Greensboro  (N.  C.)  Record  to  its 
ber,  accuracy  and  completeness  of  sister-sheet,  the  Daily  News,  where 
his  stories.”  He  has  covered  the  ^^‘stant  city 

Erie  County  Fair  for  nearly  a  September.  He  replaces 

quarter  of  a  century.  Eugene  Miller,  who  has  gone  to 

*  «  *  Houston,  Tex.,  to  become  South- 

Television  star  Dagmar  dropped  Business 

in  on  the  Rnxtnn  rMocc  ^  Week, 


THE  FOURTH  ESTATE . . . 


By  Trenl 


in  on  the  Boston  (Mass.)  Record  ♦  ♦  ♦ 

city  room  Aug.  22  to  wish  a  happy 
65th  birthday  to  Arthur  Good,  RJCK  Misciagna  Lasher  has 
assistant  managing  editor.  '  been  appointed  church  editor  of 

♦  ♦  •  the  Montgomery  (Ala.)  Journal 

Charles  H.  Wickenberg,  Jr.,  to  succeed  Ri- 

has  left  the  staff  of  the  Charleston  cardo  Brown, 

(S.  C.)  News  and  Courier  to  be-  who  became  a 
come  state  capitol  correspondent  special  assign- 
for  the  Charlotte  (N.  C.)  Ob-  ment  reporter. 
server.  Mrs.  Lasher 

♦  ♦  *  came  to  her  new 

Fred  Bauman,  recent  graduate  Post  from  New 

of  North  Texas  State  College  at  York  City,  where 
Denton,  and  former  staffer  for  the  she  had  been  as- 
Denison  (Tex.)  Herald,  is  now  sociated  with  Mc- 
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sociated  with  Mc¬ 
Cann  -  Erickson, 

Inc.  and  the  Biow 
Company,  Inc.  Lasher 

*  *  * 

Charles  Denning,  cub  reporter 


T  the  /CnoxW//e  (Tenn )  News- 
ifiW;  Fourth  Etutc,  March  1,  1894;  Sentinel,  IS  Winner  of  the  Judge 
Editor  «  Publither,  December  7,  1901;  Adver-  Pamillp  KpIIpv  Ampriran  Pitizen- 
toiiofc  Februa^  1,  1926.  Title.  Patented  and  t-lUZen 

Rmttered.  Contenu  copyrithted  1062  by  Ship  Award  for  Obion  CoUOty. 
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Bditor  <t  Publubef  Co.  Inc. _ 

Th*  Ennon  A  PunucBcn  Co.,  Inc.  Pptfi 

Jahu  WniGHT  Bnowif 

_  Prtsidtiu _  night  b 

GtmrtU  PnUutuion  0/uts;  haS  beC 

..  j  eSevent«th  Floor,  Timet  Tower  war  des 

Mnd  St.  end  Broadwey,  New  York  36,  N.  Y  ^  , 

„„  TeUpkonts;  former! 

BRycnt  <>.3062.  3053.  3064.  3055  R  3066  Alaska. 
^■UT  U.  BcowiP  Editor;  Jinouc  H. 

Walk^  Mmotnt  Editor;  Dwight  Bentbl, 

Bdutohon  Editor;  Jaiu«  Collinos.  Rat  ChAR 


Peter  J.  Hayes,  United  Press 
night  bureau  manager  in  Seattle, 
has  been  transferred  to  the  U.P. 
war  desk  in  San  Francisco.  He  was 
formerly  U.P.  correspondent  in 
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(MLY  arSUNPAY 

CAULnsnHUUC 
•  A  HWME  f  ATE*.  OW 


“Easy,  Mac,  that  lead  story  is  dynamite!' 


BJ  JT:  ^Bor;  IVWICHT  DENTBL,  .  , 

Mdutation  Editor;  Jamb*  Collinos.  Rat  CHARLES  T.  DDCON,  Jr.,  has  left 
\  the  Staff  of  the  Wilmington  (N. 

Keenet.  Morknint  and  Rtttarck  Manattr;  C.)  Star  to  become  city  beat  re- 
L  . _  porter  for  the  Charleston  (S.  C.) 

PMtktr;  Leach  Lahet,  A/^vvr  and  Cnttrier 
Ajbrrtinnt  Manattr;  Beehadette  Bobsies!  and  Courier. 

Advtrtitint  ^  Produttion  Manattr;  Wm.  L.  ♦  •  * 

.  ****?L*.  Robert  P.  4tT>  is  t>  u 

Jot,  Dtrtctor  ^  Ortnlmitm;  George  h!  PeRSH  RoHRER,  who  waS 

Eveltn  z.'  sports  editor  of  the  Athens  (Ohio) 
f;^kin^.4.l.  c.  B7t!^Uunn  J.  Botlei,  Messenger  for  five  years  before 
1140  Hatienat  Prttt  BUt.,  Ttltpkontt  coming  to  the  Plainfield  (N.  J.) 

MEirtpolitan  0K3-0SZ4-0825. _  ’  Courier-News  as  assistant  sports 

JtHtSL  Guaranut  ti  editor  in  June,  1951,  is  returning 

Mfo  /,  lu.  STste  2-4SW.99;*Gboeoe^  to  Ohio  Sept.  1  to  take  over  as 
ttAEET  K.  Black,  sports  editor  of  the  Ravenna  Even- 

^IpL  B:^'tZ7046-C.n.nurcial  Tmti  ^  newspaper. 

i^4-,f5ik^  MarkH  SO,  Pkiladtipkia  3,  ♦  *  * 

DKAcwm  ***”^**  J°*"“  w.  Gary  Lautens  has  moved  from 

p<^  Coatt  Edior.  Cutnmu.  Watson,  MiUt  the  police  beat  to  the  sports  dc- 
w  ^2  SsH /•fSHfiifo  4.  Tel.  Gsrfidd  1-7050.  partment  of  the  Hamilton  (Ont.) 
d^^n  pfllX^Ttiui.  Spectator,  replacing  Denny  Har- 

#.  Td.  Gsrfidd  1-7050;  VEY,  who  sailed  for  a  European 
tour  Aug.  13.  Mr.  Harvey, 
Wsm  Em  pjut:  Allan  Delaeons,  E^^on  FIe>^  of  the  Toronto 
^••^ttr,  19  Dartkttur  Court,  Mutmtii  Hill,  Globe  and  Mail  and  Don  Johnson 

a.. - Tc— t _  of  Hamilton  radio  station  CHML 

plan  to  work  their  way  through 
d  Eoitoe  *  PmwHBB  sn  sTsiUbls  st  the  England  and  the  Continent.  The 
Scrrics,  00,  ms  Duphot,  tour  is  expected  to  last  six  months 

Andit  BafHsn  of  Crculstioiii.  tO  a  year. 


W.  M.  Pepper  III,  formerly 
with  the  Abilene  (Tex.)  Reporter- 
News,  has  joined  the  copy  desk 
staff  of  the  New  Orleans  (La.) 
States. 

*  ♦  • 

Roy  Martz  has  returned  to  the 

staff  of  the  Hillsboro  (Ore.)  Argus 
after  serving  as  a  marine  in  the 
Korean  war. 

*  *  A 

William  C.  Epler,  formerly 
with  the  Lander  (Wyo.)  State 
Journal,  has  joined  the  news  and 
advertising  staff  of  the  Blue  Moun¬ 
tain  Eagle  at  John  Day,  Ore. 

*  A  A 

Everton  Conger,  journalism 
instructor  at  the  University  of 

New  Mexico  in  Albuquerque,  will 
spend  the  coming  year  working  on 
the  desk  of  the  Denver  (Colo.) 
Post. 

Where  They  Are  Now 

Frank  R.  Hussey,  formerly 
with  the  classified  advertising  de¬ 
partment  of  the  Chicago  Tribune, 
has  been  appointed  to  the  sales 
staff  of  the  Chicago  office  of  the 
John  W.  Cullen  Co. 

AAA 

Bob  McGorty,  former  Monro¬ 
via,  Calif.,  newspaperman,  has 
joined  the  George  Baker  Advertis¬ 


ing  Agency  in  Salt  Lake  City, 
Utah. 

AAA 

Townsend  Miller,  former 
sports  editor  of  the  Marshall 
(Tex.)  News-Messenger,  has  been 
named  editor  of  the  Texas  Game  i 
and  Fish  Magazine.  | 

AAA  { 

William  H.  W.  Anderson,  for-  1 
merly  on  the  staffs  of  the  Rich¬ 
mond  (Va.)  Times-Dispatch,  the 
Washington  (D.  C.)  Daily  Sen 
and  the  Raleigh  (N.  C.)  News  and 
Observer,  has  been  appointed  field 
representative  of  the  Virgmia 
Chain  Store  Council. 

AAA 

Jack  Carper,  former  sports  ed¬ 
itor  of  the  Roanoke  (Va.)  Times 
and  a  former  staffer  on  the  Rich¬ 
mond  (Va.)  Times-Dispatch  and 
in  the  Richmond  bureau  of  Associ¬ 
ated  Press,  has  been  named 
letic  publicity  director  of  Washini- 
ton  and  Lee  University. 

AAA 

Mrs.  Louise  Beard  Mool  ! 
member  of  the  editorial  staff  <*  ^ 
the  Brownsville  (Tex.)  Herald  lot 
the  last  three  years,  has  resigned 
to  become  director  of  student  pi^ 
lications  and  assistant  professor  w 
journalism  at  the  University  of 
Oklahoma,  Norman,  Okla. 

(Continued  on  page  29) 
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Daniel  D.  Karasdc,  Chicago 
Daily  News  reporter,  has  been 
awarded  an  $8,500  fellowship  by 
the  Ford  Foundation  for  a  year’s 
study  in  Japan.  He  will  sail  for 
Yokohama,  Oct.  16,  and  will  study 
social  changes  and  the  government 
of  Japan. 
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PERSONAL 

continued  from  page  28 


Tom  Yarbrough,  former  As¬ 
sociated  Press  correspondent,  has 
been  named  assistant  director  of 
publicity  for  the  Democratic  Na¬ 
tional  Committee. 


motion  department  to  Miss  Ann 
Robbins;  William  White  of  ad¬ 
vertising  promotion  to  Miss 
Dorothy  Woll,  and  Miss  Maria 
Gorbea  of  the  news-circulation 
promotion  department  to  Lin 
Davidson. 


William  J.  Hartigan,  at  one 
time  financial  editor  of  the  Hart¬ 
ford  (Conn.)  Times  and  formerly 
on  the  financial  staff  of  the  Hart¬ 
ford  Courant,  has  joined  the  Hart¬ 
ford  office  of  Schirmer,  Atherton 
&  Co.,  investment  dealers. 


E.  Leo  Davis,  news  editor  of  the 
Redmond  (Ore.)  Spokesman,  and 
Miss  Janet  Hope  Kasmusen, 
July  20. 


WiLLUM  P.  Campbell,  for  two 
years  a  member  of  the  editorial 
staff  of  the  Oregon  City  (Ore.) 
Enterprise-Courier,  has  been 
named  secretary  of  the  Hillsboro, 
Ore.,  Chamber  of  Commerce. 


Bruce  Quayle  has  resigned  as 
editor  of  the  Leesburg  (Va.)  Lou¬ 
doun  News  to  join  the  Sinclair 
Oil  Corporation  in  New  York  as 
assistant  to  the  director  of  public 
relations. 


Hal  Gosselin,  Lewiston  (Me.) 
Evening  Journal  city  hall  reporter, 
has  been  named  city  controller. 


Jim  Fulghum,  city  editor  of  the 
IVilson  (N.  C.)  Daily  Times,  has 
resigned  to  become  assistant  to  the 
president  of  Atlantic  Christian 
College  in  Wilson.  He  will  head 
the  college’s  public  relations,  work 
on  student  enrollment  and  edit 
the  college  bulletin. 


Rex  L.  Billingsley,  courthouse 
reporter  on  the  San  Angelo  (Tex.) 
Standard-Times  and  Miss  Colleen 
Callan,  society  editor  of  the 
Standard-Times,  Aug.  16. 


Lt.  (jg).  Gilbert  Waters, 
formerly  a  reporter  on  the  Sara- 
tota  (Fla.)  Herald-Tribune,  the 
New  Haven  (Conn.)  Register  and 
the  Logans  port  (Ind.)  Press,  has 
been  appointed  executive  officer 
of  the  USS  Bannock,  a  1,700-ton 
seagoing  tug. 


Wedding  Bells 


Tony  Ingrassia,  sports  writer 
for  the  Milwaukee  (Wis.)  Sen¬ 
tinel,  and  Miss  Eleanor  Bquc- 
holz,  Aug.  9. 


Births 


Ritter  Collett,  sports  editor 
of  the  Dayton  (Ohio)  Journal- 
Herald,  and  Mrs.  Collett,  are 
parents  of  a  girl,  born  recently. 
Mrs.  Collett  formerly  was  tele¬ 
graph  editor  of  the  Journal. 


Bernard  Peterson,  managing 
editor  of  the  Minot  (N.  D.)  Daily 
News,  and  Mrs.  Peterson,  are 
parents  of  a  girl,  born  July  12. 


Bob  Doty,  chief  photographer 
for  the  Dayton  (Ohio)  Journal- 
Herald,  and  Mrs.  Doty,  announce 
the  birth  of  a  daughter,  Suzanne, 
their  third  child.  Mrs.  Doty  cre¬ 
ates  a  women’s  page  feature  for 
the  Journal-Herald. 


In  the  Military  Service 


Patrick  R.  Eckman,  reporter 
for  the  Salt  Lake  City  (Utah) 
Tribune  and  Telegram,  and  Mrs. 
Eckman  are  parents  of  a  daughter, 
Jean  Ann,  born  recently — their 
second  child. 


WiLLWM  F.  Zeidler,  former 
Atlantic  City  (N.  J.)  Press-Union 
reporter  arid  University  of  Mis¬ 
souri  journalism  graduate  (’50),  is 
again  Lt.  Wm.  F.  Zeidler,  and 
under  orders  for  shipment  to  Yo¬ 
kohama,  Japan.  He  is  in  the  Field 
Artillery,  and  recently  completed 
a  course  at  the  Fort  Benning,  Ga., 
Infantry  School. 


Don  Petit,  chief  of  the  Miami 
(Fla.)  Daily  News  state  capitol 
bureau,  and  Mrs.  Petit  are  par¬ 
ents  of  a  daughter,  born  Aug.  IS. 


Robert  Ross,  photographer  on 
the  Hamilton  (Ont.)  Spectator, 
and  Mrs.  Ross  are  parents  of  a 
daughter,  bom  recently. 


Sot.  David  A.  O’Hara,  on  leave 
from  the  Boston  office  of  Associ¬ 
ated  Press,  recently  received  the 
Brow  Star  for  meritorious  serv¬ 
ice  in  Korea.  He  recently  arrived 
in  the  United  States  after  eight 
months  in  Korea  and  expects  to  be 
mustered  out  shortly. 


Richard  Litfin,  business  repre¬ 
sentative  for  United  Press  in  the 
State  of  Washington,  and  Mrs. 
Litfin  are  parents  of  twins,  An¬ 
thony  and  Regina,  born  recently, 
and  bringing  to  five  the  total  of 
children  in  the  family. 


Samuel  Hoffman,  head  of  the 
Chicopee  office  of  the  Springfield 
(Mass.)  Daily  News,  and  Mrs. 
Hoffman,  announce  the  birth  of 
a  daughter,  Sandra  Lee,  their 
second  child. 


to,  1952 1 


TTiree  members  of  the  promotion 
*Pwtment  of  the  Washington  (D. 
C.)  Post  were  married  recently: 
Hal  Zeve  of  the  advertising  pro- 


Gus  Lottinville  of  the  adver¬ 
tising  staff  of  the  Woonsocket 
(R.  I.)  Call,  and  Mrs.  Lottin¬ 
ville,  are  the  parents  of  a  daugh¬ 
ter,  Cheryl  Ann,  bom  recently. 
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^'Diamond  Jim** 
Made  News 

“Diamond  Jim”  Brady  was  a  colorful  figure 
whose  legendary  fondness  for  food  made  news  around 
the  turn  of  the  century. 

Many  of  the  foods  that  could  only  be  enjoyed 
by  tihe  rich  or  by  those  who  lived  near  the  source 
of  supply  in  Jim  Brady’s  day,  appear  on  the  tables 
of  millions  of  Americans  today. 

Fresh  seafood,  once  available  only  to  those  who 
lived  hear  the  shore,  is  now  enjoyed  by  inland 
families.  A  variety  of  fresh  fruits  and  vegetables, 
once  available  only  during  the  short  “home  grown” 
season,  can  now  be  found  in  your  super  market  all 
year  ’round. 

Without  modern  mass  distribution,  pioneered  by 
A  &  P  since  1859,  these  and  thousands  of  other 
quality  foods  that  make  up  the  varied  and  healthful 
American  diet  would  still  be  in  the  luxury  class, 
if  they  could  be  had  at  all. 

Efficient  modern  food  distributors  gather  the 
products  of  farms  and  factories  in  all  parts  of  the 
country  and  move  them  to  consumer  centers — move 
them  fast,  keep  them  fresh  and  put  them  into  the 
hands  of  consumers  at  prices  people  can  afford 
to  pay. 

A  &  P  is  proud  of  the  part  it  has  played  in 
bringing  more  and  better  food  to  the  American 
public. 


A©P  FOOD  STORES 


On  the  Oregon  Trail 

Burns,  Ore. — ^The  Times-Herald 
has  adopted  Corona  No.  1  as  body 
type  face.  The  paper  has  also  in¬ 
stalled  new  router  equipment. 

*  *  :«c 

Roseburg,  Ore.  —  The  Rose- 
burg  News-Review  has  completed 

_ ^ _  _ installation  of  a  color  deck  on  one 

ity"  of  the  South  Bend  Tribune  is  unit  of  its  Goss  tubular  press, 
being  increased  by  the  purchase  of  ♦  ♦  ♦ 

five  new  Goss  Headliner  units.  Ashland,  Ore.  —  The  Ashland 

New  press  equipment  on  order  Daily  Tidings  has  installed  one 
with  the  Goss  Printing  Press  Com-  Teletypesetter  unit  on  a  Model 
pany  includes  extra  color  cylinders  ^  Linotype  and  has  started  using 
and  portable  color  fountains.  All  United  Press  tape, 
the  Headliner  units  will  have  Goss 
Colortrol.  Personal  Notes 

This  addition  will  give  the  Trib-  Pat  Peebles,  who  has  been  with 
une  a  total  of  14  Goss  press  units  the  Raleigh  (N.  C.)  News  and 
with  two  folders.  A  pair  of  balloon  Observer’s  press  room  for  more 
formers  is  being  added  to  one  of  than  50  years  and  foreman  for 
the  present  folders.  the  past  25  years,  has  been  named 

A  recent  $1,000,000  remodeling  foreman  emeritus  and  active 
program  included  installation  of  charge  of  the  press  room  has  been 

indirect  lighting  in  the  pressroom,  assumed  by  Howard  B.  Harris, 

mailing  room,  and  other  parts  of  who  has  been  associated  with  the 

the  building,  the  tiling  of  the  me-  paper  for  approximately  30  years, 
chanical  departments  from  floor  to  Howard  Pegram,  who  also  has 
ceiling,  air  conditioning  through-  a  record  of  30  years  in  the  press 
out  the  building,  and  a  modem  room,  was  named  assistant  fore¬ 
cafeteria.  man,  and  William  Wilson,  a  vet-  Salt  Lake  City  —  Concerned 

eran  of  20  years’  service,  was  with  the  audience  claims  of  the 
Bourges  Trains  Artists  placed  in  charge  of  stereotyping  on  city’s  two  television  stations,  the 

Bourges,  Inc.,  manufacturers  of  the  press  room  floor.  Salt  Lake  Tribune  and  Salt  Lake 

Colotone  and  Solotone  sheets,  ♦  ♦  ^  Telegram  recently  hired  the  firm 

have  taken  additional  space  at  80  Sidney  Haugen,  for  many  years  of  Don  E.  Clark  II  &  Associates  to 
Fifth  Avenue,  New  York  City.  associated  with  the  Duluth  peer  into  the  televiewing  habits  of 

A  new  department  has  been  ad-  (Minn.)  Herald  and  News-Trib-  Salt  Lake  County’s  78,477  homes, 
ded  which  will  function  as  a  pilot  nne  composing  room,  has  assumed  The  findings  of  the  independent 
art  studio  to  train  artists  in  color  his  new  position  as  foreman  of  the  research  and  survey  organization 

separation  by  the  Bourges  method,  composing  room  of  the  Superior  have  been  sent  to  advertisers  in  an 

and  to  do  pre-separated  art  for  the  (Wis.)  Evening  Telegram.  attractive  illustrated  brochure  en- 

trade.  ♦  *  ♦  titled  “Entertainment  Is  One 

A  training  service  to  teach  art-  Mrs.  Dagney  Brannen  has  joined  Thing.  .  .  Selling  Is  Another.” 

ists  how  to  use  Bourges  materials  the  staff  of  the  Portland  (Ore.)  Based  on  more  than  5,000  calls 
will  also  be  established,  and  the  Journal  as  composing  room  sec-  during  the  week  of  May  10-25,  the 

company  is  cooperating  with  art  retary  He  was  formerly  with  survey  found  the  following: 

'’o.,  and  re-  More  than  five  (5.6)  of  every 
ler  who  re-  10  homes  called,  or  43,947  house- 
lio.  holds,  have  television  sets  in  the 

Salt  Lake  County  receiving  area. 
But  most  of  the  time  they  are 
turned  off. 

tim  The  survey  found  that  for  the 

Restoration  highest  rated  night  time  show 


MECHANICAL 


WASHINGTON  POST  radio  and  television  facilities  will  be  honscd 
in  WTOP’s  new  five  story  building  at  40th  and  Brandywine.  Tkt 
framework  will  be  welded  because  riveting  would  jar  the  TV  trans¬ 
mitter  nearby.  New  building  and  equipment  will  cost  $1,750,OM. 
The  newspaper  owns  55  per  cent  of  WTOP,  Inc.;  CBS  owns  459(. 


Texas  Dailies  Plan 
Publicity  for  Selves 

Galveston,  Tex. — An  intensive 
publicity  campaign  in  their  own 
behalf  was  voted  by  the  48  mem¬ 
bers  of  the  Texas  Daily  Newspa¬ 
pers  Association  at  their  Summer 
meting  here  Aug.  8-9. 

The  association’s  president,  Ral 
L.  Powers  of  the  Houston  Press, 
told  of  the  impressive  growth  re¬ 
corded  by  Texas  dailies  in  the  past 
decade  and  pledged  TDNA  to  a 
program  of  services. 

V.  M.  Newton,  Jr.,  managing 
editor  of  the  Tampa  (Fla.)  Iri- 
bune,  described  the  expansion  of 
the  government’s  propaganda  ma¬ 
chine  and  charged  there  is  an  at¬ 
tempt  to  gain  control  of  the  na¬ 
tion’s  popular  mind- 

TDNA  voted  full  support  to 
the  Southwest  School  of  Printing 
at  Dallas  with  a  program  for 
training  of  compositors-  C.  E. 
Palmer  of  Texarkana  gave  $500 
to  the  student  loan  fund  and  the 
association  posted  a  $600  scholar¬ 
ship. 

TTie  Galveston  News-Tribune. 
through  its  publisher,  Dave  Lea- 
veil,  was  host  to  the  meeting  and 
honored  the  members  with  a 
luncheon  and  cocktail  party. 


All  Around 
Promotion  Man 


We  are  seeking  a  well-qualified 
Promotion  Man  for  one  of  our 
clients,  a  well-known  publication 
located  in  Chicago. 

A  man  who  can  write  strong  sell¬ 
ing  copy,  visualize  and  direct  art 
and  layout,  and  develop  forceful 
presentation  material.  Retail  ex¬ 
perience  necessary.  The  salary  is 
open. 

Please  detail  your  qualifications 
and  experience  in  a  letter  so  that 
an  appointment  can  be  arranged. 


George  F.  Florey,  Inc, 

Advertising 
135  South  LaSalle  Street 
Chicago  3,  Illinois 


CIRCULATION 


10  Cleveland  Carriers 
To  See  Inauguration 


By  George  A.  Brandenburg 


Ten  Cleveland  (O.)  Press  car¬ 
riers  will  receive  a  free  trip  to  see 
the  next  Presidential  inauguration 
at  Washington,  Jan.  20,  on  the 
strength  of  the  best  letters  writ¬ 
ten  by  their  parents  on  the  benefits 
of  newspaper  route  work. 

Parents  of  carriers  are  asked  to 
write  a  2S0-word  letter,  telling  in 
their  own  way  about  their  son 
and  his  Press  route.  To  enter  each 
letter  in  the  contest,  a  carrier  must 
obtain  one  new  order  on  his  own 
route  for  three  months’  delivery. 
The  contest  began  Aug.  25  and 
closes  Oct.  4,  National  Newspaper- 
boy  Day,  it  was  announced  by 
Ernest  Walker,  Press  circulation 
manager. 

The  10  carriers  will  enjoy  de 
luxe  train  travel,  meals  and  hotel 
accommodations,  entertainment, 
sight-seeing  tours,  plus  the  big  day 
of  inauguration  ceremonies.  Two 
representatives  of  the  Press  will 
travel  with  the  carriers  on  the 
three-day  trip. 

New  Junior  Call-Bulletin 
A  New  carrier  publication, 
called  the  “Call-Bulletin  Dealer 
Edition,”  is  being  published 
monthly  by  the  San  Francisco 
(Calif.)  Call-Bulletin.  It  has  al¬ 
ready  won  acclaim  from  circula¬ 
tion  managers  and  editors  in  the 
U.  S. 

Throughout  its  eight  months’ 
history  there  has  been  a  rigid  rule 
that  nothing  will  be  published  in 
the  tabloid  carrier  publication  un¬ 
less  it  is  news.  Editorializing  and 
promotion  are  left  to  the  editorial 
page  and  promotional  circulars. 

“This  policy  may  be  debated 
by  some  circulation  and  promotion 
managers,”  said  Donald  J.  Wood, 
C-B  carrier  promotion  manager, 
formerly  of  the  Oakland  (Calif.) 
Tribune  and  author  of  “Newspa¬ 
per  Circulation  Management — A 
Profession.”  He  points  out,  how¬ 
ever,  that  such  a  policy  is  part  of 
the  master  plan  to  follow  news¬ 
paper  editorial  principles  in  pub¬ 
lication  of  the  carrier  paper. 

A  feature  of  the  Dealer  Edition 
is  an  original  full-page  and  panel 
cartoon,  featuring  C-B  newspaper- 
boys,  ‘Charlie  Baker  and  Her¬ 
man,”  drawn  by  Hal  Allen,  pro¬ 
motion  staff  artist.  While  news- 
paperboy  training  is  part  of  the 
Kript,  Allen  insists  that  primarily 
it  be  entertaining  and  humorous. 

Calvin  Aimounces 
ICMA  Conunittees 
Jack  E.  Calvin,  Houston  (Tex.) 
Tost,  president  of  International 
Circulation  Managers  Association, 
bas  appointed  the  following  chair- 
tnen  of  ICMA  committees: 


Newspaperboy:  Howard  W. 
Stodghill,  Philadelphia  (Pa.) 
Evening  Bulletin. 

Cooperative  Advertising:  C. 
K.  Jefferson,  Des  Moines  (la.) 
Register  and  Tribune. 

Nominations:  Ralph  B.  Cowan, 
Toronto  (Ont.)  Star. 

ABC  Affairs:  E.  Roy  Hatton, 
Detroit  (Mich.)  Free  Press. 

ICMA-ANPA  Safe  Driving: 
Clark  Farber,  Tampa  (Fla.)  Trib¬ 
une. 

Awards:  Clem  D.  O’Rourke, 
Cleveland  (O.)  Press. 

Convention  Invitations:  Louis 
Mohs,  Pittsburgh  (Pa.)  Sun-Tele¬ 
graph. 

Resolutions:  Jack  Cameron, 
Winnipeg  (Man.)  Free  Press. 

Necrology:  Earl  Miller,  South¬ 
ern  Newspapers,  Inc.,  Hot  Springs, 
Ark. 

Postoffice  &  Transportation: 
M.  E.  Fisher,  Minneapolis 
(Minn.)  Star  and  Tribune. 

Ways  &  Means:  J.  J.  Morrisey, 
Dayton  (O.)  Journal  Herald. 

Convention  Entertainment: 
Elmer  Schroeder,  Milwaukee 
(Wis.)  Journal. 

ICMA  Bulletin:  Jack  Estes, 
Dallas,  Tex. 

Question  Box:  Rex  Fisher, 
Dallas  (Tex.)  Morning  News. 

Education:  H.  Phelps  Gates, 
Chrsitian  Science  Monitor,  Boston. 

■ 

Carriers'  Ball  Gomes 
Benefit  Polio  Funds 

Peoria,  Ul. — ^Newspaperboys  of 
the  Peoria  Journal  and  Star  re¬ 
cently  sponsored  their  seventh  an¬ 
nual  Polio  Softball  Benefit  Game, 
attracting  5,000  spectators  and  net¬ 
ting  $5,000  to  be  turned  over  to 
the  local  chapter  of  the  National 
Foundation  of  Infantile  Paralysis. 

The  Peoria  All-Stars  defeated 
an  All-Star  team  from  the  Rock¬ 
ford  Newspapers. 

The  Rockford  All-Stars  defeated 
the  Peoria  carriers  Aug.  23  in  a 
return  game  and  defeated  a  team 
of  Madison  (Wis.)  Newspapers 
All-Stars  the  next  night.  The  two 
games  sponsored  by  Rockford  car¬ 
riers  netted  the  local  polio  fund 
$1,000. 

■ 

Bucket  Brigade 

Dickinson,  N.  Dak.  —  Staff 
members  of  the  Dickinson  Daily 
Press  abandoned  their  typewriters 
and  formed  a  bucket  brigade  in 
order  to  get  the  paper  out  on  time 
Aug.  20  after  a  two-inch  cloud¬ 
burst  transformed  the  pressroom 
into  a  swimming  pool.  They  re¬ 
moved  the  mud-clogged  and  water- 
soaked  press  motor  and  replaced 
it  with  a  substitute. 


Jubilee  Edition  Uses 
Golden  Book  Paper 

Tucumcari,  N.  M. — When  Tu- 
cumcari  celebrated  its  Golden 
Jubilee,  the  American  Leader 
marked  the  event  with  a  32-page 
supplement  printed  on  70  pound, 
machine  finished  golden  book 
paper.  Three  thousand  extra  copies 
of  the  supplement  were  printed 
and  sold  out  within  30  hours 
after  the  issue  appeared. 

More  than  $8()0  in  special  half¬ 
tones  were  used.  The  entire  con¬ 
tent  was  prepared  by  the  regular 
staff. 

Home  Festival 
Section  Announced 

Chicago — Ninety  new  homes, 
more  than  40  of  them  completely 
furnished,  will  be  on  display 
throughout  Chicago  and  suburbs 
from  Sept.  14  through  Oct.  5  in 
the  1952  Chicagoland  Home  and 
Home  Furnishings  Festival. 

The  Festival  is  sponsored  an¬ 
nually  by  the  Chicagoland  Home 
and  Home  Furnishings  Council 
with  the  cooperation  of  the  Chi¬ 
cago  Tribune  which  plans  a  four- 
section  supplement. 

Speakers  at  a  luncheon  includ¬ 
ed  C.  E.  McKittrick,  Tribune  ad¬ 
vertising  manager. 

Retailers  were  urged  to  co¬ 
ordinate  their  Festival  promotion 
throughout  all  departments  by  in¬ 
forming  personnel,  following 
through  with  the  advertising  and 
display,  and  stocking  in  depth  the 
merchandise  being  shown. 

■ 

S.  F.  Chronicle  Joins 
In  Decentralization 

San  Francisco  —  Decentraliza¬ 
tion  spread  into  this  area  as  the 
San  Francisco  Chronicle  used  a 
special  Peninsula  section  Aug.  17 
for  the  second  consecutive  Sunday. 

Modelled  after  the  sections  pro¬ 
viding  regional  coverage  which  ap¬ 
peared  earlier  this  year  in  the  Los 
Angeles  Examiner  and  the  Los 
Angeles  Times,  the  Chronicle’s 
Peninsula  section  goes  to  the  area 
between  Daly  City  and  the  city 
limits  of  San  Jose. 

“This  is  basically  and  funda¬ 
mentally  designed  to  supply  more 
information  in  communities  which 
have  no  Sunday  paper  locally,” 
W.  D.  Phelan,  advertising  director, 
said. 

A  six-page  section  was  followed 
by  a  four-page  section  Sunday. 
The  sections  contained  Peninsula 
news  and  advertising  placed  by 
stores  located  within  that  area  ly¬ 
ing  to  the  south  of  San  Francisco. 
■ 

!  Kander  Arranged  Sale 

Allen  Kander,  who  has  offices  in 
i  New  York  and  Washington,  was 
■  the  broker  in  the  recent  sale  of 
•  the  Plattsburgh  (N.Y.)  Press- 
I  Republican  to  a  group  headed  by 
James  H.  Ottaway  of  Endicott. 


Take  a  look  at  the  big 
Akron  Metropolitan  Area 
and  see  how  big  a  market 
this  really  is. 

Take  a  look  at  the  circu¬ 
lation  of  Akron's  only  daily 
newspaper  and  you'll  see  this 
is  the  one  sure  way  to  reach 
all  Akron  buyers. 
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PROMOTION 


2  Sides  to  Promotion 
In  Employe  Relations 


That  same  thought  flows  logical-  something  about  it.  In  the  first 
ly  into  the  negative  side  of  the  poll,  Mr.  Harding  notes,  many  em- 
case.  Personnel  relations  involve  ploye  grievances  were  revealed 
not  only  communications  but  also  that  sprang  from  the  paper’s  build- 
administration.  Where  labor  con-  Ing  program,  then  in  progress, 
tracts  are  involved,  there  is  also  Management  promised  relief.  The 
something  of  a  legal  involvement,  promise  w^  fulfilled.  As  a  conse- 
Promotion  departments,  if  they  are  quence,  this  second  poll  shows  a 


■  to  be  effective,  should  shun  in- 

n  f|.  c  I  .  volvement  in  personnel  administra- 

By  1.  D.  Irvin  jn  contract  negotiation  and 

_  ,  .  .  .  ,  •  j  ,  ,  administration.  These  are  fields 

IHERE  IS  a  trend  toward  mvolv-  sofar  as  promotion  departments  left  to  the  experts 

ing  promotion  departments  in  per-  are  public  relations  departments,  i.  u 


mg  promotion  departments  in  per-  are  public  relations  departments,  ■  . 

sonnel  relations.  A  few  promotion  and  inasmuch  as  a  paper’s  em-  ^eems  to  make  better^  sense 
managers  over  the  country  carry  a  ployes  are  one  of  its  publics,  it  “j*  around  for  a  newspaper  s  em- 
double  title  indicating  a  dual  re-  makes  sense  for  a  promotion  de-  relations  to  be  dignified  by 

sponsibility,  they  are  personnel  partment  to  concern  itself  with  em-  de^rtment  devoted  to 


double  title  indicating  a  dual  re-  makes  sense  for  a  promotion  de-  ^  ^  °  ^  »  motion  Director  Mel  Barker  ap- 

sponsibility,  they  are  personnel  partment  to  concern  itself  with  em-  oe^rtment  devoted  to  trying  to  milk  it,  it 

managers  as  well  as  promotion  ploye  relations.  alone.  However,  many  never  runs  dry,  and  Mel  always 

managers.  Even  more  carry  the  re-  But  if  it  does  so  concern  itself,  relations  programs  stumble  yp  ^  bucketful  of  good 

sponsibility  without  the  title.  And  then  it  makes  better  employe  re-  '^^cn  it  comes  to  effective  com-  -  u:.  — . . . 


high  degree  of  satisfaction  with 
working  conditions. 

Backyard  Chei 
There’s  plenty  of  evidence  that 
the  Chicago  Sun-Times  “In  Chi¬ 
cago,  it  takes  2’’  campaign  is  a 
winner.  No  matter  how  much  Pro¬ 
motion  Director  Mel  Barker  ap¬ 
pears  to  be  trying  to  milk  it,  it 


I..V  iiiiw.  i.iv.i  ..  •  t  H  •  '  cream.  His  latest  production 

in  one  way  or  another,  at  one  time  lations  for  the  department  to  be  municaiions.  Mere  is  an  area  in  ^  booklet  of  man-made  recipes, 
or  another,  just  about  every  pro-  called  a  public  relations  depart-  ^^ich  the  proniotion  department  Compleat  Backyard  Chef.” 

motion  manager  gets  himself  in-  ment  rather  than  a  promotion  de-  presumed  to  be  expert.  “Words  by  Herb  Graffis.  Pictures 

volved  in  some  personnel  relations  partn^nt.  An  employe  might  easily  “  makes  sense  tor  ttie  pro-  Lichty.  Music  by  your  chuck- 

situations.  resent  being  “promoted”  in  the  motion  department  s  .concern  with  ij^g  gastric  juices.” 

There  is  a  good  side  to  all  this,  same  sense  that  a  reader  or  an  employe  relations  to  be  confined  ^ 

There  is  also  a  negative  side.  In-  advertiser  is  “promoted.”  communications,  jj^^ough  their  recipes.  They  are  16 

_  And  this.  It  seems  to  this  observer,  _ 

Aavertuement  i  is  a  concern  that  is  best  imple-  yg^tising  agency  chiefs” 

- - - - mented  by  cooperation  between  the 

*  I LJ  1 1  J  ±L  i  TnT  ^,500  retail  and  general  advertisers 

He  called  on  the  I  S^Typ^tmem^^^^^  promo-  agencies.  There  is  a  return 

J  ..  r,  „  i  „;■  called  .p 

adveri-iser  more  often  i 

The  idea  is  to  compile  another  and 

So,  in  the  early  days  of  Newspaper  Representatives.  pioye  magSines  are  on  the  in-  J'>8er  reci^  book  for  later  dis- 

they  laid  a  foundation  that  is  still  solid.  I  crease.  Certainly  any  attempt  at  ^  ^  * 

,  ,  „r,  ,  better  and  more  effective  com- 

Sorry  I  can  t  send  you  a  copy  of  Who  are  these  I  ~ 

the  July  28.  1938  issue,  and  the  472  buyers  of  adver-  1 
page  supplement  that  Printers’  Ink  tising  who,  col- 
sent  to  each  subscriber.  It  covered  lectively,  origi- 
our  first  50  years.  But  this  I  can  nate  and  release 
send  you :  a  photostatic  copy  of  the  most  of  the  na- 
two-page  story  “The  Special  De-  tional  and  re- 
liverers.”  No  charge.  It  was  from  gional  advertising 
this  article  that  the  above  headline  m  this  country? 

was  lifted.  They  arc  adver-  wnai  mey  uinm.  aooui  me  com-  contest  will  get  their  trophies. 

tising  managers,  Bob  Kenyon  pany’s  policies,  employe  benefits,  show  Wagon,  since  last  June,  has 

Another  quotation  from  this  inter-  media  directors,  working  conditions,  their  super-  played  to  an  audience  of  18,750 

esting  piece  of  history  is  this;  “As  promotion  man-  visors.  The  results  have  just  been  jn  the  city  parks,  with  562  young- 

a  rule,  the  special  agent  (the  rep-  agers,  sales  managers,  advertising  handed  to  the  employes  in  a  re-  sters  narticinatine  in  the  talent 


is  presumed  to  be  expert. 

So  it  makes  sense  for  the  pro- 


“Words  by  Herb  Graffis.  Pictures 


partment.  An  employe  might  easily  me  piu  Lichty.  Music  by  your  chuck- 

J^esent  being  “promoted”  in  the  motion  department  s  .concern  with  u^g  gastric  juices.” 


employe  relations  to  be  confined  "xi,*  vnn  tn  Vnnw 

to  the  area  of  communications.  Thpv  are  16 

And  this,  it  seems  to  this  observer,  aH 

ic  a  .ha.  ic  K..cf  famous  mcrchant  princes  and  ad- 


is  a  concern  that  is  best  imple¬ 
mented  by  cooperation  between  the 
promotion  and  personnel  depart¬ 
ments  rather  than  by  the  promo¬ 
tion  department  alone. 

These  thoughts  are  called  to 


vertising  agency  chiefs.” 

The  booklet  has  been  mailed  to 
7,500  retail  and  general  advertisers 
and  agencies.  There  is  a  return 
postcard  on  the  back  inviting 


a.c  everyone  who  gets  the  booklet  to 

own  favorite  recipe. 

.-rmilnvc  nnhlirntinnc  Hannilv  pm  Compile  another  and 

employe  publications.  Happily,  em-  r^r  i,tp,  Hie. 


ploye  magazines  are  on  the  in-  ,  ^  , 

crease.  Certainly  any  attempt  at  . 
better  and  more  effective  com- 
munications  between  employes  and  Baa 

management  is  to  be  welcomed.  nmnhn  < 


bigger  recipe  book  for  later  dis¬ 
tribution  to  the  advertising  fra¬ 
ternity. 


World-Herald 


Bob  Kenyon 


a  rule,  the  special  agent  (the  rep-  agers,  sales  m<magers,  advertising  handed  to  the  employes  in  a  re 
resentative)  was  closer  to  the  ad-  agency  executives,  and  the  “top  port  titled  “You  said  it.” 
vertiser  .  .  he  called  on  him  nwre  who  give  the  final  OK  for  polls,”  explains  Clarence 

frequently  and  got  to  know  him  the  release  of  a  schedule.  ^  m.Wir  rplatinn.  Hirer 


One  excellent  example  of  good  winding  up  its  first  Show  Wagon 
employe  management  communica-  talent  contest  (E&P,  June  7,  1952) 
tion  comes  this  week  from  the  this  week  with  a  Back  to  School 
South  Bend^  (Ind.)  Tribune.^  For  party  at  a  downtown  theatre  at 
the  second  time  recently,  the  Frib-  which  the  four  winning  acts  will 
une  polled  its  employes  to  find  out  perform  and  the  20  finalists  in  the 
what  they  think  about  the  com-  contest  will  get  their  trophies, 
pany’s  policies,  employe  benefits,  show  Wagon,  since  last  June,  has 
working  conditions,  their  super-  played  to  an  audience  of  18,750 
visors.  The  results  have  just  been  jn  the  city  parks,  with  562  young¬ 
handed  to  the  employes  in  a  re-  sters  participating  in  the  talent 


contest. 

Buffalo  (N.  Y,)  News  promo- 


Many  have  contributed  to  building 
Today,  with  the  pressure  on  all  of  modern  adverti^ng  machinery 

us,  it  is  not  so  easy  to  call  on  all  this  country.  But  no  single 

of  our  prospects  “more  frequent-  sroup  has  worked  Icxiger  hours 
ly.”  So,  like  our  own  customers,  ‘i?”®  more  constructive  work 

we  buy  space  in  publications  like  J"®  newspaper  representatives 

Editor  &  Publisher  to  tell  you  the  country. 

^tinuing  story  of  what’s  What  in  while  this  advertisement  is  writ- 


W.  Harding,  public  relations  direc-  tion  editor,  David  E.  Peugeot, 
tor,  “are  conducted  by  Robert  N,  takes  off  next  week  with  about 
McMurry  and  Co.,  Chicago  indus-  100  News  readers  on  third  15-day 
trial  relations  counselors.  They  are  annual  tour  of  the  Northwest.  This, 
taken  in  the  plant,  department  by  after  having  just  taken  a  tour 
department.  Questionnaires  are  with  300  readers  to  Niagara  Falls 
filled  out  by  the  employes  and  and  Old  Fort  Niagara,  and.  in 
placed  in  ballot  boxes.  No  names  July,  having  taken  700  on  a  tour 
are  signed.  Ballot  boxes  are  then  of  Letchworth  State  Park,  “the 


the  world  of  advertising,  selling  ten  to  interest  more  newspape^  J?® 


and  distribution.  publishers  in  the  idea  of  a  regular 

v  ...  ,  and  continuous  schedule  in  Print- 

Your  represenutives  cover  a  lot  Ink.  the  Voice  of  Authority. 

every  day  yet  many  it  might  not  be  a  bad  idea  if  news- 
worthwhile  prospMts,  like  the  regu-  paper  representatives  decided  to 
Printers  Ink,  are  tell  their  own  story  occasionally 
scarchmg  for  new  information  Printers’  Ink. 
about  your  market  and  your  news¬ 
paper.  You  can’t  call  on  them  all.  We  have  the  greatest  number  of 
nor  as  often,  as  Printers’  Ink  does  buyers  of  adverti»ng  of  any  pub- 
every  week.  Note:  Your  own  rep-  lication  in  this  country,  most  of 
resentatives  will  confirm  this  state-  them  prospects  you  can  sell. 

ment,  because  it  was  from  them  we  _ 

obtained  this  very  important  infor-  ROBEiRT  E.  KENYON,  JR. 
mation.  advertising  director  I 


ployes  and  taken  to  the  McMurry  Washington  (D.  C.)  Post  opens 
offics  for  tabulation.  The  Tribune  its  “Homes  of  ’52”  show  Sept.  7 
never  sees  the  original  question-  with  some  40  homes  to  be  exhibit- 
naires,  only  the  final  tabulations.”  ed  throughout  the  city.  Expected 
Employes  had  a  chance  to  ex-  to  surpass  1951  show  which  drew 
press  themselves  on  about  40  ques-  300,000  visitors  to  24  exhibit 
tions.  These  covered  working  homes,  resulted  in  some  $5,000,000 
conditions,  insurance  plans,  pension  in  realty  sales.  *  *  ♦  New  Haven 
plans,  vacations,  other  iWnefits,  (Conn.)  Register  sponsoring  “Bet- 


compensation  grievances,  promo 
tions  supervision.  “You  said  it’ 


ter  Home  Show”  Sept.  8-13. 

San  Francisco  News  sends  out 


tells  them  not  only  how  they  voted  neat  closing  date  reminder  card 
on  each  question  but  also  what  for  its  Sept.  3  Fall  Fashion  Edition 
steps  management  has  taken  or  will  — with  a  real  red  string  tied  to  » 
take  to  correct  any  dissatisfaction  drawn  finger.  •  •  •  Pittsburgh 


rinfm’liil 


,  205  East  42itf  Strut,.  Nfw  Yirk  17.  M.  Y. 
Ckicago  •  Pasadena  •  Atlaata  •  Bostm  •  iohdM 


revealed  by  the  poll 


(Pa.)  Sun-Telegraph  renders 


This  is  important  of  course.  It’s  real  service  with  a  Holiday  Check- 


one  thing  to  learn  about  a  griev¬ 
ance.  It’s  another  thing  to  do 


List  calendar  showing  school,  reli¬ 
gious,  bank  and  national  holidays. 


EDITOR  &  PUBLISHER  for  August  30,  1952 


aid 

;0D 

52) 

ool 

at 

will 

the 

ies. 

has 

750 

ing- 

lent 

mo- 

eot, 

>out 

day 

•his, 

tour 

■aUs 

,  in 

tour 

“the 

pens 
•t.  7 
libit- 
icted 
Irew 
hibit 
1,000 
avert 
‘Bet- 

out 

card 

litioo 
to  a 

<urgh 

rs  a 

hcck- 

reli- 

days. 

1952 


PHOTOGRAPHY 


Photoengraver’s  Tips 
On  Preparing  Pictures 


By  James  L  CoUings 

Charlie  Powers,  secretary- 
treasurer  of  Powers  Photoengrav¬ 
ing  Co.,  one  of  New  York  City’s 
largest  houses, 
was  talking  about 
preparing  copy 
for  the  photoen¬ 
graver. 

“It  sounds  like 
an  uncomplicated 
job,”  he  said, 

“but  errors  or 
omissions  in  the 
preparations  can 
set  back  the  work 
of  the  engraver 
and  present  many 
headaches  to  the 
director  when  he  gets  his  proofs.” 

First  things  first,  Charlie,  and 
what  do  complete  preparations  in¬ 
clude? 

“Well,”  he  said,  “glossy,  con¬ 
trasty  halftone  copies  should  be 
submitted.  The  sizes  should  be 
marked  clearly,  and  in  inches 
rather  than  picas,  because  the  con¬ 
version  necessary  can  foul  up  the 
job  if  the  engraver’s  low-paid  en¬ 
try  clerk  makes  an  error. 

A  Few  Tips 

“Crop  marks  on  the  face  should 
be  made  with  a  black  or  red 
grease  pencil,  and  the  squaring  up 
or  dummies  must  be  made  ac¬ 
curately.  If  they  aren’t,  the  setups 
or  surprints  may  not  fit. 

“Line  work  should  be  about  one- 
third  larger  than  the  final  job  to 
refine  the  artist’s  technique.  It 
should  be  clean  and  sharp  be¬ 
cause  cleaning  up  line  work  costs 
a  newspaper  money. 

“Making  the  drawings  too  large 
is  just  as  bad  as  making  them  tcx> 
small.  If  more  than  one  color  is 
used,  the  job  will  require  ortho 
negatives  and  prints.  This  is  an 
extra  cost,  because  different  colors 
photograph  different  shades  in 
black  and  white. 

“For  example,  yellow  photo¬ 
graphs  dark  black,  while  blue 
drops  out  altogether.  Very  fine 
line  work  will  fill  up  in  newspaper 
coarse  screen  printing  and  should 
not  be  used. 

“Photographs  to  be  reproduced 
in  halftone  should  be  carefully  sel¬ 
ected.  Large,  dark  masses  in  the 
copy  do  not  reproduce  well,  as 
contrast  is  lacking  and  the  detail 
tends  to  merge  into  the  back¬ 
ground.  Using  only  the  pertinent 
areas  in  a  photo,  Chinese  white  or 
gray  retouching  should  be  done  to 
separate  detail.  This  will  enhance 
results. 

‘The  coarse-screen  halftone  does 
not  lend  itself  to  fine  detail,  and 
so  the  best  reproductions  are  from 
subjects  with  contrast  and  easily 
visible  detail. 


“When  velox  copy — I  mean  by 
that  copy  with  the  screen  already 
in  the  photograph — is  submitted,  it 
must  be  made  by  a  reputable  velox 
house,  because  small,  blind  dots 
do  not  photograph  and  will  tend 
to  make  the  velox  reproductions 
look  chewed. 

“The  velox  must  be  light  in 
color,  for  the  dots  tend  to  pick  up 
when  rephotographed.  Ross  board 
or  crayon  drawings  must  be  heavy 
enough  so  the  lighter  tones  need 
not  be  forced  up.  They  must  also 
be  in  the  proper  reduction  scale  to 
make  their  final  mesh  65  screen  or 
they  will  lose  detail. 

“And  the  use  of  old  or  tinted 
photographs  calls  for  filter  sep¬ 
aration  which  most  newspaper 
engravers  can’t  furnish.  Therefore, 
ortho  negatives  and  prints  have 
to  be  made  from  this  type  of 
copy.” 

Advice  to  Cameramen 
What  do  you  have  to  say  direct¬ 
ly  to  photographers,  Charlie? 

“It’s  this,”  he  said.  “I  would  say 
that  flashlight  pictures,  where  the. 
flash  is  directly  in  front  of  the 
person  or  persons  photographed, 
do  not  create  enough  cast  shadows 
to  accentuate  the  features. 

“Flash  should  be  held  to  one 
side  to  avoid  flatness.  (Shades  of 
every  speaker  on  the  subject  at 
every  short  course!)  Pure  white 
should  never  be  used  as  back¬ 
ground  for  dark  faces.  Always  use 
grays,  because  when  you  try  to 
retain  the  small  highlight  dot  in 
the  white  background,  it  becomes 
impossible  to  keep  the  face  light 
enough. 

‘The  subject  of  backgrounds  is 
very  important,  as  many  valuable 
pictures  are  spoiled  because  the 
photographs  could  not  or  did  not 
avoid  masses  of  strong  color  in 
the  background. 

“Photographers  should  under¬ 
stand  more  of  the  problems  of  re¬ 
production.  Some  of  the  best  and 
least  retouched  pictures  have  been 
made  with  the  Graflex  or  other 
reflex  cameras  which  are  focused 
sharply  on  the  central  point  of 
interest,  and  in  front  of  or  behind 
this  focal  point  color  values  are 
not  in  exact  focus  and  thus  be¬ 
come  hazy,  giving  a  natural  sep¬ 
aration.” 

Time  Flssential 

How  important  is  the  time  cle¬ 
ment,  Charlie? 

“It’s  very  important,”  he  said. 
“Every  newspaper  plant  has  its 
own  schedules  on  speed.  But,  by 
sending  in  copy  earlier  in  the  day, 
the  photoengraving  shop  can  be 
cleared  for  the  rush  work  to  meet 
the  final  deadlines. 


“Cooperation  with  the  eugraver 
on  time  works  two  ways.  If  you 
have  any  sort  of  a  problem,  get 
in  touch  with  your  engraver.  He 
may  be  able  to  solve  it.  Many 
special  editions  have  been  made 
possible  by  out-of-the-ordinary 
cooperation  from  the  engraver.” 

Charlie,  at  36,  has  an  excellent 
knowledge  of  the  business  which 
his  father,  A.  J.  Powers,  and  two 
uncles,  Frank  and  Jack,  started  in 
1899  with  $300.  In  those  days,  the 
officers  were  drawing  $15  a  week 
in  salary;  today  the  main  company 
and  its  offshoots  employ  260  and 
the  photoengraving  business  alone 
is  good  for  $2,500,000  a  year. 

A  graduate  of  Princeton,  where 
for  two  years  he  was  intercolleg¬ 
iate  wrestling  champion  (wrestling 
is  now  his  hobby),  Charlie  is 
president  of  the  New  York  Photo¬ 
engravers  board  of  trade,  member 
of  the  executive  committee  of  the 
American  Photoengravers  Associ¬ 
ation,  and  vicepresident  of  Photo¬ 
engravers  Research,  Inc. 


2  Dailies  in  Row 

Maysville,  Ky. — ^The  two  local 
dailies,  the  Independent  and  the 
Public  Ledger,  became  embroiled 
in  a  dispute  over  their  circulation 
claims  when  the  City  Commission 
voted  to  publish  a  financial  state¬ 
ment  for  the  first  time  in  25  years. 
The  city  officials  chose  the  Ledger 
to  carry  it. 


State  Enlarges  Office 
For  Press  at  Albany 

Albany,  N.  Y. — ^The  legislative 
correspondents’  quarters  in  the 
Capitol  are  being  refurbished  and 
enlarged  as  one  of  the  final  stages 
of  a  $6,000,000  modernization 
project  which  has  been  in  progress 
in  the  massive  80-year-old  build¬ 
ing  for  about  a  dozen  years. 

The  enlargement  in  the  press 
quarters  will  be  on  the  mezzanine 
floor  which  will  be  doubled  in 
size  by  an  'extension  of  steel  and 
concrete  erected  over  the  “mid¬ 
way”  between  the  Senate  and  As¬ 
sembly  chambers. 

An  $80,000  reconstruction  job 
was  done  in  the  correspondents’ 
quarters  in  1941.  The  improve¬ 
ments  now  being  made  will  cost 
$100,000. 

■ 

N.  Y.  Times  Proposes 
5-Year  Guild  Pact 

In  a  counter  proposal,  the  New 
York  Times  is  asking  the  News¬ 
paper  Guild  of  New  York  to  sign 
a  five-year  contract  containing  a 
wage  escalator  clause  tied  to  the 
BLS  index. 

The  Guild  has  just  concluded  a 
new  agreement  with  Newsweek 
magazine,  after  five  months  of  ne¬ 
gotiations,  which  sets  $154  as  the 
top  minimum  for  writers,  assistant 
editors  and  staff  photographers. 
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On  Florida's  sea-cooled  Gold  Coast 

The  iflksthers 
Wonderful:^ 

but 

Business  is  Beilin 

-over  the  BILLION  mark! 

While  the  nation  swelters,  it’s  only  business  that’s  sizzlin’  on 
Florida’s  booming,  breezeswept  Gold  Coast!  The  tempera¬ 
ture  rarely  reaches  ninety 
all  summer,  but  the  profit 
potential  soars  higher 
and  higher: 

*  Retail  Sales  Now  over  a  Billion 

*  Population  nearly  900,000 

*  Summer  business  up  10%  — 
exceeds  pre-war  winter  activity! 

*  Number  of  Florida  business 
firms  almost  doubled  since  1944 

The  blanket  coverage  of 

the  Miami  Herald  delivers 
the  entire  Gold  Coast 
market  at  remarkably  low 
cost.  Get  all  the  facts  from 
your  SB&F  man,  today. 


JOHN  S.  KNIGHT,  Publisher 

STORY  BROOKS  S  FINLEY.  Notional  R*(S. 
Affiliotod  Stations  -  WOAM,  WQAM-Fn 

MIAMI  - 

An  International  Market 
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RELIABILITY 


THE  ASSOCIATED  PRESS 
Tyline  of  Dependability 


JOURNALISM  EDUCATION 


Colby  College 
Award  Honors 
Elijah  Lovejoy 

Waterville,  Me. — A  national 

. . .  as  they  award  to  a  newspaperman  who  has 

By  Dwight  Bentel  have  been  in  radio  and  newspaper  made  a  si^iiicant  contribution  to 

work.  They  can  do  film  editing  American  journalism  has  been  es- 
bWANKiEST  new  building  on  the  standing  collection  of  journalism  and  other  specialized  types  of  TV  tablished  at  Colby  College.  It  will 
niversity  of  Texas  campus  be-  and  advertising  books.  work  with  special  skill.  honor  Elijah  Parish  Lovejoy,  grad- 

ngs  to  journalism.  uate  of  the  college,  killed  Nov.  7, 

It’s  a  $635,000  brick  and  tile  -  - — - — -  ^  jg37  j,y  ^  jjj 

ructure  and  one  of  the  finest  col-  .  was  angered  by  his  editorial  cru- 

ge  journalism^  buildings  in  the  s^de  against  slavery. 

r^n  4  sSe^BiSer^h^o 

rpnortina  pnifina  t^nn  ad-  Hi  ^  M  ^  . 


Circulation-Builders 


The$«  popular 
"Vending  Box¬ 
es"  for  news¬ 
papers,  make  it 
possible  for 
people  In  a 
hurry  to  get 
their  paper,  at 
points  where 
distribution  is 
missing. 

Coin  dropped  in  .  .  .  paper  with¬ 
drawn  easily.  Price  indicated. 
Weather-resistant.  Now  widely  used, 
with  success.  Send  for  complete 


Around  the  globe, 
Associated  Press  reporters 
are  guided  by  one  precept: 

Report  FAaS  — 
TRUTHFULLY . . .  IMPARTIALLY 


Milwaukee  Metal  Prodoete  Co. 
1737  N.  Palmer  St. 
Milwaukee  12,  Wisconeln 


McCahill's  Appeal 

continued  from  page  14 

are  changed  conditions  also. 
Newspapers  today  are  confronted 


ly  to  work  together  on  matters 
that  are  of  concern  to  both  of  us. 

•'Last  month  your  Pressmen’s 
Home  was  visited  by  myself  and 
our  vice-president,  George  C.  Big- 


ting  along  together.  We  have  mine,  and  you,  as  much  as  I,  have 


worked  to  avoid  wasting  money 
and  energy  in  breaks  which  usual¬ 
ly  end  with  one  side  or  the  other 
showing  only  a  tiny  face-saving 


gers  of  the  Atlanta  Journal  and  gain  over  what  might  have  been 
with  many  fonns  of  competitive  Constitution.  We  spent  a  pleasant  had  by  peaceful  settlement.  For 

media,  all  of  which  want  an  in-  <^ay  with  Mr,  Dunwody,  your  you,  the  benefits  of  our  program 

creasing  share  of  the  advertising  president,  and  Mr.  Googe,  your  represent  top  wages  and  excellent  to  see  us  enlarge  the  example  of 

dollar.  Newspapers  have  new  vicepresident.  It  was  a  fine  wel-  working  conditions.  For  both  of  the  great  benefits  that  come  from 


a  deep  interest  in  seeing  that  those 
repercussions  echo  the  successes 
of  the  past. 

“I  want  our  relationship  to  con¬ 
tinue  to  set  new  standards  in  the 
field  of  labor-management  rela¬ 
tions.  I  want,  and  I’m  sure  you  do. 


come  and  a  rewarding  experience. 

“You  have  every  right  to  be 
proud  of  the  Home  as  a  monument 
to  the  strength  of  your  union  and 
the  vision  of  your  leadership.  And 
I  couldn’t  help  feel  that  our  pub¬ 
lishers  had  at  least  a  small  and 
vicarious  part  in  the  creation  of 
this  Home,  because  its  underly¬ 
ing  foundations  were  established 
many  years  ago  in  the  sound  rela¬ 
tionship  that  was  built  between 


us,  they  represent  strong  news¬ 
papers  and  a  chance  for  better 
public  service  in  a  competitive 
field. 

“We  are  at  the  time  when  a  new 
arbitration  agreement  must  be 
negotiated  for  the  present  expires 
at  the  end  of  1952.  The  newspaper 
publishers  realize  its  advantages 
and  want  it  continued.  So,  I  trust, 
do  you. 

It’s  usefulness  isn’t  imaginary.  ■ 

management  and  union.  I’d  like  Last  year  the  pressmen  made  their  ‘Hvorrrcr**  Mnn'  Can't 

everyone  in  the  newspaper  busi-  greatest  percentage  gain  in  wages,  AVeray  e  1  lan  Oull  I 

ness  to  have  the  opportunity  to  and  lost  the  least  through  strikes 

visit  the  Pressmen’s  Home  and  see  of  all  unions  in  our  business.  As  a 

matter  of  fact,  last  year  for  the 
first  time  in  half  a  century,  there 
was  no  strike  against  an  AN  PA 
member  by  pressmen.  One  this 
year  has  just  been  settled. 

“Strikes  haven’t  happened  very 
often,  and  I  have  here  to  say  un¬ 
happily  that  one  of  the  few  in¬ 
stances  was  on  my  own  paper  a 
couple  of  years  ago.  I’m  not  go¬ 
ing  into  the  history  of  that  mis¬ 
fortune,  which  took  in  all  three 
Cleveland  papers. 

Everybody  Loses 
“But  in  frankness,  I  have  to  refer 
to  it,  if  only  to  point  out  that 
both  sides  lost  a  couple  of  months 
that  never  can  be  made  up  because 

do  we  have  to  meet  payrolls  and  might  choose  to  call  delicate — it  somehow  we  got  involved  in  fight¬ 
ing  out  an  issue  rather  than  talking 
it  out.  I  know  from  experience 
what  I’m  talking  about  when  I 
say  that  everybody  loses  something 
in  a  strike. 

“So  personally  and  as  president 

“In  your  personal  life,  you  can’t  We  needn’t  be  coy  about  conced-  of  the  ANPA,  I’d  like  very  much 


competition  in  the  dissemination 
of  news  and  information. 

“In  both  fields,  there  is  no  sub¬ 
stitute  for  the  newspaper.  But  we 
have  to  put  up  an  aggressive  and 
constant  fight  to  maintain  superi¬ 
ority.  We  have  to  meet  challenges 
with  an  ever-improving  product. 

We  have  to  do  it  in  a  time  of 
steadily  rising  costs. 

“Yet  there  is  a  governor  on  our 
revenues.  Circulation  and  adver¬ 
tising  rates  can  be  inched  up  only 
so  far  and  so  fast.  We  have  to  be¬ 
ware  the  point  of  diminishing  re¬ 
turns. 

“It  isn’t  easy  these  days  to  bal¬ 
ance  revenue  and  production  ex¬ 
penditures  and  still  come  out  on 
the  black  side  of  the  ledger.  You 
know  that  problem.  In  your  per¬ 
sonal  and  family  life,  you  also 
have  a  ledger  you  must  keep  in 
black  figures  if  you  are  to  prosper,  lationship  between  the  ANPA  and 


one  of  the  fruits  of  a  record  of 
cooperation,  understanding  and 
endeavor  to  reach  a  reasonable 
meeting  of  the  minds. 

“I  wonder  if  it  is  not  certain 
that  in  considerable  part  because 
of  the  long  history  of  friendly  re- 


Keason  to  Worry 
“You  have  so  much  money  com¬ 
ing  in,  and  so  much  fixed  expense. 
You  have  to  pay  rent  or  taxes,  fill 
the  market  basket,  invest  for  the 


your  union  you  have  been  free 
and  able  to  devote  generously  of 
your  resources  to  create  the  fine 
project  that  is  your  Home.  To  be 
blunt,  I  mean  you  were  able  to 

ujv  uiaiivvi  luvwdi  lUi  iiiv  .  i.  ^  u 

future  in  your  children’s  educa- 
tion,  try  to  put  something  by  for 

a  rainy  day.  T*'*  Waste  of  Strikes 

“We  in  management  have  the  “I’m  getting  down  to  talking 
same  things  to  think  of.  Not  only  about  a  subject  here  which  some 
do  we  have  to  meet  payrolls  and  might  choose  to  call  delicate — it 
buy  paper  and  ink  and  services,  is  strikes  and  the  waste  of  strikes, 
but  we  have  to  build  for  the  fu-  There’s  no  good  reason  why  it 
ture  by  investment  in  plant  and  should  be  a  delicate  subject  be- 
research,  and  we  have  to  try  to  tween  us.  We  are  equally  con- 
lay  something  aside  (for  your  cerned  and  we’re  old  enough  to 
sake,  too)  for  that  rainy  day.  look  the  facts  of  life  in  the  f^ce. 


intelligent  cooperation. 

“It  has  been  a  milestone  in 
labor-management  relations  that 
the  president  of  the  ANPA  is  the 
guest  of  the  Pressmen’s  Union  at 
its  formal  business  convention.  In 
the  cause  of  better  understanding 
and  friendship.  I’m  indebted  to 
you,  Mr.  Dunwody,  and  to  you, 
Mr.  Googe,  for  this  unprecedented 
occasion.” 


Name  Candidates 

Richmond,  Va. — Four  reporters 
of  the  New-Leader  set  out  last 
week  to  discover  just  how  inter¬ 
ested  were  their  fellow  citizens  in 
the  presidential  campaign. 

They  interviewed  50  persons  and 
found  only  23  could  name  all  four 
candidates — Adlai  Stevenson  and 
John  Sparkman  for  the  Dmocrats, 
Dwight  D.  Eisenhower  and  Rich¬ 
ard  Nixon  for  the  Republicans;  29 
named  both  vicepresidential  aspi¬ 
rants;  four  couldn’t  name  any  of 
the  candidates. 

■ 

Wechsler  Back  on  TV 

James  A.  Wechsler,  editor  of  the 
New  York  Post,  returned  to  the 
TV  show,  “Starring  the  Editors,” 
this  week  after  the  Grand  Union 
Company’s  sponsorship  ended.  It 
is  now  a  DuMont  sustaining  fea¬ 
ture.  Mr.  Wechsler  said  he  had 
been  dropped  from  the  panel  be¬ 
cause  of  “pressure”  on  the  ad¬ 
vertiser. 


do  some  of  the  things  you’d  like  ing  the  losses  both  sides  suffer 
to  do  because  you  can’t  afford  it  in  a  strike. 


We’re  often  in  the  same  fix. 

“And  we  have  a  great  responsi¬ 
bility.  We  have  reason  to  worry. 
Newspaper  executives  look  back 
on  a  history  of  suspensions  and 
mergers.  They  know  the  conse¬ 
quences  of  the  loss  of  a  weak 
paper;  that  it  means  a  loss  in  jobs 


“Probably  we  together  should 
talk  more  about  it  for  the  benefit 
of  others,  because  between  us  we 
have  proved  that  it  is  possible 
largely  to  get  along  without  this 
waste  that  is  so  costly  all  around. 
Our  relationship  has  been  a  won¬ 
derful  example  of  good  hard- 
and  in  payrolls;  that  it  means  a  headed  sense  in  contract  matters, 
net  loss  in  the  overall  strength  of  ^^re  than  50  years  now 

srirTi  the  ANPA  and  your  union  have 

Pira  of  inflation  plagues  them  as  maintained  an  agreement  to  arbi- 
t  plagues  you  Somewhere,  for  differences  arising  under  con- 

the  general  welfare.  Its  got  to  end.  50 

It  IS,  I  repeat,  OUR  problem —  we’ve  observed  that  agreement, 
not  yours  or  mine  by  ourselves,  and  it’s  worked  to  our  mutual  ad¬ 
its  a  mutual  problem,  and  I’m  vantage.  We’re  both  the  better  off 
convinced  that  cooperation  to  for  it. 


to  see  that  arbitration  agreement 
renewed. 

“If  we  fail  to  reach  an  agree¬ 
ment  on  it,  I  think  the  possibilities 
hold  real  danger  for  both  of  us. 

“What  we  may  do  in  our  arbi¬ 
tration  negotiation  this  year  will 
have  repercussions  on  the  news¬ 
paper  business  for  years  to  come. 
That  is  your  business  as  well  as 


Award  in  Oakland 

Oakland,  Calif. — Wage  increas¬ 
es  of  $2  to  $6  weekly  were  award¬ 
ed  the  Oakland  Tribune  Editorial 
Employes’  Association  in  an  arbi¬ 
tration  decision  by  Sam  Kagel, 
chairman.  The  $6  advance  for 
top-experienced  employes  placed 
the  scale  at  $119.5(). 


meet  it  will  be  as  productive  of 
good  results  as  it  has  been  in  the 
past. 

Friendly  Spirit 


“I  think  the  ANPA  has  reason 
to  be  proud  of  the  fact  that  it  was 
the  first  organization  to  institute 
arbitration  of  differences  as 


“Fortunately,  cooperation  isn’t  major  factor  in  labor  relations, 
something  that’s  a  stranger  be-  That  was  back  in  1900. 
tween  the  American  Newspaper  ‘The  results  in  the  intervening 
Publishers  Association  and  the  years  should  cause  all  of  us  to 
Pressmen’s  Union.  For  more  than  feel  a  sense  of  tremendous  accom- 
50  years  our  organization  and  your  plishment.  We  have  recognized  our 
great  union  have  managed  general-  mutual  underlying  interest  in  get- 
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tographer  also  usually  goes  along 
on  interviews. 

Besides  movies,  magazine  coven 
and  columns.  Miss  Dahl  makes 
many  personal  appearances.  (When 
we  saw  her  she  was  leaving  for 
Chicago  for  a  Tribune  beauty 
forum.)  There’s  also  an  “Arlene 
Dahl”  line  of  lingerie,  and  a  cos¬ 
metics  tie-in  is  coming  up.  (No 
plugs  for  these  in  the  column.) 
Plans  for  a  lecture  tour  and  a 
book  on  beauty  are  in  the  works. 

We  forgot  to  ask  Miss  Dahl 
what  she  does  with  her  spare  time. 


SYNDICATES 


McClure  Control  Hinges 
On  1,000-Share  Auction 

By  Erwin  Knoll 


ment,  the  stock  involved  is  “held 
as  collateral  security  for  a  debt, 
and  the  sale  is  subject  to  prior 
payment  of  said  debt.” 

McClure  Syndicate,  founded 
68  years  ago,  claims  to  be  the 
oldest  newspaper  feature  syndicate 
in  the  world. 


Dr.  Alvarez  to  Write 
Health  Feature  for  R&T 

A  new  four-a-week  health  fea¬ 
ture  by  Dr.  Walter  C.-  Alvarez, 
editor  of  Modern  Medicine  and 
for  25  years  a  consultant  at  the 
Mayo  Clinic,  is  offered  for  Sept 
14  release  by  the  Register  and 
Tribune  Syndicate.  The  regular 
column  is  being  introduced  in  an¬ 
swer  to  requests  from  newspapers 
which  previously  used  special 
series  by  Dr.  Alvarez. 

Once  each  week  the  column  will 
be  a  round-up  of  various  medical 
developments.  The  other  columns 
will  be  devoted  to  general  health 
problems.  Dr.  Alvarez  will  also 
devote  some  space  to  debunking 
untested  “discoveries”  in  the  field 
of  medicine. 


$100  each  are  part  of  the  estate  Features  OHers 

of  the  late  Adelaide  P.  Waldo,  t  u  n*  i-.-  i  n  i 
who  ran  the  syndicate  for  three  s  Political  Analyses 

years  after  the  death  of  her  hus-  A  series  of  30  articles  by  Samuel 
band.  Richard  H.  Waldo,  in  1943.  Lubell  analyzing  the  pre-election 
A  week  ago.  Louis  Ruppel  was  Pol't'cal  scene  is  offered  by  United 
elected  president  and  editor  of  the  Features  Syndicate  for  first  re- 
syndicate.  lease  Sept.  22.  Mr.  Lubell  is  au- 

james  L.  Lenahan,  his  predeces-  thoE  of  “The  Future  of  American 
sor,  who  acquired  control  of  the  Politics,”  this  week  awarded  the 
syndicate  from  Mrs.  Waldo  in  Woodrow  Wilson  Foundation’s  an- 
1946,  was  expected  to  figure  in  oual  award  as  the  “best  book  in 
the  bidding.  the  field  of  government  and  de- 

Mr.  Ruppel,  who  resigned  last  mocracy.” 

May  as  editor  of  Collier’s,  began  Mr.  Lubell’s  articles  will  run  to 
his  newspaper  career  in  1924  as  600-750  words  each.  In  them  he 
a  New  York  reporter.  He  served  will  present  a  combination  of  in- 
as  Deputy  Commissioner  of  Nar-  formal  poll  and  interpretive  re- 
cotics  during  the  first  term  of  porting. 

the  Roosevelt  administration,  then  “Where  my  approach  is  different 
b^ame  managing  editor  of  the  from  the  usual  one,”  he  says,  “is 
old  Chicago  Times  in  1935.  Later  f^at  I  do  not  believe  you  can  get 
he  worked  as  publicity  director  of  {{,e  real  meaning  of  any  election 
the  Columbia  Broadcasting  Sys-  simply  by ‘covering’ the  candidates 

or  by  talking  with  politicians.  The 
in  the  Marine  Corps  as  editor  of  best  way  of  reporting  a  campaign, 
the  Chicago  Herald- American.  j  believe,  is  by  going  directly  to 

Mr.  Lenahan,  formerly  co-pub-  the  voters  themselves,  talking  with 


Arlene  Dahl 


rives  his  material  from  letting  in¬ 
terviewees  “blow  off  steam.” 


vv*  vwAivAo  tv/  t/w  t/aiivitvu  -  M  •  W  •! 

about.  CT-NYN  Senes  Descnbes 

To  the  best  of  our  knowledge.  Nation's  Economic  Shape 
however,  no  such  question  has  A  series  of  10  special  articles, 
ever  been  raised  regarding  Arlene  illustrated  with  maps  and  charts, 
Dahl,  who  writes  a  three-a-week  describing  the  nation’s  economic 
“Let’s  Be*  Beautiful”  column  for  condition  as  a  result  of  20  years 
Chicago  Tribune  -  New  York  of  Democratic  administrations,  is 
News  Syndicate.  And  across  a  offered  by  the  Chicago  Tribune- 
lunch  table  the  other  day  we  de-  New  York  News  Syndicate  for 
cided  that  if  anyone  is  eminently  first  release  Sept.  2. 
qualified  to  write  a  beauty  column.  Author  of  the  series  is  Arthur 
Miss  Dahl  is  it.  Sears  Henning,  former  chief  of 

Miss  Dahl,  who  once  worked  in  the  Chicago  Tribune’s  Washington 
the  advertising  art  department  of  bureau  and  now  correspondent 
Marshall  Field’s  but  has  more  re-  emeritus  for  the  Tribune.  He  has 
cently  been  busy  being  a  motion  gathered  material  for  the  series 

picture  star  and  much-featured  from  government  bureaus,  con- 
cover  girl,  became  a  newspaper  gressional  committees,  private  or- 
columnist  about  two  years  ago.  It  ganizations  and  a  group  of  lead- 
seems  that  at  a  Chicago  cocktail  ing  economists, 
party  a  tallish,  grayish,  bemus- 

tached  man  came  over  and  sug-  NEA  Oiiers  Articles 
gested  that  she  do  a  beauty  col-  Qn  West  Point  Cribbers 
umn.  She  didn’t  know  who  he  “Where  Are  the  West  Point 
was,  but  decided  to  go  along  with  Cribbers,”  an  illustrated  series  of 
the  gag,  Turned  out  he  was  Col.  ^even  articles  on  the  38  cadets 

Robert  R.  McCormick  and  he  expelled  from  West  Point  a  year 

wasn  t  kidding.  3gQ  offered  for  Sept.  2  release 

The  column  follows  a  set  for-  j,y  NEA  Service. 
mat.  Twice  a  week  it  features  in-  -phe  series  was  written  and  il- 
terviews  with  Hollywood  stars  on  justrated  by  Murray  Olderman  of 
special  aspects  of  being  beautiful.  ,he  NEA  sports  staff. 

Once  a  week  Miss  Dahl  herself  ■ 

“esUonT  Ot  Publisher  in  Pulpit 

great  many.  One  column  each  Syracuse,  N.  Y.  —  Richard  H- 
month  is  devoted  to  a  “portrait  of  Amberg,  publisher  of  the  Post- 
a  beauty”  by  Miss  Dahl  and  an-  Standard,  delivered  a  sermon^  on 
other  one-a-montb  shot  is  an  inter-  “The  Responsibility  of  Power”  al 
view  with  a  male  star.  the  Delaware  Baptist  Church  last 

Miss  Dahl’s  assistant  in  turning  Sunday,  and  the  minister  wrote 
out  the  column — though  not  her  the  lead  editorial  in  the  P-S.  This 
“ghost,”  she  points  out — is  Ann  was  the  second  time  Mr.  Amberg 
Helming,  a  former  staffer  on  the  had  stepped  into  the  pulpit  tot 
Hollywood  Citizen-News.  A  pho-  the  annual  laymen’s  service. 
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Natural  naturalist 


a  normal  young  man,  with  a  few  years  of  army  service,  a  biology 
major  in  college .. .with  a  yen  for  the  scent  of  adventure, 
he’d  rather  be  outdoors  than  in,  makes  pals  of  beavers  and  birds, 
all  the  wild  life  of  the  woods . . . 

Glen  Forrest 

by  nationally  known  artist  William  Ferguson... 
outdoor  adventure  in  Sunday  color  pages,  exciting 
stories  of  woods  and  water,  untrodden  trails,  far 
^  places . . .  pack  entertainment,  excitement,  romance. 

A  natural  for  nature-lovers  of  all  ages . . .  builds 
following  and  circulation!  For  proofs  and  prices, 
'O  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

Chieaga  Tribune-JVew  York  News 

.V«(r«  BuUdlnQ,  AV>ir  York 
C^gnmBBCnme  Trtbunr  Totrvr,  Chlraao 


adds  material  suggested  by 

AAAA,  NAEA,  NNPA,  AANR 

and  Bureau  of  Advertising 

folders  supplied  by  individual  newspapers. 

Now,  in  one,  complete  reference  book,  ad¬ 
vertisers  and  agencies  will  have  at  their  fin¬ 
gertips  more  marketing  information  from  more 
newspapers  than  ever  before  available  from 
any  single  source. 

Don't  miss  this  excellent  opportunity  to  be 
your  own  space  salesman — to  give  advertisers 
and  agencies  the  important  information  about 
your  newspaper  and  the  market  it  serves. 

Remember — the  Market  Guide  is  used  by 
advertising  executives  every  business  day. 

Reserve  your  space  today! 

Rates — page,  $395.00;  half-page,  $225.00;  one-third  page,  $167.00; 
quarter-page,  $125.00;  eighth-page,  $85.00. 

Publication  date — November.  j 

j  Copy  deadline— October  1st.  j 


New  1953  Market  Guide  offers  more  to 
users  . . .  more  to  advertisers.  Addition¬ 
al  data  replaces  old  Standard  Market 
Data  Forms  previously  furnished  by 
newspapers. 

Editor  &  Publisher,  cooperating  100%  with 
your  newspaper  organizations — NAEA,  ANPA 
Bureau  of  Advertising,  NNPA,  AANR  and 
also  the  AAAA — will  publish  the  finest  news¬ 
paper-market  reference  book  ever  compiled. 
The  new  1953  Market  Guide  will  contain  ma¬ 
terial  formerly  listed  in  the  Standard  Data 
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Barth  on  Objectivity 

continued  from  page  8 


monly  for  conduct  which  the  Con¬ 
stitution  forbids  Congress  to  de¬ 
clare  criminal. 

The  most  obvious  illustration  of 
this  point  lies,  of  course,  in  the 
newspaper  handling  of  Senator 
McCarthy’s  scattergun  charges  of 
disloyalty.  I  would  not  suggest 
for  a  moment  that  these  charges 
be  ignored  or  that  newspapers  fail 
to  report  them  because  they  hap¬ 
pen  to  disagree  with  them.  That 
would  be  an  unwarranted  interjec¬ 
tion  of  editorial  bias  into  the  news 
columns.  Besides,  it  is  necessary 
to  report  them  if  only  to  let  the 
public  know  how  extravagant  the 
Senator  actually  is — and  how  fla¬ 
grantly  he  abuses  the  privileges 
of  his  position. 

When  newspapers  report  that  a 
United  States  Senator  has  declared 
that  he  has  in  his  possession  the 
names  of  205,  or  81,  or  57,  card- 
carrying  Communists  in  the  De¬ 
partment  of  State,  the  effect, 
whether  they  intend  it  or  not,  is 
to  destroy  public  confidence  in  the 
Department. 

Most  newspapermen,  I  think, 
are  profoundly  uncomfortable 
about  this.  They  don’t  feel  that 
they  have  made  amends  simply 
by  telling  an  innocent  victim 
they’re  sorry,  they  didn’t  know  the 
story  was  loaded.  They  don’t  like 
the  idea  of  being  used  for  ulterior 
purposes  by  a  senatorial  high¬ 
binder  any  more  than  they  would 
like  being  taken  in  by  a  circus 
press  agent  or  a  street  corner 
pitchman.  They  feel  that  the  high 
tradition  of  reportorial  objectivity 
involves  something  more  than  the 
mere  deadpan  repetition  of  what 
some  public  man  has  said. 

Give  True  Picture 

The  purpose  of  all  good  report¬ 
ing  must  be  to  give  readers  a  fo¬ 
cused  picture  of  the  world  around 
them.  And  the  function  of  ob¬ 
jectivity  must  be  to  keep  that  pic¬ 
ture  balanced  and  in  perspective. 

The  objectivity  on  which  Amer¬ 
ican  newsmen  pride  themselves 
has  been  subverted,  so  to  speak — 
cynically  and  deliberately — ^by  a 
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number  of  congressional  investi¬ 
gating  committees.  They  have 
been  playing  the  press  for  suckers. 

It  is  not  easy,  of  course,  to  de¬ 
tect  and  disclose  the  falsity  of 
hearsay  reflections  on  the  loyalty 
of  individuals.  This  is  why  such 
testimony  is  so  damaging  and  so 
difficult  to  refute.  But  newspapers 
can  at  any  rate  do  their  best  to 
bring  all  the  known  facts  about 
the  subject  into  their  stories. 

No  Easy  Formula 

There  is,  of  course,  no  simple 
or  easy  formula  for  the  achieve¬ 
ment  of  genuine  objectivity.  One 
obviously  indispensable  ingredient, 
however,  is  an  unremitting  skep¬ 
ticism — a  disposition  to  challenge 
and  probe  and  scrutinize  every 
handout,  every  public  statement, 
every  accusation.  There  is  nothing 
in  the  canons  of  objectivity  which 
need  keep  a  reporter  from  asking 
questions  or  demanding  corrobora¬ 
tion.  A  relentless  checking  and 
double-checking  are  still  the  roots 
of  good  reporting. 

There  is  nothing  in  the  canons 
of  objectivity  which  need  deprive 
an  accused  individual  of  the  pre¬ 
sumption  if  innocence  to  which 
he  is  entitled  as  a  matter  of  law 
— and  as  a  part  of  the  American 
tradition.  His  response  deserves 
equality  of  treatment  with  the 
charge  against  him;  and  if  he  has 
a  creditable  public  record,  it  de¬ 
serves  to  be  presented  along  with 
the  aspersions  upon  it. 

There  is  nothing  in  the  canons 
of  objectivity  which  forbids  inde¬ 
pendent  newspaper  investigation  of 
an  allegation  which  gives  off  the 
ancient,  fishy  aroma  of  fraud. 

Genuine  objectivity  demands 
nothing  less  than  the  effort  to  pre¬ 
sent  not  only  the  truth  but  the 
whole  truth.  The  goal  is,  to  be 
sure,  unattainable.  But  it  is  a 
condition  of  our  calling  that  this 
affords  us  no  excuse  from  attempt¬ 
ing  to  attain  it. 

■ 

Section  for  Nash 

Kenosha,  Wis.  —  The  Kenosha 
Evening  News  published  a  five- 
section,  122-page  special  edition 
with  its  regular  16-page  edition 
Aug.  19  to  commemorate  the 
golden  anniversary  of  the  Nash 
Motors  plant  here. 


•  Australia 

*  The  only  journal  giving  the 
news  of  advertisers,  advertis¬ 
ing  agents,  publishing,  print¬ 
ing  and  commercial  radio  in 
Australia  and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

NEWSPAPER  NEWS 

15  Hamilton  Street 
Sydney,  Australia 

Fubllfthed  Monthly, 

One  Year  Subscription  $2.25 


Spirit  of  Editing 

continued  from  page  11 

eliminated  to  shorten  a  story, 
rather  than  words  or  phrases  be¬ 
ing  revised  for  condensation  and 
clarity. 

The  teachers  debated  the  sub¬ 
ject  after  listening  to  representa¬ 
tives  of  the  Associated  Press  and 
United  Press  who  explained  the 
rapid  expansion  of  TTS.  All  AP 
state  wires  and  all  U.P.  regional" 
wires  are  now  converted,  they  re¬ 
ported,  but  all  member  papers 
don’t  set  from  tape.  Those  who 
don’t  have  Teletypesetter  equip¬ 
ment  derive  some  benefit  from  the 
pre-justified  monitor  copy  which 
can  be  set  manually  faster  than 
the  oldstyle  all-cap  copy. 

Common  Style  Up  to  Editors 

Several  large  newspapers  have 
begun  to  receive  stock  tables  and 
baseball  box  scores  on  tape,  ef¬ 
fecting  a  considerable  composition 
saving  in  this  six-point  matter,  and 
it’s  only  a  matter  of  a  few  months 
when  a  workable  tape  system  will 
be  devised  for  trunk  wires,  the 
press  association  spokesmen  said. 
The  entire  stock  table  could  be 
transmitted  and  set  in  20  minutes 
if  five  wires  were  used. 

Adoption  of  a  common  style  for 
AP  and  U.P.  reports  awaits  agree¬ 
ment  among  editors  themselves, 
the  teachers  were  told. 

Commenting  upon  oft-heard 
criticism  that  TTS  is  destroying 
the  individuality  of  newspapers, 
one  educator  spoke  up;  “The 
publishers  just  don’t  care  about 
that.  They  are  in  TTS  to  save 
money  and  when  one  of  them 
can  boast  that  his  cost  per  column 
for  type  locked  up  in  the  form  is 
down  from  $1.97  to  $1.47  they 
aren’t  going  to  quibble  over  a 
few  capital  letters.” 

In  several  instances,  a  press  as¬ 
sociation  representative  reported,  ^ 
the  proofreading  function  has  been 
moved  from  the  composing  room 
to  the  copy  desk.  Men  around 
the  rim  edit  wire  copy  from  galley 
proofs,  making  both  typo  and  edi¬ 
torial  revisions. 

It  was  agreed  that  there  is  still 
need  for  good  editors  ot  handle 
local  copy  and  for  news  editors 
who  will  burn  fires  under  the  press 
association  editors  to  get  what  they 
want. 

Greater  Responsibility 

The  press  association  spokesmen 
acknowledged  the  greater  respon¬ 
sibility  that  has  fallen  upon  their 
editors’  shoulders  and  both  said 
that,  happily,  many  excellent  copy 
editors  had  been  re-discovered  in 
their  organizations  and  had  been 
assigned  to  the  TTS  task  which 
involves  editing  copy  character- 
by-character. 

Some  advantages  of  TTS  were 
described.  In  a  recent  earthquake 
papers  along  the  circuit  were  get¬ 
ting  the  news  in  type  one  minute 
after  the  story  broke.  News  edi¬ 
tors  could  go  directly  to  page 
makeup  and  edit  from  galleys, 

EDITOR  &  Pl 


Williams 


saving  many  valuable  minutes  bi 
getting  out  extra  editions. 

TTie  afternoon  circuit,  it  was 
pointed  out,  delivers  type  for  sev- 
era!  hours  in  the  early  morning 
before  the  news  desk  comes  to 
work.  By  7:30  a.m.,  in  some 
cases,  a  news  editor  has  galley 
proofs  of  the  entire  overnight  re¬ 
port  which  can  be  used  for  inside 
pages.  This  leaves  more  time  to 
process  local  copy. 

McGiffiii  Sells 
Spencer  Paper 
To  Local  Pair 

Spencer,  Iowa — The  W.  J.  Me- 
Giffin  Newspaper  Company  has  an¬ 
nounced  the  sale  of  the  Spencer 
Daily  Reporter  to 
R.  R.  Jackson, 
publisher  of  the 
Reporter,  and 
George  H.  Wil¬ 
liams,  publisher 
of  the  Weekly 
Spencer  Times. 

M  r .  Jackson, 
who  has  been  as¬ 
sociated  with  the 
McGiffin  news¬ 
paper  since  1937, 
had  been  pub¬ 
lisher  of  the  Reporter  since  Jan. 
1,  1949.  He  has  disposed  of  his 
stock  in  the  McGiffin  Company. 
Mr.  Williams,  former  publisher  of 
the  Reporter,  has  owned  and  oper¬ 
ated  the  Times  sinoe  1947. 

Also  included  in  the  $225,000 
transaction  was  the  sale  of  SO 
per  cent  of  the  Times  by  Mr. 

Williams  to  Mr. 
Jackson  and  the 
purchase  of 
Times  Editor  Joe 
Lepo’s  interest  by 
M  r .  Williams. 
Both  papers  are 
published  in  leas¬ 
ed  plants.  They 
will  continue  as 
separate  publica¬ 
tions. 

The  Reporter 
Jackson  was  converted 
from  a  weekly  to  a  daily  in  1935 
when  Mr.  McGiffin,  a  California 
publisher,  acquired  it 

Sales  in  Weekly  Field 

Leonard  Fenwick,  who  formerly 
published  newspapers  in  Knox  and 
Logansport,  Ind.,  has  purchased 
the  Petersburg  (Ind.)  Press  from 
Don  Montgomery,  its  owner- 
editor  for  11  years. 

s  *  * 

The  Prineville  (Ore.)  Central 
Oregonian  was  sold  Aug.  1  by 
Mrs.  Theresa  Cox,  who  had  pub¬ 
lished  it  since  the  death  of  her 
husband,  Remey  Cox,  to  L.  R- 
Batman  of  Niles,  Calif.,  who  was 
formerly  connected  with  the 
Grants  Pass  (Ore.)  Daily  Courier, 
*  *  * 

St.  Anthony,  Ida. — Sale  of  the 
Teton  Peaks  Chronicle  to  Clin 
Bronson  of  St.  Anthony  is  an¬ 
nounced  by  Robert  T.  Parker. 
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Blue  Cross  Ad 
Plan  Features 
Magazine  Copy 

Chicago — ^The  Blue  Cross-Blue 
Shield  organization  plans  to  em¬ 
bark  on  a  national  advertising 
program  in  magazines  next  year, 
with  J.  Walter  Thompson  Co.  as 
the  agency.  Local  level  news¬ 
paper  advertising  will  be  encour¬ 
aged. 

The  plan  was  outlined  here 
,4ug.  21  by  Raymond  W.  Mody, 
who  is  coming  from  the  Michigan 
Hospital  Service  to  direct  the  new 
program,  which  is  subject  to  ap¬ 
proval  of  87  Blue  Cross  and  68 
Blue  Shield  groups,  each  of  whom 
would  be  assessed  a  percentage  of 
premium  income. 

Mr.  Mody  stressed  that  any  na¬ 
tional  program  will  continue  to 
rely  heavily  upon  local  support. 
He  showed  how  newspaper  ads 
can  be  built  from  artwork  and 
copy  developed  by  an  agency  for 
use  in  a  national  campaign. 

Newspaper  advertising  again 
figured  in  the  award-winning  pub¬ 
lic  relations  programs  of  Blue 
Cross-Blue  Shield.  Winner  in  the 
large  plan  category  (more  than 
200,000  members)  was  Associated 
Hospital  Service  of  Philadelphia, 
for  the  fourth  time.  Winner 
among  the  smaller  plans  was  the 
South  Carolina  Hospital  Service 
Plan. 

■ 

Runyon  Award  Plans 
Dropped  for  Time  Being 

Plans  for  a  series  of  Damon 
Runyon  Journalism  Awards  have 
been  “dropped  for  the  time  being,” 
John  H.  Teeter,  executive  director 
of  the  Damon  Runyon  Memorial 
Fund,  informed  Editor  &  Pub¬ 
lisher  this  week.  E&P  inquired 
about  the  awards  as  a  result  of 
queries  received  from  interested 
newsmen. 

The  awards  were  originally  an¬ 
nounced  by  Waker  Winchell  in 
May,  1951.  First  presentations 
for  outstanding  journalism  were 
scheduled  to  be  made  in  Decem¬ 
ber,  1951.  Prizes  of  $1,000  each 
and  gold  keys  were  to  be  award¬ 
ed  to  winners. 

■ 

Kelly  Succeeds  Hodge 
As  Johnson  City  Editor 

Johnson  City,  Tenn _ Carl  A. 

Jones,  publisher  of  the  Press- 
Chronicle,  has  announced  the  re¬ 
tirement  of  Editor  R.  C.  Hodge 
and  the  appointment  of  Executive 
Editor  George  W.  Kelly  to  succeed 
him. 

Edgar  W.  Ray  who  has  been 
executive  editor  of  the  Orlando 
(Fla.)  Morning  Sentinel  and  Or¬ 
lando  Evening  Star,  will  become 
executive  editor. 

^  The  changes  are  effective  Sept. 

Mr.  Hodge,  retiring  after  36 
years  in  East  Tennessee  joumal- 
•sjn,  will  become  editor  emeritus. 


Educators'  Parley 

continued  from  page  7 


are  new  ways  of  doing  things,  that 
there  is  a  mass  market  here.  Edi¬ 
torial  pages  are  not  read  because 
they  lack  mass  appeal. 

‘The  challenge  is  to  find  out 
what  people  want,  and  then  to  give 
it  to  them  the  way  they  want  it.” 

John  Orr  Young,  president  of 
John  Orr  Young  Associates  and 
co-founder  of  Young  &  Rubicam, 
discussed  the  impact  of  advertising 
changes. 

“Advertising  is  made  by  adver¬ 
tising  practitioners,”  he  said.  “It 
is  made  by  the  people  to  whom  it 
is  addressed.  The  success  of  ad¬ 
vertising  rests  largely  in  the  hands 
of  those  who  read  it,  see  it,  and 
hear  it.” 

"So,  in  discussing  advertising 
changes  and  their  impact  on  jour¬ 
nalism’s  primary  field  of  interest, 
we  trace  them  all  back  to  the  pub¬ 
lic.  No  change  takes  place  unless 
the  public  wants  it  to  happen. 

“If  I  must  give  you  a  formula, 
it  would  be  better  management, 
better  research,  better  reporting, 
better  writing;  more  interesting  and 
uplifting  presentations  of  the  raw 
material  of  life,  more  knowledge 
of  our  reader’s  minds. 

“If  the  written  word  does  these 
things  superlatively  well,  especially 
where  its  function  is  the  dissemina¬ 
tion  of  information  and  the  per¬ 
petuation  of  worth-while  thought — 
I  think  we  may  safely  say  that 
nothing  will  ever  supplant  it.” 

William  L.  Laurence,  New  York 
Times,  told  of  covering  the  latest 
atomic  tests  and  other  scientific 
news. 

C.  M.  Flint,  research  director  of 
the  ANPA,  screened  a  film  show¬ 
ing  his  mechanical  research  work. 

The  group  was  welcomed  by  Dr. 
Grayson  L.  Kirk,  vicepresident  and 
provost  of  Columbia. 

■ 

Blissell  Is  Editor 
Of  Erie  Dispatch 

Erie,  Pa. — ^The  Erie  Dispatch 
has  announced  appointment  of 
James  N.  Blissell,  46,  as  editor. 
He  comes  here  from  the  Columbus 
(Ohio)  Citizen  editorial  staff. 

A  native  of  Oil  City,  Pa.,  he 
was  for  a  time  managing  editor 
of  the  Oil  City  Derrick,  of  which 
hk  brother,  Norman  T.  Blissell,  is 
city  editor.  He  worked  for  various 
other  newspapers  in  Ohio  and 
Pennsylvania  and  for  about  five 
years  was  employed  by  Goodyear 
Aircraft  Corp.  at  Akron. 

■ 

Sale  Helps  Blind 

Buffalo — ^The  blind  of  Tona- 
wanda,  N.  Y.,  are  getting  an  as¬ 
sist  from  nickels  dropped  into  coin 
boxes  for  copies  of  the  Buffalo 
Courier-Express.  Boxes  have  been 
installed  in  plants,  gas  stations 
and  even  on  buses  under  the  co¬ 
operative  effort  of  the  Lions  Club 
and  businessmen.  Profit  from  the 
sale  of  papers  helps  the  blind. 
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70,000  Enjoy 
23rd  Chicago 
Music  Festival 

Chicago  —  The  Chicago  Trib¬ 
une’s  Music  Festival  thrilled  more 
than  70,000  spectators  and  attract¬ 
ed  8,000  performers  from  30 
states  and  Canada  who  gathered 
here  at  Soldiers  Field. 

The  spectacle  of  pageantry  and 
melody  marked  the  23rd  annual 
staging  of  the  Festival  under  the 
direction  of  Philip  Maxwell  of 
the  Tribune  staff.  The  first  half 
of  the  show  was  televised  over 
WGN-TV  and  a  portion  of  the 
program  was  aired  over  WGN  and 
MBS. 

The  televised  portion  was  spon¬ 
sored  by  the  Tribune  which  util¬ 
ized  its  commercials  to  tell  about 
the  newspaper’s  many  features. 

Major  guest  star  at  the  Festival 
was  Rise  Stevens,  Metropolitan 
Opera  singer,  who  shared  honors 
with  Louis  Sudler,  Chicago  bari¬ 
tone;  Paul  LaValle,  director  of  the 
Band  of  America,  and"  “Uncle 
Will”  Rossiter,  85-year-old  com- 


THE  DIR^TOR  of  the  Chicago- 
land  Music  Festival,  Philip  Max¬ 
well,  is  commissioned  an  honor¬ 
ary  commodore  by  Joanne  Mal- 
berg,  Minneapolis  aquatennial 
queen. 

poser,  famed  for  his  sentimental 
ballad,  “I’d  Love  to  Live  in  Love¬ 
land  with  a  Girl  Like  You.” 

Many  of  the  Festival’s  “stand¬ 
bys”  were  repeated,  including  30 
massed  marching  bands,  communi¬ 
ty  singing,  a  1,000  voice  Festival 
Negro  chorus,  and  the  ever-pop- 
ular  match  lighting  ceremony. 
New  this  year  were  1,900  Chicago 
youngsters  staging  a  gaudy  circus 
parade,  and  the  snappy  jigs  of 
the  Great  Lakes  Lumberjacks. 


Open  Yaur  Oaar  .  .  . 


REACH  PEOPLE  LOOKING  FOR  JOBS 
—PEOPLE  EAGER  TO  WORK 


EDITOR  &  PUBUSHER'S  Clasgified  Ads 
are  the 

"OPEN  SESAME" 

for  the  very  BEST  in  dependable  help. 

Whether  you  need:  editors  or  reporters;  circulation  mana¬ 
gers  or  district  supervisors;  display,  classified  or  syndicate 
salesmen;  advertising  managers  or  layout  and  copy  men. 
General  and  Business  Managers;  linotype  operators  or 
Production  Managers — 

Just  wire — write— or  phone 

Editor  and  Puh^lisher  Classified  Dept. 
1700  Times  Tower,  N.  Y.  36,  N.  Y. 

Phone  BRyant  9-3052 
Open  your  door — and  Stand  Back!! 
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CLASSIFIED  CLINIC 


merit  a  reality  at  this  time,  help 
wanted  ads  will  generally  be  few- 


THE  LADY  CAMS' 


Whither  Classified  the  rule,  with  a  few  local  excep- 

^  ^  ^  tions,  for  some  time  to  come. 

rkf  1  “Automotive  will  probably  con- 

A  A  •  tinue  to  be  a  shaky  classification 

until  late  October  or  early  Novem- 
By  Daniel  L.  Lionel  ber  when  the  new  model  cars  will 

CAM  Brooklyn  (N.  Y.)  Eagle  introduced.  Rumor  has  it  that 

many  manufacturers  will  put  out 

For  the  first  seven  months  of  cations  grouped  together  gained  only  a  limited  number  of  ’52 
1952,  Classified  is  the  newspaper’s  2,400  lines  in  the  first  half  and  models  now  that  they  have  re¬ 
fair  haired  boy,  leading  all  classi-  should  have  a  further  gain  of  sumed  production  following  the 

fications  in  gain  with  a  plus  mar-  about  half  this  amount.”  s^oel  strike.  Wary  of  a  continued 

gin  of  19,052,822  lines,  according  Views  with  Optimism  unsettled  labor  picture  in  steel  and 

to  Media  Records,  52-City  Report.  ANCAM  President  Robert  .Producers  are  supposed- 

Total  newspaper  advertising,  for  witte,  CAM,  Minneapolis  Star  and  stockpiling  steel  so  that  a  good 
the  same  period,  shows  newspapers  Tribune,  offers  the  following  care-  cars  can  be 

up  a  total  of  a  bit  over  3,000,000.  fully  detailed  analysis'  thrown  on  the  market.  Probably 

What  will  happen  to  classified  “Over  all  we  look  with  a  eood  market  breaks 

linage  in  the"%emaining  five  dearof  optimTsm  fo^  will  the  used  car  picture  change, 

months  of  this  year  is  difficult  to  ing  trend  in  classified  volume  by  To  keep  classified  linage  at  or  near 

predict  at  this  point.  The  steel  the  end  of  the  year.  Small  gains  last  year  s  level  will  require  hard- 

strike  caused  a  setback  in  at  least  should  be  fairly  consistent  in  the  selling  on  the  part  of  clas- 

two  major  classifications,  Automo-  last  quarter— overcoming  losses  salespeople.  Special  promo- 


er  smaller  and  will  run  on  shorter  in  a  series  of  sketches  in- 

schedules.  Linage  losses  will  be  troducing  the  ladies  of  Classified.) 


By  Daniel  L  Lionel 
CAM,  Brooklyn  (N.  Y.)  Eagle 


fications  in  gain  with  a  plus  mar¬ 
gin  of  19,052,822  lines,  according 
to  Media  Records,  52-City  Report. 


Margaret  Morrison 


tive  and  Employment.  The  infla-  that  have  been  fairly  general 
tionary  trend  set  off  by  hikes  in  during  the  Summer.  For  the  full 


that  have  been  fairly  general  ‘io"s,  frvice  features  and  ‘autos 
• _ „  c _  .u-  f,.ii  wanted  campaigns  will  help  lin- 


steel  wages  and  steel  prices  will  year,  classified  totals  for  the  U.  S.  ,  j  i  .  ,  ♦  # 

soon  be  felt  at  the  retail  level  and  Canada  should  be  up  over  all  ° 
which  has  already  been  affected  time  records  set  in  1951.  The 

by  a  buyer’s  malaise  resulting  average  gain  for  all  papers  should  Merchandise  Items 


tions,  service  features  and  autos  Margaret  Morrison,  CAM, 
wanted’  campaigns  will  help  lin-  Kitchener -Waterloo  (Ont.)  Rec- 
age  and,  more  important,  will  help  ord.  Staff  consists  of  five  girls 


from  high  prices. 


While  inflation  wreaks  hardships  cent 


be  in  the  neighborhood  of  five  per 


Merchandise  Items 
“Merchandise  classifications  of¬ 
fer  another  bright  spot  for  classi- 


who  do  counter  and  telephone 
work,  billing,  credit  and  collec¬ 
tions;  one  outside  salesman. 

Up  until  about  six  years  ago, 
Classified  Advertising  was  taken 


upon  many,  experience  shows  that  “Real  Estate  will  probably  con-  fled  people.  In  the  hard  lines —  for  granted.  “At  that  time,  we 


it  is  not  necessarily  a  business  tinue  to  be  the  strongest  —  and  where  greatest  classified  potential  embarked  on  a  more  aggressive 
deterrent.  However,  exactly  how  largest,  from  the  total  linage  stand-  lies  —  business  is  coming  back,  approach  to  classified  selling.  ^ 
^ch  classifications  as  Real  Estate,  point  classification  except  in  the  After  experiencing  the  toughest  increase  of  160%  in  classified  lin- 
Automotive,  etc.,  very  large  industrial  centers.  A  year  since  the  end  of  World  War  age  in  that  period  indicated  that 
will  fare  under  the  economic  pres-  so-so  real  estate  market  will  trans-  II,  appliance,  fixture  and  furniture  the  change  of  policy  was  worth- 
sures  the  experts  fores^  in  the  i^jg  itself  into  continued  classified  dealers  are  beginning  to  enjoy  a  while.”  Linage  for  1951  was  1,- 


immediate^  future  combined  with  ]inage  growth:  aggressive  dealers  business  up-swing.  Inventories  320,075. 
the  turbulence  of  a  presidential  jjg  rewarded  by  increases  in  have  finally  been  brought  in  line  ^ 

election  is  a  matter  worthy  of  while  those  who  fail  to  pro-  and  washers,  driers,  refrigerators  Classifisd  Ads  Ti©d 

careful  probing.  We  have,  there-  mote  will  find  business  dragging.  and  home  freezers  are  really  start-  \xr;iVi  D/vnAr 

fore,  call^  upon  se^ral  m^bers  “New  home  construction  starts  ing  to  move.  One  big  refrigerator  ”,  ,  „ 

of  the  Classified  Clinic  Round  some  20%  against  last  manufacturer,  as  an  example,  re-  Electrical  appliance  dealers 

Table  of  experts  to  give  us  their  year’s  figures  and  apartment  build-  ports  orders  are  up  123%  over  last  smaller  communit^s  are  finding 

views  on  this  subject.  jj^g  jg  down  as  much  as  50%.  year.  Classified  advertising,  geared  inexpensive  and  effective  means 

More  Gains  Ahead  This  increase-of-supply  and  lessen-  to  the  revitalization  of  the  market,  stimulating  sales  locally  by  us  g 

“We  expect  a  continuation  of  ing-of-demand  situation  should  re-  will  help  dealers  to  get  their  share  in  their  local  newspaper  o 


Inventories  320,075. 


iiavG  iiiiaiiy  lu  iiuC' 

and  washers,  driers,  refrigerators  Classified  Ads  Tied 
and  home  freezers  are  really  start-  xir:*u  r*,. . B/Ie 

I'no  in  mnvp  Onf-  hicr  rpfrioprntnr  With  Farm  Papet  AOS 


Views  on  this  subject.  jj^g  jg  down  as  much  as  50%.  year.  Classified  advertising,  geared  inexpensive  and  effective  means 

More  Gains  Ahead  This  increase-of-supply  and  lessen-  to  the  revitalization  of  the  market,  stimulating  sales  locally  by  us  g 

“We  expect  a  continuation  of  ing-of-demand  situation  should  re-  will  help  dealers  to  get  their  share  in  their  local  newspaper  o 
monthly  linage  gains  through  the  fleet  itself  in  heavier  ad  budgets  of  the  dollar  volume,  and  with  ad-  yP  product  aavertisiiiig 

balance  of  1952,  but  at  a  dimin-  to  move  new  properties.  The  diflfi-  vertising  results  vastly  improved,  magazines  with  large 

ishing  rate,”  says  O.  S.  (Wes)  culties  involved  in  finding  buyers  dealer  confidence  in  classified  will  circulation.  ,  ,,  »  . 

Wespe,  CAM,  Louisville  (Ky.)  who  are  able  or  willing  to  make  be  greatly  stimulated.  Handsome  The  Farm  Jm^nal  tells 

Times  and  Courier-Journal.  Wes  the  large  down  payments  necessary  gains  can  be  achieved  in  merchan-  merchant  m  ^  Ohio  town  o  , 

explains  that  the  rate  of  gain  will  in  purchasing  either  old  or  new  dise  classifications — but  every  inch  population  who  ran  a  . 


decrease,  despite  a  growing  vol-  properties  make  a  substantial  ad-  of  linage  must  be  ‘sold.’ 
ume  because  the  rate  of  gain  in  vertising  program  mandatory  in  “Lesser  classifications  s  u  c  h  as  TT^u'^las- 

the  latter  half  of  1951  was  at  turning  units  priced  at  $16,000  and  business  opportunities,  financial  j  ‘  f  60- 

. . .  _  sificd  ad— at  a  cost  of 


in  the  local  paper  to  call  attentiM 
to  an  advertisement  of  an  electric 


about  twice  the  rate  of  gain  dur-  above, 
ing  the  first  half  of  that  year. 

“Of  our  four  major  classifica-  “For 


Real  Estate  to  Shine 


and  education  will  probably  con-  j  ;  ^ 

tinue  to  be  off — in  some  cases  as  ^ 


“Of  our  four  major  classifica-  “For  the  reasons  cited,  we  be-  much  as  25%  under  a  year  ago.  4  SOOl  also 

tions,”  he  says,  “Real  Estate,  Au-  Heve  the  real  estate  classifications  Happier  is  the  picture  in  business  notinnai  farm  ma«a- 

tomotive.  Help  Wanted  and  Mer-  will  shine  from  late  Summer  right  service,  announcements  and  ren-  .  P  Ev  ii«!no  a  classi- 

chandise — three  should  continue  through  until  Christmas.  Certain-  tals.  Here  hard  selling  will  pro-  ’  .  ,  local  wwkly  at  a 


to  register  gains  through  the  bal-  ly,  the  greatest  advertising  poten-  duce  linage,  and  the  market — in  ,  *  .  .  .u.—Ev  sold  a 

ance  of  the  year.  Real  Estate  tial  lies  in  these  columns  for  the  most  cases — is  ‘ripe’  to  the  point  .  ,  ,„acEino  marEinp 
gained  130,000  lines  the  first  half  classified  staff  that  is  willing  to  where  good  response  will  produce  .  fc  .u.  of  clas- 

and  is  expected  to  account  for  apply  the  extra  effort  needed  to  accounts  that  will  be  permanently  in  a  West 

about  50,000  gain  in  the  second  keep  real  estate  dealers  plugging  sold  on  the  result-producing  power  '.  .  .  j.,-,,,  J  i„»i  aealet 

half;  Automotive  lost  14,000  and  away  on  a  heavy  advertising  pro-  of  classified.  l  a  Hifnll^aLS 

will  probably  lose  9,000;  Employ-  gram.  “The  outlook  for  linage,  then,  ‘’V  '"-ec, na« 

ment  gained  46,000  and  is  ex-  “Employment  classifications  will  as  we  see  it,  is  good  in  most  clas-  °  #  I?  '  u/here  i 

nprtPH  in  oain  000-  _ u _ ....  i _ i..  „  _ _  number  of  Farm  Journal  where  » 


ment  gained  46,000  and  is  ex-  “Employment  classifications  will  as  we  see  it,  is  good  in  most  clas-  e  r  Farm  tnnm 
pected  to  gain  36,000;  Merchan-  continue  to  be  spotty.  Largely  as  sifications  and  weak  or  question-  aHv^rtiepH 

dise  gained  32,000  and  we  antici-  an  aftermath  of  the  damaging  steel  able  in  a  few  with  the  general  P™  ^ 

pate  further  gain  of  about  6,000.  strike,  the  number  of  jobless  will  picture  being  one  of  optimism.  _  ___  ... 

Rents  gained  6,000  the  first  six  remain  fairly  substantial  at  least  The  outlook  for  ‘work,’  at  the  Ala.  Weeklies  Merge 

months  but  will  probably  account  for  the  rest  of  the  year.  Some  ex-  same  time,  is  also  good.  The  Carrollton.  Ala. — Jack  Pral*- 


for  a  loss  of  about  9,000  in  the  perts  predict  that  employment  in  economy  seems  to  be  in  that  in-  publisher  of  the  Gordo  Progrts- 

second  half,  due  to  a  growing  hard  line  and  allied  industries  will  teresting  transitional  period  that  sive  Age  and  the  Pickens  Count! 

scarcity  of  available  rental  places  be  off  until  next  Spring.  With  treats  those  who  work  hard  to  a  Herald  has  consolidated  the  two 

in  Louisville.  The  other  classifi-  considerably  less  than  full  employ-  real  reward  for  their  efforts.”  under  the  name  of  the  latter. 
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July  Linage  in  Principal  Cities 


Compiled  by  Media  Records 


NEWSPAPER  UNAGE— 52  CITIES 

(t'ompil<Nl  by  KIHTOR  4  1*1  BMSHtiR  from  Media  Records  measurements) 


Beacon  Joumat-e. . . 
(Beacon  Joumal-S. , 


AKRON.  OHIO 
1952 


1,838.015 

614.037 


1951 

1.706.102 

676,040 


Grand  Total .  2.452,052  2.382.142 

( Includes  PAR.\DK.  28,10(1  lines. 
ALBANY,  N.  Y. 
(Cnickerliocker- 

News-e . •. .  1,015,395  895,356 

Times-Union-m  .  .  .  755,815  666..519 

nhnes-Union-S _  318,185  411,883 


Grand  Total .  2,109,395  1.973,758 

•Includes  AMRRIC.AX  WHEKLY, 
}5,667  Unes  and  COMIC  WEEKLY, 
17,822  lines. 

ALBUQUERQUE,  N.  M. 

Jounal-m .  829,462  707,169 

(loumal-S .  247,541  222,582 

iiibune-e .  840,653  716,317 


Grand  Total .  1,917,656  1,646,068 

(Includes  PARADE,  28,109  lines. 

ANDERSON,  IND. 

Bulletin-e .  738.856  . 

Herald-m .  455,217  . 

Herald-S .  119,732  . 


Grand  Total .  1.313,805 

ATLANTA,  GA. 

Constitution-Ill .  1,101, ,309 

Joomal-e .  1,608,894 

Journal  &  Const.-S .  587,645 


Grand  Total .  3,297,848 

ATLANTIC  CITY.  N. 
Press-Union  (See 

Note) .  706,105 

Press-S .  129,355 


959,722 

1,488,597 

714,104 

3,162,423 

J. 


Grand  Total .  835,460  . 

Note:  Press-  (m)  and  Union  (e)  sold  in 
combination.  Linage  of  one  edition.  Press 
!m)  only,  is  shown. 

BALTIMORE.  MD. 


•Amerionn-S. 
News-Post -e . 

Sun-m . 

Sun-e . 

tSun-S . 


423,648 

1,094,151 

1,083,040 

1.680,904 

851,141 


498,771 

1,134,708 

1,028,570 

1,553,464 

997,901 


Grand  Total .  1,473,837  1,415,046 

BOSTON,  MASS. 


American-e 

Record-m 


502,601 

547,329 


•Advertiser-S .  217,051 

"  9.34,797 

705,176 
678,543 
841,028 
674,834 
1,205,940 


Globe-e 
Globe-m . . 

Globe-S  .  ., 

Herald-m . 
tHerald-S . 

Traveler-e . . 

.  499,268 

iPost-S .  227.291 


1952  1951 

t  Includes  THIS  WEEK,  43,658  lines. 
S  Includes  P.AR.XDE.  28.109  lines. 

CINCINNATI.  OHIO 


PJnqtiirer-m .  1.016,842 

*1  p;nquirer-S .  8.58,260 

Post-e .  1,004,269 

Times-Star-e .  1 ,068,627 


964,595 

1,093,640 

1,079,4,56 

1,076,412 


Grand  Total .  3,947,998  4,214.103 

*  Includes  .AMERICAN  WEEKLY, 
25,567  lines. 

t  Includes  THIS  WEEK.  43,658  lines. 

CLEVELAND,  OHIO 

Plain  Dealer-m .  1.438.603  1,0.59,941 

♦tPlain  Dealer  s  .  .  1,047,871  8.57,858 

News-e .  .597,7.54  60,5,621 

Press-e .  1,852,527  1,672,550 


Grand  Total . 

•  Includes  AMERIC.VN 
25,567  lines  and  COMIC 
17,S22  lines, 
t  Includes  THIS  WEEK.  4.3,658  lines. 
BAYONNE,  N.  J. 

Times-e .  362,036  368,229 

BINGHAMTON,  N.  Y. 

Pres« .  976,107  916,940 

Pree-S .  154,04.3  194,464 

Son-m .  343,687  303,642 


5,1.32,884  5,213,414 
WEEKLY, 
WEEKLY, 


Grand  Total .  4,936,755  4,195,970 

*  Includes  AMERICAN  WEEKLY, 
25,567  lines. 

t  Includes  THIS  WEEK.  4.3,658  lines. 
COLUMBUS,  OHIO 
Dispatch-e .  1,310,179 


Dispatch-S , 

Citizen-e . 

Citizen-S . 

Ohio  State  Joumal-m 
Star-w . 


688,620 

606..568 

245,987 

494,129 

65.3.34 


1,31.3,827 

906,884 

593,721 

281,467 

5.34,028 

64,573 


Grand  Total .  3.410,817  .3,694..500 

DALLAS,  TEXAS 

News-m .  1,624,574  1,574,049 

tNews-S .  626.811  703,277 

Times-Herald-e  .  .  .  2,074,.581  1,911,3.56 

Times-Herald-S 501  ,.581  66.5,162 


Grand  Total .  4,827,.547  4,8.53.844 

t  Includes  THIS  WEEK,  43,658  lines. 
DAYTON,  OHIO 

Joumal-m .  1,156,1.53  1,148,495 

News-e .  1,.555,.39.3  1,60.3,.370 

News-S .  486,640  591,4,59 


Grand  Total .  3,178,186  3,343,324 

DENVER.  COLO. 

Rocky  Mt.  News-m  1,023,271  919..344 

(Rocky  Mt.  News-S  226,7.37  265,708 

Post-e .  1,698,975  1,529,7.30 

Post-S .  510,122  612,.565 


Grand  Total .  3,459.105  3,327,347 

(Includes  PARADE.  28.109  lines. 

DES  MOINES,  IOWA 

Register-m .  .551,471  .547,644 

Tribune-e .  793.325  763,425 

tRegister-S .  412,444  542,205 


Total  Advertising; 


Display 


Year  to  date. . . . 

Classified 

July . 

June . 

Year  to  date. . . . 

Retail 

July . 

June . 

Year  to  date. . . . 

Department  Store 

July . 

June . 


General 

July. 

June. 


Automotive 

July . 

June . 

Year  to  date. 

Financial 

July . 

June . 

Year  to  date. 


1952 

1951 

%of 

E&P 

Linage 

Linage 

1951 

Index 

175,446,937 

178,389,116 

98.4 

106.6 

209,250,571 

2(^2,047,387 

102.9 

109.7 

1,404,654,996 

1,401,639,368 

100.4 

127,468,089 

129,626,715 

98.3 

104.5 

156,506,261 

152,1.86,279 

102.8 

106.6 

1,04S,.562,947 

1,064,6(H1,181 

98.5 

47,978,848 

48,762,401 

98.4 

112.9 

52,744,310 

49,861,108 

105.8 

120.1 

356,092,049 

337,039,187 

105.7 

91,397,666 

93,284,002 

98.0 

104.4 

112,204,430 

108,991,890 

102.9 

106.5 

766,843,317 

764,109,920 

100.4 

32,478,960 

34,443,410 

94.3 

101.7 

42,060,365 

41,373,310 

101.7 

133.1 

289,475,064 

295,366,884 

98.0 

25,673,769 

23,690,076 

108.4 

107.3 

31,251,274 

30,1()6,403 

103.6 

104.5 

199,082,777 

215,441,688 

92.4 

7,350,503 

9,806,600 

75.0 

91.4 

10,288,373 

10,813,947 

95.1 

108.7 

62,311,229 

66,644,726 

93.5 

3,046,151 

2,846,037 

107.0 

121.5 

2,762,184 

2,214,039 

124.8 

129.9 

20,325,624 

18,403,847 

110.4 

Grand  Total .  1,757.240  1,853,274 

t  Includes  THIS  WEEK,  43,658  lines. 
DETROIT,  MICH. 


FRESNO,  CALIF. 

1952 


B^e-e. 

Bee-S. 


1,121,594  1,040,201 
344,957  425,957 


476,633 
520,3.33 
284,401 
866,350 
664,679 
7.59,646 
765,819 
849,249 
1,124,011 
519,682 
323,437 

Grand  ToUl .  7,033,858  7,1.54,240 

•Includes  AMERICAN  WEEKLY, 
25,867  lines  and  COMIC  WEEKLY, 
12.822  lines. 

t  Includes  THIS  WEEK,  43,658  lines. 
(Includes  P.ARADE,  28,109  lines. 

„  BUFFALO,  N.  Y. 

^rier  Express-m . .  669,605 

^rier  Express-S  580,291 

.  1,829,9.54 

Grand  Total .  3,079,850  2,945,3.37 

-  *J;cludes  AMERIC.AN  WEEKLY. 
20,567  lines. 

„  CAMDEN,  N.  J. 

Uourier-Post-e .  927,002 

„  CHARLOTTE,  N.  C. 

.  924,495 

'««r'er-m .  1,082,713 


Free  Press-m. 
(Free  Press-S . 

News-e . 

tNews-S . 

Times-e . 

*Times-S . 


9.37,289 

281.749 

1,790,673 

717,980 

963.997 

.316,742 


1,060,022 

.3.59,940 

1,871,205 

879,609 

1,041,435 

446,068 


5,008.4.30  5,6.58,279 
WEEKLY, 
WEEKLY. 


Grand  Total. . . . 

*  Includes  .AMERICAN 
25,567  lines  and  COMIC 
17,822  lines. 

t  Includes  THIS  WEEK,  4.3,658  lines 
5  Includes  PARADE,  28,109  lines. 
DULUTH,  MINN. 


Herald -e. 
News-Tribune-m . 
News-3  ribune-S. . 


721,229 

472,988 

349,217 


669,867 

470,913 

392,223 


Grand  Total .  1,466,551  1,466,158 

GARY,  IND. 

Post-Tribune-e .  1,095,278  1,218,159 

GLENS  FALLS,  N.  Y. 

Post-Star  (see  Note)  560,705  526,750 

Note:  Post-Star  (m)  sold  in  combina¬ 
tion  with  Times  (e).  Linage  of  one  edition, 
Post-Star  (m)  only,  is  given. 

GRAND  RAPIDS.  MICH. 

Press-e .  1,490,392  1.565.231 

HARRISBURG,  PA. 

Patriot-m .  1,011,859  1,089,898 

(Patriot-News-S. . . .  209,313  339,248 


712,4.58 

6.59,365 

1,573,514 


886,812 


Grand  Total .  1,54.3,4.34 

EL  PASO,  TEXAS 

Times-m .  916.036 

(Times-S .  3.50,8.55 

Herald-Post-e .  964,917 


Grand  Total .  2.2.31,808  2,327,459 

{  Includes  PARADE,  28,109  lines. 

ERIE.  PA. 

Times-e .  1,017,687 

Times-S .  188,454 


Grand  Total .  1,221,172  1,429,146 

Note:  News  (e)  carries  same  amount 
.  of  advertising  as  Patriot  (m).  Patriot- 

1,533,003  Xews  (S)  6rst  edition  Sept.  18,  1949. 

§  Includes  PAR.ADE,  28,109  lines. 
863,647  HARTFORD,  CONN. 

Courant-m .  6.36,127  ,564,930 

1,008.843  5Courant-S .  447,689  517,252 

Times-e .  1,410,359  1..382,691 


Grand  Total .  2,494,175  2,464,87.3 

5  Includes  P.AR.ADE,  28,109  lines. 


Wbserver-S.'.’. . ! ! . !  ’48L209  !!!!!!  Courier  &  Press-S . 

Grand  Total .  2,488,417  . 

T  Includes  THIS  WEEK.  43,658  lines. 

CHICAGO,  ILL. 

Tn^e-m .  2.179,761  1,925,056 

Tnbune-S .  9.38,412  1,192,161 

TDailyXews-e .  1,231,841  1,180,235 

Hfald-.American-e. .  741,906  711,065 

^ojld-.American-S  225,530  327,795 

^-Times-d .  909,346  897,787 

Kxin-Times-S .  233,151  280,718 


Grand  Total .  1.206,141 

EVANSVILLE,  IND. 

Courier-m .  1,132,674 

Press-e .  1,181,427 

.339,944 


Grand  Total .  2.6.54,045  2,483,917 

FORT  WAYNE.  IND. 

Journal  Grazette-m. .  775,29.3 

(Journal  Gazette-S.  364,309 
News  Sentinel-e ....  1 ,255..302 


918,864 

HOUSTON 

,  TEXAS 

236,321 

Chronicle-e . 

1,965,674 

1,916,174 

719,794 

884,491 

1.1.55,18.1 

Post-m . 

1,370,086 

1,258,639 

tPost-S . 

522,911 

608.4a3 

1,006,764 

Press-e . 

857,794 

782,570 

1,025,791 

4.51,362 

Grand  Total . 

5,436,159 

5,450,277 

INDIANAPOLIS.  IND. 


Grand  Totol .  2,394,904 

(Includes  PAR.ADE.  28,109 

FORT  WORTH.  TEXAS 


News-e . 

.  1,446,156 

1,409,7.36 

768„369 

Star-m . 

.  1,409,851 

1,422,267 

460,975 

tStar-S . 

664,187 

809,885 

1,266,1.56 

Times*c  . 

.  1,028,6.30 

1,060,768 

JTimes-S . 

352,4.54 

435,952 

2,495 „500 

Grand  Total. . . 

.  4,901,278 

5.1.38,608 

lines. 

Star-Telegram-m . 
Star-T  elegram-e . 


7.30,076 

1,518,969 

489,278 

790,977 


616,117 

1,232,522 

569.763 

703,546 


Grand  Total .  6.459.947  6,514,817  Star-Telegrara-S. . . . 

,,  .lyludes  AMERICAN  WEEKLY,  Press-e . 

«,567  Unes  and  COMIC  WEEKLY,  -  - 

i'.822  Unes.  Grand  Total .  3,529,300  3,121,948 

editor  &  PUBLISHER  for  August  30,  1952 


T  IDClUAItr*  i  XllO  VO.UAPO  It. 

(  Includes  PARADE,  28,109  Unes. 
JACKSON,  MISS. 

Daily  News-e .  762 ,588 

Daily  News-S .  231,477 


Grand  Total. 


994,065 


JACKSONVILLE,  FLA. 

1952  1951 

Times  UTnion-m ....  1,103,7.59  1.058,135 

tTimes  Union-S. , . .  409,649  490,213 

Grand  Total .  1,513,408  1,548,348 

t  Includes  THIS  WEEK.  43,658  Unes. 

JERSEY  CITY,  N.  J. 

700,919  579.672 

{Jersey  Journal — No. 

End-e. .  717,406  . 

Grand  Total .  700,919  579,672 

t  Includes  part  run  advertising. 

JOHNSTOWN,  PA. 

T ribune  (see  Note) .  839,913  881 ,406 

Note  ;  Tribune  (e)  sold  in  combinaUon 
with  Democrat  (m).  Linage  of  one  edition. 
Tribune  (e)  only,  is  given. 

KANSAS  CITY,  MO. 

Star-e .  1,231,508  1,218,996 

Star-S .  668,190  891,122 

Times-m .  1,214,478  1,178,067 

Grand  Total .  3,114,176  3,288,185 

KNOXVILLE,  TENN. 

Joumal-m .  ,520,644  513,367 

Joumal-S .  161,5.30  213,0.32 

News-Sentinel-e . . . .  703,836  713,973 

News-Sentinel-S, . . .  207,460  270,437 

Grand  Total .  1,593,470  1,710,799 

LITTLE  ROCK,  ARK. 
jVrkansas  Gazette-m  919,162  896,667 

(.Arkansas  Gazette-S  356,955  380,710 

Grand  Total .  1,276,117  1,277,377 

(  Includes  PARADE,  28,109  lines. 
LONG  BEACH,  CALIF. 

Independent-m .  87.5,856  782 ,3M 

Independent-S .  20.5,500 

Press-Telegram-e . . ,  981,800  894,800 

(Press-Telegram-S. .  335,119  389,955 

Grand  Total .  2,398,275  2320,132 

(  Includes  P.ARADE,  28,109  Unes, 
LONG  ISLAND,  N.  Y. 
Newsday-e  (Suffolk  _ 

ediUon) .  1,061,591  912,547 

Newsday-e  (Nassau 

edition) .  1,429,922  1,242,347 

Grand  Total .  2,491,51.3  2,154,894 

{Continued  on  page  42) 
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July  Linage 

continued  from  page  41 


LOS  ANGELES.  CALIF. 


Examiner-m .  1,405,087  1,323,785  5®^®^ 

♦Exaininer-S .  732,300  927,642 

Times-m .  2,203,667  2,074,463  - _ 

tTimes-S  (part  run  * 

included) .  1,079,946  1,223,904 

Herald-Express-e...  1,077,368  964,829 

News-d .  704,309  734,817 

Mirror-e .  880,258  704.167  T  I" ® 


1952 

1951 

Mirror-S . 

209,654 

273,751 

Joumal-.American-e . 

779,649 

733,614 

*  J  oumal-.American-S 

260,361 

394,625 

Post-e . 

710,424 

653,001 

Post-S . 

69,981 

100,864 

World-Telegram  & 

Sun-e . 

679,165 

688.345 

Eagle-e . 

5*3,487 

583,890 

Eagle-S . 

176,631 

261,133 

RICHMOND.  VA. 

1952 


Times  Dispatch-S.  . 


UD  VA  SPOKANE.  WASH. 

1952  1951  1952 

1,376.586  1,300,021  Spokesman-Review-m  689,310 
1,044,379  1,017,497  fSpokesman-Review-S  411,873 
’550,M8  678,447  Chronicle-e .  888,956 


Grand  Total .  9,746.611  10,494,698 

.  070  t\do  .  997  ooA  *  Includes  AMERICAN  ^^EERLV . 
1:677:558  25  ^7  ,Unes  and  COMIC  WEEKLY. 

704,309  734,817  +  thtq  wTJifTr  litiM 


Grand  Total .  2,971,963  2,995,965  T°*®iGVc 

ROANOKE.  VA.  t  Includes  THIS  \V  EEK,  47,628  line, 

imes-m  „  ^,892  555.557  STOCKTON.  CALIF. 

l2i;897  278:143 

.  Herald-Jourt^I^  ?.’440:oy2  1,381.817 

Grand  Total .  1,547,920  1,400,562  *§Herald-American-S  473.m  613,48* 


jTimes-S . 

World-News-e 


t  Includes  THIS  WEEK.  43,658  Unes. 
f  Includes  SPLIT-RUN,  215,353  lines 


Grand  Total .  8,082,935  7,953,607 


*  Includes  AMERICAN 


NIAGARA- FALLS,  N.  Y. 


i  Includes  PARADE.  24,368  lines. 
ROCHESTER,  N,  Y. 

Democrat  &  Chron- 

icle-m .  1,177,416  1,090,443 

tDemocrat  8s  Chron- 

icle-S . .  499,823  672,998 


Post-Standard -m .  . . 
Post-Standard-S _ 


090  443  Grand  Total .  2:928.842  3.080,768 

*  Includes  AMERICAN  WEEKLY, 
672  998  25,567  lines  and  COMIC  WEEKLY. 


17,822  lines. 

t  Includes  THIS  WEEK.  47.628  lines. 
LOUISVILLE,  KY. 

Courier  Joumal-m. .  1,142,709  1,110,440 


NORFOLK,  VA. 

Iy«dKer-Dispatch-e. .  1,150,275 

Virtrinian-Pilot-m . . .  1,431,4.34 

{Virginian-Pilot-S .  .  561,420 


924,042  Times-Union-c.....  1,137,366  1,037,288  17.822^, '*5^. 


Courier  Joumal-S.. . 
Times-e . 


606,796  716,596 

1,282,960  1,229,416 


Grand  ToUl .  3,032.465  3,056,452  ' 

MEMPHIS,  TENN. 

Commerc’l  .\ppeal-m  1,515,891  1,301,043  STnbune-b 

tCominerc'l  Appeal-S  572,732  732,633  ^ 

Press-Scimitar-e _  1,058,507  868,756  ,  J®  ,  T‘ 


Grand  Total .  3,143,129  . 

{  Includes  P.4.RADE,  28,109  lines. 

OAKLAND,  CALIF. 

Tribune-e .  1,492,394  1,280,163 

STribune-S .  494,466  547,718 


Grand  ToUl .  2,814,605  2,800,729 

t  Includes  THIS  WEEK,  43,658  lines. 

ROCKFORD,  ILL. 

ReKister-Republic-e .  1,169,400  1,158,779 


TACOMA.  WASH. 

News-Tribune-e. . .  .Did  not  pub-  1,046,488 
News-Tribune-S. . . .  lish  due  to  375,155 
strike 


Grand  Total .  3,147,130  2,902,331  OKLAHOMA 

t  Includes  THIS  WEEK,  43,658  Unes.  Oklahoman-m . 

MERIDEN.  CONN.  Oklahoman-S . 

Record-Journal  (see  Times-e . 

Note) .  467,023  482,857 

Note  :  Record  (m)  and  journal  (e)  sold  Grand  Total . 

in  combination  only.  Linage  of  one  edition,  nniiiiij 

Record  (m)  only,  is  given. 

MIAMI,  FLA.  World-Herald  (see 

Herald-m .  2,119,764  1,919,123 

♦Hpralrf-S  ftQT  9Q«  709  OQ1  \\  orld-Heralo-S . . . . 


rribune-S .  494,466  547,718  ST.  LOi 

-  -  Olobc-Dcmocrat-m . 

Grand  Total .  1,986,860  1,827,881  tGIobe-Democrat-S. 

S  Includes  PARADE.  38,060  lines.  Post-Dispatch-e. . . . 

OKLAHOMA  CITY,  OKLA.  }Post-Dispatch-S. . . 


Grand  Total .  2,359,.526  2,384,895 

ST.  LOUIS,  MO. 

Globe-Democrat-m .  778,178  922,980 

tGlobe-Democrat-S.  418,959  539,984 

Post-Dispatch-e. . . .  1,624,171  1,593,819 


377:210  ^«0:737  Grand  TotaL^.^.^^  1,421.843 

2^35^.g6  2,384,895  ;;;;;;;;; ; 

778,17'8  922,980  Blade-S .  632.296  784,58* 


7*1,482  969,919  TORO 

-  -  Glolie  8c  Mail-m 

3.604,790  4,026,702  Telegram-e  (see 


*Herald-S . 

News-e . 

tNews-S . 


Grand  Total .  2,109.228 

OMAHA,  NEB. 
World-Herald  (see 

Note) .  968.971 

World-Herald-S _  499,944 


i'-i'YW  Grand  Total .  3.604,790  4,026,702 

R7Ris7  577  9W  t  Includes  THIS  WEEK,  43,658  lines 

876,4.57  877,986  5  includes  PARADE,  27.732  Unes. 

-  - rr:  ST.  PAUL,  minn. 

2,109.228  2,190,944  Pioneer  Press-m ... .  902,174  868,891 
,,  NEB.  ’Pioneer  Pres.s-S. . . .  .5.36,088  727,23f 


Grand  Total .  2,842,960  3,130,979 

TORONTO.  CANADA 
lol>e  8c  Mail-m. . . .  916,002  948,010 


Note) . 

Star-e . 

Star-«r . 


1,457,325  1,314,989 
1,900,228  1,841,978 
62,235  78,988 


Dispatch-e .  1,164,050  1,087,994 


4,3.35,790  4,183,943 


Grand  Total .  1,468,915  1,496,0.56 

Note:  World-Herald  sold  in  combina- 


Grand  Total .  4,087,469  3,945,542  t'”"  (m)  and  (e).  Linage  of  one  edition,  (e)  Times-: 


499,944  59.3.359  Grand  Total .  2,602.312  2,684.1.30 

-  -  ♦  Includes  AMERICAN  WEEKLY. 

1,468,915  1,496,0.56  25.567  lines. 

lid  sold  in  combina-  ST,  PETERSBURG,  FLA. 


•  Includes  ANIERIC-VN  WEEKLY, 


1,199,085  1,089,399 
42.3,704  460,948 


Note;  Toronto  Telegram  includes  Week¬ 
end  Picture  Magazine,  44,730  Unes. 
TRENTON,  N.  J. 

Evening  Tiines-e ..  .  993,512  893,137 

Times-.\dvcrtiser-S .  196,949  206,735 

Trentonian-m .  5.58,070  490,802 


PASADENA,  CALIF. 


t  Includes  THIS  WEEK,  43,658  lines.  Star-News-e .  758.07.5 


MILWAUKEE,  WIS.  Star-Nc 

Sentinel-m .  741,977  808,539 

•Sentinel-S .  222,085  351,824  Granc" 

Joumal-e .  2,375,881  2,118,187 

tjournal-s .  1,015,218  1,119,906  Times-e 


Grand  Total .  1,057,145  1,113.887 

PAWTUCKET,  R.  I. 


Grand  Total .  4,355,161 


.  744  ,.392 

PEORIA,  ILL. 


mes-s .  *-->.70*  Grand  Total .  1,748,531  1,590,474 

*^'^”‘sACRAMEN-ro"  C^ALIF^’**”'^  Record  (see  Nmc)^^’  *^82^910  793,913 

rtce-e  ^1^  472  *37 .539  Troy  Record  (m)  and  Times- 

U^on-m  472:9*3  54.3:343  Reci^Uelsoldm  combination.  Linage  of 

Un  on-s  .  164  166  285,091  (*">  ""'Y- 

- : - -  TULSA,  OKLA. 

Grand  Total .  2,241.621  1.66,5,973  Tribune-e .  1.403,-386  1,215,818 


SAN  ANTONIO,  T^R 


*  Includes  AMERIC.AN  WEEKLY.  .Toiimal-e  . .... - 

25,567  Unes  and  COMIC  WEEKLY.  5 Journal  Star-S - 

17,822  Unes.  Star-m . 

t  Includes  THIS  WEEK,  43,658  Unes.  ^  .  .e  .  , 

MINNEAPOLIS,  MINN.  Grand  Total . 

Tribune-m .  1,114,113  1  046  579  §  Includes  PARA 

Star-e .  1,563,292  1,553,584  PHILADE 


1,114,374  1,102,160  Express-m . 

384,605  488,362  Express-S . 

1,098,6.50  .  News-e . 


Grand  Total .  2,597,629  1,590,522 

§  Includes  PARADE.  28,109  lines. 

PHILADELPHIA,  PA. 


Light-e . 

5Light-S . 


tTribune-S .  660,073  844,786  Bulletin-e .  1,63.3,381  1,493,07.5 

-  -  ’tBulletin-S .  318.077  419,.500 

Grand  Total .  3,337,478  3,444,949  Inquirer-m .  1,514,956  1,434.602 


t  Includes  THIS  WEEK.  43,658  Unes. 
MODESTO,  CALIF. 

Bee-e .  728.-298  637,017 

MONTREAL,  CANADA 
Star-e  (see  Note) .. .  1,715,650  1,510.549 

Gazette-m .  866,555  783,424 

LaPresse-e .  1,801,701  1,569,307 

LaPatrie-e .  212,672  163,007 

La  Patrie-S .  188,793  188.465 


Inquirer-S . 
News-e _ 


886,*36  1,076,869 
361,584  351,562 


Grand  Total .  4,714,834  4,775,608 

510.549  *  Includes  AMERICAN  WEEKLY, 

783,424  25,567  lines. 

,569,307  t  Includes  THIS  WEEK,  43,658  Unes. 

PITTSBURGH,  PA. 

188,465  Post-Gazette-m _  710,358  764,*52 


Gra"d -^o-al .  4,631,649  4  6t3.n34 

♦  Includes  AMERICAN  WEEKLY, 
25,.567  Unes  and  COMIC  WEEKLY. 
17,822  lines 

SAN  DIEGO,  CALIF. 

Union-m .  1,213,708  1.».58,.517 

lUnion-S .  489,238  .5.50,587 

Tribune-e .  1,.5.35.412  1,362,410 


l6,  TEX.  W'orld-m .  I,,36.3.2a2  1,156,594 

1  034  927  1  038  916  World-S .  472,901  577,401 

484.764  670.251  -  - 

1,317,068  1,328,139  Grand  Total .  3,239,489  2,949,611 

1.273:233  1.064:881  UNION  CITY,  O.  J. 

471,6,57  541,747  Hudson  Dispatch-m  593,602  545,197 

urAN^^WFPKT'v  Gbserver  Dispatah^e^’  ^‘5*502  733,681 

IICAN  WEEKLY,  l»l  «.3l  2.A3  21* 


Observer  Dispatch-S 
Press-m . 


1,.5.35.412  1,362,410  Times-Ilerald-d .  . . 
_  h _  _  *Times-Herald-S . . 


Grand  Total .  1,712,493  1,783,687 

WASHINGTON,  D.  C. 

imes-Herald-d _  1,1.38,046  1,144,316 

fimes-Herald-S. . .  362,285  486,94* 


Grand  Total .  3,238,3,58  2,971,514  News-e . 


1^  PatnC'C .  212,672  163,007  PITT^RI 

.  J88.793  188,465  Post-Gazette-m... 

Grand  Total .  4,785,371  4.214.752  . 

aztap  ^  73^  b'nl“  '''®®''®"'^  ^‘®‘“'’'  ^‘®8-  Sun-Tele(^iiph-e‘. '. : .' 

MUNCIE,  IND,  Sun-Telegraph-S.. . 


6  Includes  PARADE.  28,109  lines. 

SAN  FRANCISCO.  CALIF. 


1,252,467  1.201,418 
435,168  597,7r 


tChronicle-S.’.:::::  462:i90  516:694  tStar-S .  725,713 


2,265,171  1,893.478 


Examiner-m . 

*Examiner-S . 


MAza  . . . 

Call-Bulletin-e .  718,270 

534,939  News-e .  827,148 


1,225,307  1.166,965 
612,179  725,753 


Banner-e . 

Tennessean-m . 

Tennessean-S . 


Grand  Total .  2,557.590  : 

NEW  HAVEN,  CONN. 


RQi  iRj  Grand  Total .  3,523,744  3,930,119  Grand  Toti 

7m  AMERICAN  WEEKLY, 

229M6  25,.567  lines  andWCOMIC  WEEKLY,  32,49"  Uivm 

Grand  '^^i^yiLLE®TENN.  ^%*lLud“'  THIS  WEEK.  43,658  lines.  ^^t^IncIudS 

I’.TOl’.MS  9m’740  Oegonian-m°.^!*?r^'^Lh?.*re  1,198,770  Gazette-m^!^ 

’477425  516’928  *Oregonian-S .  522,888  628,443  Union-Star-e 

_ : _  '  Joumal-e .  1,0*3,591  1,089,080 

2,557,590  2,449,663  TJournal-S .  330,146  404,235  Grand  Tot 


4,615.048  4,599.206 


*  Includes  AMERICAN  WEEKLY. 
32,497  Unes  and  COMIC  WEEKLY, 
17,822  Unes. 


725  75,3  Grand  Total .  7,021,612  7,042,167 

*30  737  *  Includes  AMERICAN  WEEKLY, 

798’721  25,567  Unes  and  COMIC  WEEKLY, 

_ L_  17,822  lines. 

599  206  t  Includes  THIS  WEEK.  43,658  Unes. 
SeKLY,  I  Includes  PARADE.  28,109  Unes. 

:ekly:  waterbury,  conn. 

RepubUcan-m .  M7,691  667.288 


1,058,577 

1,021,588 

477,425 


t  Includes  THIS  WEEK.  47,628  lines.  Republican-S .  225,235 


SCHENECTADY,  N.  Y, 

m .  9.56,576 

tar-e .  770,407 


Joumal-Courier-m. . 

Register-e . 

Register-S . 


351,217  337,457 

1,245,698  1,160,752 


330,146  404,235  Grand  Total .  1,726,983  1,615,896 

-  - -  SCRANTON  PA 

.3453.501  3,320,528  Tribune-m .  4:58,229  497..T32 


♦Includes  AMERICAN  WEEKLY,  j,Scrantonian-S.: . : .  234.3*3 


Grand  Total .  1,900,553  1,860.765 

NEW  LONDON,  60NN. 

Day-e .  655,842  . 

NEW  ORLEANS,  LA. 
Times-Picayune-m..  1,676,848  1,590,359 

tTimes-Picaytme  &  ^  Hha 

States-S .  669,703  848,554 

Item-e .  897.401  886,676 

*Item-S .  359,729  256,827 

States-e .  966,585  963,004 


302'556  32,497  Unes. 

’  t  Includes  THIS  WEEK,  47,628  Unes. 


POUGHKEEPSIE,  N.  Y. 


New  Yorker-e. . 
New  Yorker-S. 


Grand  Total .  1,674,4*3  1,595,154 

i  Includes  PARADE,  28,109  Unes. 
SEATTLE,  WASH. 

Post-Intelligencer-m  851  ,.576  886,891 


aaaaxa  PROVIDENCE,  R.  I 

Bulletin-e .  1,310,359 

ooS  Joumal-m .  568,096 

tJoumal-S .  340,807 


807,070  epost-Intelligencer-S 

Times-e . 

1,264,058  Times-S . 


American-e .  819,136  941,419 

904  874  — — ^  - 

711:022  Grand  Total .  1,692,062  1,955.0«3 

— ^  WESTCHESTER  COUNTY 

615,896  MACY  CROUP,  N.  Y. 

zoT  soo  Mamaroneck  Times-e  329,160  324.W 

snn'ool  Mt.  Vernon  Argus-e  492,433  555,883 

New  Rochelle  Stand- 

y°Y.590  ard-Star-e .  568,894  648,071 

uiK  1  rz  Onining  Citizen-  „ 

’***'**^  Register-e .  337,248  398.1M 

Peekskill  Star-e _  320,113  .360,W 

Port  Chester  Item-e  542,344  591,7*1 

886,891  Tarrytown  News-e..  330,690  366.445 


851, .576  886,891  Tarrytown  News-e. . 

346,624  4.55,736  Yonkers  Herald 

1,433,888  1,277,312  Statesman-e . 

434,600  516,139  White  Plains  Report- 


Grand  Total .  4,570,266  4,543,920 

•  Includes  AMERICAN  WEEKLY. 
25,567  Unes. 

t  Includes  THIS  WEEK,  43,658  Unes. 
NEW  YORK,  N.  Y. 


dumal-S .  340,807  480,907  Grand  Total .  3,066,688  3,136,078 

- -  -  ’Includes  AMERIC.AN  WEEKLY, 

Grand  Total .  2,219,262  2..336,271  32,497  lines  and  COMIC  WEEKLY, 


er  Dispatch-e .  . . . 


t  Includes  THIS  WEEK,  43,658  Unes.  17,822  Unes. 


Grand  Total .  4,149,040  4,501,331 

WHEELING,  W.  VA. 


Times-m .  1,286,671  1.261.485  Eagle  (see  Note) .. . 

Times-S... .  1,117,634  1,463,745  Eagle-S . 


Herald-Tribune-m. .  660,932  661,187 

tHerald-Tribune-S..  506,839  698,832 

#News-m .  1,288,351  1,295,117 

#Newi-S .  774,999  918,538 

Mirror-m .  641,733  6C6,67 


QUINCY,  MASS. 

Patriot  Ledger-e _  533,841 

READING.  PA. 
Eagle  (see  Note) .  . .  931,704 

Eagle-S .  179,323 


SIOUX  CITY.  IOWA 
496,521  Joumal-Tribune-e.  .  657,776 

Joumal-S .  177,445 


IntelUgmcer-m . 

News-Register-e. . . . 
640,947  News-Register-S..,, 


i|le-S . :  179'323  233*122  Grand  Total .  835,221  883,125 

-  -  SOUTH  BEND,  IND. 

Grand  Total .  1,111,027  1,193,813  Tribune-e .  1,137,642  1,029,451 


,295,117  Notb:  Eagle  (e)  and  Times  (m)  sold  in  Tribune-S .  393,793 

918,538  combination.  Linage  of  one  edition.  Eagle  - 

6C6,571(e)  only,  is  given.  Grand  Total .  '1,531,435 


'1,531,435  1,536,963 


-  Grand  Total .  1,483,598  . 

**3.125  WICHITA,  KAN.  „ 

Beacon-e .  1,046,070  1,142.<Z! 

029.451  Beacon-S .  361,368  511.8M 

507.512  Eagle-m .  1,099,873  981.6*1 

,536.963  (Continued  on  page  43) 


EDITOR  &  PUBLISHER  for  August  30,  1952 
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nin 


1952 


Mark  Lee  Megladdery,  Sr., 
81,  owner  and  publisher  of  the 
old  Monterey  (Calif.)  Cyprus  of 
40  years  ago  and  formerly  with 
both  the  old  San  Francisco  Call 
and  the  San  Francisco  Chronicle, 
Aug.  23. 

Earl  E.  Rolfes,  58,  head  of 
the  Los  Angeles  Examiner  photo¬ 
graphic  department  and  for  31 
years  an  Examiner  cameraman, 
Aug.  19. 


— William  W.  Craig,  69,  former 
financial  editor  of  the  New  York 
2J3.8JW  Herald  and  a  financial  writer  in 
169,302  York  for  over  40  years, 

443,142  Aug.  23. 

Andrew  Michael  Lyons,  71, 
“Cutting  Corners”  columnist  for 
the  Red  Wing  (Minn.)  Republi¬ 
can  Eagle  and  a  Red  Wing  news¬ 
paperman  for  half  a  century,  Aug. 
15. 

James  Cullin,  70,  former  Van¬ 
couver  newspaper  man,  recently. 
He  was  at  one  time  city  editor 
of  the  Regina  Star. 

William  A.  Ahrens,  57,  ex¬ 
ecutive  secretary,  Cincinnati  News¬ 
paper  Publishers  Association,  re¬ 
cently. 

Ray  S.  Starks,  70,  retired  edi¬ 
tor  and  publisher  of  the  Berlin 


DENISON 


Grand  Total .  439,670 

MARSHALL 
News  Messenger-e. .  331,620  277,998 

News  Messenger-S. .  168,995  194,5M 

Grand  Totel .  500,615  472,556 

PARIS 

Nesrs-e .  313,180  273,686 

News-S .  119,533  156,170 


Albert  Johnston  Dies 

GreenwIch,  Conn. — A 1  b  e  r  t 
Wheeler  Johnston,  81,  publisher 
of  the  Greenwich  Time,  died  here 
Aug.  23. 

Mr.  Jrrfinston  headed  a  corpo¬ 
ration  which  acauired  the  paper 
and  the  81 -year  old  Greenwich 
Publishing  Co.  in  1940.  In  1943 
he  bought  and  suspended  the 
Greenwich  Press,  a  competing 
weekly. _ 


Grand  Total .  432,713  429,856 

SAN  ANGELO 

SUndard-m .  650,104  676,729 

Standard-e .  6.M,010  688,604 

Standard-Times-S .  .  279,524  377,323 

Grand  Totel .  1,583,638  1,741,656 


ADVERTISING  LINAGE  SERVICE 

AUGUSTA,  GA. 

Chronicle-m .  689,490  529,626 

Chronicle-S .  211,737  200,806 

Herald-e .  708,278  635,801 

Grand  Totel .  1,609,505  1,266,233 

BLUEFIELD,  W.  VA. 
Telegraph-m  (See  Note)  321,846  343,5.’>0 

Telegraph-S .  117,808  181,8.32 

Grand  Totel .  439,654  525,382 

Noth:  Telegraph  (m)  sold  in  combina¬ 
tion  with  Sunset  News  (e). 

CHARLESTON,  W.  VA. 

Gazette-m .  844,478  819,4.54 

Gazette-S .  282,610  292,755 

Mail-e .  766,687  731,122 

Mail-S .  213,098  2.33,590 


(Wis.)  Evening  Journal,  Aug.  17, 


RATES— consecutive  insertions— 

3  line  minimum. 

SITUATIONS  WANTO)  ALL  OTHKS  CLASSIFICATIONS 

laertlona  Ub«  Itete  Insertlona  Una  Rate 

1  S.55  1  $1.00 

2  .50  a  .00 

3  .40  3  .00 

4  and  over  .40  4  and  over  .80 


Grand  Totel .  2,108,873  2,076,921 

COLUMBIA.  S.  C. 

.State-m .  672,646  663,265 

State-S .  334,292  389,781 

Record-e .  669,890  628,813 


410,312  366,142  Grand  Total ..  1  676,828  1,681.8.59 

Aaverti,er.e^^;^^;76|.|8  573,398  gi-;rs;  !  I!  i  i’  »  .^3:S?? 

Or^lTimes-e....  754,859  630,987  Grand  Total .  874,164  888,097 

7i9Aan  A8QM9  FOND  DU  LAC,  WISC. 

; .  742,490  689,143  Commonwealth- 

'  918  97ft  9«9ft74  Reporter-e .  .567,311  583,188 

Joumal-S .  248,276  282,674  HAMMOND.  IND. 

Grand  Total .  1,745,625  1,602,804  oaa’?!® 

MANITOWOC.  Wise.  Times-S .  244,113  318,894 

Herald-Tim^  _  673.(»1  633,857  Grand  Total .  976,953  1,061,687 

IVIvfIw  I  va^^ItIILKT  f  UA\/FDl-lt1  1 

.4dvertiser-m .  654,150  604,632  -  as9  tsa  tfta 

Joumal-e .  683,298  616,364  ' i  i MFofoWN  N  Y  ’ 

Advertiser-S .  252,854  346,136  Post- Joumal-e .  8«.^1  ’  832,036 

Grand  Totel .  1,590,302  1.567,132  _  LAWRENCE,  MASS. 

NEW  BEDFORD,  MASS.  Tribune-e  (^ee  Note)  54.3,154  546,853 

S«andard-Times-e...  787,878  742,448  Norn:  Tribune  (e)  sold  in  combination 

IStandard-Times-S.  184,484  186,284  with  Eagle  (m). 

-  LOWElwL  MASS 

Grand  Totel .  972,362  928,732  Sun-e .  ’  464,030  467,936 

flncludes  PARADE,  27,880  lines.  Sun-S .  122,451  177,861 

OIL  CITY,  PA.  Telegraph-S .  57,401  98,611 

Derrick -m .  531,165  546,197  -  - 

BBmrd-e .  533,746  550,164  Grand  Totel .  643,882  744,408 

Grand  Total  1,064,911  1.096.361  ’^4MJW2  4.32,450 

Her»ld-Xew»-e  *727  784  775  47fl  TeI*RTani-News-e. . ,  349,277  357,095 

ner»i<i  775,479  Telegraiii-News-S. . .  80,593  118,894 

*^5cK  isLAND-M^’lN^,  ILU’*^*  Grand  Totel .  880,772  908,439 

Dispatch-e .  919,674  945,952  PASADENA,  CALIF. 

Argus-e  .  858,088  816,121  Independent-m .  728,794  715,172 

_  _  Independent-S .  285,706  294,174 

Grand  Totel .  1,777,762  1,762,073  -  - 

SALISBURY,  1^.  C.  Grand  Totel .  1,014,500  1,009,346 

P«t-e .  476,868  419,944  PATERSON,  N.  J. 

.  161,042  205,002  Call-m .  716,770  833,935 

_  -  -  News-e .  829,040  908,343 

Grand  Total .  637,910  624,946  -  - 

SAN  JOSE,  CALIF.  Grand  Totel .  1,545,810  1,742,278 

Mercury-m .  952,798  877,786  cai  fm  ORF 

?.**« .  1,078,518  971,012  ’  mb  liaa 

Mocury-News-S...  337,022  447,888  .  ! !  ^MisJo  ""i: 

Grand  Totel .  2,368,338  2,296,686  Oregon-Stete-S .  S*,i20  . 

^  SUP£RIORp  wise*  1  nor 

Jgyam-e  .  483,616  486,108  Grand  ToUL..  .  .  1^,408  . 

QUALITY  NEWSPAPERS,  ifiC.  ,  SHREVEPORT.  lA. 

ABILENE  Joumal-e .  973,941  843,174 


Situation  Wanted  Ada  payable  Inquire  for  26  and  62  tlnae  ratea. 
In  adeance.  Charge  Orders  Accepted. 

Add  ISe  for  Box  Serrlee 

ADVBRTI8INO  AOENCIBS  charged  a«  our  National  ClaaalSed  rate 
less  comralaaloa.  (Inquire  for  rates. I 

Count  80  unite  per  lino  (add  1  Une  for  Box  Inforeiatloo).  No 
abbrerlaUona.  RepUes  mailed  dally.  Box  holdm*  Idratttles  held  In 
strictest  conBdence.  Deadline  Wednwalay  at  2  P.M.  (After  last  Mall). 

EDITOR  A  PUBUSHER  reserres  the  right  to  edit  all  copy 


Editor  &  Pybiishor  Clossifitd  Dopt. 
TImos  Tower,  New  York  36i  N.  Yv  BRyant  9-3052 


ANNOUNCEMENTS 
Newspaper  Appraisers 

Appraisers  —  Liqnldstors  _ 

[XJRAPT  RBPRESENTATIVEa 
iroadway,  New  York  7.  N.  T. 


ANNOUNCEMENTS 


Newspaper  Brokers 


FOR  81  TEAiRS  —  We  hare  dealt  in 
nothing  but  newspapers.  Nationwide. 
Honest  seryioe  to  both  buyer  and 
seller. 

LEN  FEiaHNER  AGENCY 
Box  192  Ht.  Pleasant,  Michigan 
CONFIDENTIAL  INFORMATION 
Daily  Newaps^r  Properties 
W.  H.  Glover  Co.,  Ventnra,  Oalifomis 
MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newapspsrs  bought 

and  sold  without  publicity. _ 

FOR  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 

ODETT  &  ODETT,  Brokers 
P.  O.  Box  527,  San  Fernando,  Osllf. 


BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue.  New  York  86,  N.  Y. 


STANDARD  APPRAISAL  CO. 
Boston  6  Church  Strest  Atlanta 
Philadelphia  Chicago 

Pittsbnrgh  New  York  N.Y.  St.  Louis 


NEWiSPAPElR  VALUA'HONS 
Tax  and  all  other  purposes. 
A.  S.  VAN  BESNTHUYSEN 
446  Ocean  Avenne,  Brooklyn,  N. 


DAILIES 'AND  WEEKLIES 
Ray  E.  Mohler  A  Associates 
"  ■  "■  *  Denver,  Polo. 


812  Boston  Bldg. 


SALES  and  pnrehaset  handled  with 
discretion.  Publiiheri  Service,  P.  O. 
Box  8182,  Oreenaboro,  North  Carolina. 


NEWSPAPER  APPRAISALS 
MAY  BROTHERS 
Binghamton,  New  York 

Newspaper  Loans — Finaiiclng 

LOANS  NEGOTIATED,  $150,000  nu. 
Oonildsntial.  Publishers  Service,  P.  O. 
Box  $18Q,  Greensboro,  North  Oarollna. 


CALIFORNIA  DAIUES,  WEEKLIES 
J.  A.  Snyder,  8570  Frances  Avenue 
_ Venice,  California _ 


^O...  Grand  Totel .  2,096,001  2,041,996  S‘ype«.  ^ 

il .  1.497j062  1,513,750  WILKES-BARRE.  PA.  - - = - 

BIG  SPRING  Record-m .  645,.340  729,322  OWN  A  NEWSPAPER 

.  394,338  368,928  Times-Lcader-e _  868,755  990.864  ON  PacUle  Coast  where  business  and 

.  138,937  163,926  Independent-S .  269,008  336,340  climate  are  good  I 

J  H  OABBERX 

J .  633,275  532,854  Grand  Totel .  1,783,103  2,056,526  8937  Orange',  RlTerside,  OslU. 
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TO  BUT  OB  SELL 
PUBLICATIONS 
You  can  rely  on 
Editor  A  PnoUaher  Advartlserg 
for  a  fair  dsall 


ANNOUNCEMENTS 


Publicadons  for  Sale 


EXCLUSIVE  South  East  Coast  Florida  I 
Weekly,  $4,500.  Rapidly  growing  city. 
Box  3304,  Editor  &  Publisher. 

FIFTEEN  THOUSAND  DOLLARS 
NET  per  year  is  offered  in  one  of  the 
Mid'South’s  brightest  combinations 
consisting  of  two  well-known,  long  es¬ 
tablished  weekly  newspapers  complete 
with  offices  and  plants.  Gross  of  $60,- 
000.  Excellent  modern  equipment.  One 
is  in  college  town  of  4,000,  other  in 
county  seat  of  2,000  in  adjoining  conn-  I 
ty,  no  competition  in  either  town;  cir-  | 
culation  near  5,000.  Priced  at  $60,- 
000.  A  fully  trained  and  competent 
staff  would  be  willing  to  stay  if  needed. 
Box  3303,  Editor  &  Publisher. 

FOB  SALE:  California  suburban  daily, 
large  printing  business,  gross  over  half 
million.  Box  3300,  Editor  &  Publisher. 
FOB  SALE:  California  weekly  plant, 
gross  $260,000.  Net  over  $35,000 
1952.  Box  3301,  Editor  &  Publisher, 
SMALL  MISSOURI  DAILY -WEEKLT. 
Best  in  field,  $27,000  all  cash.  Priced 
considerably  below  gross.  Must  be 
sold  September  1.  Bailey-Krehbiel 
Newspaper  Service,  Box  88,  Norton, 
Kansas. _ 

BEST  COUNTY  SEAT  WEEKLY  in 
its  state.  Growing  area,  agriculture, 
industrial,  tourists.  Equipped  for 
daily  and  ready.  Same  owners  40 
years.  $80,000  cash.  Furnish  finan¬ 
cial  ability.  Marcus  Griffin,  Tucumcsiri, 
New  Mexico. _ 

BRITISH  COLUMBI.A  WEEKLY  on 
the  Pacific  Coast.  Owner  can  earn 
$15,000  yearly.  Pull  price  $100,000 — 
down  payment  $5t),000.  Bindley  & 
Parrott,  Publishers’  Consultants,  6619 
Dunbar  Street,  Vancouver  13,  British 
Columbia. _ 

OALIPORNIA:  Coast  Weekly  in  ideal 
town.  Gross  around  $38,000.  Adequate 
shop.  $20,000  down.  Jack  L.  Stoll  & 
Associates,  4058  Melrose  Ave.,  Los 

Angeles  29,  California. _ 

LONG  ESTABLISHED  WEEKLY  and 
printing  plant  in  fast  growing  Michi¬ 
gan  community.  Gross  around  $25,000, 
circulation  1,100.  Priced  $18,000  for 
quick  sales;  $25,000  with  sturdy 
well-located  building.  If  just  curious 
save  posUge;  if  interested,  write  Ad- 
vertiser,  9932  Auburn,  Detroit,  Mich. 

TO’O  MISSOURI  EXCLUSIVE  Week- 
lies:  one  in  Ozarks,  one  in  north  cen¬ 
tral  Missouri.  First  at  $20,000  includ¬ 
ing  building  appraised  at  $10,000, 
gross  $16,300.29  last  year;  and  other 
at  $18,500.  Bailey-Krehbiel  Newspa- 
per  Service,  Box  88,  Norton,  Kansas. 

TOPNOTCH — ;$60,000  gross,  excellent 
net.  Well  equipped.  Pine  farming,  in¬ 
dustrial  county  seat  of  10,000,  large 
ftade  area.  Long  established,  over 
3,000  ABC  circulation.  About  200 
miles  south  from  St.  Louis.  $15,000 
gets  possession,  7  years  on  balance. 
Pew  good  as  this  one.  Box  3447,  Edi- 
tor  &  Publisher. _ 

Two  New  Listings  in  Ohio 
A  county  seat  at  $65,000  and  a  good 
weekly  at  $40,000.  Same  ow-ners  for 
many  years. 

LEN  FEIGHNER  AGENCY 
Box  192.  Phone  26-231 
_ Mt.  Pleasant,  Mich. _ 

VIRGINIA  WEEKLY  For  Sale — Well 
established  and  equipped  weekly  and 
job^  printing  plant.  Located  in  most 
desirable  section  of  Virginia.  Owner 
wishes  to  retire.  Write  Box  3410. 
Editor  &  Publisher. _ 

FOR  SALE — Old  established  weekly 
newspaper  and  job  plant  in  prosper¬ 
ous  California  community;  $50,000 
total  price;  takes  $15,000  to  handle. 
Earl  P.  McGinnis,  broker.  Box  659, 
La  Jolla,  California. 

Publications  Wanted _ 

EXECUTIVE  WANTS  to  buy  Daily  In 
Northeastern  United  States. 

Box  3024,  Editor  &  Publisher. 

ALL  or  part,  profitable  small  dally. 
Box  95,  Nowata,  Oklahoma,  bank  ref- 
erence,  experience. 

WANTED — Daily  Newspaper  in  south¬ 
east;  city  of  20,000  population  or 
more.  Contact  Carmage  Walls,  P.  O. 
Box  760,  Gadsden,  Alabama. 


ANNOUNCEMENTS 


Publications  Wanted 


SUCCESSFUL  LARGE  Weekly  pub¬ 
lisher  with  13  years’  daily  experience 
wants  to  buy  all  or  major  part  of  daily 
newspaper  5-10,000  circulation.  Prefer 
South  or  Southwest.  Substantial  cash 
payment.  Write  Box  3136,  Editor  & 
Publisher. 

PRIVATE  PARTY 

Will  deal  directly  with  owner  only 
in  seeking  to  buy  small  daily  or  large 
weekly ;  must  have  own  plant ;  replies 
held  strictly  confidential;  write  fully 
(pix  if  possible)  to  Box  3313,  Editor 
&  Publisher. 


MR.  RETIRING  PUBLISHER 


HERE  is  the  chance  to  make 
sure  that  your  paper  has  a 
thriving  future.  A  vigorous, 
able  couple,  with  wide  news 
and  business  experience,  will 
lease  or  purchase  weekly  lo¬ 
cated  between  Maine  and 
Maryland.  We  are  ready  to 
make  a  substantial  cash  in¬ 
vestment  in  a  paper  with 
good  potential.  Box  3431, 
Editor  &  Publisher. 


NEWSPAPER  SERVICES 
_ Art — Cartoons 

ADVERTISING  and  Editorial  at  low 
cost.  Fashions  $3  to  $5  per  figure. 
Also  furniture,  lettering,  cartoons,  etc. 
2  day  service.  Engravings  if  desired 
from  14c  square  inch.  Ralph  Heine- 
man,  Inc.,  32  W.  Randolph,  Chicago,  Ill. 

_ Engravings 

LINE  and  Craftint,  14c  square  inch 
and  Flurographic  hilite  half  tones  16c 
square  inch  for  actual  size  copy. 
Others  5c  a  unit.  Also  complete  Art 
Department.  Write  or  wire  Heineman, 
Dept.  10,  32  W.  Randolph,  Chicago,  Ill. 

Promotion 


ONE  Idea  Led  to 
Leadership  In 
For  Sale  Ads! 

THE  News-Advertiser  Group 
of  California  Newspapers  is 
now  publishing  more  Miscel¬ 
laneous  For  Sale  ads  in  each 
issue  of  its  Classified  section 
than  any  other  newspaper  on 
the  Pacific  Coast. 

THE  reason?  Says  Publisher 
Norman  Moore,  ”We  got  the 
idea  for  this  linage  from  the 
Howard  Parish  Service.’  ’ 

FOR  a  steady  stream  of  pro<f- 
itabie  Want  .\d  ideas,  order 
the  Howard  Parish  Service 
NOW. 

HOWARD  PARISH 

Tested  Want  .4d  Selling  Plans 
2900  N.W.  79th  St.  Miami  47,  Fla. 


A  MUST  FOR  YOUR  PAPER 
71  Ways  to  Build  Up  Your  Newspaper, 
28  Ways  to  Build  Up  Circulation, 

22  Ways  to  Build  Up  Classified,  and 
21  Ways  to  Build  Up  Display  Adver¬ 
tising.  Book  now  used  by  leading 
newspapers  of  every  state  in  U.S.A., 
Canada,  Australia;  in  44  nations  on 
all  six  continents.  Just  using  this  book 
can  repay  you  its  cost  every  week. 
Postpaid  $10.  Deductible  from  income 
tax.  Full  money-back  guarantee.  Rob¬ 
ert  Clary,  4551  Griffin  Ave.,  Los  An¬ 
geles  31,  California. 

AERONAUTICAL  Services 
Gain  Aviation  Support  Through  Arti¬ 
cles  or  Columns.  For  further  informa¬ 
tion,  Box  2321,  Editor  k  Publisher. 

_ Syndicates — Features _ 

EXPERIENCED,  well  educated  News¬ 
man  will  supply  (by  mail)  Literate, 
distinctive  editorials  with  i>unch,  to 
supplement  your  own  editorials.  Ex¬ 
clusive  to  you.  Reasonable  rate.  Po¬ 
litically,  middle  of  road.  Samples  on 
request.  Box  3340,  Editor  tc  Pub¬ 
lisher. 


NEWSPAPER  SERVICES 


Syndicates — Features 


DAVE  REILLY 

Former  member  editorial  staff  The 
Christian  Science  Monitor  and  the 
McGraw-Hill  Book  and  Publishing 
companies  offers  a 
TEN-ARTICLE  ELECTION  SERIES 

For  full  discription  and  notable  1948 
broadcast  write  Box  3321,  Editor  & 
Publisher. 


_ Press  Engineers _ 

Cline  Systems  Serviced 
ALBERT  L.  PETERSON 
I  Registered  Professional  Engineer 
References  Furnished 
5723  W.  Superior,  Chicago  44,  Ill. 

Maintenance,  Service,  Repairs,  Erection 
SAM  S.  PUN’TOLILLO 
311  Lincoln  Avenue,  Lyndhurst,  N.  J. 
SPECIALIZING  in  Duplex  and 
Goss  F^lat-Bed  Webs 

MACHINISTS  —  Dismantling,  moving, 
assembling,  entire  newspaper  plants. 
Repairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO..  Inc. 

3626 — 31  St.,  Long  Island  City  1,  N.Y. 
_ STillwell  6-0098-0099 _ 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  E.  4th  St.,  New  York  3,  N.  Y. 
Phone  spring  7-1740 

E.  P.  WALLMAN  &  CO 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections,  all  types  of 
presses  Coast  to  Coast. 

Tel.  3-4164,  975  N.  Church  Street 
Rockford, _ Illinois 

CENTRE -AMMON  CO.,  Inc. 

(Div.  of  Cdntre  Trucking  Co.,  Inc.) 
Machinists  —  Riggers  —  Hauling 
For  the  Allied  Printing  Trades. 

Dismantling  •  Moving  -  Erecting 
Single  Machines  or  Entire  Plants. 
LOCAL  AND  LONG  DISTANCE 

575  Washington  St.,  N.  Y.  14,  N.  Y. 
PHONE  WATKINS  4-2010 

LOYAL  S.  DIXON  CO. 

NEWSP.VPER  PRESS  ERECTORS 
Dismantling — Moving — Erecting 
Newspaper  Conveyor  Installations 
Service  Nationwide 

11164  Saticoy  St.,  Sun  Valley,  Calif. 

_ sunset  1-4575 _ 

NATIONAL  PRINTING  EQUIPMENT 
CO.,  Printing  Machinery,  Dismantled 
—  moved  —  erected.  Rigewood,  New 
Jersey.  RI  6-4252. 

MACHINERY  and  SUPPLIES 

Binders — Files 

ROUTE  BOOK  COVERS 
CARRIER  RECEIPT — 

ROUTE  BOOKS— TAG  RINGS 

NEWSPAPER  FILES 

Manufactured  by 

HAARVIG  LOOSE  LEAP  DEVICES 
1822  N.  Kedvale  Ave.,  Chicago  39,  Ill. 

_ Composing  Room _ 

Our  Metal  Sides  enable  you  to 
BUILD  YOUR  OWN 
Galley  Cabinets — Type  Cabinets 
Send  for  Descriptive  Circular 
L.  Beecher,  1150  Diversey,  Chicago  14 
KELLOGG  Type-O-Writer  keyboard 
for  sale.  Excellent  condition.  Used 
little.  Asking  $550.  Make  Offer.  Box 

3440,  Editor  &  Publisher. _ 

FOR  SALE;  Model  23  Vandercook 
Electric  Composing  Boom  Proof  Press, 
with  A.O.  motor.  Maximum  form 
14''x27)^'.  Excellent  for  fast  opera¬ 
tion  and  quick  galley  changes.  Box 
3436,  Editor  &  Publisher. 


MACHINERY  and  SUPPLIES 


Composing  Room 


L  I  NOTYP  ES 

30  -  27  -  22  -  19  -  14  -  8  -5 

INTERTYPES 

D  -  OSM  -  0  -  A 

Either  reconditioned,  “as  is’’,  or 
Rebuilt  -  Guaranteed,  as  desired. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  T. 


LINOTYPES  and  Intertypes,  Models 
5.  8,  14,  26.  Intertypes  B — 0 — OSM, 
thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St.,  Philadelphia  6,  Pennsylvania. 

ONE  MODEL  22  Vandercook  electric 
proof  press.  Serial  $8889.  In  excellent 
condition.  Also  several  fonts  type, 
Ionic  $  5  in  7  and  5)4  point.  Ray¬ 
mond  B.  Bottom,  Business  Manager, 
The  Daily  Press,  Inc.,  Newport  Newi, 
Virginia. 

_ Press  Room 

5  UNIT 
HOE  PRESS 

5 — 16-PAOE  Balcony  Type  Units 
Substructure  with  Boll  Stands 
Ink  Pumps,  Rubber  Rollers 

1  DOUBLE  Folder,  CH  Conveyors 

2  AO  MOTOR  Drives  Full  Automatic 
1  PONY  Autoplate  Machine 

For  Further  Information  Write: 

The  Ottawa  Journal 

Ottawa,  Canada 


John  Griffiths  Co.,  Inc. 

11  West  42nd  St.,  New  York  36,  N.  T. 


ROTARY  BARGAIN 

16-PAGE  Hoe  Rotary  Press,  com¬ 
plete  stereo  equipment  including 
mat  roller,  all  AC  motors,  and  13 
turtles.  Rock  bottom  price  $11,000 
cash.  Dismantled  ready  for  ship¬ 
ment.  No  brokers.  Subject  to 
prior  sale.  Frank  0.  Forbes, 
News-Review,  Riverhead,  L.  I., 


tchinery.  Dismantled  24  -  PAGE  TUBULAR 

ed.  Rigewood,  New 

1.  TWO-to-One  model  with  stereotype 

—  equipment.  $30,000  cash. 

and  SUPPL1ES_  GEORGE  C.  OXFORD 

rs — Files  Box  903  Boise,  Idaho 

COVERS  - 

IEIPT—  NEWSPAPER  PRESSES 

S— TAG  RINGS  „  .  .  .  „  x,  .  v  ... 

»  nrn  rii  rc  Model  AB  Duplex — Rebuilt 

ArtK  rlLCj  Model  B  Duplex — Excellent  condl- 

setured  by  tion. 

JE  LEAP  DEVICES 

Ave.,  Chicago  39,  Ill.  International  Printing  Equipment  Oo. 

--  165  N.  Aberdeen,  Chicago  7,  Illinois 

sing  Room  . - 

les  enable  you  to  single  width  Gosi 

YOUR  OWN  Straighthne  Press  with  color  cylina®* 

ts— Type  Cabinets  o".  ‘oP  deck.  23-9/16"  cut-off.  20  h.p. 
jcriptive  Circular  drive  motor  with  G.E.  control,  btano- 
Diversey,  Chicago  14  »'’d  Po“y  Autoplate  to  go  with  press. 

^;-T- - ; — r - j  1  Model  14  Linotype,  1  Model  1 

!.0-W  riter  keyboard  Rouse  Band  Saw  with  automatie 
Q®d  gwitch  and  material  gauge,  slightly 
oO.  Make  Offer.  Box  1  Model  846  Super  Surfacer, 

:  ublisher. _  slightly  used.  All  priced  for  quick 

)del  23  Vandercook  sale.  A.  W.  Keller,  Press  Incorpo- 
ig  Boom  Proof  Press,  rated.  Box  240,  Johnson  City,  Tenn. 

)r.  Maximum  form - - 

ellent  for  fast  opera-  TWO  Cline  Control  Boards  for  use  in 
galley  changes.  Box  parallel  on  40-50-75  HP,  AO  drives. 
Publisher.  P.  O.  Box  903,  Boise,  Idaho. 
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MACHLNERY  and  SUPPLIES  MACHINERY  and  SUPPLIES  MACHINERY  and  SUPPLIES 


Press  Room 


6  UNIT  HOE  PRESS 

VERTICAL  type  21J4"  cut-off,  2 
doable  folders,  rubber  rollers;  serial 
No.  2594.  Available  immediately.  Can 
be  divided. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 

CLINE-WESTINGHOUSE  rotary  press 
controller  and  its  40  h.p.  Westing- 
house  Motor,  Type  CW  induction  Mo-  I 
tor,  440/220  ac  current.  Also  3  h.p.  | 
starting  motor.  $1,000.  As  is,  do-  1 
livered  at  our  plant.  Ada  (Oklahoma)  { 
Evening  News.  i 


GOSS 

64  PAGE  PRESS 

THIS  Qoss  Octuple  is  in  excellent 
condition,  complete  with  motors  and 
conveyors.  Available  immediately.  Had 
been  in  daily  operation  until  it  was 
replaced  recently  by  Goss  Headliner. 
Write 

J,  E.  Holtzinger,  General  Mgr. 

ALTOONA  MIRROR,  ALTOONA,  PA. 

4  UNIT  SCOTT 

22^"  cut-off,  double  folder,  roller 
bearings,  steel  cylinders 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue  New  York  36,  N.  Y. 


Press  Room 


32  -  PAGE  PRESS 

TWINNED  16-PAG-E 
DUPLEX  UNITUBULARS 

NOW  producing  two  of  the  outstand¬ 
ing  morning  and  afternoon  newspa¬ 
pers,  with  Sunday  editions,  in  a  lead¬ 
ing  medium-sized  city,  being  replaced 
by  a  Goss  Headliner.  Presses  complete 
with  motor  drives  and  stereotyping 
equipment. 

Available  Soon. 

The  Goss  Printing  Press  Co. 

1335  S.  Paulina  Street,  Chicago  8,  Ill. 


Wanted  to  Buy 


ELECTRIC  HOIST  for  sale.  Ideal  for 
double  decking  newsprint  horizontally 
Three  and  one-half  years  old.  Excel 
lent  condition.  Capacity  2.000  pounds 
On  wheels.  $495.00.  Write  Mel  Bohl 
ing,  Hammond  Times,  Hammond,  Ind 


HOE 

5  UNIT  PRESS 

5 — 16  PAGE  balcony  type  units. 

2  FOLDERE  with  Cutler  Hammer  Con¬ 
veyor. 

G.  H.  DRIVE — two  75hp  220v  2  phase 
motors  with  two  lOhp  starting  mo¬ 
tors. 

CONTROL — Cutler  Hammer. 

23-9/ 16*’  cut-off  yi'  pistes  25,000  cph 
PRODUCES  40pp  straight  80pp  col¬ 
lect. 

AUTOMATIC  ink  rail. 

HOE  automatic  tension  device. 
EXCELLENT  condition  Rubber  rollers. 
OENBlROUiS  spares. 

Enquiries  to:  The  Publisher 

'The  Ottawa  Citizen* 

Spsrka  St.,  Ottawa,  Ont.,  Canada 


16  PAGE  (32  collect)  single  width, 
2  plates  wide,  Goss  Straightline  Rotary 
Press.  Power  Hoist  for  paper  rolls. 
Closed  form  roller  sockets,  all  form 
rollers  rubber,  compensators  for  color 
on  3  checks,  extra  color  fountain, 
extra  roller  cores.  Cutler  Hammer 
paper  conveyor,  stereotype  equipment. 
Box  3414,  Editor  k  Publisher. 


3  UNIT  HOE 

22%*,  Reels,  tensions,  pasters,  color 
fountain,  robber  rollers,  complete 
stereotype  equipment. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  8«.  M.  T. 


NEWSPAPER  PRESSES 
COMPOSING  ROOM  EQUIPMENT 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


HELP  WANTED 


Circulation 


ONE  three-motor  set:  one  80  h.p.  con¬ 
tinuous;  one  I'/i  h.p.;  one  1  h.p. 
•Vlso  Cutler  Hammer  controls,  pan¬ 
els,  grids,  etc. 

ONE  three-motor  set:  one  75  h.p.  con¬ 
tinuous  (94  h.p.  for  120  minutes)  ; 
one  754  h.p.;  ene  1  h.p.  Also,  Cut¬ 
ler  Hammer  controls,  panel,  grids, 
etc. 

ALL  870  r.p.m.,  220  volts,  3  phase,  60 
cycle  motors. 

HOE  double  folder,  23-9/16''  cut-off. 
One  folder  hardly  used.  Apply  Edmon¬ 
ton  Journal,  Edmonton,  Alberta,  Can- 
ada. _ 

MODEL  AB  Duplex  flat-bed  press. 

ROTOGRAVURE  PRESS  24  Page 
TAB.  with  complete  accessories. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 

FOR  SALE:  38'  Brown  and  Carver 
Power  Paper  Cutter.  An  old  timer,  but 
good  to  cut  up  roll  ends.  A  bargain. 
Thomas  W.  Hall  Company,  Stamford, 
Connecticut. 

Stereotype 

EXCELLENT  STEREO  EQUIPMENT 

Color  Plate  Preregister  machine 
Automatic  Autoplates 
Junior  Autoplates 
Autoshavers 

8-10  Ton  furnaces;  gas  or  electric 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


GOOD  VALUES 

HOE  Carved  Casting  Box,  Shaver  and 
Trimmer  for  22^*  sheet  cut. 

DUPLEX  Tubular  Plate  Finisher  and 
Casting  Box. 

HOE  Carved  Router  for  21H*  sheet 
cut. 

GOSS  Chipping  Block. 

3,000-LB.  Duplex  Setereo  Furnace. 
4-TON  Ensign  Reynolds  Metal  Pot. 
PUMPS  for  all  sise  Furnaces. 

HOE  k  QOSS  Mat  Rollers. 

HOE  Double  Matrix  Drying  Table. 
WBSEL  Galley  Proof  Press. 
VANDERCOOK  full  page  Proof  Press. 
2 — HAMILTON  48  -  case  Steel  Type 
Cabinets  with  working  top. 

36  X  50  MASHEK  Form  Truck. 
NEW  “Dural"  Stereotype  Chases. 
Prompt  delivery. 

THOMAS  W.  HALL  CO.,  Inc. 

120  W.  42nd  St.  New  York  18 

(Plant  at  Stamford,  Coon.) 


ONE  Hoe  Matrix  Roller  $700. 

One  Hoe  54*  Cuttinw-Off  Machine. 
ONE  Hoe  H*  Curved  Plate  Shaver. 
ALL  3  h.p.,  220  volts,  3  phase,  60 
cycles  motors. 

Apply  Edmonton  Journal,  Edmonton, 
Alberta,  Canada. 

_ Waated  to  Buy _ 


WANTED  TO  PURtTHAfiE 
ROTARY  Newspaper  Presses  —  both 
semi-oylindrieal  and  tubular,  also  Web 
perfecting  flatbed  presses  and  stereo- 
type  equipment. 

E.  O.  RYAN  k  CO. 

727  S.  Dearborn,  Chicago,  Illinois 


SINGLE  UNIT,  two  plate  wide,  or 
narrower,  just  for  experimental  pur¬ 
poses.  Folder  not  required.  Roll  to 
roll.  Box  3338,  Editor  &  Publisher. 

WANT  16  OR  24  PAGE  Duplex  Tubu¬ 
lar  Press.  Want  good  press  with  AC 
motor  equipment  and  complete  stereo¬ 
type  equipment.  Will  inspect.  Box 
2119,  Editor  k  Publisher. 

8  PAGE  newspaper  press.  Must  be  in 
good  condition  and  reasonably  priced. 
Mascoutah  Publishing  Co.,  Mascoutah, 
Illinois. 

WANTED 

Newspaper  Presses — .Flat  Bed  or  Ro¬ 
tary  —  Goss  or  Duplex  —  Complete 
Newspaper  Plants. 

International  Printing  Equipment  Co., 
165  N.  Aberdeen,  Chicago  7,  Illinois. 

OOX-O-TYPE  or  Duplex  i.itbed  web 
by  Illinois  newspaper.  Must  be  in 
good  condition.  Address  Box  3344, 
Editor  &  Publisher. 

CURVED  ROUTER,  enclosed,  2254" 
page  cut-nff.  Give  age,  condition,  full 
details.  Free  Press,  Burlington,  Ver¬ 
mont. 

CASH 

for  used  standard  TTS  unit.  Write 
Box  3408,  Editor  &  Publisher. 

PREMIER  ROTARY  SHAVER  with 
A.C.  motor.  Mnat  be  in  good  shape. 
Box  3242.  Editor  k  Publisher. 

ONE  used  Scott  double  Folder  lor 
Rotary  Press  with  23-9/16'  cut-off 
Box  3411.  Editor  k  Publisher. 

W.VNTED:  23  page  Rotary  Press  and 
stereo  equipment.  P.  0.  Box  465,  Van 
Nuys.  California. 

USED  Pony  Autoplate 
with  23  9/16'  cut-off 

Box  3413,  Editor  k  Publisher 

WANTED  TO  BUY  —  Web  Offset 
Press.  32  pages  or  larger.  Please  con¬ 
tact  Sentinel-Star.  Orlando,  Florida. 

USED  doable  Polder  for  rotary  press 
with  23-9/16'  cut  off.  Box  3412,  Edi¬ 
tor  k  Publisher. 

HELP  WANTED 

Adminbtraflvc 

BUSINESS  MANAGER  or  assistant 
publisher  wanted  for  10,000  ABO 
midwest  p.m.  daily  in  good  15,000 
town.  Must  have  thorough  knowledge 
of  all  phases  of  small  daily  newspaper 
publishing.  Prefer  young  man  who  is 
partieniarly  strong  in  advertising  and 
circulation  and  can  gradually  assume 
general  management.  Tell  all  in  con¬ 
fidence.  Box  3258,  Editor  k  Publisher. 

WE  ARB  seeking  sales  minded  men 
capable  of  managing  dailies  from  6 
to  40,000  ABC  circulation.  Profit  shar¬ 
ing  arrangements  for  those  that  can 
produce.  Send  resume.  Box  8910,  Edi¬ 
tor  k  PubUsbor. 

CtmlaticHi 

LONG  established  midweet  metropoli¬ 
tan  daily  wants  applicants  for  post  of 
Assistant  Circulation  Manager.  Start¬ 
ing  salary  ten  thousand  a  year.  Much 
more  later  if  you  are  a  producer. 
With  full  consent  of  circulation  man¬ 
ager  the  man  we  want  would  under¬ 
study  for  the  top  circulation  job. 
Please  write  fully  and  in  complete 
confidence  that  your  application  will 
not  embarrass  you  with  your  present 
employer.  Box  3218,  Editor  k  Pub¬ 
lisher. 

SOUTHWESTERN  progressive  ABO 
daily  20,000  population.  Excellent  op¬ 
portunity  for  young  circulation  manag¬ 
er.  Quick  advancement  for  a  builder. 
Box  3311,  Editor  k  Publisher. 


DISTRICT  ADVISOR 
Opportunity  to  make  a  good  connec¬ 
tion  with  a  fast  growing  New  Jersey 
afternoon  newspaper.  Salary  commen¬ 
surate  with  experience.  Excellent  ad¬ 
vancement  possibilities.  Special  con¬ 
sideration  given  men  with  experience 
on  small  papers.  Box  3335,  Editor  & 
Publisher. 

WANTED 

Circulation  Manager 

FOR  'Clarksburg  morning, 
evening  and  Sunday  news¬ 
papers.  Population  32,000. 
First-class  plant,  125  _  em¬ 
ployes.  Combined  daily  circu¬ 
lation  42,000.  Give  complete 
information  and  references  in 
first  letter  to  Cecil  B.  High¬ 
land,  Publisher,  Clarksburg, 
West  Virginia. 


YOUNG  MAN  with  car  for  circulation 
work;  building  circulation,  handling 
carriers,  covering  assigned  districts. 
Experience  preferred.  Permanent  job 
for  right  man.  Give  age,  experience, 
salary  expected.  Apply  in  person  or 
by  letter,  but  not  by  phone.  The 
Painesville  Telegraph,  84  N.  State 
.St..  Painesville,  Ohio. _ 

HAVE  OPENING  for  Experienced  Cir¬ 
culation  Manager  or  Second  Man. 
Must  be  able  to  handle  Boys-;— develop 
circulation  and  supervise  mailing  room. 
.4.  W.  Estes,  El  Dorado  News  Times, 
El  Dorado,  Arkansas. _ 

IMMEDIATE  OPENING  for  Manager 
experienced  in  ABC  Motor  Routes, 
Little  Merchants,  Mail.  Challenge  to 
young  man  who  wants  to  set  record 
for  efficient  building.  Must  be  able  to 
operate  department  at  reasonable  cost. 
Present  circulation  6,500  five  evenings 
and  Sunday  A.M.  Potential  8,500. 
Company  car  furnished.  Write  M.  D. 
Glover,  The  Daily  luterlake,  Kalispell, 
.Montana,  giving  experience  and  salary 
requirements. _ 

MANAGER  to  build  circulation  small 
daily.  Little  Merchant  Plan.  Salary 
and  bonus.  New  Mexico  Newspapers, 
Inc.,  Box  581,  Santa  Fe,  New  Mexico. 


Clasauicd  Advertisit 


MANAGER  on  eastern  daily.  Oppor¬ 
tunity  fur  man,  25-35  years  old,  with 
experience  and  who  now  may  be  as¬ 
sistant  manager  on  paper  in  this  sec¬ 
tion.  Write  fully  first  letter.  Box  3317, 

Editor  &  Publisher. _ 

CLASSIFIED  ADVERTISING  Mana¬ 
ger  to  take  charge  and  develop  de¬ 
partment.  Write,  giving  experience, 
reference,  salary  expected.  Morning 
News,  Florence,  South  Carolina. 

Display  Advcitklng 


ADVERTISING  MANAGER  for  west- 
central  pma.  daily  10,500  ABC.  Pro¬ 
gressive,  good  advertising  town  of 
15,000  in  basically  agricuTtural  area. 
Well-equipped  plant  prodnoing  16-paga 
average.  Must  be  good  salesman, 
strong  on  layouts,  copy  and  service. 
Must  be  able  to  lead  and  direct  staff 
of  7  or  8  people  and  be  thoroughly 
versed  all  phases.  This  is  a  better  than 
average  small  daily  job  with  a  real 
future  for  man  with  proper  back¬ 
ground  and  experience.  Prefer  young 
man  who  wants  to  get  permanently 
set.  Write  folly  in  eonuenee.  Box 
325A  Editor  k  Publisher. 

EASTERN  PUBLISHERS  26  years  in 
business  need  good  experienced  dieplay 
advertising  salesman  for  one  of  their 
3  large  metropolitan  weeklies.  Excel¬ 
lent  opportunity,  substantial  salary. 
5  day  week.  Good  working  conditions. 
Write  Guide  Publications,  129  W. 
Barrs  Street,  Baltimore  1,  Maryland. 

ADVERTISING  MANAGER  needed 
Sept.  1-10,  also  good  second  man,  for 
5  year  old  establiahed  daily.  Excel¬ 
lent  community.  Good  pay  for  produc¬ 
tion  including  retail,  special  promo¬ 
tions  and  :,asaifled.  Oontaet  quickly 
with  full  informatien.  Franklin  Yates, 
publisher  rimes-Gasette,  Sbelbyrille, 
Tennesset . 


editor  <5.  PUBLISHER  for  August  30,  1952 


45 


IP 


_ HELP  WANTED _ 

Display  Advertiaiiig _ 

WANTED  — 

YOUNG 
AD  SALESMAN 

We  Have 
An  Opening 
in  our 

Advertising  Department 
For  An  Enthusiastic 
Young  Ad  Salesman 

EXPERIENCE  is  not  a  re¬ 
quirement  but  we  do  want 
a  young  man  that  has  the 
desire  for  a  better  than  aver¬ 
age  wage. 

THIS  is  a  permanent  posi¬ 
tion  with  an 

AGORESSIVE  SMALLi 
DAILY. 

Send  background  sketch, 

references 

and  when  available 

TO: 

ROBERT  CRIBB 

Prett  Daily  Tribune 
Pratt,  Kansas 

WANTED  I  Display  Advertising  SaUs- 
man.  Must  be  able  to  promote-sell 
against  competition.  If  interested  re- 
full  details  by  Air  Mail.  Howard 
Kotban,  Anchorage  Daily  News,  Box 

1660,  Anchorage,  Alaska. _ 

ADViaiTISING  SALESMAN  for  com¬ 
bination  Morning-Evening  over  70,000 
circulation.  Must  have  good  knowledge 
of  layout  and  copy  writing.  Straight 
salary  and  bonus.  Give  full  particulars 
including  salary  desired  in  first  letter. 
Write  Joe  Carter,  Newspaper  Printing 

Corp.,  Augusta,  Georgia. _ 

DISPLAY  SALESMAN  —  If  you’re 
working  on  a  small  daily  and  want  to 
move  up  to  a  live,  progressive  daily 
of  20,000,  there’s  a  good  job  here  for 
you.  W.  M.  Fuller,  Advertising  Man- 

ager.  Truth,  Elkhart,  Indiana. _ 

YOUNG  ADVERTISpJG  salesman  for 
number  one  staff  position  on  exclusive, 
highly  promotional  daily  in  industrial- 
oil  city  of  15,000.  Cooperation,  habits, 
background  more  important  than  ex¬ 
perience,  salary  and  commission.  Con¬ 
tact  immediately  Richard  M.  Peters, 
Director  of  Advertising,  Camden  News. 

Camden  Arkansas. _ 

ADVERTISING  SALESMAN.  Must  be 
capable  of  making  good  layouts  for 
all  type  business.  Write,  giving  full 
details.  Reference  and  salary  expected. 
Enlarging  staff.  Morning  News,  Flo¬ 
rence,  South  Carolina. 

Editorial 


WANTED:  . 

WOMEN’S  PAGE  EDITOR 


FOR  New  England,  47,000  M.-E.-S. 
paper.  Must  be  foreeable  and  able  to 
get  on  with  both  sides  of  the  tracks. 
Originality  and  imagination  as  well  as 
perseverance  required.  Box  8124,  Edi¬ 
tor  A  Publisher. 


REPORTER— General  news  beat,  some 
sports  Midwest  city  of  16,000.  College, 
experience  desirable.  Write  fully  expe¬ 
rience,  references,  when  available  and 
salary  requirements.  Tribune,  Fremont, 
Nebraska. _ 

expanding  West  Virginia  Daily, 
afternoon,  has  opening  for  experienced 
reporter.  Ideal  living  conditions.  Pre¬ 
fer  state  resident,  but  will  consider  all 
others.  Send  details — age,  experience, 
references  —  to  Robert  P.  Mellace. 
Managing  Editor,  The  Morgantown 
Post.  Morgantown,  West  Virginia. 


EXPEIHENCED,  Practical,  womai 
editor  by  progressive  medium  circu 
tion  paper  in  eastern  city.  Give  f 
information  first  letter.  Guild  pay.  B 
8331.  Editor  A  Publisher. 


NEW’S  EDITOR,  small  midwestem 
daily.  Send  detailed  background  to 
Box  3308,  Editor  A  Publisher. 


HELP  WANTED 
Editorial 

OPENING  for  an  aggressive  yoimg 
top-grade  man  capable  of  managing 
editor  spot — 7,000  ABO  Southwestern 
daily.  Send  full  details  first  letter.  Box 
3311,  Editor  A  Publisher. _ 

REPORTER  for  courthouse  best  and 
general  assignment.  Familiarity  with 
Speed  Graphic  preferred.  Beatrice, 
Nebraska,  Daily  Sun. _ 

REPOR’TEB,  general  news  and  pic¬ 
tures,  wanted  by  Midwest  daily,  town 
of  12,000.  Permanent  post,  opportunity 
for  advan-cement.  Tribune,  Fort  Scott, 

Kansas. _ 

WANTED  —  Reporter  morninj'  paper, 
town  25,000.  Must  move.  Write  fast, 
know  how.  Opening  August  31.  Give 
details  experience,  salary.  Morning 

Herald.  Gloversville,  New  York. _ 

ASSISTANT  DESK  MAN — Beginner 
to  learn  desk  job,  possibly  some  writ¬ 
ing.  Fast  typing,  take  stories,  dictated 
by  phone,  write  headlines.  Daily  after¬ 
noon  paper  in  city  of  03,000.  Beau- 
mont  Journal,  Beaumont,  'Texas. _ 

EDITOR  for  small  New  England  daily 
serving  rich  agricultural  county.  Must 
be  aggressive,  sober,  able  to  handle 
wire,  and  experienced  in  all  phases  of 
editorial  work.  Write  all  particulars 
and  salary  expected  first  letter.  Box 

3435,  Editor  A  Publisher. _ 

EDITOR-MANAGER  for  branch  public 
relations  office  nearby  Ohio  State  Uni¬ 
versity.  House  organ  and  promotion 
literature  writing;  responsibility  to  be 
your  own  boss  and  opportunity  for 
sharing  profits.  College  fraternity 
member  preferred.  Write  full  resume. 
Box  3404,  Editor  A  Publisher. _ 

GENERAL  REPORTER  FOR  FIVE 
DAY  DAILY.  Prefer  Journalism  grad 
with  some  experience,  from  Southeast. 
Must  have  car.  Opportunity  for  all- 
around  experience.  Good  community 
16,000  on  historic  James  River  near 
Richmond.  Give  COMPLETE  details, 
salary  needed.  The  News,  Hopewell, 
Virginia. _ 

OPENING  ON  Northeastern  Ohio  daily 
of  17,000  circulation  for  experienced 
reporter  or  recent  journalism  graduate. 
Permanent  position  with  opportunity 
for  advancement.  Starting  salary  com¬ 
mensurate  with  qualifications.  Write  or 
call  The  Star-Beacon,  Park  Avenue, 
Ashtabula,  Ohio. _ 


SHIRT  SLEEVE  EXECUTIVE 


MULTI-MILLION  dollar  ex¬ 
pansion  of  large  east  coast 
weekly  offers  career  position 
for  highly  qualified  managing 
editor.  The  man  we  are  look¬ 
ing  for  will  probably  be  be¬ 
tween  25  and  35,  with  a 
solid  back^ound  in  all 
phases  of  editorial  work  and 
a  flair  for  editorial  depart¬ 
ment  administration.  He  must 
have  energy  and  imagination 
and  be  able  to  direct  and, 
when  necessary,  subordinate 
these  qualities  to  the  de¬ 
mands  of  departmental  team¬ 
work.  He  must  be  skilled  in 
human  relations  and  able  to 
meet  all  situations  aris¬ 
ing  in  the  department.  Lo¬ 
cation  is  100  miles  from 
New  York  City.  Candidates 
must  be  available  for  person¬ 
al  conferenoe.  Starting  salary 
-will  be  adequate  and  future 
compensation  interesting. 
Submit  full  particulars  in 
first  letter,  which  will  be 
held  in  confidence.  Box  3400, 
Editor  A  Publisher. 


SIX  DAY  Northern  Ohio  Daily.  Wants 
man  for  sports  staff.  Must  be  a  will¬ 
ing  worker.  Box  3425,  Editor  A  Pub¬ 
lisher. 


SPORTS  REPORTER — for  13,500 
circulation  Central  Pennsylvania 
daily.  Hospitalization,  insurance. 
Permanent  job  for  right  picture¬ 
conscious  man.  Write  details,  sal¬ 
ary  wanted,  clips  to  Richai^  S. 
Ruble,  City  Editor,  Lewistown, 
Pennsylvania,  Sentinel. 


HELP  WANTED 
_ Editorial 


EDITOR 

COMPANY  MAGAZINE 

EXPERIENCED,  versatile  to 
organise  and  coordinate  new 
company  publication  lor 
large  internationally  known 
engineering  organization  in 
New  York  City.  Should  have 
some  experience  on  house 
organs  and  related  employee 
communications.  Will  be  re¬ 
sponsible  for  format,  style, 
typography,  layout  and  dis¬ 
tribution.  Will  confer  with 
departmental  reporters  and 
photogrv>hers  covering  com¬ 
pany  events,  and  write  and 
edit  human  interest  stories 
involving  company  personnel 
and  projects.  Please  forward 
resume  and  include  complete 
details  of  editorial  experience 
and  salary  desired.  Bex 
3450,  Editor  A  Publisher. 

REPORTER  on  live  county  teat  daily, 
to  work  under  young  managing  editor 
as  general  news  reporter  and  pho¬ 
tographer.  Permanent  position  and 
good  opportunity  for  young  man  with 
imagination,  writing  ability.  Housing 
available.  Write  giving  qualifications 
— or  come  for  interview.  The  News- 
Sentinel,  Rochester,  Indiana. 

_ Photographers _ 

PHOTOGRAPHERS — magazine  photo 
stories  wanted  by  International  Agen¬ 
cy — 50%  royalties.  PIP,  173  West  81 
St..  New  York  24,  New  York. 


Mechanical 

ATTENTION  PRINTERS.  A  good 
afternoon  daily  in  a  growing  Southern 
town  of  40,000  invites  applications 
from  capable,  sober  and  dependable 
printers,  both  machine  and  floor  men. 
Pay  exceeds  $00  a  week;  no  night 
work,  no  Sunday  work.  Splendid 
schools,  including  college.  Plenty  of 
housing.  Applicants  must  furnish  ref¬ 
erences.  Replies  will  be  kept  strictly 
confidential.  Address  Box  3251,  Editor 
A  Publisher. 


_ INSTRUCTION _ 

Linotype — Printing 

MIDLAND  LINOTYPE  SCHOOL 
Charles  City,  Iowa.  Handicap,  Civilian. 
Veteran  courses.  Free  Placement. 


SITUATIONS  WANTED 
Admini:(tratire 


TOP  PLIGHT  working  newspaper  ad¬ 
vertising  and  business  executive  with 
a  proven  20  year  production  record  in 
tough  competitive  fields  is  selling  his 
present  partnership  interest  in  Pacific 
Coast  newspaper.  Considering  buying 
interest,  leasing  or  management  con¬ 
nection  with  publisher  in  need  of 
his  ability  to  reorganize  and  rebuild  a 
newspaper  for  profitable  operation  un¬ 
der  today’s  conditions.  Correspondence 
confidential.  Box  3319,  Editor  A  Pub- 
lisher. _ 


CONTROLLER 

OR 

BUSINESS  MANAGER 


EXECUTIVE  background  in  account¬ 
ing,  taxes,  purchasing,  and  sales. 
Thorough  working  knowledge  of  all 
departments,  including  mechanical.  Ex¬ 
pense  control  a  specialty.  Heavy  expe¬ 
rience  in  personnel  administration, 
labor  contracts,  pension  programs.  Ma¬ 
ture  35,  married,  family. 

Box  3416,  Editor  A  Publisher 


GENERAL  MANAGER,  complete 
charge  small  daily.  Strong  advertising 
background,  thorough  knowledge  all 
departments.  CXIMPLBTE  information 
from  employer  attesting  to  profit  mak¬ 
ing  record.  Want  to  return  south.  Box 
3406,  Editor  A  Publisher. 


SITUATIONS  WANTED 
Administrative 


PRODUCTION  EXECUTIVE 

MECHANICAL  SUPERINTENDENT 

EXPERIBNOED  (20  years) 
Production  Executive  with 
background  of  astute  busi¬ 
ness  administration.  Present¬ 
ly  employed  on  Metropolitan 
daily.  Compensation  second¬ 
ary  to  pleasant  relationships 
and  authority  to  do  a  con¬ 
structive  job.  Geographic  lo¬ 
cation  unimportant.  Will  sub¬ 
mit  detailed  background  in 
confidence.  Box  3433,  Editor 
A  Publisher. 


Artists — Cartoonists 


Available  Now 

Experienced  EDITORIAL  PAGE 

CARTOONIST 

Adept  at  characters  of 
Newsy  Personalities. 

Work  well  known. 

Box  3428, 
Editor  A  Publisher 


Circulation 


CIRCULATION  MANAGBR:  6,000  t« 
20,000  A.M.  or  P.M.,  experiencsd 
A.B.O.,  "Little  Merchant,’^  Motor 
Routes,  Office  Control,  aggressivs,  W 
years  old,  married,  personable,  refer¬ 
ences — presently  employed,  prefer 
west.  Box  8181,  Bldltor  A  Publisher. 

AGE  37.  Experience  in  every  phase  oa 
small  newspapers  and  metropolitan. 
Now  tub  bead  on  paper  in  75,000 
group.  Want  to  move  up  to  heed 
departssent.  25  percent  gain  last  year. 
Would  consider  smaller  paper  with 
satisfactory  salary  and  percentage  ar¬ 
rangement.  Box  3224,  Editor  A  Pnb- 
lisher. _ 

CIRCULATION  MANAGER  looking 
far  position  with  opportunity  and  ad¬ 
vancement.  Experienced  with  weekly, 
Sundays,  morning  and  evening  edi¬ 
tions.  Prefer  evening  post.  30  yean 
as  distributor  and  circulation  head. 
Age  46.  Salary  875.00  plot.  Box  3244, 
Editor  A  Publisher. 


MR.  NEWSPAPER  PUBLISHER 

OBVIOUSLY  one  cannot  gracefully 
exploit  his  own  ability  and  value  is 
type.  Self-praise  is  also  greatly  dis¬ 
counted.  Allow  me  then,  in  confidence, 
by  personal  interview  to  offer  proof 
of  my  circulation  ability.  Age — ^rigH 
qualification  —  any  operation,  experi¬ 
ence  —  abundant,  record  —  excellent. 
Above  ten  thousand.  South.  Reply  Box 

3305,  Editor  A  Publisher. 

AVAILABLE  JANUARY  1ST 

TOP  CIRCULATION 
EXECUTIVE 

Planning  first  change  in  years. 

SEEKING  West  or  Midwest 
connection  on  metropolitan 
paper  of  upward  of  100,000. 
Preferably  in  hi:4hly  som- 
petitive  area  where  constant 
results  are  needled.  Large 
scale  carrier  expert.  News¬ 
stand,  Mail,  Daily,  Sunday 
— Age,  under  45.  Replies  con¬ 
fidential.  Box  3434,  Editor 
A  Publisher. 


COUNTRY 

CIRCULATION  MANAGER 
Somewhere  there  is  a  Metropolitsa 
paper,  where  the  circulation  manager 
needs  more  circulation  and  revenue 
from  his  country  side.  I  am  the  man 
that  can  do  just  that  far  yen.  Box 
3443,  Editor  A  Publisher. 

Correipondeiits  _ _ 

EXPERIENCED  CORRElSiPONDENT 
returning  to  Europe  can  supply  fe*' 
tures,  or  interpretive  pieces  on  pol¬ 
itics,  eoonamics.  Photos,  if  desired. 
Contact,  Box  3449,  Editor  A  Publisher. 
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SITUATIONS  WANTED 

ClassUied  AdTcitklat 

ClASSIFIED  MANAGER  —  Capable, 
eficient  lineage  builder.  Straight  claa- 
lilied  or  Display.  Experienced  daily  or 
Sunday.  Available  at  once.  Box  3424. 
Editor  &  Pnbliaher. 

Display  Advertising 
Ai)VKKTl.siNO-SALl!la  PROMOTION 
WOMAN,  top  flight,  IS  yeara  newapa- 
ptragency  field,  aeeka  opening  metro- 
p<^tan  New  York  rei^airing  copy,  lay¬ 
outs,  sales.  Energetic  worker,  good 
references.  Box  3228,  Editor  i  Pub- 
Usher _ 


I'M  THE  MAN  YOU  ARE  liOOKING 
FOE  IF  YOU  WANT  .  .  . 

A  HARD  working  advertising  man* 
szer  who  is  well  versed  in  all  phaaet 
^  advertising.  A  man  who  is  promo¬ 
tion  minded  and  has  the  know-how 
to  pat  them  over.  A  man  who  enjoys 
a  eullenge  and  meets  it  with  vim  and 
Tifor.  Young  (32),  family  man,  veter¬ 
an,  now  employed  on  Eastern  Daily. 
Prefer  Midwest  but  will  go  anywhere. 
Write  Box  3333,  Editor  &  Publisher. 


16  YEARS'  EXPERIENCE,  large  and 
inall  papers,  fully  qualified  copy  and 
Isyout,  good  at  idea  and  promotion 
islee,  35,  single,  now  employed.  Box 

3312,  Editor  &  Publisher. _ 

IS  there  a  newspaper  in  the  U.B.A. 
thit  needs  an  AD- ART  DEPARTMENT 
MANAGER.  ART  DIRECTOR,  STRONG 
LAYOUT  MAN!  5  years’  experience 
with  500.000  class,  ^me  sales  experi¬ 
ence.  NOW.  Vincent  Zedler,  RD  1, 

Allison  Park,  Pennsylvania. _ 

AGGRESSIVE  Y'oung  retail  salesman, 
vide  advertising  knowledge,  proven 
remit  getter  now  with  17,000  ABC 
Daily  wants  position  as  advertising 
manager  with  like  sixe  daily.  Excel¬ 
lent  references.  Write  Box  3452,  Edi¬ 
tor  A  Publisher, 


_ Edttorfail _ 

CAPABLE  WRITER,  all  fields)  court, 

aporta,  features;  desk  man.  8  years' 

experience.  Prefer  New  York  State. 

Box  3137,  Editor  t  Publisher. _ 

DBSKMAN,  Hsndle  wire,  makeup.  Vet, 
32,  married,  college.  Prefer  midwest. 
Box  3146,  Editor  Sc  Publisher. 

■ILERT  REPORTER,  2  and  H  years 
large  daily  and  radio  news  editing; 
1^  years  freelance  movie,  book  re¬ 
views,  ex-Captain,  Intelligence,  draft- 
fxempt :  strong  political  background. 
Box  3220,  Editor  Sc  Publisher. 

CRACK  REPUR’TERr  'rewrite  man.  3 
fears  top  daily  experience,  all  beats. 
25,  vet,  single,  B.A.  Box  3249,  Editor 
A  Publisher. 

EXPERIENCED  EDITOR,  deskman. 
staffer,  now  sports  editor,  wants 
change  after  4  years  at  preaent  spot. 
Prefer  Southwest,  Fsrwest,  Rockies. 
Eight  years’  experience  on  3  papers, 
2  wire  services.  Have  proven  news 
judgment.  Hard-working,  fast,  compe¬ 
tent,  tops  in  makeup.  Age  33,  with 
well-rounded  education,  background. 
Prefer  top  or  No.  2  sports  spot,  or 
good  city  side  job  with  future.  Refer¬ 
ences  excellent.  Would  consider  public 
relations.  Seek  change  by  Oct.  16. 
Box  3214,  Editor  A  Publisher. 

MUSIC  AND  DRAMA  critic,  former 
xaiatsnt  drama  editor  on  eastern  180,- 
000  daily,  330,000  Sunday,  vet.  AB, 
31.  crisp  style,  wants  similsr  job;  or 
smusement  editor  on  smaller  paper. 
Anywhere  D.SJt..  Box  3219,  Editor  Sc 
Publisher, _ 

^UNO  REPORTER.  24,  vet.  18 
months  wire  service  and  daily  experi¬ 
ence.  seeks  opportunity  on  daily  in  or 
°ear  large  city.  Box  3215,  Editor  Sc 
Publisher. 

Sports  Editor,  5-year  man,  29.  now 
out  of  character  in  publicity.  Prlse- 
winning  ropy,  eye-winning  layout  for 
gMd  medium  daily.  Prefer  Reekles. 
About  $75.  Box  8*87,  Editor  A  Pmb- 
jisber. 

assistant  city  editor  on  Dally 

knows  ropes  —  Ex-Publisher  own 
weekly  —  jfx  degree  —  Ex-GI  — 
toung  Openminded  —  Prefer  city  or 
copy  desk  or  makeup.  Box  3837,  Edi- 
Lw  *  Publisher. 

ASSCWIatE-BDITOR,  27,  now  em¬ 
ployed,  experienced  in  feature  writing, 
production.  Degree.  Box  8841, 
Editor  Sc  Publisher. 


SITUATIONS  WANTED 
Editorial 

all-around  newsman,  41,  now 
employed  on  one  of  East's  largest  dai¬ 
lies  seeks  transfer  to  smaller  South¬ 
ern  or  Eastern  paper  by  school  open¬ 
ing  if  possible.  College  graduate,  20 
years’  experience,  married,  draft- 
exempt.  ^x  8315,  Editor  Sc  Publisher. 
CITY  EDITOR,  30,  four  years  West¬ 
ern  States,  desires  post  medium  or 
small  daily  same  area  after  year  layoff 
for  GI  education.  Top  deskman,  quali¬ 
fied  for  wire  editorship.  Past  employ¬ 
ers  will  recommend  highly.  Box  3318, 
Editor  Sc  Publisher. _ 


COMBINATION  desk  and  sporto  man. 
Four  years’  ^ell-rounded  experience. 
Desires  spot  on  hustling  Elastern 
daily.  Single.  29  and  conscientious. 
Box  3329,  Editor  Sc  Publisher. _ 

COUPDE  will  work  ss  team  or  sepa¬ 
rately.  Both  with  formal  Eastern 
schooling.  He,  41,  has  had  18  years’ 
experience  on  small  town.  New  York 
City  and  Chicago  dailies — state  house 
and  city  hall  beats;  copy  desk  and 
re-write  .  .  .  presently  employed  wire 
service.  She,  28,  has  six  years,  which 
includes  AP,  INB  and  AAA  ad  agency 
— written  copy  on  everything  from 
toothpaste  to  diesel  engines.  Avail¬ 
able  3  weeks.  Recommended  by  sll 
past  employers.  Write  Box  3330,  Edi- 

tor  Sc  Publisher. _ 

ENTERPRISING  REPORTER 
REWRITE,  DE.SK  MAN 
KNOWS  spot  news,  features,  human 
interest,  20  years’  experience  all  beats 
on  New  York  and  suburban  dailies. 
Youthful,  active,  sober,  draft-free  vet. 
Knows  French,  German.  Ready  short 
notice,  anywhere.  Box  3309,  Editor  Sc 

Piihiishei _ 

EDITOR-DESKMAN,  aggressive  25,- 
000  daily  seeks  editorial  or  public 
relations  post  in  New  York-Boston 
area.  10  years’  experience,  5  in  charge 
of  staff  of  15.  Consistent  P.NJ*.A. — 

PSNE  prise-winner,  features,  editori¬ 

als,  news  stories,  columns.  Experienced 
radio  news  writing,  commentaries,  pho¬ 

tography  and  all  phases  editorial  jour¬ 
nalism.  Age  32,  seek  wider  challenge. 
Box  3326,  Editor  A  Publisher. 
EDITORIAL  WRITER— (Really  experi¬ 
enced,  really  good.  Solid  foundation, 
both  small  town  and  city  jobs.  Mature, 
responsible,  traveled.  Now  working 
cityside  on  metropolitan  daily.  Worth 
investigating.  Box  3302.  Editor  Sc  Pub¬ 
lisher^ _ 


FOR  TWO  CENTS  .  .  .  you  can  have 
the  resume  of  a  capable  young  man 
who  is  unimpressed  with  the  Big  Town 
and  with  his  assistant’s  status  on  New 
York  City’s  top  morning  paper,  and 
wants  a  reporter’s  job  (news  or 
aports)  on  any  20,000-or-more  daily, 
anywhere,  at  $60  a  week.  Ex-college 
editor  and  draft-free.  Box  3327,  Edi¬ 
tor  Sc  Publisher. 


RSWRITEMAN  seeks  newspaper  or 
related  connection  in  Texas  or  South. 
12  yesrs’  experience  includes  wire 
service,  radio  writing,  sports  report¬ 
ing,  all  beats.  Age  36,  family.  B.A. 
vet.  Box  3339,  Editor  A  Publisher. 
SPORTS  EDITOR  —  34,  eight  years’ 
daily,  wire  service,  publicity.  College 
grad,  single,  car,  now  employed.  South 
or  southwest  only.  $85  minimum.  Sam¬ 
ples,  references,  svailable  2  weeks.  Box 
3314  Editor  .A  Publisher. _ 

AGGRESSIVE  YOUNG  WOMAN  re¬ 
porter,  journalism  grad  with  six 
months  general  reporting  and  church 
news  editor  experience  on  35,000 
daily,  with  a  flair  for  features  and  in¬ 
terviews,  feels  urge  to  go  West.  Wants 
straight  reporting  on  daily  in  Midwest 
or  West.  $50  minimum.  Box  3446,  Edi¬ 
tor  A  Publisher. _ 


ALL  ROUND  newsman,  two  years’  ex¬ 
perience  news  editor  small  town  daily, 
tough  police  beat  medium  sized  city. 
Missouri  grad,  27,  unmarried.  Prefers 
South  or  Southwest.  Box  3429,  Editor 
A  Publisher. 


CAPABLE,  experienced,  ambitious 
newspaper  woman,  full  knowledge  of 
social  and  general  news  reporting  de¬ 
sires  position  on  Daily.  Nine  years’ 
in  fiels.  Prefer  vicinity  of  Westchester, 
New  York,  northern  section  of  New 
Jersey  or  Connecticut.  Write  Box 
3419,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Editorial 


BACK  FROM  3  yesrs  in  Europe,  look¬ 
ing  for  reporting  job  small  daily  West 
Coast.  Missouri  J.  Graduate,  Free 
lance  experience,  married  vet,  top 
government  agency  references.  Box 
3422,  Editor  A  Publisher. 

COLLEGE  GRADUATE,  A3,  degree.  1 
year  in  publishing  house,  wants  re- 
portorial  work  on  daily.  Box  3405, 

Editor  A  Publisher. _ 

DESKMAN  —  Copy,  city.  Sober,  com¬ 
petent,  conscientious.  Experience:  re¬ 
porter  rewrite,  features,  desk,  pub¬ 
licity,  advertising,  some  circulation. 
Can  see  overall  picture.  Under  44. 
Married.  Box  3439,  Editor  A  Pub¬ 
lisher. 

DESKMAN-RBPORTER,  25,  4  years’ 
experience,  recently  discharged  from 
.Army,  seeks  desk  or  reporting  job. 
Experience  as  sports  editor  16,000 
daily.  Write  Box  3402,  Editor  A  Pub- 

lisher. _ 

DESKMAN,  wire  editor  (using  3  wire 
services  including  teletypesetter  cir¬ 
cuits) ;  knows  news,  makeup;  5  years’ 
intensive  experience;  vet,  33,  single; 
B.A.  and  B.J.  (MU)  degrees.  Sigma 
Delta  Chi,  Box  3415,  Editor  A  Pub¬ 
lisher. 


EDITOR.  Eight  years’  top  experience 
in  sll  phases  of  editing,  reporting,  ad¬ 
vertising,  promotion,  circulation.  Capa¬ 
ble  director  for  all  departments.  Abso¬ 
lutely  top  references  from  editors, 
publishers.  Desire  position  with  after¬ 
noon  daily.  Box  3442,  Editor  A  Pub¬ 
lisher^^ _ 

EDITOR,  50,  city,  news,  Sunday,  wire. 
30  years’  experience  East  Coast  Dai- 
lies.  Box  3438,  Editor  A  Publisher. 
EDITOR  managing,  news,  city,  wire, 
copy  desk,  trade  paper.  Now  managing 
editor  daily,  15  years’  experience.  Col¬ 
lege  graduate.  39.  Box  3445,  Editor  A 
Publisher. 


EDITOR  Nationwide  company  maga¬ 
zine,  with  valuable  newspaper  and 
public  relations  experience,  is  ready 
for  greater  opportunity  in  the  South¬ 
west.  University  of  Missouri  journal¬ 
ism  graduate,  married,  2  children.  Box 
3421,  Editor  A  Publisher. 


EXPERIENCED  REPORTER.  7  years 
on  40,000  daily.  Will  relocate  any¬ 
where.  Desires  job  with  real  opportu¬ 
nity.  Now  covering  city  hall  beat.  Vet. 
30,  single,  car.  Box  3432,  Editor  A 
Publisher. 


F.ARM  WRITER,  experience  editing 
farm  page  country  daily,  farm  report¬ 
ing  for  city  paper  with  state  circula¬ 
tion.  Farm  raised,  Missouri  grad.  27. 
Box  3430,  Editor  A  Publisher. 


GOVERNMENT  EDITOR  10  years. 
Wide  Experience  in  Far  East,  Journal¬ 
ism  Grad.,  Member  SDX,  Seeks  News¬ 
paper  Reporting  or  Desk  Position. 
Best  References.  Box  3444,  Editor  A 
Publisher. _ 

MASSACHUSETTS  EDITORS  — 
How  about  a  start  in  my  native  state! 
No  wild  claims,  just  facts. 

SINGLE,  25,  veteran.  University  of 
Missouri  '40,  SDX,  3  years’  experi¬ 
ence  sports  and  city  desk  in  West, 
confidence  in  ability. 

VICES — Think  Bay  State  best.  Box 
3401,  Editor  A  Publisher, _ _ 

REPORTER-Copyreader  with  experi¬ 
ence  on  250,000  daii^  in  general  beats 
including  courts,  police,  state  and  fed¬ 
eral  offices  plus  features  and  stint  on 
copy  desk  rim.  Seeking  desk  or  report¬ 
ing  job  in  East  or  Midwest  to  settle 
permanently.  Married,  vet,  30  with 
Journalism  degree.  Can  handle  camera, 
sports.  Box  3423,  Editor  A  Publisher. 

.SPORTS  WRITER.  7  years’  experience. 
Thorough  reporting  all  sports.  Present 
lively  page  as  deskman.  Past  2  years 
on  40,000  a.m.  AB  degree.  30.  Mar¬ 
ried.  Draft-exempt.  Prefer  medium 
daily  or  larger.  Box  3418,  Editor  A 
Publisher^ _ 


VERSATILE  PHOTOGRAPHER- 
WRITER —  with  news  reporting,  edit¬ 
ing,  photographic,  and  college  teach¬ 
ing.  publicity,  public  relations  experi¬ 
ence.  M.S.  degree.  Prefer  Southwest. 
Box  3426,  Editor  A  PublUher. 


SITUATIONS  WANTED 
Editorial _ 


WRITER,  Philosopher,  Master  of  Arts, 
Sewer  Digger,  Soldier,  World  Traveler 
and  Expert  on  Soviet  sociology,  Brazil¬ 
ian  coffee  beans,  Christian  theology 
and  Coptic  Metaphysics  seeks  Door 
Man’s  job  in  Fourth  Estate.  Add  a 
professional  thinker  to  your  staff  now  1 
Box  3437,  Editor  A  Publisher. 


_ Fhotograplicia _ 

AGGRESSIVE  NEWS-FEATURE 
PHOTOGRAPHER,  5  years’  experi¬ 
ence,  desires  position  in  Northeastern 
or  Midwest  with  large  or  medium 
daily  or  publication.  Draft-exemptj  own 
equipment  and  car.  Box  3417,  Editor 

A  Publisher. _ 

ALERT  PHOTOGRAPHER,  WRITER, 
darkroom  worker,  wants  demanding 
job.  Box  3403,  Editor  A  Publisher. 

Promodon — PubUc  Rciationa 

ASSISTANT  PUBLIC  RELATIONS 
Manager  with  major  industry  seeks 
more  substantial  position.  Career  of 
nearly  15  years  also  inoludes  report¬ 
ing  metropolitan  dailies,  byline  articles 
national  magazines,  syndicates,  exten¬ 
sive  foreign  and  U.  S.  travel  and  writ¬ 
ing.  Varied  subjects  human  interest  to 
semi-technical.  Aggressive,  imagina¬ 
tive.  Valuable  contacts  round  out  the 
qualifications  of  this  college  graduate 
and  family  man  who  is  ably  fitted  to 
tell  the  story  of  American  Business 
to  the  Public.  Box  8324,  Editor  A 

Publisher. _ _ 

COMPETENT  MAN,  experienced  in 
public  relations,  publicity,  editing, 
management,  seeks  permanent  position 
with  Midwest  business  or  association. 
Fluent,  informative  writer.  Can  bring 
firm  youthful,  but  mature  outlook.  Box 

3407,  Editor  A  Publisher. _ 

E-X-P-E-R^I-E-N-O-E-D.  5  years 
sports  writing,  editing,  makeup,  fea¬ 
ture  writing.  Like  switch  to  public 
relations,  magazine  or  large  evening 
daily  anywhere.  Age  27,  draft-exempt, 
good  education.  Box  3420,  Editor  A 
Publisher^ _ _ 


PROMOTION  -  PUBLIC  RELATIONS 
MANAGER.  Seventeen  years  as  pro¬ 
motion  manager  of  metropolitan  news¬ 
paper  and  national  magazine  in  all 
phases.  Present  company  being  liqui¬ 
dated  in  near  future.  Age  43,  married. 
Highest  of  references  and  proof  of 
ability.  Box  3448,  Editor  A  Publisher. 
PUITlIC  RELATIONS -PUBLICITY; 
in  New  York  area  3}4  years  newspa¬ 
per  and  public  relations  experience. 
Marine  engineering  and  visual  aids 
background.  30,  single,  B.A.  vet.  Box 

3441,  Editor  A  Publisher. _ 

SPORTS  PUBLICITY  or  Public  Rela- 
tions  spot  desired  by  young  married 
veteran  with  organizational  and  promo¬ 
tional  ability.  Sports  writer  4  years 
on  one  of  the  South’s  foremost  dailies, 
institutional  publicity  experience,  3 
years  college.  Box  3451,  Editor  A  Pub¬ 
lisher.  _ 

Meehan  ical _ 


MECHANICAL  Superintendent  or 
Pressroom  foreman.  Experienced,  large 
and  small  newspapers.  Early  forties, 
married  and  settled.  Now  employed 
but  desire  larger  opportunity.  Iteier- 
ences  on  request.  Box  3208,  Editor  A 

Publisher. _ 

CAN  YOU  USE  a  man  under  40  years 
of  age;  with  the  following  qualifica¬ 
tions,  in  your  southern  pressroom  or 
Personnel  Department!  Journeyman 
pressman  since  1935,  Pressman  in 
charge  of  2  color  and  multi-color  high 
speed  magazine  presses;  Pressman  in 
charge  of  comic  presses;  metropolitan 
and  tubular  newspaper  presses  and 
combination  work;  University  training 
in  Personnel  Management  and  Indus¬ 
trial  Relations.  Box  3427,  care  Editor 

A  Publisher. _ 

COMPOSING  ROOM  FOREMAN,  thor- 
onghly  experienced,  can  cut  overhead. 
Will  accept  after  September  18.  Pres¬ 
ent  Publisher  will  recommend.  Prefer 
Pacific  Coast,  or  Pacific  Northwest. 
Box  3409.  Editor  A  PublUher. _ 


FOR  A  Qualified 
PRODUCTION  EXECUTIVE 
See  “Administrative”  Ad 
Box  3433,  Editor  A  Publisher 
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Shop  Talk  at 


By  Robert  U.  Brown 


President  Truman  has  tried, 
as  did  his  predecessor,  Franklin  D. 
Roosevelt,  to  make  political  capital 
out  of  newspaper  opposition  to  his 
pet  projects — and  to  his  candidacy. 
His  last  attempt  was  at  the  Demo¬ 
cratic  Convention  in  Chicago  when 
he  told  the  assembled  delegates, 
and  the  TV  and  radio  audience, 
that  the  people  “don’t  pay  any 
attention  to  what  newspapers  tell 
’em.” 

That’s  a  lot  of  hogwash,  as 
plenty  of  statistics  will  prove,  but 
the  propaganda  has  been  given 
considerable  circulation  by  Roose¬ 
velt,  Truman,  et  al,  since  1936. 
It  has  gotten  so  that  some  of  the 
people  believe  it.  They — and,  in¬ 
cidentally,  both  Presidents — forgot 
the  numerous  times  when  news¬ 
paper  support  or  opposition  has 
been  responsible  for  the  success 
or  failure  of  many  administration 
projects  in  the  last  20  years.  This, 
of  course,  is  completely  aside  from 
the  vote-getting  proclivities  of 
newspapers  which  were  never  in¬ 
tended  to  compete  with  ward  heel¬ 
ers  and  other  vote-getting  mach¬ 
inery. 

Gideon  Seymour,  executive  edi¬ 
tor  of  the  Minneapolis  Star  and 
Tribune,  penned  a  piece  “in  an¬ 
swer”  to  President  Truman  soon 
after  he  had  delivered  his  blast 
to  the  political  convention.  It 
sheds  new  light  on  this  whole  sub¬ 
ject  of  press  influence  in  Presi¬ 
dential  elections,  and  we  present 
it  herewith  with  our  endorsement. 

It  needs  no  further  comment  ex¬ 
cept-  to  add  that  newspapers  pub¬ 
lish  the  political  messages  of  the 
incumbents  for  four  years  or  more 
on  their  front  pages — political  per¬ 
suasion  in  an  election  year  lasts 
only  a  few  short  months  and  is 
confined  generally  to  the  editorial 
pages  inside. 

*  *  * 

“On  the  last  night  of  the 
Democratic  convention  President 
Truman,  following  a  precedent 
which  his  predecessor  set  and  he 
has  followed,  made  a  political 
speech.  In  it  he  attacked  and  de¬ 
rided  the  newspapers.  He  said: 

“  ‘Now  these  Republicans  have 
nearly  all  of  the  newspapers  and 
magazines  on  their  side.  They 
may  have  and  probably  will  have 
public  opinion  polls  in  1952. 
Well,  the  pollsters  and  the  press 
in  1948  acted  like  Kipling’s 
monkey  convention  in  his  famous 
Jungle  Book.  You  know,  the 
monkeys  had  a  convention  and  the 
head  old  simian  got  up  and  made 
statements  and  made  statements 
and  he  kept  on  making  that  state¬ 
ment  and  finally  the  concourse 
said: 

“  ‘It  must  be  so,  we  all  say  so,  it 
must  be  so,  we  all  say  so.’ 

“  ‘It  turned  out  a  little  differ¬ 
ently  in  1948.  You  know  those 
pollsters  and  press  men  should 


have  conferred  with  the  people  in¬ 
stead  of  holding  monkey  meetings 
among  themselves. 

“  ‘The  press  controls  big  busi¬ 
ness.  Look  at  the  advertising 
pages  if  you  don’t  believe  it.  It’s 
always  been  against  President 
Roosevelt.  It  has  always  been 
against  me.  If  it  was  for  me  I’d 
know  I  was  wrong.  We’ve  gone 
ahead  in  spite  of  it  because  the 
people  in  five  elections  in  a  row 
have  shown  they  don’t  pay  any 
attention  to  what  newspapers  tell 
’em. 

“  ‘The  smart  writers  can’t  fool 
the  hard-headed  voters  of  the 
United  States  of  America.’ 

“Newspapers  tend — perhaps  too 
much — to  cherish  the  old  saying 
that  ‘the  snuff  box  does  not  sneeze.’ 
Most  of  them  content  themselves 
with  reporting  what  President  Tru¬ 
man  says  about  them,  and  shrug 
off  his  abuse. 

“But  any  who  regard  Mr.  Tru¬ 
man’s  remarks  as  more  than  polit¬ 
ical  tub-thumping  ought  to  ponder 
some  facts  about  Presidents  Tru¬ 
man  and  Roosevelt  and  the  press. 

“The  majority  of  American 
newspapers  have  supported  major 
administration  objectives  time  and 
again.  They  helped  ‘sell’  to  the 
nation,  for  example,  the  Hull  re¬ 
ciprocal  trade  treaties,  lend-lease, 
the  destroyer  trade  with  Britain 
in  1940,  the  United  Nations,  the 
Marshall  plan,  the  mutual  security 
program.  It  is  true  that  most  of 
them  opposed  the  Supreme-Court¬ 
packing  plan  of  President  Roose¬ 
velt  and  the  drafting  of  railroad 
workers  when  President  Truman 
proposed  it;  and  they  have  been 
fearful  of  unrestrained  federal  tax¬ 
ing  and  spending,  and  the  central¬ 
ization  of  power  inherent  in  many 
of  the  ‘reforms’  championed  by  the 
New  and  Fair  Deals.  Beyond 
doubt,  the  press  has  been  wrong 
sometimes  but  its  record  is,  at 
worst,  no  such  black  page  as  Mr. 
Truman  implies,  and  surely  he 
knows  that  his  administration  owes 
the  press  a  good  deal  of  credit  for 
its  constructive  accomplishments. 

*  «  * 

“A  great  many  newspapers  op¬ 
posed  President  Roosevelt’s  third- 
term  candidacy  in  1940  because 
they  believed  the  two-term  tradi¬ 
tion  was  an  important  safeguard 
of  representative  government;  and, 
by  the  same  token,  his  fourth-term 
candidacy  in  1944.  Since  then 
Congress  and  the  people,  through 
36  state  legislatures,  have  come 
to  the  same  conclusion  and  amend¬ 
ed  the  Constitution  to  put  a  two- 
term  limit  on  the  presidency. 

“President  Truman  came  into 
office  with  almost  unprecedented 
newspaper  support.  History  will 
record,  we  believe,  that  he  began 
to  lose  it  when  there  appeared  in 
his  administration  signs  of  the 
corruption  which  now  causes  even 


the  1952  Democratic  nominee  for 

President  to  keep  Mr.  Truman  at  E  &  P  CALENDAR 

arm’s  length.  Sept  7-9— New  York  State 

“A  few  weeks  ago  it  was  Sen.  Publishers  Association,  annual 
Robert  Taft  who  was  complaining  meeting,  Whiteface  Inn,  Lake 
about  the  newspapers.  There  Placid,  N.  Y. 
seemed,  he  said,  to  be  ‘an  editorial  Sept  8 — International  Stereo- 
conspiracy  by  about  three-fourths  typers’  Union,  annual  conven- 
of  them’  to  favor  his  opponent  for  tion,  Atlantic  City,  N.  J. 
the  Republican  presidential  nomi-  Sept  9-11 — New  England 
nation.  In  other  words,  American  Association  of  Circulation 

newspapers,  insofar  as  you  can  Managers,  Fall  meeting.  Craw- 
lump  them,  are  not  as  far  to  the  ford  House,  Crawford  Notch, 
right  as  Sen.  Taft  and  not  as  far  N.  H. 

to  the  left  as  President  Truman.  Sept  11-13 — Newspaper  Ad- 

“As  for  any  newspaper  ‘conspi-  'ertising  Managers  Association 
racy  again,,  either  righ.  o,  let.,  hS 

if  any  issue  is  posed  to  a  group  vfnntrMi 
of  informed  and  responsible  minds, 

a  substantial  majority  is  likely  to  Classi- 

come  up  with  the  same  answer.  Ch"ic  Hotel  Brunswick, 

There  is  nothing  sinister  about  it,  Lancaster,  a. 
and  the  idea  that  advertisers  con-  Sept  13  -N  o  r  t  h  Carolina 
trol  the  press,  which  always  was  Press  Association,  news  writ- 
an  over-simplification,  lost  what-  Carolina  Inn, 

ever  validity  it  ever  had  at  least  Chapel  Hill,  N.  C. 
a  generation  ago. 

“President  Truman  has  partic-  \A7{  a11  \KT 

ular  reason  to  dislike  the  press  VV  UlUS 

because  it  has  fought  so  strongly  ITl 

his  efforts  to  keep  officially  secret  ^  Ail  kJllll 

many  acts  of  the  executive  branch 

of  the  government.  These  efforts  1  Ol  ^  1*111110X1 
have  gone  far  beyond  the  proper  Winchellisms  such  as  ‘•slim^ 
limits  of  national  security.  They  light”  and  “sonuvagoniffs”  are 
have  been  designed  to  keep  the  among  the  54  allegations  of 
people  from  knowing  what  gov-  damage,  totalling  $1,000,000,  in 
ernment  was  doing  when  that  an  action  filed  this  week  by  the 
suited  political  purposes  or  pre-  operators  of  Chandler’s  Restaurant 
vented  official  embarrassment.  The  against  Walter  Winchell,  the  Hearst 
newspapers,  in  the  public  interest  Corp.  and  King  Features  S^n- 
and  with  no  partisan  motive,  have  dicate. 

fought  for  the  public’s  right  to  jhe  plaintiffs,  whose  New  York 
know,  and  Mr.  Truman  hasn’t  restaurant  sponsors  a  radio  show 
liked  it.  (Barry  Gray)  in  which  unfavor- 

“The  national  opinion  polls  were  able  remarks  have  been  made 
wrong  about  the  presidency  in  about  the  columnist,  cite  several 
1948.  They  were  no  wronger  than  Winchell  references  to  a  news 
everybody  else  (except  perhaps  story  concerning  prosecution  of 
Mr.  Truman,  who  later  said  he  Chandler’s  for  overcharges, 
knew  all  the  time  that  he  was  go-  In  one  of  his  side  remarks  on 
ing  to  win)  but  that’s  no  excuse,  the  case  Mr.  Winchell  is  quoted: 
They  learned,  the  hard  way,  that  “Moral:  As  Mizner  said,  ‘Never 
the  new  science  of  public  opinion  get  rich  in  the  slimelight.’  ” 
measurement  needed  many  im-  In  another,  he  referred  to  a  col- 
provements  and  refinements,  and  umn  by  Frank  Conniff  in  the  New 
those  are  being  made.  And  not  all  York  Journal  American  and  coin- 
polls  were  wrong:  the  Minnesota  mented:  “Now,  see  here,  you  son 
Poll  found  accurately  that  Tru-  of  a  Conniff,  you  stop  picking  on 
man  would  get  more  votes  than  these  sonuvagoniffs.” 

Dewey  in  Minnesota.  The  complaint,  filed  in  Supreme 

“Newspapers  have  their  faults —  Court,  Manhattan,  alleges  these  «- 
if  you  think  newspapermen  don’t  marks,  among  others,  held  me 
know  it,  drop  into  any  meeting  plaintiff  Louis  Rubin,  up  to  nm- 
of  the  craft:  you’ll  hear  a  lot  more  cule,  contempt  and  disgrace 
self-criticism  than  self-praise.  cause  the  word  “goniff”  is 
“But  their  consecration  to  the  Hebrew  word  for  thief  and  iti 
task  of  informing  the  public  hon-  meaning  is  well  known  even  to 


Figure  in  Suit 
For  $  Million 

Winchellisms  such  as  ‘•slim^ 


estly  and  analyzing  public  issues 
fairly  is  as  high  minded,  we  be- 


those  not  of  the  Hebrew  faith. 
Mr.  Winchell  is  alleged  to  have 


rainy  is  as  nign  minaea,  we  oc-  ,  •  .  .  -  ,  .  ._ 

lieve,  as  the  dedication  of  any  defanwd  the  plaintiffs  and  damag^ 
group  in  America  to  its  task-in-  ‘heir  business  m  eight  of  his  wi 
eluding  even  politicians.”  between  Aug.  3  and  Aug- 

■  The  defendant’s  answer  has  not 

been  filed. 

Page  -with  Army  Times  ■  , , 

James  Hutcheson  Page,  formerly  NeW  Name  lOF  WeeKIy 
international  media  director  for  J.  The  weekly  Sanish  (N.  Dak.) 
Walter  Thompson  Co.,  has  been  Sentinel  has  changed  its  name  to 
named  Far  Eastern  business  and  the  Newton  News,  in  preparation 
advertising  manager  for  the  Army  for  the  eventual  inundation  pt 
Times,  with  offices  in  Tokyo.  Sanish  by  the  Garrison  Reservoir. 
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Cousin  Custis 
_  and  the 


First  off,  he  lays  \  p  k 

claim  to  some  of  *  ^  m 

the  best  fishin’  spots  ■ 
on  the  river— after 
Pa  points  them  out  f^lKL  \ 
to  him.  Then  he 
lips  and  builds  a  new 
smokehouse  right  next  uBw* 
to  Pa's— using  Pa’s  pine  bH  'A 

Iroards- c\cn  though  Pa’s  4^  \ 

house  is  big  enough  for 
both  of  ’em.  And,  as  if  that’sWt^^^ 
not  enough,  he  high-tails  it  into^’^V^ 
town  and  lines  up  some  of  Pa’s 
lx:st  customers  on  a  cut-rate  deal. 

That’s  the  way  things  stand  now  . . . 
Custis  is  living  off  us  and  cutting  into 
Pa’s  business.  To  hear  Custis  tell  it, 
he’s  a  whoppin’  success.  But  1  just  won¬ 
der  how  it  would  be  with  Custis  if  he 
suddenly  had  to  shift  for  himself— and 
support  a  family— just  like  Pa  does. 


COUSIN  Custis  is  Ma’s  first  cousin, 
which  explains  why  she  won’t  let 
us  tell  him  off— much  less  toss  him  out. 
\\'c’vc  just  got  to  bear  with  him.  And 
that’s  kinda  hard  when  you  consider 
some  of  the  things  Custis  docs  . . . 

Take  the  kippered  catfish,  for  ex¬ 
ample.  Pa’s  been  kipperin’  catfish  for 
a  good  many  years.  No  sooner  docs 
Custis  come  to  live  with  us  than  he  de¬ 
cides  he’s  going  to  get  in  the  catfish 
business,  too. 

Now  Pa  doesn’t  mind— at  first.  We’re 
gi' ug  Custis  free  room  and  board,  so 
Pa  ,ort  of  has  it  in  the  back  of  his  mind 
that  Custis  will  come  in  w'ith  him  to 
hell)  out  a  bit  in  return  for  his  keep. 

P»ut  not  Custis.  He  has  other  ideas. 
He’  bound  and  determined  he’s  going 
to  ^c  head  man  in  the  kippered  catfish 
tra  .  c.  And  he  starts  actin’  like  he  wants 
to  (  live  Pa  right  out  of  business. 


riie  other  day,  Custis  begins  rantin’ 
and  ravin’  about  Pa.  Seems  that  Pa  has 
been  telling  old  customers  about  Custis, 
how  he’s  trying  to  take  over,  and  how 
come  he  can  sell  catfish  so  cheap.  This 
makes  Custis  real  mad.  He  claims  Pa’s 
got  no  right  to  talk  about  him  that  way. 
But  let  me  ask  you  — since  when  is  it 
wrong  to  try  to  save  your  business  and 
\our  famih  by  setting  folks  straight  on 
the  facts? 


Tax-exempt  federal  electric  power  oper¬ 
ates  a  good  deal  like  Cousin  Custis. 
It  moves  in,  takes  over,  contributes  little 
if  anything  to  the  public  coffers  and 
lures  customers  away  from  the  tax-pay¬ 
ing  electric  companies.  These  arc  some 
facts  people  need  to  be  set  straight  on, 
despite  the  objections  of  the  govern¬ 
ment  pow'cr  lobby.  That’s  why  this 
brief  fable  from  America’s  Electric 
Light  and  Power  Comp.\nies.* 

*,\amfs  OH  rrqHifl  from  this  mattasiHe 


Here’s  the  yardstick  to  go  by  when  you’re 
measuring  Cincinnati’s  great  market 
area:  Two  evening  papers,  the  POST  and 
Times-Star,  are  needed  to  get  maximum  daily 
market  coverage  at  lowest  duplication  figures. 

The  POST,  with  the  other  evening  paper, 
covers  86.45%  of  the  market  while  showing 
only  10.83%  of  the  families  reading  both 
papers.  No  other  combination  of  Cincinnati 
papers  can  match  these  figures.  Moreover, 


the  POST’s  share  of  the  market  is  a  big 
48.43%.  Almost  3  out  of  5  of  all  copies  of 
The  POST  sold  in  Cincinnati’s  City-Zone  are 
not  reached  by  the  circulation  of  any  other 
daily  newspaper! 

•Source:  Buying  Habits  Survey  of  The  Cincinnati  Market, 
March,  1952.  The  Cincinnati  Post. 

ROBERT  K.  CHANDLER 
Manager  General  Advertising 
THE  CINCINNATI  POST 
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COLUMBUS . CHizta 
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DENVER . Rocky  Mtn.  Nows 
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